
  
 

 

 

 

 

Overview 
Summary 

Overall, Tractor Supply Co had a successful 4th quarter beating both revenue and earnings estimates to cap off their fiscal 

2022 year. The quarterly results for diluted EPS jumped up 25.9% to $2.43 and grew 12.8% to $9.71 for the full year. In 

addition, revenue increased 20.7% for the quarter and grew 11.6% to $14.2 billion for the full year. Comparable store sales 

increased 6.3% for the full year and 8.6% for the quarter. Growth in the quarter was driven by comparable average ticket 

growth of 6.3% and comparable average transaction count increase of 2.3%. 

 

Management provided strong fiscal 2023 guidance, forecasting sales to grow at 19%, EPS to grow 8% and for margins to 

remain healthy.  
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Sales 

Sale growth for the quarter of 20.7% was driven by the Elliot Winter storms as it allowed for 2 percentage points benefits 

towards comparable sales. As Elliott moved across the country, sales accelerated given the storm’s impact on many 

customers’ needs for heat, insulated outwear, livestock feed and forage and some load up of other C.U.E. Products. In the 

extra week (wk.53) the company added 225 million to their net sales representing 6.8 points on the net sales growth in the 

last quarter. On the fiscal year it represented 1.8 points of the 11.6% growth-year-over-year. 

 

Gross Margin 

In the 4th quarter gross profit as a percent of sales grew from 33.8% to 34%, a 28 basis point gain. The key factor towards 

this increase was the product mix from robust growth of C.U.E products. In the fiscal year, the Gross margin decreased 

from 35.2% to 35%, which is -17 basis points. The key drivers were the product cost inflation pressure rising and the increase 

of transportation cost. 

 

Capital Allocation 

Cash dividends in the 4th quarter totaled around $101.7 million returning $193.7 million of capital to shareholders. In the 

year, the cash dividends totaled out to be $409.6 million while returning $1.1 billion of capital to shareholders. 

 
Other Commentary & Items 

 

Tractor Supply Visa Credit Card 

This idea has allowed for customers to earn more rewards for everyday purchases which has easily boosted the company. 

The company has now crossed over $1 billion worth of private label and credit sales. This co-brand credit has allowed has 

built loyalty and reduce tender expense through credit offerings.  

 

Neighbors Club 

A key factor for the company’s strong traffic growth was the increase of members (47%) in the neighbor’s Club Program as 

they have 28 million and counting. The club represented 75% of the company’s sales over the year. The club is more a type 

of a rewards club and the more you spend, the more points you will receive. The plan has successful allowed for their 

customers to spend a higher threshold with the company.  
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For the fiscal 2022-year gross margin decreased 17bps and dropped 2%. Financials over the past couple years have been 

healthily stable. Operating margin has consistently been around the same level for over a decade. The net profit margin has 

been growing gradually from 6.4% in 2013 to 7.7% in 2022. Return on equity has nearly double since 2013 as it went from 

28.9% to 56.2%. Return on capital went from 47.2% in 2013 to 26.1% in 2022, while return on invested capital traveled from 

28.9 to 36.6%. The obligation ratio started at 0 in 2013 then over time increased to 3.7x, which has boosted return on equity. 

Free cash flow margin for 2022 was below historical levels. The reason for this is the company spending on the Life Out 

Strategy which will overall increase the productivity growth with Project Fusion and the side lot transformation program.  

During the 4th quarter $1.6B was spent on the Life out Strategy. 

 

Valuation 
 

 
 

 
 

 


