


YCG, LLC (YCG) is a registered investment advisor with Securities and Exchange Commission (SEC). The term
“registered” does not imply a certain level of skill or training. Rather it means that we have filed the appropriate
registration documents and state notice filings with the SEC in the states where we have five or more clients. The firm
was established in 2007 and is not affiliated with any parent organization.

This document is for informational purposes only and does not take into the account the specific needs of each investor.
YCG shall not be held liable for any investment decisions made based on the content of this document. YCG does not
guarantee the accuracy or reliability of information provided by third parties i.e. Standard and Poor’s, and Morningstar.
Policies for valuing portfolios, calculating performance, and preparing compliant presentations are available upon
request.

Past performance is no guarantee of future results. The strategy is subject to a number of risks and may not be suitable
for all investors. Investment value may fluctuate. Due to market conditions, the portfolio may decline in value causing a
loss of principal. Please consider the product’s investment objectives, risks, charges and expenses carefully before
investing. Not FDIC insured. The firm is GIPS certified and the independent auditor’s verification letter is available
upon request. Performance has been calculated on a best efforts basis and in accordance with the firm’s written policies
and procedures.

Any reference to any security shown in this presentation should not be construed to be a recommendation to buy or sell
such security. Valuations are computed and performance is reported in U.S. Dollars. Performance results reflect all
income, gains and losses and the reinvestment of interest and other income. All rates of return are reported “NET” of
fees.



YCG Background

Established 2007

Employee Owned

= Brian Yacktman, President and Chief Investment Officer
= Will Kruger, Senior Vice President and Chief Executive Officer
= Elliott Savage, Senior Vice President and Portfolio Manager

Location and Size

= Based in Austin, Texas
x  Approximately $450 million in assets under management

Separate Account Management

= High net worth individuals and families and other registered advisory firms.

Mutual Fund
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Brian Yacktman (President & Chief Investment Officer / Portfolio Manager)

= Brian has a B.A. in Economics (cum laude) and MBA with an emphasis in Finance from Brigham Young
University. Brian has managed separate accounts for over 10 years and has expertise in stock selection within
the universe of domestic and foreign equities across all market capitalizations. Prior to the inception of YCG,
Brian worked for Yacktman Asset Management Company (founded by his father Donald Yacktman).

Will Kruger (Senior Vice President & Chief Executive Officer)

= Will has a B.A. in Accounting from Brigham Young University. Prior to joining YCG in April 2008, Will worked
as a senior financial analyst at Merrill Lynch, Pierce, Fenner & Smith Inc. for one of the largest Private Banking
teams at the firm. During his time at Merrill Lynch, Will co-managed $1.3 billion in discretionary assets for
high net worth individuals, endowments, and private foundations.

Elliott Savage (Senior Vice President & Portfolio Manager)

= Elliott has a B.A. in both Economics and Cognitive Science and a minor in Biology from the University of
Virginia where he was an Echols Scholar and graduated with distinction. Elliott has managed money for over a
decade. Prior to YCG, Elliott was a Senior Analyst who worked directly with the founding partner at Highside
Capital Management, a multi-billion dollar long/short equity hedge fund located in Dallas, Texas. Prior to
joining Highside in 2003, Elliott worked as an investment banker in the Global Chemicals Group at Salomon
Smith Barney in New York.

Michael Yacktman (Senior Analyst & Trader)

= Michael graduated magna cum laude from Brigham Young University with a B.S. in Economics and a double
minor in Business and Mathematics in April 2010. Michael joined YCG as a securities analyst in August 2010.
Mike is currently pursuing his Masters of Business Administration at the University of Texas in Austin, Texas
and is a graduate candidate for the class of 2014.



Overview







Investing is foregoing consumption now to consume more later

Risk of an investment is not measured by price volatility
(commonly used on Wall Street), but by the probability of that
Investment causing a loss of purchasing power over your holding

period

Assets can fluctuate greatly in price and not be risky if reasonably
certain to deliver increased purchasing power

Whereas a non-fluctuating asset can be laden with risk
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“Diversification is protection against ignorance. It makes little
sense If you know what you are doing.” — Warren Buffett
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Investment alternatives include:

1. Currency Based
- Cash & other currencies
- Bonds

2. Non-productive Assets
- Raw land
- Commodities
- Jewelry, art, stamps, cards, etc.

3. Productive Assets
- Cash producing real estate such as farms & buildings

- Business ownership such as private and public equities



What makes up return?




Cash Not Bricks

Purchasing Power of U.S. Dollar

51,000 -

5100

S10 -

5348

a1
Year

Source: Observations (ObservationsAndMotes.blogspot.com)

1500 1910 1520 1930 1540 1550 1960 1970 1580 1590 2000 2010

No Income,
No Inflation
Protection,
No Growth




Industrial C dities Not Brick
The real price of silver, 1344-1998 (1998 dollars) Ratio of gold's price to silver's
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Gold/Alternative Currencies Not Bricks

Seven and a haif centuries of real gold prices
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Non cash producing real estate not bricks

Inflation-Adjusted U.5. Home Prices Since 1900
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Bonds Not Bricks

Source: Based on Dimson, Marsh, and Staunton (2002) and as updated
in Dimson, Marsh, and Staunton (2011k).



Equities/Stocks are Bricks!
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Source: Based on Dimson, Marsh, and Staunton (2002) and as updated
in Dimson, Marsh, and Staunton (2011b).



Globally, Stocks are Bricks!

Figure 2. Real Annualized Returns on Equities vs. Bonds and Bills
Internationally, 1900-2010

Real Annualized Return (%)

Saurce: Based on Dimson, Marsh, and Staunton (2002) and as updated in Dimson, Marsh, and
Staunton (2011b).



Added bonus - stocks are taxed favorably!

Top Marginal Tax Rates: 1916-2010

Personal Income, Capital Gains and Corporate Tax Rates
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Tax Diata Tables: TaxPollcyCenterorg, TruthandPalitics.arg and Citizens for Tax lustice (ctiorg) VisualizingEconomics.com




20t Century

Panic of 1907

Wall Street Crash of 1929

Great Depression (1929—1939)

OPEC oil price shock

UK banking crisis 1973—1975,

Japanese asset price bubble (1986—2003)
Bank stock crisis (Israel 1983)

Black Monday (1987)

U.S. savings and loan crisis (1980s-1990s)
1991 India economic crisis

Finnish banking crisis (1990s)

Swedish banking crisis (1990s)

1994 Mexico economic crisis

1997 Asian financial crisis

1998 Russian financial crisis

Argentine economic crisis (1999—-2002)
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215t Century

Tech bubble burst

2000s energy crisis

Subprime mortgage crisis

U.S. housing bubble and market correction
2008—2012 Icelandic financial crisis
2008—-2010 Irish banking crisis

Russian financial crisis of 2008—2009
Automotive industry crisis of 2008—2010
European sovereign debt crisis




Investment alternatives include:

1. Currency Based
- Cash & other currencies No Income, Infl Prot, Growth

- Bonds Yes Income, but No Inflation Prot, No Growth

2. Non-productive Assets
- Raw land Potentially Inflation Protection,

- Commodities but No Income & No Growth
- Jewelry, art, stamps, cards, etc.

3. Productive Assets Yes Income, Inflation Prot, Growth
- Cash producing real estate such as farms & buildings
- Business ownership such as private and public equities
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INnvestment alternatives include:
1. Currency Based

- Cash & other currencies
- Bonds

2. Non-productive Assets

- Raw land
- Commodities
- Jewelry, art, stamps, cards, etc.

But leveraged and illiquid

3. Productive Assets
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- Cash producing real estate such as farms & buildings

- Business ownership such as private and public equities



INnvestment alternatives include:
1. Currency Based

- Cash & other currencies

- Bonds

2. Non-productive Assets
- Rawland If spending less than 4%, may as well
- Commodities focus in on best asset class

3. Productive Assets
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- Jewelry, art, stamps, cards, etc.

- Cash producing real estate stich as farms & buildings

- Business ownership such as private and public equities




But isn’t the market expensive?

Black Tuesday

Black Monday
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But isn’t the market expensive?
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Should we time the market?
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Sowrce: Federal Resene Bank of Philadeiphia  Aciual dada through Jun 2010, projechon through Sep 2011




Should we time the market?

annualized return growth of $10,000
9.9%

366,300
“Investor
behavior’

penalty

3.8%

$21,200

avarage averajge 1991 2010
stock stock fund

fund investor datz from Davis Adviscrs




Longboard study from 1989 to 2015 says:
“Defense Wins Championships”

Top 20% performing stocks explain stock market returns
|.e., bottom performing 80% of stocks net to zero returns
Approximately 45% negative returns were offset by next 35%
You don’t need top 20%, just avoid losses!
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1) Don’t overpay
2) ldentify High Quality Businesses
3) Wait

“Your goal as an investor should simply be to purchase, at a rational
price, a part interest in an easily-understandable business whose

earnings are virtually certain to be materially higher five, ten and
twenty years from now...If you aren’t willing to own a stock for ten

years, don’t even think about owning it for ten minutes.”
— Warren Buffett, 1996 Berkshire Hathaway Annual Letter
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High Quality Equity Outperformance

Safer Characteristics Tend to Outperform: The Relative Performance of Low-Risk Stocks vs. High-Risk Stock:

U.S. Large Cap

Profit Combined
Leverage | Profitability | Volatility Quality Bota
Low Risk
Stocks Low High Low High Low
0.8% 0.4% 0.4% 0.1% 0.5%
0.7% 0.7% -
High Risk 1.7% i 7%
Sgtocks High i . Low '2-2%
High
EAFE Profit Combined
Leverage Profitability Volatility Quality Beta
Low Risk High Low ;Iig:l/o Ii%‘g%
Stocks Low 1.2% 1.8% =
0.7% s
MSCI EAFE —--— —-—-—
High Risk = 1.1%
Stocks "_1|.' srf’ Lowo oo -2.4%
ig High Ty 2.8%
High

For the table above, U.S. Large Cap Stocks (the largest 1000 companies in the U.S.) and all companies within the EAFE index were sorted into approximate
quartiles based on the factors above. The low and high bars represent the relative returns of those companies in the quartiles with the lowest and highest
scores 1n each factor.

Source: GMO  GMO annualized data from 1/65— 12/11 (U.S.) and 1/85— 12/11 (EAFE)
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High Quality Equity Outperformance

@

Quality: Finally, a Free Lunch - High Quality Stocks Win Over the Long Term
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Note: GMO defines quality companies as those with high profitability, low profit volatility, and minimal use of leverage.
The historical valuation is determined by our proprigtary intrinsic valuation measure. Baurce: GMO A= of 9530409




High Quality Equity Downside Protection
Quality as Armor Plating Is Free and When You Really Need It — Quality in the Great Depression
25
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Stock market = efficient if all investors were:

a) rational or
b) irrational but randomly or independently of each other

Humans = systematically, non-independently irrational

Avaricious + Impatient = Interest in wider bell curve, riskier
stocks

Overconfidence = Belief one can pick the risky stocks with the
higher likelihood of positive outcomes

Avaricious + Impatient + Overconfidence = Systematic
Overpricing of Risky Stocks and Systematic Underpricing of High
Quality Stocks



Caveat: Loss Aversion and Return Enhancement

PG vs. S&P 500 vs. AXP during Great Financial Crisis of 2008

Aug 05,2005 - Jul 28, 2015
@ 58P500+70.65% @NYSE:PG+4a.25% @ NYSEAKP 28 85%

-80%

-100%
2006 2007 2008 2008 2010 2011

2012 2013 2014 201
1 [—

You can actually enhance returns by going down in quality to still great
but more cyclical businesses because loss aversion actually trumps the

above characteristics in certain rare environments of rapid or prolonged
loss.




Characteristics of High Quality Equities




Return on Tangible Assets

profir _ (prOAT— "
EQuTY SALES ——_ASSETS)  EQUTY

RDE = MARGBN X PROBUCTVITY X LEVERAGE
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)



Plotting ROTA and Cyclicality
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3 High

Content Producers Household Products
Luxury Goods Information Services

Auto Manufacturing  Telecommunications
Commodity Mining Electric Utilities

Return on Tangible Assets

Low —=€

Low —=€ > High

Consistency of Cash Flows
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage



Remember Buffett said to buy “...easily-understandable
business whose earnings are virtually certain to be materially
higher years from now...”

— Warren Buffett, 1996 Berkshire Hathaway Annual Letter

Creative destruction is only increasing
90% of all scientists that ever lived are alive today,
and they are all sharing ideas

Invest in businesses whose economics are least likely to change
for the worse in the face of rapid technological progress
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Case Study

COLGATE-PALMOLIVE
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage



Return on Tangible Assets

1%  70%
61% 62%

-37%
-51%
2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

= Colgate = Ford
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage



FORD MOTOR 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
EPS 497 358 358 562 528 586 322 (3.02) 0.5 050 213 125 (1.50) (0.19) (3.13) - 191 195 140 162 116
Dividends 0.91 1.23 1.47 1.65 172 188 180 105 040 040 040 040 0.25 - - - - - 0.20 0.40
Reinvested 4.06 235 211 397 356  3.98 1.42 (4.07) (0.25) 0.10 173 0.85 (1.75) (0.19) (3.13) - 191 195 120 122
Cumulative Reinvested 406 641 852 1249 16.05 20.03 2145 1738 1713 17.23 18.96 19.81 18.06 17.87 14.74 1474 16.65 18.60 19.80 21.02
EPS Gain (139) (1.39) 0.65 031 0.89 (L75) (7.99) (4.82) (4.47) (2.84) (3.72) (6.47) (5.16) (8.10) (4.97) (3.06) (3.02) (3.57) (3.35) (3.81)
ROIIC -34%  -22% 8% 2% 6% 9%  -37% -28% -26%  -16% -20% -33% -29% -45% -34% -21% -18% -19% -17% -18%
COLGATE 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
EPS 048 045 053 061 066 0.74 085 0.96 1.10 1.23 121 132 146 169 183 219 216 247 258 238 2.36
Dividends 020 022 024 027 028 030 032 034 036 045 048 056 063 070 0.78 0.86 102 114 122 133
Reinvested 029 023 029 035 038 044 053 062 074 078 073 076 0.83 099 105 133 114 133 136 1.05
Cumulative Reinvested 029 052 0.81 1.15 1.53 197 250 312 386 464 537 613 696 795 9.00 10.33 11.47 12.80 14.16 15.21
EPS Gain (0.03) 005 013 018 026 037 048 062 075 0.73 0.84 0.98 121 1.35 171 168 199 210 190 1.88
ROIIC -11% 9%  16% 15% 17% 19%  19% 20%  19% 16% 16% 16% 17% 17% 19% 16% 17% 16% 13% 12%

INVESTMENTS
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage



Cyclicality

Sales per Share

m Colgate = Ford
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins
High Market Share

Conservative Use of Leverage



Margins

Operating Margins

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

= Colgate = Ford
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High return on tangible assets (ROTA), High Returns on
Incremental Invested Capital (ROIIC), i.e. low capital intensity

Low cyclicality (non-durable/short repurchase cycle,
essential/mission critical, non-fad/long-product cycle)

Cost of good is small % of total purchases but high value-add

Pricing power - resistant to the deflationary impact of innovation
Example: social status

Low product penetration worldwide
Wide & Stable Profit Margins

Conservative Use of Leverage



Ford Market Share

Auto Manufacturer Market Share In America
June 2015
2.6% 1'6%__.'_3_.6%

B BMW-Mini
mFCA/Chrysler Group
® Ford Motor Company
M General Motors
B Honda Motor Company
3.0% -

® Hyundai-Kia
15.2% »Mazda
W Daimler
i Nissan Motor Company
M Subaru
[" Toyota Motor Corporation

8.4%

[Volkswagen Group

2.1% HOther

@ www.GoodCarBadCar.net
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Worldwide Toothpaste Shares
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Conservative Use of Leverage

EBIT
Interest Expense

Net Debt
EBITDA
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“ Versus

COLGATE-PALMOLIVE

Since 1977

CL compounded at 13.2% F compounded at 9.2%
Profitable 79% of years Profitable 58% of years

$10,000 grew to $1,216,000 $10,000 grew to $302,000
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One more thing on Ford...
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95| 78| | 2| 28| 68| 83| | - - WMF[| &7| 88| 77| 95| 137 | ooangires == [Avg AnnlPiE Ratio 95
4] s | 4m| 123 3| s | | --| swf| 3] 43| 4| 53| 72| weweume  |Relative PIE Ratio 60
34% | 7a% | 45%| 30%| 37w | 28%| 38%| 3% & -- = = | e | 28% ] 3% | *™™  |avg Ann'I Divd Yield 34%
CAPITAL STRUCTURE as of 6/30/15 | 177088 | 160123 172455 [146277 [118308 [128954 [135284 [134252 | 146917 | 144077 | 146250 | 153000 |Revenues ($mill 171875
Total Debt 1214 b& Due in 5 Yrs $100.0 bil < -l - ] - ) -] | 184m | 159% | 15.0% | 15.5% |Market Share 17.0%
gmt"“” ug_' 27,&7 Interest $3.4 bl 123% | 128% | 124% | s9% | 11.0% | 152% | 123% | 115% | 113% | 99% | 11.5% | 12.0% |operating Margin 13.0%
Coverage: = (81% of Cap) | 22400 | d2617 [ G3700 | @718 | B0 | 75430 [ 76820 | 56850 | 65950 [ 46330 | 6515 | 7575 [NetProfit (Smill] 9935
) - - -] 23| s | 97w |26e% | 231% | 263% | 28.0% | 29.0% |income Tax Rate 32.0%
Pension Assets 12145705 bil. 14% ) wwr | nme | wwr | 0% | soe ] sew | ao% | asw| 32% | 45% | 5.0% |Net Profit Margin 5.8% |
Oblig. $79.5 b | 50205 | 89087 | 69359 | 32460 | 53253 | 47376 | 47211 | 61926 | 61851 | 76241 | 88250 | §1300 |Working Cap’l (Smill) | 103775
121019 | 136473 [ 107478 | 90716 | 8372 | 62287 | S9a7s | 8ss27 | 76868 | 79999 | 123525 | 121025 |Long-Term Debt (Smill) | 112525
5@“‘“‘3%3&&%@? 12657 | da465 | 56280 |d17311 | 7820 | 65730 | 15028 | 15947 | 26383 | 24832 | 26725 | 30725 | She. Equity (Smill 45250
as of 712115 15% | 5% | NMF| NMF | 37% | 165% | 13.2% | 74% | B62% | 6.1%| 55% | 6.0% |Retum on Total Capl 7.5%
_ wee| | nwe| | -] - |s2s% | 355% | 250% | 187% | 24.0% | 25.0% |Retum on Shr. Equity | 220%
MARKET CAP: $58.3 billion (Large Cap) 131% --| NMF = - - | 525% | 30.7% | 19.0% | 108% | 15.5% | 16.0% |Retained to Com Eq 14.5%
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Calculating Expected Returns




Calculating Shareholder Yield




CL Shareholder Yield




True Free Cash to Shareholders

Colgate 2006 2007 2008 2009 2010 2011 2012 2013 2014 TOTAL
Net Share Repurchase $ 047 $ 072 $ 078 $ 073 $ 174 $ 148 $ 153 $ 126 $ 125
Dividends $ 066 $ 078 $ 088 $ 098 $ 117 $ 123 $ 134 $ 148 $ 158
Total Cash to Shareholders $ 113 $ 150 $ 166 $ 171 $ 291 $ 271 $ 287 $ 274 $ 283 $ 20.06
Net Income $ 123 $ 160 $ 183 $ 218 $ 216 $ 247 $ 257 $ 238 $ 236 $ 18.78
107%
Net Debt/share $ 374 $ 363 $ 387 $ 380 $ 442 $ 562 $ 641 $ 646 $ 752
Total Assets/share $ 830 $ 930 $ 933 $ 1061 $ 1093 $ 1293 $ 1395 $ 1488 $ 1456 $ 0.96
45% 39% 42% 36% 40% 43% 46% 43% 52% 7%
| J
Debt Adjusted CF $ 113 $ 319 $ 462 $ 698 $ 941 $ 1182 $ 1436 $ 1747 $ 19.10 $ 19.10
Net Income $ 123 $ 283 $ 466 $ 684 $ 900 $ 1147 $ 1404 $ 1642 $ 1878 $ 18.78

92% 113% 99% 102% 105% 103% 102% 106% 102% 102%
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True Free Cash to Shareholders

2009

2012

2013

FCF: CF - CAPX - Net Acquisitions 2,719

2,674

2,546

FCF/N.I. 113%

2011

102%

2012

106%

2013

2014 N.IL.

FCF: N.I. + D&A - CAPX - Net

1,735

2,534

2,191

1,961

68%

96%

91%

84%




CL Shareholder Yield




Calculating Expected Returns




7.6 B,

with 6.6 B
in Emerging
Markets

1980 1990 2010 2020

= Developed Markets * Emerging Markets

95% of growth from Emerging Markets

Source: Euromonitor 2013
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Rising Per Capita Income

India

China
Russia

Brazil

South Africa

= —

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

China and India: three-fold growth 2010-2020

Source: Euromonitor 2013
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Emerging Middle Class
Billions of People Globally

2009 2020 2030

Over 700 million out of poverty in China and India

Source: Euromoenitor 2013



Worldwide Toothpaste Shares

4.8 Colgate

14.3

Comp. 1
13.0 Comp. 2

s |82 8.4 Comp. 3

0
'94 '95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 'O7 '08 '09 10 11 12 13 14 '15
YTD
Worldview 360°
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m
A

U.S. Toothpaste Market Shares
(Expanded All-Outlet Combined)

37.6
Comp.

35.1

Colgate



73

Toothpaste

'93 '94 '95 '96 '97 "98 '99 '00 '01 '02 '03

Market Shares
UK.

s Colgate

‘04 '05 '06 '07 '08 09 10 "11 12 13 "14
YTD
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Toothpaste Market Shares
Germany

L Colgate
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Toothpaste Market Shares

Australia

Colgate

L Comp.

'90 '91 '92 "93 "94 95 '96 "97 "98 "99 "00 "01 "02 '03 '04 '05 '06 '07 '08 '09 '10 '11'12 13 '14
YTD



Toothpaste Market Shares

Mexico

0128 79.9
80 Colgate

70
60
S50

40

30

20
10
0

'94 95 '96 "97 '98 '99 '00 ‘01 '02 ‘03 04 '05 "06 ‘07 ‘08 '09 10 11 12 13 14
YTD
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Toothpaste Market Shares

Brazil

71.5
Colgate
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Toothpaste Market Shares

Russia

i Colgate
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20

‘02

Toothpaste Market Shares

India

Colgate

03 04 05 06
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40
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10
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0
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Toothpaste Market Shares
China

Pl Colgate

15.9
Comp. 1

i Comp. 2

'95 "96 '97 '98 99 '00 01 ‘02 '03 '04 '05 06 '07 ‘08 09 10 11 12 13 14
YTD



Toothpaste Annual
Per Capita Consumption

Grams per Person Average Selling Price
Nigeria 68 (3US)

India

China U.S. Brazil China
Russia

South Africa Toothpaste* $0.69 $0.53 $0.41

U.K.
Toothbrush $2.59 $1.72 $0.59

Mexico
U.S.

Brazil
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Volume
(excluding
divestitures)

Organic Sales
Growth

Topline Growth

2003-08
CAGR 2009 2010 011

+6.2% +0.5% +3.0% +4.0%

+6.9% +6.5% +3.0% +4.0%

+3.0%

+5.0%

+1.5%

+4.0%




Growth

83

Colgate’s Emerging Market
Organic Sales Growth

+14.0%
+12.0%

+11.5%

+10.0%
+9.5%

'03 '04 '05 '06 '07 ‘08 '09

Includes Latin America, Asia (ex. Japan) and Africa/Eurasia

INVESTMENTS




Growth

Gross Margin

588% B1% 583y, 588% 587% Bk

- W 516% = e R
05f.3°/0 6.7% —

sagy, 0% BZh D3N -
534% 8 B

'93 '94 95 "96 '97 '98 '99 ‘00 '0O1 '02 '03 '04 ‘05 ‘06 'O7 '08 '09 M0 11 "2 3 14 15
Q1

2004-2008, 2010-2014 exclude restructuring charges and/or other items
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Operating Profit
($SMM) a1 2

$3,796 33,853
$3615 .
$3265
$2,959

$2,567
$2,339 W

$2,211 $2,239

'94 '95 '96 '97 '98 "99 '00 ‘01 '02 ‘03 '04 '05 '06 ‘07 '08 09 10 M1 12 3 "14

Compound Growth +7.4%

2004-2008, 2010-2014 exclude restructuring charges and/or other items




Calculating Expected Returns




= Equities are the bricks
= High Quality Equities are the best bricks

= Hopefully, you understand tools to help you
Identify these High Quality Equities

Any questions?
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