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The 5 Pages Every Website Needs

Your website is an important part of your business. Without it, you can lose potential customers and miss out on
revenue.

Whether you sell jewelry or counseling services, your site must tell a compelling story of who you are, how you can
help visitors, what you offer, and how people can contact you. This virtual welcome gives people peace of mind.

At a minimum, you’ll want to include five specific pages on your website to do this.
Do you have them all? Read below.
1. Homepage

The homepage is where all the action happens on your site. It’s the first thing visitors see, and it determines if an
individual will browse around or say goodbye.

When crafting your homepage, you must think from the customer’s perspective. From navigation bars to images to
copy, you control your visitors’ first impression.

Visitors should clearly understand the objective of your homepage in just a few seconds. You want them to see your
logo with a visible call-to-action button.

CarMax implements this strategy flawlessly with simple copy and a self-explanatory header photo. Both new visitors
and returning customers get user-friendly directions.

Avoid cluttering your
homepage with multiple, s

@ saved Cars (0)

irrelevant images_ YOU alSO CAnmax CARS FORSALE ~ SELLYOURCAR  FINANCING  WHY CARMAX  HELP CENTER
don’t want outrageous color
patterns. Represent your small
business well by aiming for
simplicity in your design.

If you're creating a new site
or rebuilding an old one, get
feedback from your potential
visitors. Running a small soft
launch will give you incredible
insight to enhance your
homepage.

Your homepage should improve how visitors perceive your small business. It’s your gateway to raising brand
awareness and gaining more conversions.
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2. About Page Our Vision

The About page is an opportunity to elaborate on your brand’s
vision and accomplishments. Be bold in your statements and

discuss how your goals will help customers. Our mission is to make women
feel empowered and self-confident
Storytelling is pivotal for this page. You want readers to relate every single day.
to your brand values, join your journey, and share the message
with their famlly members and friends. We were told we were crazy. We're glad we didn’t listen...
« . p . When we're able to wear what makes us feel our best, we can be our best selves, and in turn live
An About us page IS meant to Connect emot]ona”y W|th people. our best lives. Yet we've had to compromise — we've spent a lot of time and money on our

clothes, but never had what we wanted. The result? A closet full of clothes and nething to wear!

Hence, when you own a story that tells how you have touched
lives, say it loud to the world. Such content humanizes your

We are changing that by building the world's first and only ‘closet in the cloud: a dream closet
filled with an infinite selection of designer styles. Imagine every trend, every color, every print,

bUSineSS SUpp|yIng meaning and ConteXt for your pI’OdUCt,” Says everything you've ever wanted to wear-but-settled-for-the-boring-black-dress instead.
Prince KaDOOI', a d|g|ta| market|ng ana|YSt at LOglnRadIUS Some call it fashion freedom. We call it a fashion revolution.

Rent the Runway uses its About page to share the company’s e et e s ot o o o 1 eva o oo s o oyt
V|S|On and m|SS|On It dISCUSSGS Why the CO-foundeI‘S Stal’ted the believe that renting is the future of getting dressed, and we're only getting started.

brand and giVeS an eXpIanation for their relentless confidence. What will you do with your closet now that you Rent the Runway?
Then, it concludes with an open-ended question for the reader.

Consider adapting your About page to fit your audience’s needs. 1““" & ey

You may want to write it in multiple languages or make it easy to Jenie man nd e P

read with a timeline graph.

3. Products or Services Page
BOBBI BROWN

The products and services page is the crux of most websites. It WEW MAKEUP SKIN sEsTSELiERS WowTo Q@
should convert a casual visitor into a frequent shopper. Rightfully
s0, you want to spend a considerable amount of time improving
this page for the customer experience.

NEW

When crafting a product description, you’ll want to sell the

benefits, not the features. Tell a vivid story that emphasizes how
buyers will feel after purchasing your product. You want them to
feel a part of the product before they even receive it. = - . create voun ser

Product photography plays an integral role, too. Highlight multiple s wosto i e sonion
angles of the product and allow users to zoom in and out. i sk
When applicable, shoot a short video to strengthen the visual s
experience.

Bobbi Brown Cosmetics’ product page offers a sleek, modern
design. You don’t have to squint your eyes to see the product
items. Shoppers also can visibly see the product’s star rating and
price. =

LIMITED EDITION IMITED EDITION 25% o
DELUXE SIZE SOOTHING DELUXE SIZE HYDRATING PRETTY EFFORTLESS EYE,
CLEANSING OIL FACE CREAM CHEEK, & LIP KIT

*kokk ok ok ok ke ok kY

$69.00 $87.00 56500 548.75
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If you sell services, write the same elaborate
descriptions. Give your customers context
into how you deliver your services. For
example, a hairdresser may spotlight the in-
store experience of a serene ambience with
immediate service. i el Tt oot weiees fect youe

Courtesy call: more empathy tips in Slack

st slack | sios c @ Slack Q search

Collaboration >

job
How to gather volunteers, make information more
Ostracism by coworkers can be at least as damaging as

4 BI P accessible, and generally make your Slack workspace a
. Blog Page S AT S W RGeS A

nicer place to work

The blog represents a major platform for
your brand to talk directly with customers.
You can feature product updates, the latest
trends, and respond to buyers’ FAQs.

Successful blogs are ongoing journeys, not
destinations. Your blog must capture visitors’
attention and take them on your unique
brand adventure. For instance, you may give
them a behind-the-scenes look at product
design or record a testimonial video with a
happy customer.

“Your blog posts can demonstrate your expertise in a particular subject area by sharing high-quality and relevant
information with your readers. Over time, you can become known as a go-to resource that provides consistent and
useful information,” writes Alyssa Gregory, an entrepreneur, writer, and marketer.

The Slack blog coincides with the brand’s mission to be a collaboration hub. You can read articles about product tips,
work culture, and productivity. It’s a true reflection of teamwork.

In your blog, stay away from using your every post to sell
products. Customers will quickly get annoyed and visit
your competitor’s site. Instead, offer your visitors solutions
and inspire them to live better. —

5. Contact Page

Complete a short survey about your recent BK
experience® for a FREE WHOPPER® Sandwich,

Communication helps build solid relationships with your
customers. You get to learn about their needs and desires
as it relates to your products. Plus, it opens the door to
receiving critical feedback.

Original Chicken Sandwich or CROISSAN'WICH®
Sandwich on your next visit!

Think of your contact page as a customer support tool.
The priority is to deliver a superb service, no matter the
visitor’s reason. You want customers to get accurate
information as well.

RESTAURANT FEEDBACK

& GENERAL THOUGHTS
T0 GET IN TOUCH

Depending on your type of business, you may post

the brand’s physical address, email address, or phone

number. If you have a live chat option, please express the !

availability of the support agents on the page. TALK TO US ﬁ

== N

8 you have an immediate issue,
please contact us by calling from Tam - 11 pm 65T
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When customers land on Burger King’s contact page, they see an option to receive free food for completing a survey.
They also can leave a message or call the fast food chain’s headquarters.

Your contact page should be easily accessible. You don’t want customers clicking through five different pages to
connect with your business.

The contact page is the perfect spot to set customer expectations. Let your visitors know your response time and
commit to that promise.

Upgrade Your Website

Educate your visitors with key information about your business. Your website is an effective tool to boost brand
awareness and earn more sales. Upgrade your site with all the pertinent pages.

Source: Shayla Price, HostGator
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