m Metrics Cheat Sheet: Maximizing ROl Through Video & Content Strategy
1. Engagement Metrics
Track how well your content is resonating and capturing your audience's attention.
e Watch Time (Video Content)
o Measures total time viewers spend watching your video content.
o Goal: Increase watch time by creating engaging intros and relevant content.
o Average View Duration (Video Content)
o Shows the average time people spend watching a single video.
o Goal: Increase by hooking viewers in the first few seconds and keeping
content concise.
e Click-Through Rate (CTR)
o Percentage of users who clicked on a link or call-to-action.
o Goal: Aim for a CTR of 2-3% or higher for email and social media, depending
on the platform.
2. Reach Metrics
Understand how far your content is reaching in your target audience.
e Impressions
o Number of times your content is displayed on a platform.
o Goal: Track trends over time to see how impressions correlate with audience
growth.
¢ Unique Viewers
o Count of individual users who have seen your content.
o Goal: Aim to increase this number to broaden your reach.
e Audience Demographics
o Provides age, location, and interests of viewers.
o Goal: Ensure your target audience aligns with your content strategy.
3. Conversion Metrics
Evaluate how well your content is driving meaningful actions and ROI.
o Conversion Rate
o Percentage of viewers who complete desired actions (e.g., sign-ups,
purchases).
o Goal: Aim for a conversion rate of 2-5% or higher depending on the type of
content.
e Cost Per Acquisition (CPA)
o Costto acquire a new lead or customer through your content.
o Goal: Optimize by focusing on high-ROIl content and improving ad targeting.
¢ Lead-to-Customer Ratio
o Number of leads that convert into paying customers.
o Goal: Increase this by improving follow-up and nurturing campaigns.
4. Retention Metrics
Gauge how effectively you’re keeping your audience engaged over time.
¢ Return Visitors
o Percentage of viewers who come back to view more of your content.
o Goal: Higher percentages indicate strong content and audience loyalty.



e Customer Lifetime Value (CLTV)
o Totalrevenue generated from a single customer over their engagement with
your brand.
o Goal: Increase by building trust and providing ongoing value.
¢ Unsubscribe or Unfollow Rate
o Percentage of audience members who unsubscribe or unfollow after
engaging with your content.
o Goal: Keep this rate low; it can indicate issues with content relevance or
frequency.
5. Engagement Quality (Bonus Metrics)
Focus on qualitative insights for a deeper understanding of engagement.
e Shares & Forwards
o Number of times your content is shared or forwarded by viewers.
o Goal: High shares indicate high value or relevance to your audience.
¢ Comments and Feedback
o Volume and sentiment of comments or feedback received on content.
o Goal: Encourage comments with open-ended questions; analyze sentiment
to improve.

Pro Tip

Use a Content ROI Calculator: Track the direct value of content by assessing time spent
on creation vs. revenue generated or leads acquired. Simple calculations can reveal which
content types yield the highest ROI.



