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Hi, I’m Chloe — a creative brand marketer with 9 years of experience bringing brands to
life across a spectrum of goals: from building awareness, boosting revenue to optimising
customer experiences. Whether it's launching a brand from scratch or refreshing a tired
identity, I thrive on creating narratives and strategies that make people feel something.

My passion for brand building runs deep — it's the fuel behind every concept I shape,
every campaign I lead, and every insight I uncover. I'm always learning, always evolving,
and always looking to push brands toward their boldest, brightest selves.

Take a scroll through my portfolio for a glimpse at the work I’m proud to have
created.
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C-PEN PACKAGING 2024BRANDING

Designing delightful unboxing experiences that
elevate brand perception & drive loyalty.

Brief: Lead the end-to-end design and development of packaging and unboxing experiences for two
new products from C-Pen, a global leader in assistive technology.

Strategic Planning: Utilised product data sheets, C-Pen’s brand kit, colour theory and audience
personas to create a copy and graphic brief inclusive of visual identity, tone of voice and unique-selling-
points. 

Creative Execution: Lead Supply Chain Teams: to ensure all printed materials and accessories,
including silicon cases and lanyards, met brand standards and delivered a cohesive and elevated
customer experience. Collaborated with creatives: directed designers and copywriters to produce
packaging that was both visually distinctive and functionally refined. Every touchpoint was considered,
from layout and typography to tone of voice, ensuring a consistent and memorable product brand. 

Results: The final packaging designs exceeded expectations, receiving enthusiastic feedback from both
customers and resellers alike. Positive brand sentiment grew across social media, with users organically
sharing their unboxing moments, demonstrating real impact in brand engagement and perception.

Playful yet premium packaging and seamless unboxing moments that
not only delights users but inspires brand advocacy and repeat
engagement. 
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Brief: Transition an internal marketing team into an external EdTech marketing agency by asserting
market dominance and enhancing customer perception. 

Strategic Planning: A deep dive into the brand’s business plan and building out a branding strategy
encompassing brand identity, a direct and in-direct competitor analysis and shifting audience
expectations in agency brand materials. 

Creative Execution: Squid People to squid.: for a more punchy, contemporary and memorable name.
Assigning the ‘dot’ as the distinctive asset: from the first drop of ink from a copywriters’ quill to the
dot inside the record button of a videographer’s camera, the ‘dot’ in squid. represents a cornerstone of
the new brand. Visually and conceptually, the ‘dot’ adds narrative depth to set the agency apart from the
crowded marketplace. A whole new aesthetic: clean lines, confident typography and an eye-catching
colour palette to represent the squid. persona. A clear and concise brand tone: the squid. tone can
be described as ‘looks slick, feels friendly’, ‘solid, specific ambitions’ and ‘we know our worth’. 

Results: The rebrand was communicated via a comprehensive brand kit, which was hugely supported
by the wider company. The distinctive new identity has created strong brand recognition across the
organisation and has sparked interest from new EdTech clients and collaborators. 

Memorable & catchy in name, sleek in identity, and
jargon-free in voice. 

An energising rebrand for marketing talent that’s ready to make an
impact.

BEFORE

SQUID REBRAND 2024BRANDING
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Brand Kit Snippets

SQUID REBRAND 2024BRANDING
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A brand evolution to a modern, inclusive digital
content hub, where accessibility is queen.

Brief: Reposition Succeed with Dyslexia from a positivity movement into a dynamic digital content hub. 

Strategic Planning: A thorough brand audit, including in-depth audience demographics investigation,
competitor research and a content matrix evaluation. 

Creative Execution: Lowercase, dark-grey lettering: for a grounded and down-to-earth look and feel
that is gentle on the eyes and provides a dyslexia-friendly contrast. Abstract brain for brand stamp: to
represent diversity and neurodiversity with its vibrant, overlapping colours and fluid shapes connotating
the different ways of thinking, learning and experiencing the world. While the shapes’ seamless interplay
reflects the inclusivity and connection to be expected from the brand. Bold new colours: to represent
the world in colour where everyone’s abilities are appreciated. Refreshed brand tone: to be supportive,
empowering and clear - reinforcing the brand’s role as both a champion for awareness and a trusted
source of content. 

Succeed with Dyslexia is a vibrant, future-facing platform that
champions neurodiversity, leads with inclusion, and reflects the
brand’s evolution into a dynamic digital hub.

BEFORE

SUCCEED WITH DYSLEXIA REBRAND 2025BRANDING
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Brand Kit Snippets

SUCCEED WITH DYSLEXIA REBRAND 2025BRANDING
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Driving awareness through storytelling, trends, and
neurodiversity advocacy—1M+ views.

Brief: Raise awareness of the Succeed with Dyslexia movement among TikTok audiences. Raise global
awareness, increase brand engagement among younger audiences and create viral moments around
neurodiversity and dyslexia. 

Strategic Planning: Analysed TikTok trends, carefully selecting topics that met brand standards to
guide a data-informed strategy tailored to dyslexia advocacy and education. 

Creative Execution: Creating a new influencer: collaborated with internal stakeholders to produce
content with a friendly face, and create a brand influencer in their own right. Produced a two-pronged
content mix: 1) evergreen dyslexia-awareness and brand content to promote, 2) timely, informative and
emotionally resonant proactive content according to trending sounds and trends on TikTok, with a
Succeed with Dyslexia message intertwined. All content needed to feel ‘TikTok native’ and utilise first-
class accessibility practices such as closed captioning and dyslexia-friendly styling. 

Results: The TikTok strategy reached over 1 million views, significantly increasing the brand’s digital
presence and engagement with new audiences. Videos were widely shared, sparked conversation in the
comments, and drove traffic back to the brand website. 

Led a community-driven TikTok strategy that smashed targets,
expanded audience reach and built meaningful engagement around
dyslexia awareness. 

TIKTOK STRATEGY 2022DIGITAL MARKETING & PR
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A user-centric, high-performing
eCommerce platform that not only
sells, but inspires.

Brief: Reimagine the Scanning Pens website and manage the new
platform integration to NetSuite SuiteCommerce Advanced. 

Strategic Planning: In-depth analysis of the existing website was
conducted using Semrush, Google Analytics 4 and HotJar to identify
areas for user experience and content strategy improvements. An external
technical agency was appointed, and internal content and sales teams
were briefed on new tasks and deliverables required for the project’s
development and launch. 

Platform Integration: Spearheaded the migration to NetSuite
SuiteCommerce Advanced, enabling a unified back-end system for
inventory, order management, and customer data. 

Creative & UX Execution: Directed the visual redesign to ensure
consistency with the refreshed brand identity. Focused on clean layouts,
simplified menus, and accessible design principles to cater to a broad
audience. Collaborated closely with developers, designers, and content
creators to bring the vision to life.

Led the complete upgrade of the
Scanning Pens website by
managing several content &
technical teams. 

SP WEBSITE 2023/24DIGITAL MARKETING & PR

An added touch: I proposed and successfully
executed a ‘Reading Pen Quiz’ on the Scanning
Pens website, whereby audiences are directed to
their ‘perfect pen scanner’ based on their answers to
a handful of questions on their/their students’ wants
and needs from a reading pen. 

Results: The relaunch delivered a significantly
improved user experience, with early metrics showing
increased time on site, reduced bounce rates, and
stronger conversion rates. The fully integrated
platform has empowered teams to manage content
and inventory more efficiently.
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Digital PR coverage that starts a conversation.

Led the end-to-end PR process for a range of clients. From
strategy and ideation, to copywriting, distributing, selling-in and
reporting. 

PR 2019DIGITAL MARKETING & PR
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High-retention promotional and training videos.

Brief: Create content to be positioned on Scanning Pens’ new educational hub, Training Hub. 

Strategic Planning: Worked with senior stakeholders to develop a brief and budget for the video shoot,
including research on customer frequently asked questions, existing content reports and competitor
research. 

Creative Execution: Closely collaborated with videographers, copywriters, social media and website
teams to plan, storyboard and record 15 product-led videos, comprising of both promotional videos and
instructional set-up and usage videos. 

Results: A series of videos embedded on YouTube and the Scanning Pens’ global websites that
informs, educates and inspires audiences. 

13.5k views
382.5 watch time (hours)
44.9% average view duration 
Top performing video titles: C-Pen Reader 2 | What’s in the box? (3.3k), Using your Reading
Pens (3k), C-Pen Exam Reader 2 | What’s in the box? (1.5k), Quick Set Up (1.4k)

Capture a library of glossy promotional videos and in-depth and
supportive training videos for Scanning Pens.

TRAINING VIDEOS 2024CONTENT CREATION
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A brand photoshoot to capture the reading gains from
C-Pen Reader 3 & C-Pen Lingo 3.

Directed the creative vision for a photoshoot that captured
empowered faces, social benefits and product ergonomics that
appeals to the EdTech market.

PHOTOSHOOTS 2024CONTENT CREATION
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What Others Say...

AS A CREATIVEWHAT OTHERS SAY
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AS A LEADERWHAT OTHERS SAY
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chloemaygarner@outlook.com

linkedin.com/in/chloemaygarner
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