
KITCHENETTE

FAMFARE 
KITCHEN

HANDBOOK

2025



A Letter from the Founder - Libby 

The Role of the Kitchenette
Job description
How it Works
Tips for Success
Earning Potential 

 Identifying Your Market
Questions to ask Yourself 
Defining your Target Population

 Reaching Your Customers
Social Media
Personal Connections
Community Engagement & Fundraisers
Tips for Tastings

Keeping Your Customers
Staying Consistent
Showing Appreciation
Building Connections
Leveraging Referrals 

Table of
Contents

00

01

02

03

04



 If you are reading this, chances are you are a Famfare Kitchenette. HURRAH!

What is a Kitchenette, really? A Kitchenette is a member of an elite group of humans charged
with the task of taking back dinnertime and returning it to the people who lost the time and
energy to make it happen: Busy Families. 

You are more than the face of our company, you are the superhero that brings a family their
dinner. Yes, anyone can deliver food... but you all keep it real and personal. And let’s face it...
who would you rather get your hot homemade dinner from? A Dominoes guy (no offense
Dominoes) or your super friendly and professional neighbor who has your family’s best
interests in mind? I know who I’d pick. 

We asked ourselves this question: How can we help our busy friends/neighbors/
coworkers/peers get back to their families at the end of the day without stress and reconnect
with each other? Our answer: Make them dinner! The rest is history... Except... we needed to
reach more than our respective tribe of people... Enter the Kitchenette program. 

We depend on you, not solely to deliver meals, but also to get the word out and help us to
become successful at fulfilling our mission! Thank you for being part of this effort.

This Marketing Guide serves as an outline to make your location successful for you and your
clients. We’ve included some simple marketing ideas, helpful pick-up location tips, and
creative outreach ideas that help you connect with your community. This should be fun - and
you should make some funny money doing it - cause that’s the point - do good, have fun,
make money - and eat dinner as a family (this should be on a t-shirt).

Thank You - and Good Luck!

 ~ Libby

Welcome Message
Libby Mehaffey

Founder & CEO



Choose a Tuesday or Wednesday between 3:30 and 6:30
PM for at least a 90min window for your Kitchenette to be
open. 

We’ll create your customized sign-up page based on your
availability. Need a week off? No problem, we’ll adjust the
schedule. 

Once you approve the link and dates, we will go live and
manage all orders and payments for you.

HOW IT WORKS 

JOB DESCRIPTION
A Kitchenette is the coolest part of Famfare. It is a residential pick-up point for
Famfare Kitchen meals. Basically it is your front door and a warming/cooling
bag.  

Set Up Your Kitchenette

To promote your Kitchenette, we will hook you up with
menus, yard signs, and up to two sample meals to share
with potential customers (upon request). 

We also announce your location on our website, social
media, and weekly emails. 

Additional marketing materials are available - be sure to
join our Kitchenette Facebook group! 

Spread the Word

1.    The Role of the Kitchenette



On your designated day, pick up meals at our South Saint
Paul kitchen (1539 5th Avenue South, near 494 and 52) on
or after 3PM, or have them delivered via our courier. 

IF PICKING UP at the kitchen - double check your bags
before leaving the kitchen. 

IF COURIER - check your inventory ASAP to catch any
snags.

Distribute Meals

Contact any missing clients.
Discard unclaimed hot or freezer meals as needed.

Wrap Up at 6:30 PM

Wipe out the bags after the last pick-up.
Remove the ice pack and clipboard.
Return or swap the bag and its contents as soon as
possible or during the next pick-up.

Clean and Return Bags

TIPS FOR SUCCESS
Set Up Your Pick-Up Area

Arrange a clean, tidy space for meal pick-up.
Make your clipboard with the instructions visible to guide clients in picking up
their meals.
Have handwritten notes or candy to build a relationship with your customers

Remind Clients
Send a text like: “Dinner’s Ready! Pick up by 6 PM!”
Make a social media post.



EARNING POTENTIAL

2025 Compensation Plan for Pick-up Kitchenettes 
Kitchenettes who pick up their meals at the SSP central kitchen 

Benefits: Quarterly incentive programs to win gift cards / cash bonuses. And, all
kitchenettes can purchase meals at 50% off retail price. Discounted meals do
not count toward commissions.
Commission: Based on net sales (gross sales minus taxes and credit card
processing fees ~13%) over a 4-week cycle:

22025 Compensation Plan for Courier Kitchenettes 
Kitchenettes who use our courier service to have their meals delivered from
our SSP central kitchen to their house/business  

Benefits: Quarterly incentive programs to win gift cards / cash bonuses. And, all
kitchenettes can purchase meals at 50% off retail price. Discounted meals do
not count toward commissions.
Commission: Based on net sales (gross sales minus taxes and credit card
processing fees ~13%) over a 4-week cycle:

4-Week Cycle Net Sale Pick-Up Commission %

$1,500-$1,999

$2,000-$2,499

$2,500+

10%

12.5%

15%

4-Week Cycle Net Sale Courier Commission %

$1,500-$1,999

$2,000-$2,499

$2,500+

5%

6.25%

7.5%


















