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Hi, 'm Chloe — a creative brand marketer with 9 years of experience bringing brands to
life across a spectrum of goals: from building awareness, boosting revenue to optimising
customer experiences. Whether it's launching a brand from scratch or refreshing a tired
identity, | thrive on creating narratives and strategies that make people feel something.

My passion for brand building runs deep — it's the fuel behind every concept | shape,
every campaign | lead, and every insight | uncover. I'm always learning, always evolving,

and always looking to push brands toward their boldest, brightest selves.

Take a scroll through my portfolio for a glimpse at the work I’'m proud to have
created.
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BRANDING C-PEN PACKAGING 2024

LINGO

Bond & ks with your porschis
sy heterg pre

Designing delightful unboxing experiences that
elevate brand perception & drive loyalty.

Playful yet premium packaging and seamless unboxing moments that
not only delights users but inspires brand advocacy and repeat
engagement.

Brief: Lead the end-to-end design and development of packaging and unboxing experiences for two
new products from C-Pen, a global leader in assistive technology.

Strategic Planning: Utilised product data sheets, C-Pen’s brand kit, colour theory and audience
personas to create a copy and graphic brief inclusive of visual identity, tone of voice and unique-selling-
points.

Creative Execution: Lead Supply Chain Teams: to ensure all printed materials and accessories,
including silicon cases and lanyards, met brand standards and delivered a cohesive and elevated
customer experience. Collaborated with creatives: directed designers and copywriters to produce
packaging that was both visually distinctive and functionally refined. Every touchpoint was considered,
from layout and typography to tone of voice, ensuring a consistent and memorable product brand.

Results: The final packaging designs exceeded expectations, receiving enthusiastic feedback from both
customers and resellers alike. Positive brand sentiment grew across social media, with users organically

sharing their unboxing moments, demonstrating real impact in brand engagement and perception.
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BRANDING SQUID REBRAND 2024

squid.

BEFORE
sQuib
PEOPLE

Memorable & catchy in name, sleek in identity, and
jargon-free in voice.

An energising rebrand for marketing talent that’s ready to make an
impact.

Brief: Transition an internal marketing team into an external EdTech marketing agency by asserting
market dominance and enhancing customer perception.

Strategic Planning: A deep dive into the brand’s business plan and building out a branding strategy
encompassing brand identity, a direct and in-direct competitor analysis and shifting audience
expectations in agency brand materials.

Creative Execution: Squid People to squid.: for a more punchy, contemporary and memorable name.
Assigning the ‘dot’ as the distinctive asset: from the first drop of ink from a copywriters’ quill to the
dot inside the record button of a videographer’'s camera, the ‘dot’ in squid. represents a cornerstone of
the new brand. Visually and conceptually, the ‘dot’ adds narrative depth to set the agency apart from the
crowded marketplace. A whole new aesthetic: clean lines, confident typography and an eye-catching
colour palette to represent the squid. persona. A clear and concise brand tone: the squid. tone can
be described as ‘looks slick, feels friendly’, ‘solid, specific ambitions’ and ‘we know our worth’.

Results: The rebrand was communicated via a comprehensive brand kit, which was hugely supported

by the wider company. The distinctive new identity has created strong brand recognition across the
organisation and has sparked interest from new EdTech clients and collaborators.
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BRANDING

Brand Kit Snippets

SQUID REBRAND 2024

Visual Identity.
Primary logo
.
squid.
Secondary logos
.
=
T
=
o
"]
download

Visual Identity.

Typography

Colours

Shapes

The dot will be a comman theme for
alldesigns.

Marketing examples.

Brand tone.
The squid.

Looks slick, feels friendly

Approachable, but in a way that a successful friend feels approachable. We're not about
manufactured friendliness: teachers and tech businesses don't have the time for that, and it's
jarring to receive it from your marketing company. Think Hey, we know it's tough trying to
break into this sector, but we can make it simple instead of We're here to support you and
your business every step of the way, heart emaiji.

Solid, specific ambitions

We smash targets, we deliver above and beyond, but we don’t do the empty hyperbole: think
‘wee're here to help you smash your Q4 goals', ‘we'll make your preduct launch go with a bang',
‘we can build communities who care about your content’ rather than ‘Take your marketing to
new heights!’; 'more sales than you've ever dreamed of,

Brand tone.
The squid. g

We know our worth

...and we can afford to be a little bit smug about it, as long as we never punch down. ‘Easier
than you think’, ‘yawn', ‘you've done cookie-cutter, you've done run-of-the-mill’; we can
afford to be alittle bit more glib about how we phrase things than, say, Bee Digital.

Ne-nonsense

no jargen and no hassle are coming acress as core tenets of the new squid, That said, we don't
need to be afraid of common buzzwords, as long as they function ina way that doesn't cut
marketing outsiders off. We like ‘thought leadership’ because almost everyone knows what
that means, but we don't like ‘sector guardianship’ or ‘market visionary status’
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BRANDING SUCCEED WITH DYSLEXIA REBRAND 2025

SR
& N

-
e

e
” succeed
BEFORE WIth A
#iuigﬁeed » dysleXIa
dyslexia

A brand evolution to a modern, inclusive digital
content hub, where accessibility is queen.

Succeed with Dyslexia is a vibrant, future-facing platform that
champions neurodiversity, leads with inclusion, and reflects the
brand’s evolution into a dynamic digital hub.

Brief: Reposition Succeed with Dyslexia from a positivity movement into a dynamic digital content hub.

Strategic Planning: A thorough brand audit, including in-depth audience demographics investigation,
competitor research and a content matrix evaluation.

Creative Execution: Lowercase, dark-grey lettering: for a grounded and down-to-earth look and feel
that is gentle on the eyes and provides a dyslexia-friendly contrast. Abstract brain for brand stamp: to
represent diversity and neurodiversity with its vibrant, overlapping colours and fluid shapes connotating
the different ways of thinking, learning and experiencing the world. While the shapes’ seamless interplay
reflects the inclusivity and connection to be expected from the brand. Bold new colours: to represent
the world in colour where everyone’s abilities are appreciated. Refreshed brand tone: to be supportive,
empowering and clear - reinforcing the brand’s role as both a champion for awareness and a trusted
source of content.
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BRANDING SUCCEED WITH DYSLEXIA REBRAND 2025

Brand Kit Snippets

The Connected Trailblazer

Emily, a 2B-year-old tech consultant from London, was diagnosed with dyslexia
(LI
Passionate about workplace inclusion, che advocates for neurodaergent

prof Iz and seeks insights into dysl Friendly bs practices. She

wersity and has since embraced technology as a tool for accessibility.

Contents

actively engages with Succeed with Dysbexia by corsurming conbent on assestive
tech, workplace policies, and mindfulness strategies, chas
social media bo spark awareness.

 (ESOUTCES 0N

01 Brand Story
Personas

The Empowering Parent

02  Visuval Identity

Mia, a 34-year-old journalist fram New York
For her dyslesic son while amplifying neurodeers
practical strategies to support his bearning, stays informed about dyshesia-

Friendly education and healthcare refonms, and engages with content an

is comamitted to advocating
¢in medsa She seeks

03  Resources

systemic change in prisons and classreoms. She balances her journalism career
with her role as an advocate, using expert articles and parent networks from
Succeed with Dyslexia to chare insights and push for better representation.

Archetype: The Caregiver

Nile Blue:
#CODFDA

Suooeed with Dyslexia creates and chases content to benefit and provide a safe
spac
optirniser. But they're not all sbout the feels - theyre a global moverment,

d is motivated by spreading warmth and

for their cornmunity. The bra

prometing positivity and real change.

Positioning Statement

For individuals, educators, and businesses seeking autharitative, engaging. and

communiby-driven dyslexia content. Succeed with Dyshexia is the leading
Positioning platfor . Unlike other c°|ours
conkent scurces. our hub offers a dynamic cantent mix of tegics. ensuring that

Families. professionals. and organisations access the insights that matter most

that transfarms understanding and advocacy into a

ko them,
Lemon Yellow: Tomato:
#FIE963

The Empowering Tech group #EBBB52

As a strong server of the neuredivergent community, Succeed with Dyslexia
cantinues bo be a crucial part of the Empawering Tech group's corporate social
responsibibly to suppart and empowe communiy they serve, The
Empowering Tech group should be referenced i some of Swi's materials, as

and where appropriate [For example. branded footers)

Spinel Red: Papaya Whip:
#DI6FB9 #F%a FO7

Socials

Royahy free stock imags may b used 1o faster a connection between the beand and target
suchance. Always ensure imagery reflacts s dverse range of subjects. [nsure magery includes white
space, bright and doasn't appea 1oo fitered.
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DIGITAL MARKETING & PR TIKTOK STRATEGY 2022

4 :

What NOT to say
#succeed
dyslexia

s Dysgraphia?
> 205.7K

Driving awareness through storytelling, trends, and
neurodiversity advocacy—1M+ views.

Led a community-driven TikTok strategy that smashed targets,
expanded audience reach and built meaningful engagement around
dyslexia awareness.

Brief: Raise awareness of the Succeed with Dyslexia movement among TikTok audiences. Raise global
awareness, increase brand engagement among younger audiences and create viral moments around
neurodiversity and dyslexia.

Strategic Planning: Analysed TikTok trends, carefully selecting topics that met brand standards to
guide a data-informed strategy tailored to dyslexia advocacy and education.

Creative Execution: Creating a new influencer: collaborated with internal stakeholders to produce
content with a friendly face, and create a brand influencer in their own right. Produced a two-pronged
content mix: 1) evergreen dyslexia-awareness and brand content to promote, 2) timely, informative and
emotionally resonant proactive content according to trending sounds and trends on TikTok, with a
Succeed with Dyslexia message intertwined. All content needed to feel ‘TikTok native’ and utilise first-
class accessibility practices such as closed captioning and dyslexia-friendly styling.

Results: The TikTok strategy reached over 1 million views, significantly increasing the brand’s digital

presence and engagement with new audiences. Videos were widely shared, sparked conversation in the
comments, and drove traffic back to the brand website.
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DIGITAL MARKETING & PR

The next
generation of
reading tools

Our Reviews

An added touch: | proposed and successfully
executed a ‘Reading Pen Quiz’ on the Scanning
Pens website, whereby audiences are directed to
their ‘perfect pen scanner’ based on their answers to
a handful of questions on their/their students’ wants

SP WEBSITE 2023/24

A user-centric, high-performing
eCommerce platform that not only
sells, but inspires.

Led the complete upgrade of the
Scanning Pens website by
managing several content &
technical teams.

Brief: Reimagine the Scanning Pens website and manage the new
platform integration to NetSuite SuiteCommerce Advanced.

Strategic Planning: In-depth analysis of the existing website was
conducted using Semrush, Google Analytics 4 and HotJar to identify
areas for user experience and content strategy improvements. An external
technical agency was appointed, and internal content and sales teams
were briefed on new tasks and deliverables required for the project’s
development and launch.

Platform Integration: Spearheaded the migration to NetSuite
SuiteCommerce Advanced, enabling a unified back-end system for
inventory, order management, and customer data.

Creative & UX Execution: Directed the visual redesign to ensure
consistency with the refreshed brand identity. Focused on clean layouts,
simplified menus, and accessible design principles to cater to a broad
audience. Collaborated closely with developers, designers, and content
creators to bring the vision to life.

= scanningpens

Help me find my perfect pen

and needs from a reading pen. I am here for...
Results: The relaunch delivered a significantly
improved user experience, with early metrics showing My child

increased time on site, reduced bounce rates, and
stronger conversion rates. The fully integrated
platform has empowered teams to manage content

and inventory more efficiently.

www.chloegarner.co.uk
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DIGITAL MARKETING & PR

PR 2019

Digital PR coverage that starts a conversation.

Led the end-to-end PR process for a range of clients. From
Strategy and ideation, to copywriting, distributing, selling-in and

reporting.

Retail Times
be inspired

Sign-up to our newsletter

IR Ts] Plin)

Fhil Eoden, Sivaman Gioups CEQ, sai
Chashire Oaks Dasigner Outlet for Sal
other in the village and improve on our approach toward
s somathing | am particularly passionate about, and

the space lefl vacani by Gen

18

The parmanent LK Salomon store, to be

shoppier
Salomon shore
developments like the Salomon siore in 2019720,

Legal Time Data Time -  Tech Time Product Time

Silvaman Group set to fit out Salomon’s first UK store

LK-based shop-Wling firm, Silvaman Growp, have loday announced thal they have been chosen o 8 oul French
brand 3alomon's very Mirst! UK store at McArhunGlen’s Cheshing Oaks Designer Outiel

& b abla 10 anncUNca owr |alest proajedct at MeArhunGlen's

stainabilty. Being as environmentally frendly as possible
been a real privilege to be chosen to work with Salomon on
their first ever UK store. | can wait 10 be able to show off what wi've created Lo the public

Sivaman Group started working with Salomon to it out the brand's lemporary unil at Cheshire Oaks, which replaced
d opernad al ihe end of Oclober 2015, Works on
Chgshire Oaks are due o commencs on e 4 February and be complede in time for the big reveal on 23 Marck

ted at unit 5F at the designar village, is hopad to offer the brand's onling
of & visii the siore. Sivaman Group, affer W prestigous
ut, have aiso landed a number of projects o ba announced in the near fubure, and welCome mone

Retail Mews -  Opinion Time -

to create a shopping expenance ike no

manent Salomon slore al

This hotel is encouraging busy workers to take a 20
minute AFTERNOON MAP by offering them FREE
rooms (& this is the reason why)
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i

runnersradar
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Imperial Corporate Events planning to recruit 30
maore staff as part of ESm growth plans

sl @G0 O Bntegers b cC
MRCOU DD

“eery
.-'-.r'
—

1 senl By

www.chloegarner.co.uk

CG



CONTENT CREATION TRAINING VIDEOS 2024

zkv
74

High-retention promotional and training videos.

Capture a library of glossy promotional videos and in-depth and
supportive training videos for Scanning Pens.

Brief: Create content to be positioned on Scanning Pens’ new educational hub, Training Hub.

Strategic Planning: Worked with senior stakeholders to develop a brief and budget for the video shoot,
including research on customer frequently asked questions, existing content reports and competitor
research.

Creative Execution: Closely collaborated with videographers, copywriters, social media and website
teams to plan, storyboard and record 15 product-led videos, comprising of both promotional videos and
instructional set-up and usage videos.

Results: A series of videos embedded on YouTube and the Scanning Pens’ global websites that
informs, educates and inspires audiences.

e 13.5kviews

e 382.5 watch time (hours)

* 44.9% average view duration

e Top performing video titles: C-Pen Reader 2 | What's in the box? (3.3k), Using your Reading
Pens (3k), C-Pen Exam Reader 2 | What's in the box? (1.5k), Quick Set Up (1.4k)

C-Pen Reader 2 | What's in the box?

There are many products in the C-Pen range,
but this video goes through the contents of...

Quick Set Up | Reading Pens

Thousands of people from around the globe
make use of the C-Pen range to support thei...

Using Your Reading Pens

C-Pen Exam Reader 2 | What's in the box? ; A y
There are many products in the C-Pen range, ' ﬂ ﬂ The Reader function is at the heart of every
but this video goes through the contents of . .8 ',{(” ) C-Penreading support. The combination of...
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CONTENT CREATION PHOTOSHOOTS 2024

A brand photoshoot to capture the reading gains from
C-Pen Reader 3 & C-Pen Lingo 3.

Directed the creative vision for a photoshoot that captured
empowered faces, social benefits and product ergonomics that
appeals to the EdTech market.
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WHAT OTHERS SAY AS A CREATIVE

What Others Say...

Toby Sutton
¥ Mar7 -

,—@ \

Praised Chloe Garner

We are incredibly fortunate to have Chloe as our Brand Manager. She is the creative
genius behind all our brand and company personas, ensuring our styling is always on
point. Her expertise extends to our websites and product development, making her
an invaluable asset to the team. Plus, her commitment to a vegan lifestyle is not only
inspiring but also a fun reminder that she's helping cows one vegan burger at a time
at McDonald's!

Vi) &6 B4 @2 s
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WHAT OTHERS SAY AS A LEADER

I'\ Jodi Ecclestone - 1st
Social Media Team Lead ™
July 3, 2023, Jodi reported directly to Chloe May

Chloe has proven herself to be an exceptional manager and leader, consistently propelling our social team
to new heights. Her talents in developing marketing strategies and paying meticulous attention to brand
details are exemplary. Chloe fosters self-development among her team members and provides valuable
training opportunities, resulting in a highly skilled and motivated team.

As a social media marketing manager, Chloe's performance has been outstanding. Her strategic vision,
innovative ideas, and adaptability to industry trends have consistently delivered exceptional results and
surpassed our goals.

Chloe's exceptional skills, commitment to team growth, and outstanding leadership abilities make her an
invaluable asset to any organisation.

Roxanne Benton - 1st

Marketing & Communications | BA (Hons) 2.1 Marketing, PR & Advertising 4 MSc Marketing
Management

November 9, 2023, Chloe May was senior to Roxanne but didn't manage Roxanne directly

Chloe has a true creative flair and is a born leader. | was very impressed with the induction and training that
she had organised for me. Chloe was very supportive and always on hand if | needed anything! She is also
skilled at creating marketing strategies and her strengths lie in Branding and Social Media. | have no
hesitation in recommending Chloe.
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Get in touch

® chloemaygarner@outlook.com

@ linkedin.com/in/chloemaygarner
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