TERESA HUESCA

U SENIOR UX DESIGNER

) lce Mobile

Obtained an advanced scuba diving certification (AOW).
Started sailing at the Toronto Island.

) Critical Mass

Obtained an open water scuba diving certification (OWC).
Became Permanent Canadian Resident.

) Postmedia Network Inc

A stingray stung me in Hermosillo, Mexico.

) Tribal MX

Moved to Toronto and visited Niagara Falls for first time which
were completely frozen.

Rewards =

Rewards %

iy Cash ‘ Dream

W Rewards Rewards

4 Cash
Rewards

. Dream
Rewards

CASH MILES

120

IN - STORE CASHPARTNERS

Rexall

DONLINE SARTNERS

- Shop online
Redeem your Miles online for e-
- vouchers at one of our 20+ Partners

Goowensie [
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glome Geat Mies Rewards  Transactions  AcCtoj

< Electronics

B
Headphones.
Speakers & Audio

Sort by

All 40 Products

Samsung
QN75Q7FNAFXZC
75" 2018 QiF 4K...

68,950 Dream Miles

Fitbit Charge 2 Heart
Rate + Fitness
Wwristband...

30,000 Dream Miles
000 2B

Rewards

Cash

W Rewards

DREAM MILES

2,520

Electronics

B&O Play H8
Wireless Noise
Canceling...

6,700 Dream...

. Dream

Rewards

&

Apple Watch
Series 3 Space
Grey...

5,400 Dream...

CASH MILES

195

IN-STORE CASH PARTNERS

PiBudget (ERgEm—

@ e

ONLINE PARTNEFRS

Shop online

Redeem your Miles online for
e-vouchers at one of our 20+
Partners

Visit website [~

Headphones,
Speakers & ..

B&O Play H8
Wireless Noise
Canceling...

6.700 Dream...

Canon EOS M6 Samsung Galaxy
Digital Camera 89, Titanium Grey
with EF-M..,

8,600 Dream... 9,100 Dream...

18:01

&« Electronics

ﬂ Headpones, Speakers & Audio
(07 Cameras

£} TV &Home Theatre

{97 Phones & Accessories

ﬂ Computers & Tablets

(07 Computer Accessories

Welcome, Peter

You'll find excellent offers to help you get
more miles and get that fram vacation or
money back faster!

hey, where are you?

We want to give you relevant offers,
promos and partners based in your
province.

9 current location

British Golumbia

Manitoba

New Brunswick

Newfoundland and Labrador

MAuna Santia

&— Get Invoice

ENTEH HFC NUMEER

Te enviaremos la factura & fu cotreo electidnica
KX XX KKK

REQUEST INVOICE

X Ticket: #83928272

Thank yout
Your payment was successful
July 04,2018/ 1945 hrs

Reference number

Ffeke/ 123467859323456789012345
678901234

Add offers to your card

Add offers to your digital card to get
Airmiles.

hey, where are you?

We want to give you relevant offers,
promos and partners based in your
province.

9 current location

‘British Golumbia

Manitoba

New Brunswick

Newfoundland and Labrador

Confirm

X Telmex

Complete your payment

Reference number:
TELMEX 1234 5678 5900

YOUR PAYMENT AMOUNT

Total amount

$385.00
*Price includes additional OXXO0 fee

BALANCE DETAILS

Subtotal $360.00
0XXO0 fee* $25.00

¢&— Payments

An easy and fast way to pay!

SERVICIOS O UTILIDADES Seeall 16

sky
Sky
RECARGAS See all 12
.
iz
p4 |

lzzi

T

Scan card at cashier

Load you card with offers and
scan It at store.

Also scan offers wirh special codes.

Notifications just for you

We’d love to send you a push message
with special offers occasionally.

Don't worry, we don't like spam either.

Checkout

Client
Juan Gonzaler

Cuenta
799199999

T Card
VISA|  eeigsg

Expires
09/2020

Subtotal $900.00
OXXO fees $100.00

Total $1,000.00

The OXX0 fee s proparcional 10 the pald amount*

PLACE ORDER

X Telcel
Choose your card

Card

aahh 3458
Expies

09/2020

ADD NEW CARD



lce Moblile

CLIENTS

As a solo UX Designer for iOS and Android in the office in Toronto, worked together with Visual Designer,
iOS and Android Front-end Developers, Back-end Developers, and Product Owner.

Accountable for the creation of the UX: Wireframes, user flows, UX documentation, prototypes,
in-person or remotely user testing, guerilla testing & consolidate findings for continuous improvement in the app.

Worked in an agile framework of two weeks sprint, delivering constant features in the app to meet business goals,
and solve user’s problems.

Participated in design sprints for a week to create a solvable solution & bring new ideas to Airmiles.



MiOXXO app

1 1 1 1 1 Mapping content from json file. Each provider had a unique .
OXXO IS the blggeSt convenience store In MeXICO’ combination. Each string has a design component. “Complete m|OXXO app
Wlth more than 1 7,000 stores around the Country. your payment’ screen has a total of 11 different variations. Redesign
e Collaborated side by side with the Team in From json file:

Toronto, Mexico City and Amsterdam.

e Created a design library to be simple, scalable,
and future-proof.

e Oversaw the Ul inside the team.

ENTREGAS A
poOMICILIO

PAGO DE SERVICIOS
Y TELEFONIA

Projects:
* Incorporated services payments from 15 different
partners with checkout and coupons integration.

* Integrated payments of mobile top ups.
e Created a new app navigation. e S ~——2

* Incorporated loyalty program “Premia”.
e Ability to choose location / city in the app and
the app content changes accordingly.

° ° ° 12:24 VER LISTA
e Created all the account information: profile, e
transaction history, payment options, notifications Complete your payment
oy Reference number Name
& | | d TELMEX 123456789900 sky {"a" G°'Tza'el
manage loyalty cara. st i .
Juan Gonzalez '
s'<y Account number o +52 23 5923 0193
799199999 e i
’6
CHOOSE YOUR AMOUNT TO PAY Your payment has °
expired You're all set!
provider or visit your provider No pending balance at the moment
D | d R Total amount office to complete the payment
OW N O a a p p . $385.00 Payment due date: 2019-08.08
*Price includes additional OXXO fee
MAKE AN ADDITIONAL PAYMENT
TAP HERE TO ’ BALANCE DETAILS
DOWNLOAD FOR ’ Downloan On the Add custom amount Add amount: Q
An d rOI d A p p to re SOOO g::)dtg‘:lf:avor: 343888 S‘] 00

Total a pagar: $0.00

Monto maximo: $1000.00

Monto minimo: $10.00

BALANCE DETAILS BALANCE DETAILS


https://play.google.com/store/apps/details?id=com.icemobile.oxxo.prod&hl=en_US
https://apps.apple.com/mx/app/mi-oxxo-premia/id1449124285/

Air Miles app

l AIR MILES | Rewards (2 2}

Continuous improvements in the app to enhance the p e & e

IF 142 1200 el Rewards
Ia Cash Miles ‘ Dream Miles

2,520

Get region
(default)

user experience.

lectronics

. Jry to ge
P rOJ e CtS : ed 0 Exceptions:

lat lond.  Qut of Canada / Timeout e e
* Incorporated Dream and Cash Rewards section. v e v o s P o
10 the AIR MILES program

* Improved transactions per type of Miles. —

. . . ' _c;lse with @ Check your notifications ?:i:::yh‘fk zz‘éﬁip"m
* Incorporated profile information. o eainn Loam st el promotns .

. ° 8,700 Dream 5400 Dream

e Added set balance preferences for Cash Miles and Dream Miles. S
e Added dynamic content from marketing to communicate new prapes Qo 2t

promotions to users. Load Load

Partners Offers

es

* Incorporated notification flow. oo
e Enhanced Air Miles Partners and offers visibility in the app.

Are requests
successful?

Where to get Miles Cash Partners Where toget Miles

m % /@ g R % @ S

View all 10 offers AME R;. 2 CJ
LCBO m.—o Rexall

Partner Y s00m . . ‘

% . View all pfitners ->
3 Bonus Miles

Download app:

Toast: 3 Buy any Senscdyne
Show location toothpaste 110-135ml
p \ exception error foicia
TAP HERE TO Y J —
Download on the o
| DOWNLOAD FOR ’ Ap 0 Ciore Isonustles Partner
‘ An d rOI d | toothpaste 110-135m|
\V 3BonusMiles
Buy any Sensodyne
. Viewall 10 6ffers }OUL'TD-&)[& 110-135ml
. 3BonusMiles
Example from one of the multiple flows N ) a pited’ Buy any Senzocine
MARY toothpaste 110-135ml



https://play.google.com/store/apps/details?id=com.airmiles&hl=en_US
https://apps.apple.com/ca/app/air-miles-reward-program/id388705262

Critical Mass

CLIENTS

ik
AT&T INFINITI.

citibank

Delivered and presented documentation to clients: Competitive analysis, heuristic analysis, user flows,
scenarios, user journeys, wireframes & prototypes for user testing.

Mentored a member of the UX team in Costa Rica.
Worked with Critical Mass teams in Los Angeles, New York & Calgary.

Co-creation sessions with Strategist, UX Designers & Ul Designers.



Account Detalls

TASK:
Improving the Customer Experience within the

. OPEN AN ACCOUNT CARD MEMBER AGREEMENT v RATES | v LOCATIONS v CONTACT US HELP Q Search [c[6] SECURITY
Account Details page.

citi

P roje cts Include: Accounts Payments  Card Benefits = Account Management 4Go to Citi.com

e Advanced Search within Transaction Journal
* Integrated Rewards

e Download Transactions

e Advanced Search

Welcome Back, AleX Q Profile & Settings Q Messages O View Your FICO® Score

Your last sign on was December 7, 2014 (4:53 PM ET)

Account Details

DELIVERABLES: -

. . . - Citi ThankYou Preferred Card - 7890 v thankvou .
Competitive Analysis, Wireframes and « yfrom Citl
Prototypes.

< Minimum Payment (? —
Current Balance (- Due on Sept. 29, 2014 $ 92.58 Z(::(?l ;h;nk You Points (-
$ 3,967.75 Last Statement Balance $ 3,667.73 25 000 Points
Available Credit ?)  $6,032.25 Sept. 20, 2014 ’

>Download Statements (PDF) Make a Peyment ‘ > Points Summary

> Redeem Points for Charges

+ View More Account and Payment Details




TASK:

Re design the Citi Home-ownership to a
responsive layout and meet the
accessibility standards. Incorporate the
design guidelines across the experience.

DELIVERABLES:
UX Charter, User Journey, Scenarios, New
Sitemap & Wireframes.

Redesign Citi Home-ownership

Legend

Home page .

0.0

Buy a hom:
The home buying process

Section

Stage

Content

Calculator

New content

e
1.1.1.2
Am | Ready?
Getting ready to apply
1.1.33
—Ty Buying VS Renting
1.1.1.1
Work out how much
E you can borrow
S: for your downpayment
1113
Work out how much
[ you can afioa
L1 Theimpact of your credit
1.1.1.4
N Getting pre-approved
Setting your budget (Why is this important)
TBD if it will be added to an existing page or create a new page
3 Gather Info

New content page

TBD .....

Mortgage Basics
Understanding your
Mortgage

112

What's in a monthly
payment?

1122

itg payments

The benefits of early
repayment

1.1.2.6

FIow much you can
ave with added

payments

alculate your monthly )

e Interest rates VS APR

1.1.23

— Paying Points

1.1.24

— Amortization Explained

1.1.25

alculate your monthiy()
T

Debt to income ratio

1.1.21

The costs of buying a home

1132

Choosing the Ri ht.

Mortgage rates and options

1.2

E alculate your monthly

itg payments

Fixed rate VS

adjustable rate

1.21

Additional Mortgag:

Application Process
Application Process

option

122

FHA loal

1.2.21

VA loan

1222

Juml
loans

1223

1224

Refinance

New content page

123

TBD if the content of these pages will be in the same page or not

Mortgage selector .
(form)

Am | Ready?
Getting ready to apply

2.1.3.

p——1 Find your break-even point

21.1.1

Find out if refinancing| )
E is right for you

— Evaluate your equity

21.1.2

beed  The impact of your credit

2113

“Content En;)e;ted in buy a home section

Gather Info page

New content page

Refinance basics
Undestandingyour mortgage

21.2.

— Debt to income ratio

21.21

E Find out if refinancing| )
is right for you

What is in a monthly
payment?

21.2.2

— Interest rates VS APR

2123

— Paying Points

21.2.4

— Amortization Explained

21.25

L—— Cost of refinancing a home

21.3.2

Choosing the High'
= mortgage
Refinance options and rates

2.2

alculate your monthl
itg payments

Fixed rate VS adjustable rate

221

FHA loans VA loans

Additional Mortgage
option

224 I 2231 2232

Juml OWN page is not

loans repeated on
refinance

2233

TBD if the content of these pages wil be i the same page or not

Mortgage selector .
— (form)

224

bt Home affordable refinance

222

Unique content in Refinance

Application Process
Refinance Process

21.3.1
What you need to apply
(checklist)
232
Start your mortgags
Get a free application online
231 233

Why isn't OMR here?
Suggesting we add it.

Do these go to different places? Very similar form.

Why isn’t WAG here?
Suggesting we add it.

Home equity line vs loan

4112

ACUTate your mon
ome equity line or loal

payments

The impact of your credit

4.1.2.2

Evaluate your equity

alculate how much
you can borrow

Homeowner support

3.0

— Add HELOC

New content pag

e

What is in a monthly payment
HELOC

4211

Draw period vs repayment
period

4.2.1.2
— Variable interest rate
4.21.3

redit line

Accessing and managing your
cr

4214

— Debt to income ratio

41.23

Bet Loan

New content page

fed Fixed rate home equity loans

4.2.2

What's in a monthly payment?
Fixed rate loan

4.2.2.1

L——  Amortization explained

4.2.2.2

Choosing the right line/loan
Home equity options & rates

4.2

Home equity
Put your equity to wotk
41.1.1
Am | Ready?
Getting ready to apply
4.1.3.2.
Gather Info page /
Equity basics
New content page
——
Application process

4.1.3.1..

alcurate your montniy

@ ome equity line or loal
bayments

b Home equuity rate selector

423

What you'll need to apply
(checklist)

41.1.2

Start your application online

?

Paying off your morgage

3.1.1

Selling your home

3.1.2

Trouble making payments

Additional advice & suppor

3.1.2

3.4

Make payments, can’t
make payments.

Add PDF content from
brochure of office of

Explain

ip p ati

TBD: content of these pages would exist in one page.

Trying to stay your house /
keep paying

L

Repayment plan

3.2.1

TBD: content of these pz

Facing foreclosure
(Will have to leave)

Short sale through your
mortgage company

3.3.3

Deed in lieu

3.3.2

HAFA

3.3.4

Steps to lessen the financia
impact of foreclosure

3.3.5



https://online.citi.com/US/JRS/portal/template.do?ID=mortgage_home_mortgage

ACQUIRE

FINANCIAL FREPARATION

SONITIVE

FINARCIAL DECISION

Refinance Mortgage User Journey

ENGAGE

PRELININARY RESEARCH

HIRE REALIOR

PRE-QUALIFECATION/PRE-AFPROVAL

LENDER SEASCH

| .
EMOTION - - -ccvencann /
——— —

HRECASTIVE

Q0

og 2
Face-to-face, Online

{desktop)

QOING  + Spending ime strengthening
my tinancisl Btustion Oy

raduzing dett

+ Sraparng house for sale
home Imgrovemants

SOURCES  « Famiy and friends adwce
about Improviryg value of
CUITEYR Proparty

» Searcn for home
Improvement adwce orine

« 'Want roassurance about
Siudtir cusly Duying g
s#ling & house

THINKING

FEELING v Narvwous sbout going
through The mortgage
process again

« Concermed about
Increasing finarciy burden

QUOTE WO a0 concomed sttt
what assads we have today
How much cash 1o mave
W the difference belween
what our (-bedroom
oW soM fov and wnat &

2-bedropm would cost,"

DATA
IGFE &
WITYrE

+ Lxperenced buyers (42%1
00 boss lisely than frst timg

Manre FE Y 1A atand M

=

weaitar, Dvine {desklap)

o Determine Ine amount of
money | can spend

v CorpsuRing with frienss.
family, resitor to understond
POODErTy mar kol

* Rewiew morigage
pomparison, lender &
firancal sites

+ | martt to understand the

vaue of myy property so |l can

delermine how much
| can spend

v ExXcited tnat | am going to
be obie 1o moye 1O a new
homa

+ 50% Yind the process of

firancial glanning sompwhat

A caun

Face-to-face, gnline
iceskltop & makile), car

* Decde on nesghbombod and
property leatures

« Sparcrvview proporties
{onkre { i person)

» Get acvice from experienced
homaluy oy

« Canduct fesaarch o
nomebursing

* Property sites: ZRlow v
Trulis

= Gat advice from othor
hometuryers

* Notice diect mak and emall
Irom Danks a0 mortgage
comphnes

* Makcalstotalofthe
foatures | reguve i a
property

« Exceed that | amn going to
oo ablo 10 mone to arkw
home

“Atter dviving arcund KC for
wooks, we found o hood -
Tove Broaksihy Beng naw
(o the aves we wanled lo
make sure we choose a
0000 safe wea. Exciling
Nnew chaptey in our Mves,
Now oYy and dosnszing
singe ks frave fefl."”

» T7% of maperenced buyers

VSO0 S DAGUS RXpOrence
4 hoks P hoeons S lins e

(sl s

i =2 % a8
Face-to-face, Dnlne Callne {cesktop:
igeskltony =horn

o Selec] o reatior L0 hlp
me ind a propecty s a
MOripage

by & lorder or lenders

« Carsull fends & Sarily for + Conudting with previous

recommendations lender to get pre-spprovel for
- Proporty sites such as martgaqe
20w and Truka

« Taking t0 realtcr | used
awring my last purchase

« L am ooking for & brastod « | mart {o bo pre-qualicd In

AAVIS0r Who i e i) e 24 hoeirs 50 ) am abdo 1o got
PavIgate the property on with my properly ssacch
e kat

& Nervoas about whrther the
realtor k& going fo keap my
best rAoresd o howt

« Conficent that | wif get
pro-agproval - [knaw the
process and what & rwoled

T haw roceived many
fetters from focal realtors
AONDUNCING Ehoalr 1istings
and clayings and offering
themselvcs L0 us for the
folorn, The icha /s kost 2o
fave a first meeting and
se0 N we ara comiarfatilo
wilh them, { realy do feel
uncomfartadie o yng ro
DiCR 3 roator ™

+ 6% of caperienced buyers
are pre~quaified oy a londer

kafasze Thevd anntedd fine &

« 305 of sxporienced Duyers
Wil US0 A anent thay nawo

" ivarritides chaent

« Prevaporoved o pre-aualifics

CONVERT

SEARCH AND SELECT PROFERTY

QYL

g <o

Faceta-face, Pnone

v Search for 8 lenderfmortigage on Own
or through a mortgayes broker

» Consulbing sith mortgage lenders o person
or an the phone about the most appropriate
M TG0 Product L iy needs

+ Considering lendors based an tha following
Crlonial low Intarest rates. current redationshio
recommendations - friends. family, co-morsers
and trusted resources such as financlal advisars
pdvertsing reputation, corvenient kcation

¢ Customers start tu noteoe martgage crect mall
an0 emails. SHockal affars cateh air aye for
corsideration

« Confident that | will De able to find the right
morigage for my needs » | know what | wan

+ Lapererces buyers value & phone call or
rDeeson vislt with tho londer to Pelp them

s Mhede Landins I teirum sobalrings sras s dd

NORIGAGE AFPLICATION

N =N

Feaftar, opline {oeskiopL
incal papers

» Searehiviem properbies with
& roaltor

+ Changeizefing more
predsely my tanget
relghborhood

+ Find a propeety | want to buy

» Repitor recommended
peopectics

v Property sites such as
Zitom and Truka

¢ Wolghinwg up 1he pros and
cons of rach property

+ Rovlowing Mnances and
ensxing et i can alfory
ihe groperty

v Srustrabion that the
restior Ras nat Zonducted
aue digence fo
cctormine tho gusity
of Ihe Homes they
recommend

« Disapooirdoa that |
caredd ind & propesty in
the Socation | want with
the paget | hawe

+ Experenced buyers spend
e time than first b
s e it rddnn AnBats

= &

fo’{."'ll:&llé provider weabsite
o Loan QOfficer

o Apply for moclpage

« Loan Officers are o
sourte of knowdedge and
FREssance during tho
maortgage spelication
procoess.

o | eyt 10 dodd Witn o
person throughowt the whaole
process whe can offer mo
guitance

« Woant to Enow ! am gorg to
Chas an time

« Frigstration oL Ine amoun!
of paperwork required

« Dsappointmicnt oA poar
logn officer communecalion
= | mart them to be my
AOVOCIE0 S reSDOMd To My
necds quickly

“) vl QO TATOUON e
closvngs but thiy was the
AV 51 3000 1IN0 MOrfaago
meilcown. TS cipsmg
Was more rigvd ang Aess
friendly thave pEher Crasings.
{ seriously consxdeved
seranaing the dear af the
Eh howw: all dae 1o the
porsonaity of the ban
processoc®

« 1% of applicants wse the
londec's anling mortgage

an ik afinn rernredd In

BUY PROPERTY

DEEPEN

CONTINUING UFECYILE

o

Face-to-tace

» Find o groperly [want to ouy
* Negobiste price with selier
« Clase on the proporty

v Losn Officers e
source of xnowiedge and
rod S ance during the
mottgage appication
PIoCess.

» IWant 10 ¢ Tne Dest desd
on the property

r Exclog Lam going 10 gat 3
new home

« FI% of cxperienced
PUTChESErS nogotiate

s 1o e i o8t e

o Move inle my rew home

» 1nope | Can malgan tho
mertgage ona cortinue to
MGkl paymants

v 1am giad that is over -1 do
ret want 1o go througn the
mortgage process again
anytime 200N



POSTMEDIA

POSTM EDIA @ canadd.com

Re-design www.postmediaadvertising.com

Continuous enhancements www.driving.ca

Worked with the team in Toronto and across Canada.

Delivered Wireframes & User flows.

Lrivirngy



[Pl POSTMEDIA

HOME AUDIENCE SHOWCASE CONTENT SOLUTIONS WORK WITH US KX

RESOURCES INSERTS

‘T Struggling to create an online presence for
your business? We can help. Learn More

Reaching 18.6 million Canadians monthly

64% OF CANADIAN ADULTS

Across print, web, smartphone and tablet platforms

VANCOUVER
SUN The Province

NATIONATPOST
. CALGARY ‘ EDMONTON
@ HERALD @ JOURNAL
@ mﬂ)ﬁr gﬁkﬁmu @
Y D OTTAWA WINDSOR
TR CITIZEN STAR

The London
g GAZETTE

D RINTRRAL Driving

9 canadd.com @ househuntingca 0 remembering.ca @ celebrating com

FINANCIAL POST MAGAZINE

flyerﬂca TIMES & COLONIST

COMMUNITY
MAGAZINES PUBLISHING

FAST FACTS

Information category.

fcia Metrix, Meca Trend, Metipiatfor.

Trtens | —

Fairmont The Queen Elizabeth
wAluxurious legend

Lands’ End | NP Symantec | FP Tech

T A
T el Style Desk

E

Postmedia Advertising

INTEGRATED ADVERTISING LE POSTMEDIA

HOME AUDIENCE SHOWCASE CONTENT SOLUTIONS WORK WITH US Q

RESOURCES INSERTS

CASE STUDIES

Together with our partners we have developed imaginative marketing solutions for a variety of industry sectors.
These projects are custom tailored campaigns ranging in size and scope to engage audiences across our

platforms.

SPONSORED BY
~o
aLrnony.
THEQUEEN |
-

C
®

EXPLORE

Fairmont The Queen Elizabeth
uxurious legend

Fairmont Hotels

Fairmont Hotels wanted to increase awareness about their hotel promotions in the Eastern region, encouraging
local and nearby residents to stay and dine. They also wanted to position the Queen Elizabeth as the premier hotel

for business travellers from Ontario.

*Energy from the oil sands
means OPpOrtunities
for people all across Canadat?

CAPP | FP Energy

P O
GE | FP Smart Shift

INTEGRATED ADVERTISING E] POSTMEDIA
.f\

HOME AUDIENCE SHOWCASE CONTENT SOLUTIONS WORK WITH US

BRANDS PLATFORMS AUDIENCE TARGETING

PLATFORMS

We offer an audience of millions, reached through a quartet of platforms. For professional
storytelling and up-to-the-minute breaking news, your customers reach for the platform of their
choice at the moment they need it. On print, web, smartphone and tablet, you can build a

captivating campaign with a compelling experience.

Print Newspapers &
Magazines

Our printed news media bring topics and issues to life
find something comfortable and familiar about

Our readers
opening the paper to find daily insights and analysis.

Advertise in print, or insert a flyer, for high impact
exposure on a nalional scale or at a local level.

A'I08 SAVS LaNVy, Naa

Inserts

£ EMOULS YALSYIN Y HAOW

Flyers and inserts are an effective way to put your sales
and promotions in front of the right audience at the right
time. Our industry leading products and services include
Distribution Targeting (database marketing, GIS and
Mapping), Distribution Management, and Specialty
Distribution products.

IFHOIVH
NNT MOH

QUICK FACT

Our newspapers are #1 with readers in each of our metro markets. @

Web

Our web audience receives the most comprehensive coverage
for breaking news, analysis, opinion and features with local,
ce. Hard-hitting journalism

national and international import:
paired with beautiful photo galleries, imaginative infographics,
s, keeps our readers coming back for

and Interactive live ch
more. Align your creative executions with trustworthy
journalism for a powerful advertising experience.

POLITICE WA

Four teams that might get Jason ~ Heath: The
Spezza suspicious!

Gl g2
=) L.

QUICK FACT

We are #1 in the Online Newspaper sub-category for Canadians who visit
newspaper websites.
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Smartphone & Tablet

We offer trusted brands with local, national and
international news and information reaching beyond print
and digital. In the fast-paced world of mobile our
readership continues to grow. News on a smartphone and
tablet bring the reader closer to the stories that matter to

DO THE MATH

THE
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SPORTS 24

RuMIX THE CITY

* Product development in startup environment.
* Product Manager leading the team of 5, UX designer and QA tester.

* As part of a startup | | held multiple roles. Part of my deliverables were:
User research, Personas, Scenarios, User Journeys & Wireframes.
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5.7 120 POINTS  &F
7:00 pm Saint Johr Mill Rats @ Mississauga o)
Power @ Hershey Centre

7:00 pm The Island Storm @ Moncton Miracles Advertic rallv or ol y
dvertise locally or globally
@ Moncton Coliseum ’ ‘ e

2 CREATE A CUBE: MATERIALS

7:00 pm Windsor Express @ London Lightning
@ Budweiser Gardens

Gt a$75 creditwhen you spend your first $25

Feedback

Show me how

7:00 pm Halifax Rainmen @ The Island Storm @
Eastlink Centre (’0 3k

7:00 pm London Lightning @ Windscr Express

@ WFCU Centre

7:00 pm Saint John Mill Rats @ Brampten A's @

B rdts Corir Py 7:00 pm Halifax Rainmen @ Moncton Mirscles
@ Moncton Coliseum

7:00 pm Moncion Miracles @ Saint Johin Mill 10:30 am Windsor Express @ Ottawa SkyHawks
Rats @ Harbour Statlon @ Canadian Tire Centre

7:00 pm Halifax Rainmen @ The Island Storm @
Eastlink Centre
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1. INTRODUCTION e




MORE ABOUT ME:

teresahuesca.com

twitter



https://twitter.com/teresa_huesca

