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CHALLENGES

Social media was an after thought for the
company who was too busy to plan, manage,
and execute a social strategy.

WHAT WE DID

We came in and ran an audit on each channel
to determine what was working within the

community and what wasn't. We RESULTS

implemented a plan Facebook: Increased Engagement 11,000%

highlighting new features, revisiting press Instagram: Doubled Weekly Organic Follower Growth
opportunities, and created Pinterest: Increased Monthly Viewers from 4,000 to 25,000

a well-rounded social media plan including
Instagram, Facebook, and
Pinterest.
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