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Abstract: This research article provides an in-depth analysis of Amul, a leading Indian

dairy brand and cooperative model. It includes a thorough examination of Amul's market
position, financial condition, competitive landscape, and strategic outlook. Using tools
such as SWOT analysis and market intelligence, this article outlines the brand's strengths,
challenges, and areas of future growth. Amul'’s journey from a regional cooperative to a
national dairy leader exemplifies the power of collective entrepreneurship and efficient
supply chain management.
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1. Introduction
Amul, managed by the Gujarat Cooperative Milk Marketing Federation (GCMMF),
was formed in 1946 in Anand, Gujarat. The organization was a brainchild of India’s
White Revolution led by Dr. Verghese Kurien. It is now a globally recognized brand
representing Indian dairy excellence. Amul's operational model integrates over 3.6
million milk producers through 18,600 village societies. The brand has been pivotal in
transforming India from a milk-deficient country into the world's largest milk producer.
Amul is not just a brand but a socio-economic movement that empowered rural
India through cooperative ownership. Its product offerings cover milk, butter, cheese,
curd, ice creams, chocolates, and beverages. It also plays a vital role in ensuring food
safety and nutrition accessibility across India.
2. Market Analysis
2.1 Industry Landscape The Indian dairy industry is valued at approximately INR 13
trillion as of 2023, growing at a CAGR of 6.5%. The sector accounts for over 20% of
global milk production. Key growth drivers include rising urbanization, increasing per

capita income, and government schemes promoting dairy entrepreneurship.
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Consumption trends are shifting toward value-added and health-centric products like

probiotic yogurt, lactose-free milk, and flavored dairy beverages.

2.2 Amul's Market Presence Amul holds a significant share of the organized dairy
sector, estimated at around 18%. It has penetrated Tier I to Tier IV cities and developed
a brand loyalty that transcends regions and income brackets. With its “Amul Doodh
Peeta Hai India” and “Utterly Butterly Delicious” campaigns, it has become a household
name.

2.3 Consumer Behavior Trends Consumers are leaning toward convenience foods,
healthy eating, and branded packaged products. Amul has capitalized on these trends by
expanding its flavored milk range, probiotic drinks, and premium cheese products.
There is also a noticeable rise in demand for traditional Indian dairy products like
paneer and ghee, which Amul supplies at competitive prices.

2.4 Distribution Network Amul operates through 10,000+ distributors and over 1
million retail outlets. Its products are present in urban supermarkets, rural stores, and
even through e-commerce and subscription-based services. Amul also leverages digital
platforms to connect with consumers via apps, WhatsApp orders, and localized delivery
models in urban markets.

3. Competitor Analysis

Competitor | Market Focus Strengths Weaknesses

Government-backed,
Mother Dairy |[Northern India Regional limitation
strong brand

Global R&D, quality

Nestlé India |Urban & Premium Higher pricing
assurance
Packaged dairy|Brand equity in biscuits|Less focus on milk
Britannia
snacks and dairy procurement
Nandini Karnataka & South Limited national
Low prices, state support
(KMF) India distribution
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Amul's ability to produce at scale, maintain quality, and offer competitive pricing

keeps it ahead of both multinational and regional competitors. It also benefits from
consumer trust, grassroots sourcing, and strong backward integration.
4. Financial Analysis
4.1 Revenue Growth

e Turnover FY 2023-24:INR 61,000 crore

e 5-year CAGR: ~18%
4.2 Key Financial Highlights

e Net Profit (FY 2023-24): Not publicly disclosed (cooperative model)

o Capital investment in R&D and processing plants: Over INR 1,200 crore in the

last three years

e International exports: Grew by 20% in FY 2023-24

e Brand valuation: Estimated at over INR 50,000 crore
4.3 Financial Strengths

e Minimal debt burden due to cooperative ownership

e Regular reinvestment in infrastructure and logistics

o Stable procurement costs due to direct farmer engagement

o Efficient working capital cycle due to rapid inventory turnover
4.4 Value Creation for Stakeholders Amul ensures steady income for millions of
farmers, making it a model of inclusive economic development. The cooperative's
annual profit-sharing mechanism also enhances rural wealth distribution and financial
literacy.
5. SWOT Analysis
Strengths

e Trusted brand with nationwide recognition

e Unique cooperative model benefiting over 3 million farmers

e Large and diversified product portfolio

o Efficient cold chain and logistics infrastructure

e Strong presence in both urban and rural markets

e High consumer loyalty due to consistent quality

Weaknesses
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Dependency on Indian market

Product perishability and cold storage dependency
Under-penetration in premium and organic segments
Limited international brand recall

Occasional supply chain disruptions in monsoon regions

Opportunities

Expanding international market for Indian dairy

Growth in demand for health-oriented and functional foods
Increased urbanization and e-commerce penetration
Plant-based dairy alternatives (for R&D exploration)

Increasing government support for exports and MSME dairies

Threats

Intense competition from domestic and multinational brands
Rising input costs (fodder, fuel, labor)

Changing consumer preferences (veganism, lactose intolerance)
Regulatory hurdles on food safety and pricing

Global economic volatility affecting export markets

6. Recommendations

1.

Expand Export Markets: Strengthen brand presence in the US, EU, and
Southeast Asia, targeting Indian diaspora and local organic markets.

Invest in R&D: Innovate with lactose-free, A2 milk, and plant-based dairy
alternatives to diversify risk.

Strengthen Premium Segment: Launch organic, artisanal dairy products with
sustainable packaging to attract urban youth and health-conscious consumers.
Enhance E-commerce Strategy: Scale up Amul Online and partnerships with
major grocery platforms, especially in Tier I cities.

Improve Farmer Training: Educate dairy farmers on sustainable and high-yield
practices, Al-driven livestock health monitoring, and cold chain best practices.
Policy Advocacy: Work with government bodies for better pricing regulations,

export incentives, and dairy technology funds.

7. Conclusion
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Amul is more than a dairy brand; it is a symbol of rural empowerment and food

security in India. Through its integrated cooperative model, consistent innovation, and
efficient logistics, Amul has sustained leadership in an increasingly competitive market.
The road ahead lies in embracing global expansion, digital transformation, and
sustainable development while retaining its core cooperative ethos. Its success story
serves as a replicable model for agricultural and rural industries across emerging

economies.
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