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GOVERNMENT BUDGET FOR ART AND
CULTURE JAPAN FY 2012-2021

Government budget for art and culture Japan FY 2012-2021
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SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by Agency for Cultural Affairs (Japan); MEXT (Japan)
Published by Agency for Cultural Affairs (Japan); MEXT (Japan)
Source link FY 2021 Budget summary of Agency for Cultural

Affairs, page 1
Release date May 2021




BREAKDOWN OF GOV

ERNMENTAL BUDGET FOR

ART AND CULTURE JAPAN FY 2020, BY PURPOSE

Breakdown of governmental budget for art and culture Japan FY 2020, by

Inheritance and utilization of cultural assets through proper maintenance
Improve an dpromote cultural utilizationand viewing of cultural assets, train
Maintenance of infrastructure to protect cultural assets

Support art and culture related creation activities

Cultivate artists for the new era, promote art and culture experiences for
Improve creativity level of art and culture in Japan, create new values
Improve function of national cultural facilities

Maintenance of national cultural facilities

Improve management and operation of museums

Proemote lapanese lanuage education for foreign residents

Improve infrastructure to support dissemination of culture

Restoration from the Great East lapan Earthquake

Enhance inbound tourism through cultural resources
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Annual Budget in Million Japanese Yen

LOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by Agency for Cultural Affairs (Japan); MEXT (Japan)
Published by Agency for Cultural Affairs (Japan); MEXT (Japan)
Source link FY 2020 Budget summary of Agency for Cultural
Affairs, page 2

April 2020

Release date




EXPENSES OF LOCAL GOVERNMENT FOR CUL-
TURE-RELATED MEASURES JAPAN FY 2010-2019

Expenses of local government for culture-related measures Japan FY 2010-
2019

m Pefectural Government ® Municipalities
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Expense in Billion Japanese Yen

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
B Municipalities 253.33 261.04 275.4 282.69 319.92 319 34191 336.81 352.5 378.71
o Pefectural Government  86.84 94,05 79.81 81.07 93.62 106.7 107.01 98.84 117.49 118.08

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by Agency for Cultural Affairs (Japan); MEXT (Japan)
Published by Agency for Cultural Affairs (Japan); MEXT (Japan)
Source link Report on culture administration of local regions,

page 30
Release date August 2021




EXPENDITURE BREAKDOWN OF LOCAL GOV-
ERNMENT ON CULTURE JAPAN FY 2019, BY
CATEGORY

Expenditure breakdown of local government on culture Japan
FY 2019, by category

81.02.

41577

m Art & Culture = Protection of Cultural Assets

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by Agency for Cultural Affairs (Japan); MEXT (Japan)
Published by Agency for Cultural Affairs (Japan); MEXT (Japan)
Source link Report on culture administration of local regions FY

2019, page 31
Release date August 2021




Subsidies in Million Japanese Yen

SUBSIDIES FROM THE JAPAN ARTS FUND
FY 2013-2020
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SOURCE AND METHODOLOGY INFORMATION

Source Japan Arts Council
Survey by Japan Arts Council
Published by Japan Arts Council
Source link Japan Arts Fund aid results
Release date July 2021




BREAKDOWN OF CUMULATIVE SUBSIDIES
FROM JAPAN ARTS FUND FY 2020, BY PURPOSE

Breakdown of cumulative subsidies from Japan Arts Fund FY 2020, by purpose

Creation and promotion of modern theatre

Creation and promotion of modern music

Performances and exhibitions at local cultural facilities

Creation of movies

Amateur cultural organizations

Traditional performing arts public relations

Creation and promotion of modern dance

Pioneering and experimental art creation activities

International exchange through art

Domestic film festival etc.

Protection and transmission of crafts and maintenance skills of cultural assets
Visual art creation and activities

Utilization and protection of historic cities and streets as well as cultural sceneries
Utilization and protection of folk cultural assets

Creation of documentaries

Creation of animation movies

Collaborative art creation activities among various fields
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SOURCE AND METHODOLOGY INFORMATION

Source
Survey by
Published by
Source link
Release date

Japan Arts Council

Japan Arts Council

Japan Arts Council

Japan Arts Fund aid results
July 2021
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NUMBER OF MUSEUMS IN JAPAN 1997-2019

— 4,096 4,178

4000
3,449

3500
3000
2500
2000
1500
1000
500
0

1997 2004 2008 2013 2019

Number of Museums

SOURCE AND METHODOLOGY INFORMATION

- Source Fuji Keizai Group
- Survey by Fuji Keizai Group
Source link Comprehensive survey on Japan's museums FY 2019,

PDF 8

@ Release date September 2020
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NUMBER OF MUSEUMS IN JAPAN 2018, BY TYPE

Number of museums in Japan 2018, by type

History museums

470

Art museums

453
General museums GG 15
Science museurns NN 104
Aquariums [N 38
Zoos TN 34
Open-air museumns [l 16

Botanical gardens W 11

Zoo & botanical gardens B s

a 50 100 150 200 250 300 350 400 450 500

Number of museums

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); e-Stat (Japan)
survey by MEXT (Japan)
Published by e-Stat (Japan)
Source link mext.go.jp
Release date March 2020



NUMBER OF THEATERS AND MUSIC HALLS
JAPAN 2002-2018

Number of theaters and music halls Japan 2002-2018
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SOURCE AND METHODOLOGY INFORMATION

- Source MEXT (Japan)
- Survey by MEXT (Japan)
Published by MEXT (Japan)

Source link mext.go.jp

@ Release date March 2020



ARTS & CULTURE
INDUSTRY IN JAPAN

CULTURAL HERITAGE
STATLAB DIGIDOSE 2023



NATIONAL TREASURES JAPAN 2021, BY
CATEGORY

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by MEXT (Japan); Agency for Cultural Affairs (Japan)
Published by MEXT (Japan); Agency for Cultural Affairs (Japan)
Source link www.bunka.go.jp
Release date October 2021

Number of cultural properties and national treasures Japan 2021, by

catego M National Treasures B Important Cultural Properties
Historical materials h 275 eory P p
Archaeological
materials b 652
Historical documents | — 750
Calligraphy and boo ks | 0
paintings | ————————— 7 041
At | ———— 2,471
’
Bl | 2,530
sculptures [ ——————————————— 723
+
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Number of Cultural Properties and National Treasures



P~

"-;-.-- o

NUMBER OF HISTORIC LANDMARKS, SCENIC
SPOTS, AND NATIONAL MONUMENTS
JAPAN 2021

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by MEXT (Japan); Agency for Cultural Affairs (Japan)
Published by MEXT (Japan); Agency for Cultural Affairs (Japan)
Source link www.bunka.go.jp
Release date October 2021

Number of historic landmarks, scenic spots, and national monuments Japan
2021

W Specially designated m Total

Scenic spots

National Monuments

Historic sites

0 200 400 600 800 1000 1200 1400 1600 1800 2000
Historic sites National Monuments Scenic spots
W Specially designated 63 75 36
mTotal 1859 1034 4325

Number of places



CULTURAL PROPERTIES AND MONUMENTS
IN JAPAN 2020 BY TYPE

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by MEXT (Japan); Agency for Cultural Affairs (Japan)
Published by MEXT (Japan); Agency for Cultural Affairs (Japan)
Source link bunka.go.jp

Release date

May 2020

Cultural properties and monuments in Japan 2020 by type

Arts & crafts

Ancient sites

Animals, plants, geological & mineral formations
Buildings

Intangible folk-cultural properties

Tangible folk-cultural properties

Places of scenic beauty

Craft skills

Entertaining arts

Preservation districts for groups of traditional buildings
Other intangible cultural properties
Conservation technigque for cultural properties

Cultural landscapes
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MARKET SIZE OF THE ART INDUSTRY
JAPAN 2016-2020

Market size of the art industry Japan 2016-2020
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SOURCE AND METHODOLOGY INFORMATION

Source Agency for Cultural Affairs (Japan); Art Tokyo Association
Survey by Agency for Cultural Affairs (Japan); Art Tokyo Association
Published by Art Tokyo Association
Source link Japanese art industry market research report 2020, page

12
Release date April 2021



MARKET SIZE OF THE ART INDUSTRY
JAPAN 2020, BY CATEGORY

=T

Market size of the art industry Japan 2020, by category

Western painting 60.3
Ceramics 449
Japanese painting I 558
Contemporary art (2-dimensional] I 0G4
Woodblock print I 5.6
Hanging scroll, folding screen  IEEEEEEEEGEGEG—G— 15.3
Handicraft I 14
Photography N 5.2
Sculpture NN 5.1
Calligraphy/penmanship I 4.8
Contemporary art (3-dimensional) N 3
Video 1N 2.7
0 10 20 30 40 50 60 70
Market size in billion Japanese yen
|
SOURCE AND METHODOLOGY INFORMATION
Source Agency for Cultural Affairs (Japan); Art Tokyo Association
Survey by Agency for Cultural Affairs (Japan); Art Tokyo Association
Published by Art Tokyo Association
Source link Japanese art industry market research report 2020, page
10
March 2021

Release date
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NUMBER OF IMPORTANT INTANGIBLE
CULTURAL ASSETS JAPAN 2021, BY CATEGORY
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Number of important Intangible Cultural Assets Japan 2021, by category

Craft skills Performing Arts

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by MEXT (Japan); Agency for Cultural Affairs (Japan)
Published by MEXT (Japan); Agency for Cultural Affairs (Japan)
Source link www.bunka.go.jp
Release date October 2021



MARKET SIZE OF ART-RELATED PRODUCTS IN
JAPAN IN 2020, BY TYPE

e,

Market size of art-related products in Japan in 2020, by type

Posters & post cards of famous paintings

Exhibition catalogues, art books*

0 2 4 6 a8 10 12 14 16 18 20

Market size in billion Japanese Yen

SOURCE AND METHODOLOGY INFORMATION

Agency for Cultural Affairs (Japan); Art Tokyo Association

Source
Survey by Agency for Cultural Affairs (Japan); Art Tokyo Association
Published by Art Tokyo Association
Source link Japanese art industry market research report 2020, page
10
March 2021

Release date



MARKET SIZE OF WORKS OF ART IN JAPAN IN
2020, BY SALES CHANNEL

L4 8 45

Market scale of works of art Japan 2020, by sales channel

Department stores in Japan (incl. mail order, out of store sales)
Art galleries In Japan
Directly from artists I 5
Art fairs in Japan I 157
Other businesses in Japan GG 1.6
Art auctions in Japan I 17.1
\Websites in Japan I 10.7

Art galleries overseas I 5
Museum shops in Japan I 4.7
Others - 4.5
Art fairs overseas N 3.8
Art auctions overseas EE 2.3
Websites overseas 8 1.7
Museum shops overseas W 1.1

Other businesses overseas W 1.1

a 10 20 30 40 50 60 70 80
Market size in Billion Japanese Yen

SOURCE AND METHODOLOGY INFORMATION

Source Agency for Cultural Affairs (Japan); Art Tokyo Association
Survey by Agency for Cultural Affairs (Japan); Art Tokyo Association
Published by Art Tokyo Association
Source link Japanese art industry market research report 2020, page

1
Release date March 2021



LEADING ARTISTS BY TOTAL ACQUISITION PRICE
AT AUCTIONS IN JAPAN 2019

Leading artists by total acquisition price at auctions in Japan 2019

Yayoi Kusama

6.98

Tsuguharu Foujita

4,49
Bernard Buffet [, o2
Kaii Higashiyama IS 2.:1
Mare Chagall [N ;-
Munakata Shiko [N, .2
Pablo Picasso I .11
Ikuo Hirayama [N 1.2:
Jean-Pierre Cassigneu! [ I o.7
Hiroki Oda [N 029

0 1 2 3 4 5 6 7 8

Acquisition Price in Billion Japanese Yen

|
SOURCE AND METHODOLOGY INFORMATION

Source ArtPrice.com; Agency for Cultural Affairs (Japan); Art Tokyo Associa-
tion; Platform for Arts and Creativity

Survey by ArtPrice.com; Agency for Cultural Affairs (Japan); Art

Tokyo Association; Platform for Arts and Creativity
Published by Art Tokyo Association
Source link Japanese art industry market research report 2020, page

54

Release date March 2021
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MARKET SIZE OF
THE LIVE EVENTS
INDUSTRY JAPAN
2011-2020, BY

CATEGORY
SOURCE AND METHODOLOGY INFORMATION
Source PIA Corporation; Live Entertainment Research Committee
Survey by PIA Corporation; Live Entertainment Research Committee
Published by Live Entertainment Research Committee
Source link Summary of report on live entertainment market 2020
Release date May 2021

Market size of the live events industry Japan 2011-2020, by category
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NUMBER OF
LIVE EVENTS
JAPAN 2020, BY

CATEGORY
SOURCE AND METHODOLOGY INFORMATION
Source PIA Corporation; Live Entertainment Research Committee
Survey by PIA Corporation; Live Entertainment Research Committee
Published by Live Entertainment Research Committee
Source link Summary of report on live entertainment market 2020
Release date May 2021

Number of live events Japan 2020, by category

30
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MARKET
DISTRIBUTION

OF PERFORMING
ARTS IN JAPAN
2020, BY CATEGORY

SOURCE AND METHODOLOGY INFORMATION

Source PIA Corporation; Live Entertainment Research Committee
Survey by PIA Corporation; Live Entertainment Research Committee
Published by Live Entertainment Research Committee
Source link Summary of report on live entertainment market 2020
Release date May 2021

Market distribution of performing arts in Japan 2020, by category

Ballet, Dance Others , 3.60%
performances, 3.60% __

Comedy shows,
Storytelling, Varl'etv
shows, 8.20%

Kaboki, Noh, Kyogen, _
11.60%

i Musicals , 38%

Plays/ Drama, 35% _—



MARKET
DISTRIBUTION
OF LIVE MUSIC
EVENTS JAPAN
2020, BY
CATEGORY

SOURCE AND METHODOLOGY INFORMATION

Source PIA Corporation; Live Entertainment Research Committee
Survey by PIA Corporation; Live Entertainment Research Committee
Published by Live Entertainment Research Committee
Source link Summary of report on live entertainment market 2020
Release date May 2021

Market distribution of live music events Japan
2020, by category
Classical Music,
12.30% Enka;

.' _Kayokyoku,
T 2.10%

__Folk music &
other genres,

Pop, 83.90% 0.90%

"\.__Jazz, 0.80%




LEADING
TRADTIONAL
PERFORMING
ARTS BASED ON
ATTENDANCE
JAPAN FY 2018

SOURCE AND METHODOLOGY INFORMATION

Source Japan Arts Council
Survey by Japan Arts Council
Published by Japan Arts Council
Source link Japan Arts Council business report, page 18
Release date September 2020

Leading traditional performing arts based on attendance Japan FY 2018

cabuki N 21228
Bunraku |, 17273

variety entertainment [ N NN 57.92
Nogaku [N 3739

Dance, traditional japanese music, court music, shomyo, folk entertainment,
. B 2z
Ryukyu entertainment etc.

Okinawa traditional entertainment (Ryukyu style dance, etc.) [l 163

0 50 100 150 200 250
Number of attendees in thousands
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DOMESTIC SALES
REVENUE OF THE
ANIMATION INDUSTRY
IN JAPAN FROM 2010
TO 2019

SOURCE AND METHODOLOGY
INFORMATION

Source AJA
Survey by AJA
Published by AJA
Source link Anime Industry

Report 2020 Summary, page 3
Release date January 2021

Domestic sales revenue of the anime industry Japan 2010-2019

1.31
1.25 123
119 1.17 1.17
1.2 1
1.04 1.07

1
0.8
0.6
0.4
0.2
0

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Sales Revenue in Million Japanese Yen



SALES REVENUE OF
THE ANIME INDUSTRY
JAPAN 2019, BY
SEGMENT

SOURCE AND METHODOLOGY
INFORMATION

Source AJA
Survey by AJA
Published by AJA
Source link Anime Industry

Report 2020 Summary, page 4
Release date January 2021

oversess [ :200.5
Merchandising | 5¢: 3
amusement | 3155

Television Broadcasting - 97
Live Entertainment - 844
vovie [} 692
Internet Distribution - 68.5
Videogram - 56.3
Music ] 337

0 200 400 600 800 1000 1200 1400

Revenue in Billion Japanese Yen



MANGA MARKET SIZE
IN JAPAN 2014-2020

SOURCE AND METHODOLOGY
INFORMATION

Source AJPEA
Survey by AJPEA
Published by AJPEA
Source link ajpea.or.jp
Release date February 2021

Manga market size in Japan 2014-2020
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Demon Slayer: Kimetsu no Yaiba

Kingdom

One Piece

Haikyu

Jujutsu Kaisen

LEADING MANGA
SERIES JAPAN 2020,
BASED ON SALES
VOLUME

SOURCE AND METHODOLOGY
INFORMATION

Source Anime News Network; Oricon

Survey by Oricon
Published by Anime News
Network

Source link animenewsnet-
work.com

Release date November 2020

40 50 60 70 80 90

Sales Volume in Millions



FAVORITE MANGA AND
ANIMATION CHARACTERS
JAPAN 2020

SOURCE AND METHODOLOGY
INFORMATION

Source NRC
Survey by NRC
Published by NRC
Source link 7th NRC Coun-

try-Wide Character Survey, Part 5:
Manga and Anime Characters, page 5
Release date February 2021

Favorite manga and animation characters Japan 2020

My Neighbor Totero/ Studio Ghibli | R
poraemon |, 309
Kiki's Delivery Service/ Studio Ghibli [ R -
Demon slayer | 2
Lupin 1 N 4%
sazae-san [ NNNGEGEGE, -
Let's Go Anpanman _ 22%
Detective Conan | .1
ragon 62/l I 20%
chibi Maruko-chan | 1<

0% 5% 10% 15% 20% 25% 30% 35% 40%
Share of respondents
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Music Concerts

ATTENDANCE AT LIVE

EVENTS IN JAPAN 2020,
BY CATEGORY

SOURCE AND METHODOLOGY
INFORMATION

Source PIA Corporation; Live Enter-

tainment Research Committee

Survey by PIA Corporation

Published by Live Entertainment

Research Committee

Source link Summary of report

on live entertainment market 2020

Release date May 2021
2020

Number of attendances in Millions
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Number of attendees in Thousands

NUMBER OF ATTENDEES
AT TRADITIONAL ART
PERFORMANCES JAPAN
FY 2014-2018

SOURCE AND METHODOLOGY
INFORMATION

Source Japan Arts Council
Survey by Japan Arts Council
Published by Japan Arts Council
Source link Japan Arts Council

business report, page 17

Release date September 2020

Number of attendees at traditional art
performances Japan FY 2014-2018
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NUMBER OF ATTENDANCES

AT TRADITIONAL ART

PERFORMANCES IN JAPAN

FY 2018, BY CATEGORY

SOURCE AND METHODOLOGY
INFORMATION

Source Japan Arts Council
Survey by Japan Arts Council
Published by Japan Arts Council
Source link Japan Arts Council

business report, page 18
Release date September 2020

Number of attendances at traditional art performances in
Japan FY 2018, by category

kabuki |, 1228
Bunraku | 172.73
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Popular performinga arts || N 5792

Noh [ 3739

Dancing, traditional music, gagaku, shomyo, folk... JJl| 17.37

Okinawa traditional performing arts such as Kumiodori ] 16.3
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POPULAR GENRES OF ART
AND CULTURE EVENTS TO
ATTEND JAPAN 2021

SOURCE AND METHODOLOGY
INFORMATION

Source Agency for Cultural Affairs
(Japan); Marketing Center
Survey by Agency for Cultural

Affairs (Japan); Marketing Center
Published by Agency for Cultural
Affairs (Japan);

Source link Opinion survey on
culture 2021, pages 46-47
Release date March 2021

Popular genres of art and culture events to attend Japan 2

Movies (excluding animation) NG 0.0c
Cultural assets NG 13.5%
Visual arts I 11.4%
Animaton movies, arts using computer or iImages such as media arts I 11.7%
History museums, folk museums, data ibrary I 7.7%
Pop, rock, jazz, enka, folk music I 5.7%
Orchestra, chamber music, opera, choir, wind instrument music I 4.6%
Musicals HEE 3.0%
Variety entertainment Hl 2.4%
Food culture related events and exhibits Wl 2.1%

--l--ﬂ"."_'ﬁ-__
T RMB i oo [EEEETEINN

Modern plays, plays for children, puppet plays Tl 2.1%
Exhibitions or events of flowers, bansai, tea ceremonies, food cultures 1l 2.0%
Folk eultural assets such as lacal traditional entertainment and festivals Tl 2.0%
Traditional Japanese entertainment Wl 1.6%

Street dance, Jazz dance, folk dance, social dance W 1.2%

Bzllet, modern dance, contemporary dance B 0.9%

Traditional Japanese dance N 0.6%

Others  0.0%
| have not attended any of the events IS 55 2%
0% 1% 20% 30% 40% EL ] B0

Share of respondents

dents; 18 years and older; multiple answers possible; attendance within the last year; Online survey _

I DETAILS: Japan; Agency for Cultural Affairs (Japan); Marketing Center; January 29 to February 1, 2021; 3,000 respon-




POPULAR GENRES OF
CREATIVE ACTIVITIES
JAPAN 2021

==

SOURCE AND METHODOLOGY
INFORMATION

7
%
Source Agency for Cultural Affairs ﬁ
(Japan); Marketing Center ':,/,,
Survey by Agency for Cultural : 4/’:‘-
Affairs (Japan); Marketing Center '/;
Published by Agency for Cultural _ -
Affairs (Japan); 3
Source link Opinion survey on '
culture 2021, page 69-70
Release date March 2021

Popular genres of creative activities Japan 2021
Creation of literature, music, art, plays or dance Hl 3.8%
Perform music or dance, or play roles in plays or movies Wl 3.4%
Take lessons of music, ballet, dancingart Il 2.9%
Take |essons of lapanese tea ceremony, Japanese flower arrangement or... Il 2.9%
Creation of manga or video production such as films, CG, games, or mediaart W 2.7%
Participate in local traditional entertainment performances or festivals W 2.0%
Support of art & culture activities of children W 1.9%
Take lessons of Japanese traditional food culture W 1.8%
Support of art & culture activities of elderly people, handicapped people,... B 1.3%
Support of utilization & presavation of traditional architecture B 1.1%
Support of guidance or explaination services at museurns B 1.1%
Support of organization of cultural festivals (film, or music festivals, etc.) B 1.0%
Support of guidance services or production at theatresor halls 1 0.8%

Did not practice any activities within last year I 2 1.69G

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
Share of respondents

Details: Japan; Agency for Cultural Affairs (Japan); Marketing Center; January 29 to February 1, 2021 3,000 respondants; _
18 years and older; multiple answers possible; activities during the last year
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BEST ATTENDED SYMPHONY

ORCHESTRAS IN JAPAN FY
2019

SOURCE AND METHODOLOGY
INFORMATION

Source Association of Japanese Sym-
phony Orchestras
Survey by Association of Japa-

nese Symphony Orchestras
Association of Japa-

nese Symphony Orchestras
Japanese professional
orchestras yearbook 2020
Source link Japanese professional
orchestras yearbook 2020, page 152
Release date March 2021

Published by

Survey Name

Best attended symphony orchestras in Japan FY 2019

Tokyo Philharmonic Orchestra

Tokyo Symphony Orchestra || N :00.c
NHE Symphony Orchestra Tokyo _ 134.5
Japan Philharmonic Orchestra — 185

Hyogo Performing Arts Centre Orchestra — 164.08

Kanagawa Philharmonic Orchestra ||| [ | A 1s:4

Tokyo Metropolitan Symphony Orchestra || N | AN 11

sapporo Symphony Orchestra || AR 1:0.3:
New Japan Philharmonic | [ AN 13545
Yomiuri Nippon Symphony Orchestra _ 134.99
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Number of visitors in thousands

I Details: Japan; fiscal year 2019; the fiscal year starts on April 1st and ends on March 31st of the following year
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BREAKDOWN OF SUPPLEMENTARY
BUDGET FOR ART AND CULTURE

4

iR

1)

Breakdown of supplementary budget for art and culture amid COVID-
19 Japan FY 2020

Emergency comprehensive aid package for cultural art
activities
Support for continuation of cultural arts and sports
o 50,900
activities

Project to strengthen earning capacity of cultural arts - 5,000

Project for prevention of COVID-19 infections at
J P oY B 208
cultural facilities
Project to strengthen earning capacity of cultural I 1420
facilities using cutting edge technology A
Art exhibitions and performances across Japan by local
. § 1317
cultural groups and artists
Project to create hands-on art & culture experiences
: § 1302
for children
0 10000 20000 30000 40000 50000 60000

Supplementary Budgte in Million Japanese Yen

SOURCE AND METHODOLOGY INFORMATION

Source MEXT (Japan); Agency for Cultural Affairs (Japan)
Survey by MEXT (Japan); Agency for Cultural Affairs (Japan)
Published by MEXT (Japan); Agency for Cultural Affairs (Japan)
Source link www.bunka.go.jp
Release date September 2020



YOY GROWTH IN MONTHLY SALES
OF EVENT TICKETS IN JAPAN

YoY growth in monthly sales of event tickets in Japan 2020-2021

20% 11%
0%
-20%

-40%

Monthly sales growth

1% -57%

-68% 67% 50 -69% -69%

-65% ~63%

-60%

-80%

-100%
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SIS TSN F I I I TS EF S
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SOURCE AND METHODOLOGY INFORMATION

Source Cabinet Office Japan; PIA Corporation)
Survey by Cabinet Office Japan; PIA Corporation
Published by Cabinet Office Japan;
Source link V-resas.go.jp
Release date October 2021



ECONOMICAL LOSS OF LIVE
ENTERTAINMENT EVENTS DUE TO
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Economlcal loss of live entertainment events due to COVID-19 Japan
2020, by segment

Music

370

Theotre - | 150
Other genre _ 80

0 50 100 150 200 250 300 350 400
Loss in Billion Japanese Yen

SOURCE AND METHODOLOGY INFORMATION

Source PIA Corporation
Survey by PIA Corporation
Published by PIA Corporation
Source link corporate.pia.jp
Release date February 2021



OPINION ON SELF-CONTROL IN
LEISURE PARTICIPATION AMID

Go outside for a jog/a walk

Gat a takeout/food delivery from restraunts
Rent DVD=/COs/camics at shops

Outdoor |eisure activities [mountelneering, camping, ete.)
Visit museurns

Cne-day trip/leisure activity

Face-to-face bessons/learning

Watch movies in movie theaters

Go to gyms/yoga studios

Wiglt amusemant parks/theme parks
Domestic overnight trip

Dine out/normikai®**

in restraunts
Watch sports in stadiums

Watch plays st theatsrs

Attend music live performances and concerts

Vist pachinkoy/pachi-suro parlors**

Go 1o karsoke

Details: Japan;
December5to
7,2020;3948

rrovetverses: | respondents;

& Must absalutely refrain from doing
Not really necessary to refrain from doing

30%

Share of respondents
W Must refrain a little from doing ™ in betwesn
B Not at all necessary to refrain from doing

SOURCE AND METHODOLOGY INFORMATION

15-69 years,
Online survey

Source

Survey by
Published by
Source link
Release date

GEM Partners

GEM Partners

GEM Partners
gem-standard.com
December 2020



OPINION ON GOVERNMENT AID
FOR CULTURAL ACTIVITIES

m Approve
m Somewhat approve

= Somewhat disapprove

: Details: JJapan;
= Disapprove Platform for Arts
and Creativity;
No idea/ cannot judge May 29 to June ],
2020; 10,000
respondents; 15
years and older;

Online survey

SOURCE AND METHODOLOGY INFORMATION

Source Platform for Arts and Creativity
Survey by Platform for Arts and Creativity
Published by Platform for Arts and Creativity
Source link Summary of opinion survey on public support for art and

culture, page 11
Release date June 2020




