Teresa Huesca

Senior Product Designer

Scotiabank

Diff Agency

Volunteer for Neighbours United.

Teresa Huesca Designs

Started consulting startups and collaborated with RESY.

Ice Mobile

Obtained an advanced scuba diving certification (AOW).

Volunteer for Sea Shepherd Conservation Society.

Critical Mass

Obtained an open water scuba diving certification (OWC).

Became Permanent Canadian Resident.

Postmedia Network Inc

A stingray stung me in Hermosillo, Mexico.




Resy OS is an international restaurant platform that
covers every restaurant's needs: booking shifts,
events with all their variety of necessities in the
restaurant business.

| collaborated with Resy on two mayor projects:
ltem Library and Reservation Report.

| quickly incorporated it into the company process.
My deliverables included concepting, wireframing,
final designs, prototyping, and work closely with
the Product Owner, Front-end and Back-end
Developers.




lce Mobile

CLIENTS

As a solo UX Designer for iOS and Android in the office in Toronto, worked together with Visual Designer,
iOS and Android Front-end Developers, Back-end Developers, and Product Owner.

Accountable for the creation of the UX: Wireframes, user flows, UX documentation, prototypes,
in-person or remotely user testing, guerilla testing & consolidate findings for continuous improvement in the app.

Worked in an agile framework of two weeks sprint, delivering constant features in the app to meet business goals,
and solve user’s problems.

Participated in design sprints for a week to create a solvable solution & bring new ideas to Airmiles.



Oxxo is the biggest convenience store in Mexico,
with more than 17,000 stores around the country.
e Collaborated side by side with the Team in
Toronto, Mexico City and Amsterdam.

e Created a design library to be simple, scalable,
and future-proof.

e Oversaw the Ul inside the team.

Projects:

* Incorporated services payments from 15 different
partners with checkout and coupons integration.
* Integrated payments of mobile top ups.

e Created a new app navigation.

* Incorporated loyalty program “Premia”.

e Ability to choose location / city in the app and
the app content changes accordingly.

e Created all the account information: profile,
transaction history, payment options, notifications
& manage loyalty card.

Download app:

MIOXXO app

Mapping content from json file. Each provider had a unique
combination. Each string has a design component. “Complete
your payment’ screen has a total of 11 different variations.

From json file:

miOXXO app
Redesign




Continuous improvements in the app to enhance
the user experience.

Projects:

* Incorporated Dream and Cash Rewards section.
e Improved transactions per type of Miles.

e Incorporated profile information.

e Added set balance preferences for Cash Miles
and Dream Miles.

e Added dynamic content from marketing to
communicate new promotions to users.

* Incorporated notification flow.

® Enhanced Air Miles Partners and offers visibility in
the app.

Download app:

Air Miles app

Example from one of the multiple flows




Critical Mass

CLIENTS

Delivered and presented documentation to clients: Competitive analysis, heuristic analysis, user flows,
scenarios, user journeys, wireframes & prototypes for user testing.

Mentored a member of the UX team in Costa Rica.
Worked with Critical Mass teams in Los Angeles, New York & Calgary.

Co-creation sessions with Strategist, UX Designers & Ul Designers.



Account Details

TASK:
Improving the Customer Experience within the
Account Details page.

Projects Include:

e Advanced Search within Transaction Journal
* Integrated Rewards

¢ Download Transactions

e Advanced Search

DELIVERABLES:

Competitive Analysis, Wireframes and
Prototypes.



TASK:

Re design the Citi Home-ownership to a
responsive layout and meet the
accessibility standards. Incorporate the
design guidelines across the experience.

DELIVERABLES:
UX Charter, User Journey, Scenarios, New
Sitemap & Wireframes.

Redesign Citi Home-ownership

Legend

Home page .

0.0

Buy a home

The home buying process

1.1.1.2

Section

Stage

Content

Calculator

New content

Phase 1
Optimizable
Pages

Am | Ready?
Getting ready to apply

Buying V'S Renting

1111

Work out how much
you can borrow

Saving for your downpayment

1113

Work out how much
you can afford

L___| Theimpact of your credit

1.1.1.4

Setting your budget

Getting pre-approved
(Why is this important)

TBD if it will be added to an existing page or create a new page

Gather Info

New content page

TBD.....

Mortgage Basics
Understanding your
Mortgage

172

What's

in a monthly
payment?

11.2.2

Calculate your monthl
mtg payments

ref

The benefits
paymer

of early
nt

1.1.2.6

jow mucl
save with added
payments

oU can

}—t Interest rates VS APR

1123

— Paying Points

1.1.24

——  Amortization Explained

1.1.25

mt;

Calculate your monthly

g payments

Debt to income ratio

JISIERH]]

=== The costs of buying a home

1132

Choosing the Right,

Mortgage rates and options
1.2

Calculate your monthi
mtg payments

Fixed rate VS
adjustable rate

121

Additional Mortgage,
option FHA loat

122 1221

VA loan

1222

Juml
loans

1223

owl

1224

Refinance

New content page

Mortgage selector

(form) .

123

Application Process
Application Process

TBD if the content of these pages will be in the same page or not

Am | Ready?
Getting ready to apply

2.1.8.

\— Find your break-even point

21.1.1

Find out if refinancing
is right for you

|—  Evalvate your

equity

21.1.2

L—— The impact of your credit

21.1.3

r—-pF———— - =

Gather Info page

New content page

“Content is ;p:at:d in buy a home section

Refinance basics
Undestandingyour mortgage

21.2

— Debt to income ratio

21.2.1

What is in a monthly
payment?

2122

| — Interest rates VS APR

2123

L Paying Points

21.24

———  Amortization Explained

21.25

L Cost of refinancing a home

2132

Choosing the Right
— mortgage
Refinance options and rates

22

Calculate your monthl;
mtg payments

Fixed rate VS adjustable rate

Application Process
Refinance Process

Find out if refinancing
is right for you

—_—— e ———— —————— g

2241

Additional Mortgage . .I Juml
option FHA loans VA loans loans
224 I 2231 2232 2233 I

Mortgage selector .
(form)

224

TBD if the content of these pages will be in the same page or not

bt Home affordable refinance

222

Unique content in Refinance

21.31
‘What you need to apply
(checklist)
232
Start your mortgags
Geta free application online
231 233

Do these go to different places? Very similar form.

Why isn't OMR here?

Suggesting we add it.

OWN page is not
repeated on
refinance

Why isn’t WAC here?
Suggesting we add it.

b o e e e . — — — ———————————————————————

Homeowner support
Home equity
Put your equity to wotk
3.0
4111
Am | Ready? Paying off your morgage
Getting ready to apply ying off y 939!
4.1.3.2. 3.1.1
p——1 Home equity line vs loan Selling your home
4.1.1.2 3.1.2
Trouble making payments Additional advice & support
3.1.2 34
Make payments, cant  Add PDF content from
|———{ The impact of your credit make payments. brochure of office of
Explain homeownership preservatior
41.2.2
TBD: content of these pages would exist in one page.
S Evaluate your equity
Trying to stay your house /
4.4.2.1 keep paying
Calculate how much |
Gather Info page / you can borrow
Equity basics Repayment plan
New content page 321
TBD: content of these pz
— Add HELOC P
New content page Facing foreclosure
— (Will have to leave)
What is in a monthly payment
4211 Short sale through your
mortgage company
3.3.3
Draw period vs repayment
. period
4.2.1.2
Deed in lieu
|——  Variable interest rate 332
4213
HAFA
Accessing and managing your
| credit line S
4.21.4
Steps to lessen the financia
impact of foreclosure
S Debt to income ratio S ——
3.3.5
4123
|1 Bet Loan
New content page
p——q Fixed rate home equity loans
422
What's in a monthly payment?
Fixed rate loan
4.2.2.1
L1 Amortization explained
4.22.2
Choosing the right line/loan
Home equity options & rates
4.2.
Home equity rate selector
423
Application process

4.1.3.1..

What you'll need to apply
(checklist)

4.1.1.2

Start your application online

?




ACQUIRE

FINANCIAL FREPARATION

| .
EMOTION /
————————

)

[ = 1)
=20

=

Face-to-face, Oaline
{desktop)

DQING
mw financial stustion by
rooucing dett

v Preparing house for sale -
Mhome Improvemants

SOURCES = Family and friends adwice
abouet Improving value of

CUrTent proparty

» Search for home
Improvement adwce ondine

* Want reassurance about
simudtaraously Duying a0
stiling & house

THINKING

FEELING  » Norvows about going
through the mortgage

process again

+ Contorned about
Increasing financial burden

QUOTE “Wo a9 concerned about
what assads we have todey
How much cash 1o make
w0 the difference belween
what our bodroom
would sel for and wnat &

2-bedroom would cost..”

DATA
IGFE &
WUINMNTEL &

+ Experenced buyers (42%)
a0 10ss lialy than first time
[ i Y, ARSI "'TEI ™S

« Spending time strengthening

FINANCIAL DECISION

Refinance Mortgage

ENGAGE

FRELININARY RESEARCH

HIRE REALTOR

USER JOURNEY

PRE-QUALIFICATION/PRE-AFPROVAL LENDER SEARCH

m =

-~

realtar, Dnvine {desktap)

* Determine the amount of
maney | can spend

« Cordulting with frienss
family, resitor to understana
PrODerty markat

* Review mortgage
comparison. lender &
firancial sites

< | mar? to understand the
valug of my property 50 | can
determine how much
| can spend

+ Excited that | am goirg to
be able to move to a new
home

« 50% find the process of
firancial glanning somawhat
M aan

8 2H =

Face-to-face, gnline
icesktop & mabile), car

* Decide on neighborhood and

property features

= Sparchyview properties
{onkre { 1 person)

« Get aavice from experienced

nomebauryor

= Conduct research into
nomeburying

* Property sites: Zdlow &
Trulia

= Gat agvice from other
homeburyers

= Notice direct mad and emall
from Danks and mortgage
companics

= Makcalstof alof the
foatures | roquire in a

property

« Excred that | am going to
be able o move to arewm
home

“Alter dnving around KC for
Neohs, we found our hood' -
10w Broaksided Bong now
[athe area we wanded lo
make sure we choose a
9004, $afg wea. Exciting
new chapter in our Mves.
Now oty and downsizing
singe Kids have fefl”

« F%% of eapenenced buyers
SO0 PrOVICUS Qrperence
1 ks P hoerrs s s

L]

g 2 %

Face-to-face, Dnine
Leesktonl Phane

» Select arealior 1o help
me find aproperty and a
Mg ag0

» Consull friends & family for
recommendations

» Proparty sites such as
Zilcw and Truka

« Taking to realtor | used
awring my last purchase

= 1am kxking for a trasted
AAVIS0r W Can halp e
navigate the property
mar ket

* Nervous about whether the
realtor & going to keep my
best sierest o hesrt

! naw recoived many
fetters from focal realtors
SADDUNCING Lholr 1isEings
and closings and offering
thomselyes to s for the
future. The idaa /s st to
fhave a first meeshing and
$00 ¥ we are comiartatie
wilh them, { realy do feel
uncomdortabie trying to
DIk & roaltor™

« 30% of cxperienced buyers
will U50 3N A0ere thay Nave

S e anrTImTYY

CONVERT

SEARCH AND SELECT PROFERTY

99
I hﬂ |'\"£)

Online {gesktop) Faceta-face, Phone

» Search for 8 lenderfmortgsge on own
or throwgh a mortgage broker

o Precapproved o pre-gualified
by & lernder or lenders

+ Consdting with grevicus
lender to get pre-approval for
mortgage

» Consulting with mortgage kenders in person
or on the phane about the most appropriate
MT0RG0 product for my nids

« Coraidering lendors based on the following
Crienia; low Intorest rates. curant redationshin,
recommendations - friends. family, co-worsers
and trusted resources such as inancial advisors
advertising, reputation, corvenient location

* Customers start to notice mortgage cirect mail
and emails, Soacial offers cateh thair eve for
corsideration

« | wanrtt to be pre-qualified In
24 nhours 50 1 am s 1o got
on with my property scarch

* Confident that | will e able to find the right
mortgage for my needs < | anow mhat | mant

« Conficent that | wil get
pre-approval - | know the
process and whal & rwohved

« 16% of experienced buyers
ang pre~quaifod oy a lender

balnre Yhove annds foe &

* Lapenenced buyers value a phone call or
Frparson visi with the londer to Mailp tham

e Mheder loentnr o it inm rmaliins nrarndd

. —

NORTGAGE AFFLICATION BUY PROPERTY

DEEPEN

CONTINUING LIFECYOLE

_/

w 2 L

Reaitar, online {desktop),
lacal papers

v Searchyview properties with
a realtor

Change/Zefire more
precisely my tanget
reighborhoog

Find a property | want to by

Restor recommended
properties

Property sites such as
Zilow and Truka

.

Woighirg up the pros and
cons of each property
Reviewing finances and
ensxing that | can afford
the property

frustration that the
realor has not conducted
due dilgence to
actermine the guality

of the homes they
recommend

Disappoirted that |
careot ind & propesty in
the kocation | want with
the taaget | have,

s Experenced buyers spend
moee time than Tirst time

[ T I N Y™

B c.[cace prowider we asite

» Apply for mortgage

= & T

Face-to-face
or Laan Officer

* Negobiste price with selier
* Close onthe property

* Loan Officers &re &
source of knowicdge and
fRAsSrance axring the
mortgsge apphcation
Process.

Loan Officers are a
source of knowledge and
reassurance during the
mortgage spplication
process.

| 3t tO doad with ore
person throughowt the whale
Procass who can offer me
Qquidance

Want to know | am going to
chosd on time

» lwant o get the best dead
on the property

» Excited | am going to get 3
new home

Frustration &t the amount
of paperwork required
Disappcintment a8 poor
loan officer communication
= | mant them to be my
AOVOCH e and reS00nd Lo mw
needs quickly

“ Bave QO FAOLON Ve

chosngs but this was the
st S0 Mo Marfgage
melldawn Ths closmg

Was more rigvd and Aoss
Iriendly thavy othes clrasings.
{ serfously consuiered
SCrapping tne desd af the
NEh how; all due fo the
personaity of the lban
Processor™

1% of spplicants use the
lender's anlng mortgage

annhe A inn renrndd 'n

* T of experienced
PUNCNEGErs nagotiate

i rusrehatt veirn

* Find & groperly | want 1o buy

for

Hause

» Move inle my res home

* Lhope | can maintain the
martgage and continue to
makd paymants

* 1 am glad that is over -1 do
rot want to go through the
martgage process again
anytime soon



POSTMEDIA

Lrivirng

9 canadd.com

Re-design www.postmediaadvertising.com

Continuous enhancements www.driving.ca

Worked with the team in Toronto and across Canada.

Delivered Wireframes & User flows.



Postmedia Advertising



TRIBAL MX

* Product development in startup environment.
* Product Manager leading the team of 5, UX designer and QA tester.

* As part of a startup | | held multiple roles. Part of my deliverables were:
User research, Personas, Scenarios, User Journeys & Wireframes.



VIDEOGAMI SPORTSLIVE REMIX THE CITY




MORE ABOUT ME:

teresahuesca.com



Maria Teresa Huesca Serrano


