
CASE STUDY: Brand Strategy and Messaging for a Home Design
and Restoration Business

THE CHALLENGE

Client: Home services business specializing in tile restoration, cabinet refinishing, and creative design
Industry: Home Services / Design & Restoration
Services Provided: Brand strategy, messaging development, signage language, content planning
Engagement Type: Project-based consulting for brand refinement and client-facing communications

A growing home services business offering tile restoration, cabinet
refinishing, and repurposed design work needed a brand identity that
reflected the quality of its craftsmanship and the creativity of its approach.
With plans to expand visibility and attract more ideal clients, the business
sought support refining its messaging and aligning communications across
marketing materials and client touchpoints.

OUR APPROACH
We collaborated with the business owner to clarify the brand voice, shape
messaging that communicated both professionalism and personality, and
develop language for signage, service descriptions, and promotional content.
Our work emphasized what set the business apart: its repurposing mindset,
attention to detail, and design-forward service model.

WHY IT MATTERS
For service-based businesses, strong brand messaging doesn’t just attract
attention, it builds trust. Clear, compelling language helps potential clients
understand the value of what’s offered and feel confident in the quality of the
work. This project laid the groundwork for consistent communications and a
more confident brand presence.
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RESULTS
Developed a clear brand messaging framework aligned with core offerings
Created client-facing language for signage, website, and service descriptions
Positioned the business as both creative and credible in the home services space
Equipped the owner with foundational messaging tools to support future growth


