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ﬁve content lessons that
could change everything
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additional vendor categorias like

Car Services « Dentist/Orthodontist « Doctors + F

Moving Meeds » Plumbers = and more

Breathe Cleaner Aire, Inc.

Pro Environmental Services

[ URATID COM o CANTERETCOF

KRE Gives arteret Curated Vendor Guide MC & Meg

Charitable arm. @carteret.curated mckrevendorguide.com @mcandmeg
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66
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2016 2017

Our proven results

201
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FAMILIES
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2018 2019

319
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2020

383
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SERVED

2021

324
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2022

313
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SERVED

2023

285
FAMILIES
SERVED

2024

317

FAMILIES
SERVED

2025

278

FAMILIES
SERVED

2026 YTD
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THE CONTENT PROBLEM

What are your biggest frustrations when it
comes to creating a piece of marketing?
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I'm posting, but
nothing is happening.
“[don’t know
what to post.
“[don't have
time to create
content.”
"I overthink “Tdon’t want to
everything.” sound salesy.

"My content
feels all over the
place.”

“I'm inconsistent.”

“Tdon’t know my
business’ voice.



“I'm not creative
enough.
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Hot Take I: Clear messaging comes first.
Hot Take 2: Consistency beats creativity.
Hot Take 5: Collaboration expands your reach.
Hot Take 4: Every post needs a next step.
Hot Take 5: Tracking guides you along the way.
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Clarity
Consistency
Collaboration
Action
Tracking
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Your marketing is not about pou.

You are You are the guide.
not the hero. Your client/customer
iS the hero.
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oh hello, content buckets!

BUCKET BUCKET BUCKET BUCKET
ONE TWO THREE FOUR

Content buckets: categories/themes that help organize what
you post on social media. Think of them like folders you can
pull ideas from when planning content.
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oh hello, content buckets!

LISTINGS MARKET COMMU- TEAM
UPDATE NITY

Content buckets: categories/themes that help organize what
you post on social media. Think of them like folders you can
pull ideas from when planning content.



Lauren s Boutique Buckets:
Clothing/Accessory Spotlight - Feel-Good Quotes - Events/ Sale@

Veneer Technologies Buckets:
Process/Products + Giving Back/Community ¢ Team

Southern Bank Buckets:

Why Southern Bank? - Testimonials - In the Community Team
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NOW, HOW DO YOU SHARE WHO
YOU ARE WITHOUT ALWAYS
TALKING ABOUT YOURSELF?

o What is it that you want to convey about you or
your business, understanding that this is your
chance to curate a professional persona?

o What's different about what you do versus what
others in your industry do?
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HOT TAKE #1
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Brain dump words or phrases that describe how
you want people to perceive you or your business.

PRO TIP: Imagine you were reading the most thoughtful review
ever about your business. What are some phrases that the
reviewer would use?
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HOT TAKE #1 RECAP

e Youre the guide, not the hero.

e Content buckets = file folders.

e When someone consumes your content,
what do you want them to walk away
understanding about your business?
Make your messaging as clear as possible.
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Consistent marketing is associated
with revenue increases of up to 33%.

Creativity might make someone stop, but
consistency makes them remember You.
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BUCKET BUCKET BUCKET BUCKET
ONE TWO THREE FOUR

Use your buckets from Hot Take #1 to
create a consistent social strategy.



Unyy thutn KING HOT TAKE #29

R E AL ESTATE

SOCIAL STRATEGY 5 ¢

*awy
Mondays - Team

Tuesdays - Market Update

e 0o 0
Wednesdays - Community

—
Thursdays - Listings

Fridays - Community
(Coffee with MC)

-+ Add a card
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SEPTEMBER 2026

SOCIAL STRATEGY 5 ¢

aNy
Mon, 9.21 - Locals' Summer

Question

*awy
Mondays - Team

Tues, 9.22 - MC car video

s T,

Tuesdays - Market Update

—— Weds, 9.23 - MCKRE Team

Wednesdays - Community

flops :)

—
Thursdays - Listings

—
Thurs, 9.24 - New property

round up
L. r. X,

Fridays - Community
(Coffee with MC)

rr
Fri, 9.25 - CWMC + Gigi &
Co.

-+ Add a card

+ Add a card
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Mary Cheatham King Real Estate's Post @

4 * Mary Cheatham King Real Estate
’&.. September 21 at 6:00PM - 2 Summer Somewhere - The Poison Oaks -

Locals’ summer has officially entered the chat!

Less traffic, perfect weather, and arguably the best time of year on the Crystal Coast. We want to
know...what's on your must-do list for September & October?

LR N
Mon, 9.21 - Locals' Summer

Drop your favorite local spots, activities, traditions — all of it! -,

. #KWCC
Question
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what's your favorite thing 1o
d cals' summer?




‘/E;‘“ Mary Cheatham King Real Estate
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Have you missed the market to sell your home this year? In under 90 seconds, MC shares what
the data says about fall on the Crystal Coast and why now might just be the perfect time to
move forward.

What other questions do you have? Tell us in the comments and we will answer them in our next
market update!

#kwcc See less
N e &

Tues, 9.22 - MC car video

%
f S perfect
ers reaching
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i * Mary Cheatham King Real Estate
ﬂ. September 17 at 3:00PM - &

And there are plenty more where these came from! We mess up, we fix it, we laugh about it, we
move on. The most important part? We create systems so that it doesn't happen again. And in
case you needed proof that we don't use Al for our marketing materials, this is it. OOPS!

#kwcce

o o o
Weds, 9.23 - MCKRE Team

flops :)

Most people post
their wins, here are
some of our flops...
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Mary Cheatham King Real Estate's Post

g * Mary Cheatham King Real Estate
A¥'g 6daysago- f2 Way To Go - LAVLO - Q

Cheers to a fresh round of listings! We've got 10+ new properties that just hit the market across
the Crystal Coast — and there might just be one worth raising YOUR glass to. aa

— See them all at https://www.marycheathamking.com/new-listings
Thurs, 9.24 - New property #KWCC

round up

Jl
- 4

869 Tuttles Grove 2
Beaufort « 580,000 wuge

- g,
- T
e T
"".v;.\'! -
. > ]

cheers to 10+ £
fresh carteret
county listings

“ 118 Heverly Drive
. Lmerald iste = $1.225.000

S 102 Fairway Drive W

—— Vorehead City » 8575000
|.
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4 Mary Cheatham King Real Estate
&. 5 days ago - @

COFFEE WITH MC + GIGI & CO « EPISODE 301

Your closet might be worth more than you think, y'all! We took a field trip downtown to visit with
Ashley Strother and the girls at Gigi & Co. to talk all things consignment — from how you can
make money on the upscale women'’s an kids' clothing you're no longer wearing to what's

el trending for fall.

Fri, 9.25 - CWMC + Gigi & Consider this your sign to clean out your closet and perhaps to make room for a few new fall
finds while you're at it

#KWCC See less

Co.

=
i, Cuz | just didn'tknow-any
better. So | get in touch with
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Make your content commitment.
Choose a realistic posting frequency and
assign content buckets to specific days.
Then, fill in your commitment statement.
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HOT TAKE #2 RECAP

e You don't have to rely on creativity
when you're clear about the buckets of
your messaging and you make a plan.

e Your plan only works when execution
becomes nonnegotiable.

HOT TAKE #1



éxp ands your reac

ﬁ‘s wroduce your business to
susiness’ audience that already
- trusts them.
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mother’s day

DP Jewcelry GIFT GUIDE ~

Grany Gorelon's

Collaboration

In practice
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eﬁ Mary Cheatham King Real Estate is with Jaymee Mason and 2 others.
A¥’'g Published by Instagram @ - August 28 - 2 Sunshine (Instrumental) - Aritra Banerjee - Q

KELLER WILLIAMS CRYSTAL COAST

Your coffee order says more about you than you think...including where you should live. =

We paired four Carteret County listings with orders from some of our favorite local coffee shops.
Swipe to find your perfect match - and tell us, did we get yours right?

Visit marycheathamking.com/properties for details on each!
#KWCC

re you shouldi

ok e®

based onyour coffee ondor

Collaboration

In practice

if your go-t0

order is an iced
matcha from
historic grounds
coffee shop, thenme
you'll probably
love...

| .,. Mo |
413 Taylorwood Drive in Beaufort ﬁi-
$585,000 + Beaufort Club - 5 miles {from -

s

Historic Grounds Coffee Shop
W | ]W p ~ _ gl ifyoulovea
Bl __ 38 __ I ] delicious latt

@% Comment as Mary Cheatham King Real Estate




Collaboration
In practice

@Lriworksstudios
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Collaboration
In practice

@buythebeachrealty
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Collaboration in practice




s of local businesses tt
;tqml fit for a market;
1 With your business.

) é




EEEEEEEEEE

LLLLLLLLLLLLLLLLLLLLLLLLLL

HOT TAKE #3 RECAP

e BEA COMMUNITY RESOURCE!

e You don't have to only post about
content within your industry.

e Shining a light on others humanizes
your brand.

HOT TAKE #3



What's a call-to-action and why does the
simplest request often work best?
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Crystal Coast Women In Business
September 7 at 12:11PM - Q&

We're delighted to introduce our Keynote Speaker, Mayor Sharon Harker!

KELLER WILLIAMS CRYSTAL COAST

Across public service, healthcare, and business, Mayor Sharon Harker believes that community

o
grows when people are seen, invited in, and given a place at the table. We're incredibly excited
for her keynote session, "Pull Up a Chair: Building the Communities That Build Us".
We're less than a month away from the 6th Annual Crystal Coast Women In Business
Capference and we can't wait to see you there!
a Ct a Purchase your tickets today: https://info.crystalcoasted.com/2026-women-in-business...

PU“ Up About Our keynole Spealer

e Mayor Sharon Harker is a longtime healthcare professional,

a ‘ hal r - small-business owner, and community leader who has called
Beaufort home for more than four decades. After serving on

the Beaufort Board of Commissioners, she was elected mayor

Building the Communities in 2021, becoming the town's first African American mayor.

That Build Us

Sharon has spent more than 25 years as a licensed

with Mayor Sharon Harker . respiratory therapist and healthcare leader at Carteret Health
Care. She is also a co-owner of Dancing Baristas Cafe, a
Beaufort business centered around good coffee, welcoming
spaces, and community connection.

Her service extends beyond Beaufort. She serves on the
Board of Directors of the North Carolina League of
Municipalities and remains active with the North Carolina
Coastal Federation, supporting strong communities and
responsible stewardship of the coast.

Across public service, healthcare, and business, Sharon
helieves community grows when people are seen, invited
in, and given a place at the table. She and her hushand,
Perry, are proud parents and grandparents, and family
remains the center of her life.
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Meet the Sanborn Orthodontics Team!

You know our smiles, but how well do you know us? sz

Get to know our team a little better, from our favorite lunch, wake-up times, bedtimes, music,

@
Z FOrthodonticFamily #GetToKnowUs
‘ ‘ ’ 1 #BehindTheSmiles #0urTeam #LocalOrthodontist See less

a cla
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m"‘“ lll ““w?' mmm ! watermarkbooksnc - Follow

{W%sl LONDON FALLING

Watermark Books

=
Al

" PATRICK

atermarkbooksnc We aren't open just yet, but one thing we

know for sure: readers never stop reading.

\-\* hlhtl(.“ f\ Il - e Construction is taking a little longer than we'd hoped, so while

we wait, we'd love to hear what everyone is reading.

- .
3; m |:§ ;! gTEVE \ g What book has your attention right now?
T e ;% SN3TROWLEY Bonus points if it's a book that kept you up way past your

bedtime. &

mscqua Can’t wait for you to open! | just finished Yesteryear o
and I'm onto The Uncommon Reader &

- . 12w 1like Reply
ANGEL DOWN s -

lisatuchek Okay, I'll start. | am almost finished with Whistler
: B - and | love it! Anne Patchett's emotional intelligence and dry
\ FAR-FLUNG LIFE =: M. L. STEDMAN humor are a potent cocktail! Whistler makes you think and
makes you laugh. What more could you ask for?

14w 2 likes Reply

F— Viawr ranliae (1)



Ann Street Inn is in Beaufort, NC.
September 7 at 6:24PM - &

Come check out our stoop. Snag a picture and post it! Thanks to my awesome helpers!
#Annstreetstoop







HOT TAKE #4
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Write or circle five calls to action that fit
your content buckets and business goals.
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HOT TAKE #4 RECAP

e You must tell people what you want
them to do on every single piece of
marketing (even if you don’t think you
have to).

HOT TAKE #4






ﬁ Videos you post on Facebook are now Reels

Your insights for reels and previously posted videos are now combined under Reels. About this change

All views Reels Posts Stories
10:53 4 all 56% @ )
< Professional dashboard O
r ™
24 5,901 * 1% 11,206 Insights Aug 29 - Sep 27
Views @ 3-secon
- Your post is high-performing
peLlSa /39 accounts engaged with this o
s g j m post, more than your other posts.
Views 2 109.9K >
20,000
New followers 75 >
Content you shared 224 >
10,000
Next steps
Earn on Facebook when you share
0 Join the Facebook monetization D
program to get started.
Aug 31 Sep b

See all
o >
o >

Inspiration on Edits %

Your tools

Monthly recap
See what you made happen last
month.

D
©
h

Best practices

Views by content type

@® Followers @ Non-followers

Link
e  63.4%

Reel

B 10.1%

2

-mi

Interactions by content type ®

10:53 all 565 @ )
< Insights g @
Overview Content Audience

Top content by views See all

All Q Likes Q Comments 0 Reposts
® Followers @ Non-followers
Posts
(—| 1.9K
Reels
] ) 576
Stories
s 136
Live videos

0

Profile activity ®

(@ Profile visits 249

s

IS

all 568 @ )

®

Audience

10:53 7
< Insights gy

Overview Content

All content 30 days v

Net followers In

+52 .
24

Views

109,889

65.2% followers
34.8% non-followers

12

8.9K

4.4K

Aug 29 Sep 12 Sep 27

Views by content type ®

Viewers 10,351

® Followers @ Non-followers

Posts

[ —— 52K

Stories

N\
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“What gets measured gets managed.”
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7

Master Tracker ¥r & &

File Edit View Insert Format Data Tools Extensions Help

Q Mews & ¢ & § 100% ~ $ % O 00 123 Monts.. ~ — 14+

BZ13 v fr 8059

Social

FACEBOOK 9/14-9/20 9/21-9/27
FOLLOWERS 8196 8,196
'ORGANIC REACH/VIEWERS 18,204 17,858
AD REACH 42,297 41,428
VIEWS

pe« ‘._'r:y_ pl'l\‘t
s, hercarg
W o ‘.'7‘\’,_

TOP POSTS

7 @mckrealestate

FOLLOWERS
REACH

VIEWS
INTERACTIONS

3 = 2027

e are plenty

iere these...

3:00am

» 58
0

COFFEE WITH MC -
EPISODE 300 &A...

Fri Sep 18, 8:00pm

o 24K ® 54
® 127 - 4

Help us wish a happy
FOUR year work-...

Wed Sep 16, 3:00am

o 1.9K ® 33
® 9 » 0

Y’all, 538 Sheldrake in
the Peninsula at Bea...

% Fri Apr3,12:03am

e 325K @100
3 -0

COFFEE WITHMC -
EPISODE300 &A...

FriSep 18, 8:00pm

e 28K ® 59
® 129 + 5

Step I: Here's how we track.

HAPPY S
ANDIE-VER|

Wed Sep 23, 9

e 25K
®B
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FACEBOOK
FOLLOWERS

'ORGANIC REACH/VIEWERS
AD REACH

VIEWS

FACEBOOK
FOLLOWERS

'ORGANIC REACH/VIEWERS
AD REACH

VIEWS

Step 2: Here's what we look at.
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TEACHER
GIVEAWAY

SPOKEQ

ey

Newi o e ekt o Cariae
Lonureny? Mene are Kur beand nes
[N hes WoRl e o indove

_ €30)
Whether you'renew to § Y'all, 538 Sheldrake in MCKRE'S 9th ANNUAL  Going from cooking on
the Carteret County... the Peninsula at Bea... TEACHER GIVEAWA. .. luxury yachts to...
Tue Jun 2, 6:00am # FriApr 3,12:03am Thu Aug 6, 4:00am Fri Jun 26, 8:01pm

e 35.6K @192 © 248K @83 e 6.7K @ 34 e 5.0K @ 30
®?2 -1 ®2 » 0 ®15 -+ 29 ®8 + 8

Y I
MEKRE'S | ¥

2026

Ins and thils

FOUT \Wayvs (0
bnd TTome

Pl AL i « NTR ORI

Well, this is us. So, tell Clearly we have some Episode 265: Habitat Not every Crystal
us about YOU! Any... disagreements on... For Humanity Coast property looks...

Tue Jan 13, 3:00pm Thu Jan 15, 9:00am Fri Jan 16, 5:01am Wed Jan 14, 2:00pm

® 31K ¥ 3 @ 2.0K ®15 @ 1.3K w19 @ 692 w6
®0 »0 LA »0 .3 »7 ®0 »0

Here’s what we look at.

HOT TAKE #5
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Step 3: Here's what we do with it.

Three takeaways:
|. What performed well
2. What could improve
3. One specitic action to take next week



HOT TAKE #5

oo %

~ Scan the QR code in your workbook for
your own marketing tracker template.
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HOT TAKE #5 RECAP

e Don't post off of *vibes™ only.

e You don’t know if what you're doing is working
or not if you don't look at the numbers.

e Letthe numbers inform your next decision.

HOT TAKE #5
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	Hot Takes
	well, who are we?
	MCKRE Gives
	Carteret Curated
	Vendor Guide
	MC & Meg
	our proven results
	383
	324
	319
	201
	156
	146
	66
	317
	313
	285
	278
	2016
	2017
	2018
	2019
	2020
	2021
	2022
	2023
	2024
	2025

	2026 YTD

	What are your biggest frustrations when it comes to creating a piece of marketing?
	“I’m posting, but nothing is happening.”
	“My content feels all over the place.”

	“I don’t know what to post.”

	THE CONTENT PROBLEM
	“I don’t have time to create content.”
	“I’m inconsistent.”
	“I overthink everything.”
	“I’m posting, but nothing is happening.”
	“I don’t know what to post.”


	“I’m not creative enough.”
	THE CONTENT PROBLEM
	“I don’t have time to create content.”


	Hot Takes
	Hot Takes
	Hot Take 1:
	Clear messaging comes first.

	Your marketing is not about you.
	You are
	not the hero.
	You are the guide.
	Your client/customer is the hero.

	oh hello, content buckets!
	BUCKET
	ONE
	BUCKET
	TWO
	BUCKET
	THREE
	BUCKET
	FOUR
	Content buckets: categories/themes that help organize what you post on social media. Think of them like folders you can pull ideas from when planning content.

	oh hello, content buckets!
	LISTINGS
	MARKET
	UPDATE
	COMMU-NITY
	TEAM
	Content buckets: categories/themes that help organize what you post on social media. Think of them like folders you can pull ideas from when planning content.

	Lauren’s Boutique Buckets:
	Clothing/Accessory Spotlight • Feel-Good Quotes • Events/Sales • Team

	oh hello, content buckets!
	Veneer Technologies Buckets:
	Process/Products • Giving Back/Community • Team

	Southern Bank Buckets:
	Why Southern Bank? • Testimonials • In the Community • Team
	Content buckets: categories/themes that help organize what you post on social media. Think of them like folders you can pull ideas from when planning content.


	NOW, HOW DO YOU SHARE WHO YOU ARE WITHOUT ALWAYS TALKING ABOUT YOURSELF?
	What is it that you want to convey about you or your business, understanding that this is your chance to curate a professional persona?
	What’s different about what you do versus what others in your industry do?

	MCKRE
	HOT TAKE #1
	approachable

	for our clients
	deeply rooted

	in our community
	we invest

	in getting
	better

	Activity
	Brain dump words or phrases that describe how you want people to perceive you or your business.
	PRO TIP: Imagine you were reading the most thoughtful review ever about your business. What are some phrases that the reviewer would use?


	HOT TAKE #1 RECAP
	You’re the guide, not the hero.
	Content buckets = file folders.
	When someone consumes your content, what do you want them to walk away understanding about your business? Make your messaging as clear as possible.

	Hot Take 2:
	It’s not about creativity.

	Consistent marketing is associated
	with revenue increases of up to 33%.
	Creativity might make someone stop, but consistency makes them remember you.
	HOT TAKE #2

	Use your buckets from Hot Take #1 to create a consistent social strategy.
	HOT TAKE #2
	HOT TAKE #2
	HOT TAKE #2
	HOT TAKE #2
	HOT TAKE #2
	HOT TAKE #2
	HOT TAKE #2
	Activity
	Make your content commitment.
	Choose a realistic posting frequency and assign content buckets to specific days. Then, fill in your commitment statement.


	HOT TAKE #2 RECAP
	You don’t have to rely on creativity when you’re clear about the buckets of your messaging and you make a plan.
	Your plan only works when execution becomes nonnegotiable.

	Hot Take 3:
	Collaboration expands your reach.

	Why create content about other businesses?
	Builds relationships, referrals and collaborations.
	Positions you as a helpful community resource (and keeps you valuable even if they’re not a customer at the moment).
	Humanizes your brand.
	Keeps you visible without always being a salesperson.

	Collaboration
	in practice
	Collaboration
	in practice
	Collaboration
	in practice
	@triworksstudios

	Collaboration
	in practice
	@buythebeachrealty

	Collaboration in practice
	Activity
	Make a list of local businesses that would be a natural fit for a marketing collaboration with your business.

	HOT TAKE #3 RECAP
	BE A COMMUNITY RESOURCE!
	You don’t have to only post about content within your industry.
	Shining a light on others humanizes your brand.

	Hot Take 4:
	Every (!) post needs a next step.

	HOT TAKE #4
	with
	a cta

	with
	a cta

	with
	a cta

	with
	a cta

	Save, share, comment, send a message, book, subscribe, visit, reply
	Activity
	Write or circle five calls to action that fit your content buckets and business goals.

	HOT TAKE #4 RECAP
	You must tell people what you want them to do on every single piece of marketing (even if you don’t think you have to).

	Hot Take 5:
	Tracking guides you along the way.

	HOT TAKE #5
	“What gets measured gets managed.”
	Step 1: Here’s how we track.
	Step 2: Here’s what we look at.
	Step 2: Here’s what we look at.
	Step 3: Here’s what we do with it.
	Three takeaways:
	What performed well
	What could improve
	One specific action to take next week
	Resource
	Scan the QR code in your workbook for your own marketing tracker template.

	HOT TAKE #5 RECAP
	Don’t post off of *vibes* only.
	You don’t know if what you’re doing is working or not if you don’t look at the numbers.
	Let the numbers inform your next decision.

	Having a clear message, delivering it consistently, learning from feedback, giving your audience a clear action to take, and expanding your reach through collaboration will help you make the greatest impact.
	Strategy will always be the reason your marketing works.
	questions?

