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Hil 'm Melissa.

SENIOR MARKETER

Who am |, and what do | do?

| build marketing that makes
cybersecurity brands
impossible to ignore.

| own marketing strategy end-to-end, connecting GTM
priorities, brand, content, search, social, and demand
generation to measurable business impact.

| focus on marketing that makes noise + moves the business.




SEARCH, REIMAGINED: SEO & GEO /-

Building organic visibility across traditional search and the emerging Al discovery layer.

+556%

Increase in Al search visibility YoY
(6.5x growth in one year)

+38.6%

Organic search traffic YoY
continued growth into 2026

100%

Priority keywords on the first page
across tracked target terms

+93

brand sentiment score
while ranking #1 against key competitors
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Mentions in the last 90 days Mentions in the last 90 days Mentions in the last 90 days

LLM visibility within the last 90 days for top keywords, prompts, + queries

Industry Ranking Brand Visibility Over Time

lop Brands by Visibility Track how your brand performs over time compared to competitors
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Ranked #1 in visibility ranking over time across our market (leading amongst top competitors)

Owned: Keyword strategy - Competitive research - Content strategy - Content writing - SEO - GEO - Technical execution - Optimization - Analytics



BUILDING A BRAND: SOCIAL (-

How | built an audience, amplified expertise, differentiated our brand, & turned data security into content people
actually connect with + choose to engage with.
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W 2 : : :5 | Co-Founder & CEO at DoControl
. . e sat down with Ieadlng- CI;O, Jake. Bernardes from Anecdotes, to get his hot &P Bookan appointment
In One year du rl ng my tenu re takes on where the security industry is heading. 2mo - Edited + ®

We explored how the intersection of Al and cybersecurity is transforming the role . DoControl Here | am waiting for a flight <<

of the CISO. W PIe 11,591 followers

WY yr - Edited - ® | booked my travel with Kiwi. ...more
As Al starts to handle many admin tasks, how will this reshape the qualifications ¥ Sisense x DoControl ¥
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follower + audience growth YoY

& Catch our full interview with Jake on our site: https://inkd.in/dGyydh5K

B

60% participation
In employee UGC program

(:control.

Watch the full video here

S&O You and 152 others 20 comments - 4 reposts

+302% increase =
in referred website traffic YoY DaControl Interviews Loading CISO Jake Bermardes
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| dont treat LinkedIn as a social media channel — | treat it as an ecosystem for brand, influence, and distribution across the entire company.
Owned: Thought leadership * Product storytelling « Industry POV « Video * Newsjacking * Executive Thought Leadership « Employee UGC



BEYOND THE FEED: COMMUNITY <¥ CREDIBILITY

Building brand presence where buyers research, validate, connect, and make decisions.

Reddit
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teams managing access visibility across SaaS environments?

I've been noticing that as organizations move more workflows into SaaS platforms like Google Workspace, Slack
and Salesforce, access management becomes much more difficult to reason about than traditional infrastructure
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Right now I'm doing everything manually with CSVs and spot checks, which feels risky.

ntegrations conti
How are other companies handling this part of the audit? Any tools or processes that helped you get audit-ready?
thanks!

What makes this especially challenging is that exposure often happens gradually over time through inherited
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Edit: Thanks everyone, this has been really helpful. Seems like a solid, repeatable process matters more than full
from the start. Going to dig into DoControl for Saas access visibility and explore some of the
5 as we get our audit prep in better shape. &8 O (o] < a2 £ Share
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Old vendor access in Google Drive is easy to forget
Had this come up recently while cleaning up an old Workspace setup. A few outside vendors and freelancers had
been added to folders for short projects, and most of it made sense at the time. The problem was nobody really
tracked when that access was supposed to end Jain the conversation
Maonths later, some of those people still had access to files that were not reélevant anymore, Nothing dramatic
happened, but it made me realize how easy it is for external access to sit there quietly after the work is done. Best v Q Searc

The admin console helps, but reviewing every old share manually gets annoying fast once there are enough
folders and users invelved. | have seen tools like DoControl mentioned for this kind of SaaS access cleanup - cheech__ - 2d

because the hard part is not always visibility, it is actually fixing the old permissions without manually chasing
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Curigus how cther Workspace admins handle this. Do you set a strict review process for external access, use

groups only, or just elean it up when someone notices?
| focuses o mdd sharing exposure, which
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"Enterprise-grade Saa$S security for a team of two"

% % % K 5/5

What do you like best about DoControl?

Speed to value was the big win for us. We connected Google Workspace on a Tuesday, and by Thursday we already had a full inventory, exposure
numbers, and our first workflows running. There were no agents, no proxies, and no six-week professional services engagement to get started.
‘We're a consumer brand with a tiny security team, and the pre-built playbooks cover our main risks: external shares, public links, departing
employees, and sketchy OAuth apps. The Slack bot also takes care of the long tail of employee mistakes, which helps the two of us stay focused
on the real threats

What do you dislike about DoControl? Kyle D. BA7f2026 H
The pricing feels geared toward larger companies than ours, an I . g
seem to assume you have a SOC running in shifts, which we do

Show More ~
"First tool that treats Al agents as identities worth watching"

Current User Validated Reviewer Source: Qrganic

% % % W ¥ 45/5

What do you like best about DoControl?

The nan-human identity angle. We have internal Al agents and copilots touching Google Drive, and until DoControl we had no way to tell a human
reading a file from an agent bulk-reading a folder outside its normal pattern. It inventories them alongside OAuth apps, scores them, and flags
anomalous access. The identity threat detection baselines per user and per team are solid for humans too. Their newer Al assistant, Dot, is
genuinely useful for investigation: | asked it which departing employees had downloaded more than 100 files in their last 30 days and got an
answer in seconds

What do you dislike about DoCentrol?
The Al agent governance module is young. Detection logic for agent behavior needs more tuning knobs, and documentation trails the feature
releases. Dot occasionally needs a question rephrased before it finds the right dataset. Expect some growing pains in this part of the product.

Show More v

Current User Validated Reviewer Source: Organic

Built a consistent review-generation engine to strengthen third-party
credibility + buyer confidence; influencing pipeline and GEQ visibility.

Built an organic Reddit presence across niche communities to maximize
brand discovery, increase lead volume, and strengthen SEO + GEO visibility.

| don't treat Reddit and G2 as supporting channels — | treat them as strategic layers of the buyer journey that build discovery, credibility, and trust.

Owned: Reddit strategy - Community engagement - G2 review strategy - Social proof - Brand monitoring - SEO/GEO amplification - Performance tracking



MARKETING THAT MOVES THE BUSINESS £

Turning an integrated marketing engine into measurable growth.,

4 1 5 M | take ownership of the entire marketing engine,
- connecting strategy, content, search, social, brand,

and demand generation into one integrated system.

Marketing-Sourced Open Pipeline

Open deals created where the lead source is our key marketing channels

+22.6%

YoY total inbound growth

+53.1%

YoY growth in marketing sourced pipeline

+259%

YoY organic social inbound growth




BEYOND THE MARKETING

L et's connect!

Im always open to conversations about marketing
strategy, brand, content, growth, & opportunities to
build something meaningful. Reach out anytime! ' #

Email
DA

melgarcia2468@gmail.com

Website
melgarcia.com

m@ LinkedIn

www.linkedin.com/in/melgarcia662

Outside of work, you'l usually find me traveling somewhere new,
exploring great food and wine, or enjoying a South Carolina sunset.


https://melgarcia.com/
https://www.linkedin.com/in/melgarcia662

BEYOND THE MARKETING (cont.)

Learn more about my approachl!

MNew Podcast Episode

B2B Content Masterclass: Quality vs. quantity
and the vanity metric trap with Melissa Garcia

. Founder Facing

POV Brand Management

Founder Facing

B2B Content Masterclass with Melissa Garcia
Melissa breaks down what actually works in content
marketing, how to measure real impact beyond vanity
metrics, the fragmented buyers journey in 2026, how
founders can leverage social for growth, and more.

POV: You're Trending

Simplifying Your Social Strategy to Maximize Impact
Melissa dives into setting intentions with media,
translating business goals into content strategies, and
tailoring content to truly connect with ICP audiences.



https://open.spotify.com/episode/1JBdH5ymtQE7Da1rzC0vdy?si=9acSQyTwQJe3NH2bsCOHjQ&nd=1&dlsi=a87d78daadac4f00
https://open.spotify.com/episode/7r1KS3CKXT1cb1kLWKnlDG
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