
The Gross Prophets
Omnicom (OMC)



 1928: the George Batten Company joined with BDO to form 
BBDO

 1939 -1945: BBDO gained a number of important non-
institutional accounts

 1959: expand internationally for the first time 

 1986: Formation of Omnicom 

 1991: Revenues of $1.2 B

 1997: as Fortune magazine's most respected advertising 
group



 2014: Ended merger talks with Publicis

 2015: Proctor & Gamble switch to Omnicom

 2017: 2nd Largest Advertiser in the world 

 Q3 had organic growth of 2.8%



 Perceptive
◦ leading customer-intelligence agency

 Verve Search
◦ multilingual SEO strategy leader

 Mobile Strategy
◦ focuses on mobile CRM/loyalty, mobile commerce

 Lucky Generals
◦ Creative Agency



 Market Cap $16.3 Billion

 74,000 employees

 2nd largest ad holding company

 Over 5,000 clients in more than 100 
countries





 Advertising

 Public Relations

 Customer Relationship Management

 Specialty



2013 2017



Print Broadcast 
and Cable Billboards Mail

Online 
Video

Social 
Media Mobile



 Managing relationships with current and 
potential customers

 Organizational communications

 Financial/Corporate business-to-business 
advertising

 Recruitment communications



 Crisis communications

 Brand Consultancy

 Multi-cultural marketing

 Reputation consulting



 Instore Design

 Environmental 
Design

 Database 
Management



42%

58%
International

United States



Latin America 
3.1%

Africa Mideast
2.0%



250+ Subsidiaries

 BBDO Worldwide

 DDB Worldwide

 Omnicom Media Group

 TBWA Worldwide



 Most recognized subsidiary

 Largest agency in Omnicom



 Online 
Videos

 Social Media



 Media service 
division 

 Full service 
media 
networks

 Global 
Advertising



 Specializes in
◦ Media Solutions

◦ Marketing 
Communications

◦ Public/Investor 
Relations







 More focused on brand than product

 Cable Cutting

 Not as many people watching live TV

 Younger Generations on Internet

 Cellphones are now computers 











 Google and Facebook control 76% of internet 
advertising growth 

 More Efficient by online advertising

 Can track what you search so it can be 
specific what to advertise

 Emerging markets (15% of revenues)



 Organic Growth 3.5% 

 North America  1.6%

 Europe  -1%

 Latin America  28.4%

 Asia Pacific 4.1%



 Loss of Large Customers 
◦ 100 Largest Clients account for 52% of Revenue 

 Currency Exchange Rate Fluctuations
◦ 44% of Revenues are international; Reduced 

revenues by 2% in 2016

 Government Regulation

 In house advertising 



 Intangible Assets
◦ Reputation 

 Multilingual 

 Data 

 Switching Cost

 Consolidation 

 One-stop shop 



















Bought back 29% Shares 
outstanding 



Over 50% of Treasury Stock 
was retired in 2016





Dupont Historical















































Cut P/E by 27% 

Cut Growth by 48%

Cut Payout by 62%



Cut P/E by 35% 

Cut Growth by 46%

Cut Payout by 73%



Cut P/E by 40% 

Cut Growth by 61%

Cut Payout by 78%

















 Intangible Assets

 Switching Cost

 Consolidation 

 One-stop shop 

 Undervalued





 Market order 

◦ Current Price $72.26





 WPP lower ROE/ROC

 Don’t buy back shares
◦ Stock Options

 No organic Growth 

 FX and lower taxes, which is why Net Margin 
looks better




