
chloemaygarner@outlook.com

linkedin.com/in/chloemaygarner

www.chloegarner.co.uk

PORT
FOLIO

Chloe Garner ACIM
Brand & Marketing Strategist

2019 - 2026

Strategic Marketing Leader Driving B2B Growth Through Vision,
Creativity, and Leadership.



LET’S GET
STARTED
Hi, I’m Chloe — a creative brand marketer with 9
years of experience bringing brands to life across a
spectrum of goals: from building awareness,
boosting revenue to optimising customer
experiences. Whether it's launching a brand from
scratch or refreshing a tired identity, I thrive on
creating narratives and strategies that make people
feel something.

My passion for brand building runs deep — it's the
fuel behind every concept I shape, every campaign
I lead, and every insight I uncover. I'm always
learning, always evolving, and always looking to
push brands toward their boldest, brightest selves.

BRANDING

REBRAND PROJECTS

CONTENT CREATION
DIGITAL MARKETING & PR

I’LL COVER...



C-PEN
PACKAGING
I led the end-to-end design, development, and
testing of premium unboxing experiences for two
new products from C-Pen, a global leader in
assistive technology. The aim was to create playful
yet refined packaging that elevated brand
perception, delighted users, and drove loyalty. I
collaborated closely with supply chain teams to
ensure all printed materials and accessories met
brand standards and delivered a cohesive
experience. I also directed designers and
copywriters to create visually distinctive, functional
packaging across every touchpoint. The final
designs exceeded expectations, generating strong
customer and reseller feedback and increased
organic social sharing of unboxing moments.

BRANDING PACKAGING & ACCESSORIES

EDTECH PRODUCT LAUNCH

BRAND PERCEPTION AND CONSISTENCY

WIDER DEPARTMENT LEADERSHIP &
COLLABORATION



SQUID REBRAND
This project delivered an energising rebrand for a
marketing agency, transforming ‘Squid People’ into
‘squid.’ with a punchy, contemporary, and
memorable identity. The new name and distinctive
‘dot’ became the core brand asset, symbolising
creativity, storytelling, and impact across
disciplines. A refined visual system was introduced,
featuring clean lines, confident typography, and a
bold colour palette to express the squid. persona.
The brand voice was intentionally clear, jargon-free,
and self-assured, slick yet friendly, ambitious yet
grounded. The rebrand launched through a
comprehensive brand kit, gaining strong internal
support and driving increased brand recognition,
while attracting interest from new EdTech clients
and collaborators.

BEFORE

INTRODUCTION OF DISTINCTIVE ASSET

MARKETING AGENCY REBRAND

COMPREHENSIVE BRAND BOOK 

COLLABORATION WITH DESIGNERS AND
COPYWRITERS



BEFORE

SUCCEED WITH
DYSLEXIA
REBRAND
This project evolved Succeed with Dyslexia into a
modern, inclusive digital content hub with
accessibility at its core. The brief focused on
repositioning the brand from a positivity movement
to a future-facing platform that champions
neurodiversity and inclusion. Strategic planning
included a comprehensive brand audit, audience
and competitor research, and content matrix
evaluation. The creative execution introduced
dyslexia-friendly lowercase typography in dark grey
for visual comfort, alongside an abstract brain
brand stamp symbolising diverse ways of thinking
through vibrant, overlapping forms. A bold new
colour palette and refreshed, empowering tone
reinforced the brand’s role as a trusted, accessible
source of content.

BRAND AUDIT & COMPETITOR RESEARCH

PURPOSE-DRIVEN REBRAND

COMPREHENSIVE BRAND BOOK



TIKTOK
STRATEGY
A community-led TikTok strategy was developed to
raise global awareness of the Succeed with
Dyslexia movement and engage younger
audiences. Using data-driven trend analysis, the
campaign combined storytelling, education and
advocacy to create TikTok-native, accessible
content. A new brand influencer was developed
internally, delivering a two-pronged approach:
evergreen dyslexia awareness content alongside
timely, emotionally resonant videos tied to platform
trends. Accessibility best practices, including
captions and dyslexia-friendly design, were
prioritised. The strategy exceeded targets,
generating over 1 million views, strong
engagement, widespread sharing, meaningful
conversation, and increased traffic to the brand
website.

SOCIAL MEDIA TRENDS

TIKTOK COMMUNITY BUILDING

OVER 1 MILLION VIEWS

CREATED AN INTERNAL INFLUENCER



SCANNING PENS
WEBSITE
A user-centric eCommerce platform was
reimagined to inspire as well as sell. I led the end-
to-end upgrade of the Scanning Pens website,
coordinating multiple content, technical and sales
teams and overseeing migration to NetSuite
SuiteCommerce Advanced. Data-led insights from
GA4, Semrush and HotJar shaped UX, content and
structural improvements. The platform integration
delivered a unified backend for inventory, orders
and customer data. A refreshed visual design
prioritised clarity, accessibility and streamlined
navigation. I also introduced a “Reading Pen Quiz”
to guide customers to the right product. Results
included improved engagement, lower bounce
rates and stronger conversions.

WEBSITE DESIGN AND VISION MAPPING

PROJECT MANAGEMENT

CMS BUILD

WEBSITE INTERNAL AND EXTERNAL
LAUNCH



PHOTOSHOOT
A brand photoshoot to capture the reading gains
from C-Pen Reader 3 & C-Pen Lingo 3.

Directed the creative vision for a photoshoot that
captured empowered faces, social benefits and
product ergonomics that appeals to the EdTech
market.

DIRECTION ON THE DAY OF THE SHOOT

TALENT ACQUISITION



PR COVERAGE
PRESS RELEASE WRITING

PR STRATEGY CREATION DISTRIBUTION & SELLING-IN

COVERAGE REPORTS
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