
 

 

  

 

FLUSH Rebirth  
Mental Health Fine ART Experience:  

Brand Inclusivity 
Opportunity 

“The art we hang on the walls of a room can have a profound effect on 
our mood and reaction to the space”  

 

 

 
─ 

Mark Mathews 
FLUSH Promotions | 773.354.7013  
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Abstract 

FLUSH Rebirth of Mental Health Fine ART Experience 

This initiative aims to raise awareness towards mental health issues through fine art and 
open conversations about people with mental health issues in society.  

Projects included in this inclusive art collect open an organic flow to ideas turning bank 
customers into bank communities and advocates. 

 

 

Overview 
Why Now? Why Here? Why Us? 

Imagine if you could be the first chain of any corporation, say, McDonalds to feature a 
culturally inclusive offering that sparked a viral, nationwide following. Imagine the 
conversation that would spark, the lives it would change, and the authority it would 
bring.  

We present to you that same level of opportunity focused on inclusivity, though hyper 
localized marketing with FLUSH rebirth mental health supporting art 
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Opportunity 

What’s Your Story?  

Never in history has connecting with customers through inclusivity been more vital to 
the livelihood of a brand. Likewise, consumers are more engaged than ever, opposing 
large corporations and seeing through ‘fake’ attempts at brand inclusivity.  

The FLUSH rebirth presents a unique opportunity to showcase brand diversity and 
inclusion through art that is #Real, authentic, and in support of a positive, increasingly 
respected cause: Mental Health awareness. 

Solving Problems Through Art 
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Thank you 
 

CONTACT: 

Mark Mathews 
FLUSH Promotions | 773.354.7013 


