
Guggenheim Life & Annuity Product Training 

*Required before you will be officially appointed. 

*Must complete before an annuity application can be dated. 
 

 

Click on Product Training to access the training. Follow the instructions. Let me 

know if you need assistance.  

Thank you and we value your business! 

 

Darren Mitchell 

FSD Insurance Services 

5530 Corbin Avenue #101 

Tarzana, CA  91356 

 

800‐373‐9697 

Fax # 818‐881‐6973 
 

https://events-na11.adobeconnect.com/content/connect/c1/1084930520/en/events/event/shared/default_template_simple/event_registration.html?sco-id=1088093785&_charset_=utf-8
https://events-na11.adobeconnect.com/content/connect/c1/1084930520/en/events/event/shared/default_template_simple/event_registration.html?sco-id=1088093785&_charset_=utf-8
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Checklist for Completion ­ Agency Appointment
Thank you for choosing to become a part of Guggenheim Life and Annuity. We believe that Guggenheim Life can deliver 

exceptional results for our clients by exceeding expectations – at every point of interaction. Congratulations on your first step 

in joining Guggenheim’s proud and distinguished tradition of success. 

Please fill out all required forms completely and legibly. To help with this, please use the following CHECKLIST FOR 

COMPLETION  that lists all documents required to become appointed.   

We will process your appointment upon receiving all completed paperwork and supporting documents as defined in our 

Business Guidelines.   

CHECKLIST FOR COMPLETION (Checklist must be submitted with contracting paperwork.)

PRODUCERS 

Producer Name 

PLEASE PROVIDE THE FOLLOWING SUPPLEMENTAL DOCUMENTS TO PROVIDE 

  Copy of E&O Certificate 

  Copy of Resident State Insurance License 









 Copy of Non-Resident Insurance Licenses (indicate non-

resident states you will write business in) 



Completed Checklist 

Personal Data Sheet 

Producer Agreement (Please return all pages.) 

Direct Deposit Authorization Form 

W-9

Company Product Specific Training Course Certificate

If Massachusetts, Appendix D – Certification of

Compliance - Massachusetts Security Regulation – 201

CMR 17.00  from Business Guidelines herein

 Copy of AML Certificate 

 Copy of Business Guidelines Certification 

 

INDEPENDENT MARKETING ORGANIZATION 

IMO Name  IMO # 

VERIFYING INFORMATION 

 Please verify all information is complete and correct prior to submission.  

 Appointment level  

 Upline information 

 Please submit appointment fees for agents writing business in non-resident states. 

PROVIDE ADDRESS BELOW IF 

 Licensed Only; or 

 You do not want correspondence to go directly to the agent. 

Street 

City  State  ZIP 

SUBMIT THIS CHECKLIST AND OTHER DOCUMENTS VIA ONE OF THE FOLLOWING 

Email 

Fax 

Mail 

LICENSING@GLMARKETING.COM

317.574.6278
Guggenheim Life and Annuity Company | 401 Pennsylvania Parkway | Suite 300 | Indianapolis, IN 46280 

 Product Training Course Certificate

 Annuity Training Course Certificate (if applicable)

401 PENNSYLVANIA PARKWAY, SUITE 300
 INDIANAPOLIS, INDIANA 46280 
GUGGENHEIMLIFE.COM 

GL Marketing, LLC 
401 PENNSYLVANIA PARKWAY, SUITE 300   
INDIANAPOLIS, INDIANA 46280 
GLMARKETINGINS.COM
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Personal Data Sheet 

GUGGENHEIM LIFE AND ANNUITY COMPANY (“GUGGENHEIM LIFE”) APPOINTMENT APPLICATION 

A. IDENTIFICATION

**Section Required Required Section 

A. IDENTIFICATION

IINFORMATIONNFORMATIONBUSINESS INFORMATION 

Agent Complete Name Best Telephone Number Email Address 

Business Name Residential Address (NO P.O. BOX) 

Business Address (NO P.O. BOX) City    State    Zip 

City   State    Zip Date of Birth: 

Business Telephone: Gender:  ________  Male    ________  Female 

Business Fax Number: County of Residence: 

County of Business: Social Security Number: 

Tax ID Number of Business: Resident Phone Number: 

Length of time at this location: _______YRS Length of time at this location: _______YRS 

Previous (If above less than 3 years): Previous (If above less than 3 years): 

401 PENNSYLVANIA PARKWAY,  SUITE 300 
INDIANAPOLIS, INDIANA 46280 
GUGGENHEIMLIFE.COM 

GL Marketing, LLC 
401 PENNSYLVANIA PARKWAY, SUITE 300   
INDIANAPOLIS, INDIANA 46280 
GLMARKETINGINS.COM
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B. BUSINESS INFORMATION

C. LICENSE INFORMATION
LICENSE INFORMATIONNESS INFORMATION 

 Please check here if you are attaching additional License information

 Please check here if attaching additional names.

Business Information Authorized to sign applications 

Doing business as: (Please check one) 

□ Individual

□ Partnership

□ Limited Liability Company (LLC)

□ Corporation

□ Other

Complete Name     Tax ID 

 ________________________________________ 

Complete Name     Tax ID 

 ________________________________________  

Complete Name                                     Tax ID  

 ________________________________________  

Office Manager/Assistant Name: 

Please include copies of each license Please indicate the license(s) you currently hold 

National Producer Number □ Life Only □ Life and Disability □FINRA

Resident State Resident License Number 

Expiration Date 

□ Property and Casualty

Non-Resident State Non-Resident License Number 

Expiration Date 

Have you ever had a license under another name? 

□ Yes  □ No

If yes, please indicate previous name 
Non-Resident State Non-Resident License Number 

Expiration Date 

Please list the companies you currently represent 

Company Name Company Name 

Company Name Company Name 

Company Name Company Name 
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 Please check here if attaching additional companies.

Please attach a separate sheet of paper if necessary, when answering the questions below. 

Have you ever filed bankruptcy? 

□ Yes  □ No    If yes, please explain:

Have you been involved in any current or past litigation? 

□ Yes  □ No    If yes, please explain:

Have you ever received or do you anticipate receiving any disciplinary action from any insurance department; had a 
complaint filed, had any regulatory action taken against you; or participated in business related litigation? 

□ Yes  □ No    If yes, please explain:

Have you completed the training on Suitability and Annuity Sales required in your Resident State? 

□ Yes  □ No    If yes, please indicate provider of training, completion date, and attach certification of completion

Provider of Training:  Date of Completion: 

Have you completed training on the Anti-Money Laundering Act? 

□ Yes  □ No    If yes, please indicate provider of training, completion date, and attach certification of completion

Provider of Training:  Date of Completion: 

Errors & Omission Coverage 

Please indicate carrier, date of coverage, and attach certification  

Carrier:       Date of Coverage: 
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INDIANAPOLIS, INDIANA 46280 
GUGGENHEIMLIFE.COM 

GL Marketing, LLC 
401 PENNSYLVANIA PARKWAY, SUITE 300   
INDIANAPOLIS, INDIANA 46280 
GLMARKETINGINS.COM

GLF-AGTPD | 1/2019 LICENSING@GLMARKETINGINS.COM | 800 767 7749 PHONE | 317 574 6278 FACSIMILE |  PAGE 3 OF 4 



D. AGENT’S DECLARATION AND AUTHORIZATION

Under penalty of perjury, I hereby certify that my answers to all these questions are true. I understand that this application 

will serve as an application to become contracted with Guggenheim Life and GL Marketing and the information is an accurate

statement of fact. I further understand that if any material information given in the application is found to be incorrect or 

incomplete, it will be grounds for contract termination for cause at the sole discretion of Guggenheim Life or GL Marketing.

I understand that the Fair Credit Reporting Act requires Guggenheim Life and GL Marketing to notify me that, as a routine

part of processing my contract application, a consumer report may be obtained which may include information bearing on my 

credit worthiness, credit standing, credit capacity, character, general reputation, personal characteristics or mode of living. I 

authorize Guggenheim Life and GL Marketing to obtain a consumer report and Vector One report in connection with the

contract application. I further authorize Guggenheim Life and GL Marketing to release information about any debit balance I

may incur to Vector One, its successors or any organization designated to replace Vector One.  

Signature Date 

Printed Name 

Signature of IMO Principal Date 

Printed Name 

401 PENNSYLVANIA PARKWAY,  SUITE 300 
INDIANAPOLIS, INDIANA 46280 
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Independent Insurance Producer Business Guidelines 
As an independent contractor of GL Marketing, LLC (“GL Marketing”), independent agent of Guggenheim 
Life and Annuity Company (“Guggenheim Life”), and licensed producer, it is important to understand 
these Independent Insurance Producer Business Guidelines (hereinafter referred to as “Business 
Guidelines”), which are designed to provide an overview of required and prohibited insurance producer 
activities. Insurance producers, and the insurance companies they represent, are held to a high standard 
when engaging with consumers. Producers must sign and return the attached Producer 
Acknowledgement to document their understanding of these Business Guidelines. 

Issued: January 1, 2019 
Amendment Effective: January 1, 2019 
Guggenheim Life and Annuity Company 
401 Pennsylvania Parkway 
Suite 300 
Indianapolis, IN 46280 

www.GuggenheimLife.com 

http://www.guggenheimlife.com/
http://www.guggenheimlife.com/
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1. Scope 

These Business Guidelines outline the general guidelines for licensed insurance producers (hereinafter 
referred to as “producers”) when conducting themselves in the business of insurance as an independent 
contractor of GL Marketing and an independent agent of Guggenheim Life. These Business Guidelines 
should serve as a guidepost for a producer’s market conduct but should not replace any state specific 
requirements. All producers shall adhere to all applicable state specific requirements where he or she is 
licensed.  

2. Licensing 

All appointed producers are required to maintain an active license and remain in good standing in each 
state in which they sell, solicit or negotiate Guggenheim Life products. Evidence of an active license in 
each state should be provided at appointment and upon request by GL Marketing or Guggenheim Life. 
Any change in license status must be reported to the GL Marketing immediately. In addition, producers 
are required to notify GL Marketing or Guggenheim Life if any governmental or regulatory agency pursues 
regulatory action against the producer’s license. 

3. Training 

All appointed producers are required to complete product-specific and general compliance training as 
established by GL Marketing. In addition, each producer will be required to complete anti-fraud and anti-
money laundering training on an annual basis. These requirements are in addition to state-mandated 
training, such as annuity suitability training. Evidence of required training completion must be submitted to 
GL Marketing.  

4. Market Conduct 
 

a. Unfair Trade Practices 

Each state prohibits and regulates trade practices by defining which practices constitute unfair methods of 
competition, or unfair or deceptive acts or practices in the business (including sales or marketing) of 
insurance. The following non-exhaustive list details what state insurance departments consider unfair 
trade practices in the business of insurance:  
 

Misrepresentation. Producers must be truthful in representing benefits, features, advantages, 
disadvantages, conditions and terms of all insurance contracts, and when making representations 
and statements on applications for a contract.  
 
False Advertising. Producers are prohibited from creating or publishing advertising that is 
untruthful or misleading.  
 
Defamation. Producers are prohibited from making any false or misleading statements, written or 
oral, that would cause damage to the reputation of an insurer. 
 
Boycott, coercion and intimidation. Producers are prohibited from entering into any agreements to 
commit or engage in the act of boycott, coercion or intimidation to create unreasonable restraint 
of, or monopoly in, the business of insurance.  
 
False statements. Producers are prohibited from making false or misleading statements, written 
or oral, about the financial condition or business of any insurer. 
 
Unfair discrimination. Producers are prohibited from unfairly discriminating between individuals of 
the same class and equal life expectancy, or same hazard. 
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Rebating. Producers are prohibited from knowingly permitting or offering to make any agreement 
to provide any valuable consideration as an incentive to purchase or retain insurance other than 
as expressly provided in the contract issued; or paying or allowing, directly or indirectly, as an 
inducement, any rebate of premiums.  
 
Unfair Financial Planning Practices. Producers may only hold themselves out, directly or 
indirectly, to the public as a “financial planner,” “investment adviser,” “consultant,” “financial 
counselor,” or any other specialist engaged in the business of giving financial planning or advice 
relating to investments, insurance, real estate, tax matters, or trust and estate matters if the 
producer in fact has such credentials in addition to being a licensed producer. Producers, 
however, are prohibited from charging additional fees for services that are customarily associated 
with the solicitation, negotiation, or servicing of insurance policies. Additional disclosures are 
required for producers engaging in the business of financial planning.  
 
Churning. Producers are prohibited from recommending replacements if the sole purpose of the 
recommendation is to generate sales commission to the producer. 
 
Senior-Specific Designation. Producers are prohibited from using any senior-specific certification 
or professional designation that indicates or implies in such a way as to mislead a consumer that 
the producer has a special certification, or otherwise received training in advising or servicing 
seniors. Examples of prohibited uses of senior-specific certifications or designations include but 
are not limited to the following:  

 Use of a certification or professional designation by an insurance producer who has not 
actually earned or is otherwise ineligible to use such certification or designation; 
 

 Use of a nonexistent or self-conferred certification or professional designation; 
 

 Use of a certification or professional designation that indicates or implies a level of 
occupational qualifications obtained through education, training or experience that the 
insurance producer using the certification or designation does not have; and 

 
 Use of a certification or professional designation that was obtained from a certifying or 

designating organization that: 
- is primarily engaged in the business of instruction in sales or marketing; 
- does not have reasonable standards or procedures for assuring the competency 

of its certificants or designees; 
- does not have reasonable standards or procedures for monitoring and 

disciplining its certificants or designees for improper or unethical conduct; or 
- does not have reasonable continuing education requirements for its certificants 

or designees in order to maintain the certificate or designation. 
 

The following terms have a tendency to mislead consumers if the producer has not otherwise 
earned, or is otherwise not eligible, to utilize the use of the terms in the designation or 
certification: “senior,” “retirement,” “elder,” “certified,” “registered,” “chartered,” “advisor,” 
“specialist,” “consultant,” and “planner.”  
 
Public policy. Producers are prohibited from engaging in any practice that violates public policy. 
 

The above list outlines general guidelines regarding what constitutes unfair or otherwise dishonest trade 
practices. Each state may deem other activities as unfair trade practices.  Producers should be familiar 
with the unfair trade practice laws in the states they are licensed in, use good business judgement, and 
engage in honest and fair business practices.  
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b. Sales Practices 

All producers are expected to engage in appropriate sales practices when dealing with consumers. Any 
sales practices which are deemed inappropriate, high pressure sales tactics, dishonest, or fraudulent may 
result in immediate contract termination. This section covers basic producer market conduct standards. 

i. Suitability 

Producers are required to ensure all recommendations to purchase, exchange or replace an annuity 
made to a consumer are suitable. Producers are expected to gather sufficient information from a 
consumer to have reasonable grounds to believe the recommendation is suitable for the consumer based 
on the facts disclosed by the consumer as to his or her investments, other insurance products, and his or 
her financial situation and needs, including the consumer’s age and other relevant information. In 
addition, the producer must have reason to believe the consumer has been reasonably informed of 
certain features of the annuity, such as potential surrender periods and charges, potential tax penalties if 
the consumer sells, exchanges, surrenders or annuitizes the annuity, mortality and expense fees, 
investment advisory fees, potential charges for and features of available riders, limitations on interest 
returns, insurance and investment components, and market risk.  
 
Guggenheim Life has created a standard Annuity Customer Identification and Suitability Confirmation 
Worksheet (hereinafter referred to as “Suitability Form”) (for all states except Florida) to assist producers 
with gathering all required suitability information. This form is accessible along with other new business 
forms through the agent portal on the GL Marketing website at www.glmarketingins.com or Guggenheim 
Life’s website at www.guggenheimlife.com. In addition, the Suitability Form, as well as other new 
business forms are built into the electronic application which is also accessible via these agent portals. 
Florida requires a state-specific Annuity Suitability Questionnaire for all annuity sales. This form is also 
available via the agent portals and is built into the electronic application.  
 
Guggenheim Life has established a screening system for selected transactions to receive a heightened 
suitability review. As a result, supplementary documentation in addition to the standard suitability forms 
may be requested to understand the sales recommendations. Age, income, liquid assets, applicable 
surrender charges, and any anticipated changes in financial situation are factors that may prompt a 
heightened review. Failure of the producer to provide sufficient documentation in support of the 
recommendation may result in the application being declined by Guggenheim Life. A pattern or practice of 
submitting applications that require a heightened review may prompt a heightened review of all new 
applications submitted by the producer.  
 
When recommending that a consumer purchase a Guggenheim Life product, it is incumbent on the 
producer to document the rationale for the recommendation and demonstrate that the advantages and 
disadvantages of the recommendation were appropriately disclosed to the consumer.  

ii. Replacements 

In addition to suitability requirements, additional documentation and disclosures are required when a 
producer recommends the replacement of an existing life or annuity contract. As a result, Guggenheim 
Life has developed standard forms and disclosure documents for replacement transactions, which are 
available on the agent portals located on the GL Marketing and Guggenheim Life websites and are made 
a part of the electronic application submission process. Failure to submit all required or requested 
replacement documentation will result in a declined application.  
 
A replacement is defined as a transaction in which a new policy or contract is to be purchased, and it is 
known, or should be known, to the producer that by reason of the transaction, an existing policy or 
contract has been, or is to be:  

http://www.glmarketingins.com/
http://www.guggenheimlife.com/
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 lapsed, forfeited, surrendered or partially surrendered, assigned to the replacing insurer, or
otherwise terminated;

 converted to reduced paid-up insurance, continued as extended term insurance, or otherwise
reduced in value by the use of nonforfeiture benefits or other policy values;

 amended as to effect either a reduction in benefits in the term for which coverage would
otherwise remain in force, or for which benefits would be paid;

 reissued with any reduction in cash value; or

 used in a financed purchase.

A financed purchase is defined as the purchase of a new policy or contract involving the actual or 
intended use of funds obtained by the withdrawal or surrender of, or by borrowing from values of, an 
existing policy or contract to pay all or part of any premium due on the new policy or contract. If a 
withdrawal, surrender, or borrowing involving the policy values of an existing policy or contract is used to 
pay premiums on a new policy or contract owned by the same policyholder and issued by the same 
company within four months before, or 13 months after, the effective date of the new policy or contract, it 
will be deemed prima facie evidence of the policyholder’s intent to finance the purchase of the new policy 
or contract with existing policy values. 

When making replacement recommendations to consumers, it is the producer’s duty to document the 
benefits of the replacing policy or contract, including but not limited to the following:  

 Administrative support provided by GL Marketing or Guggenheim Life;
 Additional benefits and features available;
 Available riders;
 Any enhanced death benefits;
 Known benefits of consolidation of contracts;
 Enhanced policy performance;
 Cash value benefits;
 Interest rates (current and guaranteed); and
 Company ratings.

In addition, it is equally important for the producer to disclose the possible disadvantages of the 
replacement policy or contract, including but not limited to the following: 

 Surrender charges incurred as a result of the replacement;
 New surrender charge periods;
 Negative impact on cash value of existing policy or contract;
 Loss of death benefit on existing policy or contract;
 Loss of credited interest;
 Potential adverse tax consequences; and
 Loss of existing benefits or features.

Producers are prohibited from the following: 

 Failing to comply with all applicable state and federal laws and Guggenheim Life procedures;
 Recommending unsuitable replacement transactions;
 Providing deceptive or misleading information;
 Failing to ask an applicant in completing an application the pertinent question regarding the

possibility of financing or replacement;
 Intentionally providing incorrect information on any application;
 Advising an applicant to respond negatively to any question regarding replacement in order to

prevent notice of a replacement to Guggenheim Life;
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 Advising a consumer or contract owner to write directly to Guggenheim Life in such a way as to 
attempt to obscure the identity or involvement of the producer;  

 Failing to provide all required forms and disclosures to the applicant;  
 Failing to disclose when a recommendation involves a replacement as defined above; and 
 Failing to disclose whether the applicant has existing life insurance policies or contracts. 

 

Special considerations:  

 Some states may require a producer replacing a variable life or annuity contract to be a 
registered representative. Producers should familiarize themselves with such state-specific 
requirements.  

 Certain states require specific written disclosures. These are outlined in section 5(a)(i).  
 In California, producers are prohibited from selling annuity contracts to seniors where the senior’s 

purpose in purchasing the annuity is to affect Medi-Cal eligibility. Guggenheim Life does not 
permit exceptions to this rule. 

 
c. Cross-Border Sales 

Many producers are licensed in multiple states. In order to do business in a particular state, producers 
must have a resident or nonresident license and be appointed with Guggenheim Life. Many states 
prohibit sales to consumers outside their resident state (“non-resident sales”).  
 
For nonresident sales, where the product is available in both the resident state and the nonresident state, 
the sale will be governed by the state where the solicitation occurs. Where a product is not available for 
sale in the resident state, a resident is only allowed to purchase the product in another state if they 
provide a valid reason to be in the nonresident state, other than solely to purchase the insurance product.  
 
Examples of valid reasons include a second home, visiting family, or employment. In these 
circumstances, the producer should document, in writing, the valid reason for the nonresident sales. 
Guggenheim Life has adopted the Non-Resident Sales Verification Form, which is required for all 
nonresident sales. 
 
Other state restrictions may exist. For example, when the client is a resident of the state of New York, 
Guggenheim Life will not accept the business. Guggenheim Life is not currently authorized to engage in 
the business of insurance in New York. 

d. Marketing and Advertising 

Producers are required to adhere to Guggenheim Life’s marketing and advertising guidelines when 
developing and disseminating advertising materials. Advertising is generally defined as material designed 
to create public interest in life insurance or annuities, or in an insurer, or in an insurance producer, or to 
induce the public to purchase, increase, modify, reinstate, borrow on, surrender, replace or retain a policy 
or contract. Advertising includes printed and published materials, whether verbal, in writing or online, as 
well as all descriptive literature and sales aids of any kind including sales talks and presentations. 
Producers who develop advertising materials that reference Guggenheim Life or its’s products must 
obtain approval from Guggenheim Life prior to publishing. The following is a non-exhaustive list of 
advertising guidelines. Guggenheim Life reserves the right to issue more detailed guidelines, which will 
be made available on agent portals on the GL Marketing and Guggenheim Life websites. It is the duty of 
each producer to review the most up to date guidelines when developing and submitting advertising for 
review and approval. Guggenheim Life reserves the right to prohibit the publication of any producer-
created advertising material that references Guggenheim Life or its products.  
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Form and Content of Advertising. Advertisements must be truthful and not misleading in fact or 
by implication. Advertising must be sufficiently complete, balanced and clear so as to avoid 
deception.  

 Advertisements must disclose applicable limitations or negative features if 
positive features are discussed. Insurance terms identifying the extent or 
nature of the contract must be defined, if not broadly known by the buying 
public. 

 
 All statistics used in any advertisement must be recent and relevant. Producers 

must identify the source of statistics used in any advertisement. 
 

 Non-guaranteed elements must be based on Guggenheim Life’s current scale 
and must clearly disclose that they are not guaranteed. (Examples: “Current 
Company Practice” or “Subject to Change”.)  

 
 If non-guaranteed elements are illustrated, guaranteed elements must be 

illustrated in equal prominence. 
 

 Use of the following terms is prohibited: “CD Annuity”, “certificate of annuity”, 
“deposit”, “savings”, “savings account”, “contributions”, “investment”, “profit”, 
“profit sharing”, “plan”, “investment plan”, “founder’s plan”, “charter plan”, 
“expansion plan”, “interest plan”, “savings plan”, “investment department”, 
“insured investment department”, “approved by the Insurance Department”, 
“savings annuity plan”, “securities annuity plan”, “tax savers plan”, “units of 
participation”, or any similar terms. 

 
 Use of unsubstantiated terms is prohibited, unless supported, such as: 

“best”,” full”, “all”, “highest”, “most”, “largest”, “free”, “safest”, “no cost”, 
“without cost”, “no additional cost”, “no extra cost”, “risk free”, “guaranteed 
safe”, “no red tape”, “special”, “limited”, “vanishing”, or “vanishing premium”. 

 
 Premium must always be referred to as “premium”. 

 
 Advertisements may not refer to “savings” in reference to cash value. 

 
 Statements such as “no load” and “no sales charge” must also reference 

surrender charges. 
 

 No person shall advertise capital or assets of the insurer without setting forth 
the amount of liabilities in the same advertisement. However, assets under 
management, alone, can be used. 

 
 Must not state that purchaser will share in any percentage or portion of insurer’s 

general account. 
 

 Generic features must not be listed as special or particular to the contract 
and must be identified as features generic to all such contracts of that type. 

 
 Limitations should not be worded positively to imply a benefit and must be clearly 

defined. 
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 Material may not compare contracts or policies, benefits or marketing methods of 
other insurers. Also, material may not disparage other insurers, producers, 
services or methods of marketing. 

 
 The identity of Guggenheim Life as the issuing insurer must be disclosed in all 

advertising. All references to the Guggenheim Life must initially include the full 
name: Guggenheim Life and Annuity Company. For advertisements viewable in 
California, the full name shall be Guggenheim Life and Annuity Company d/b/a 
Guggenheim Life and Annuity Insurance Company in California, NAIC#83607. 
Once the full name is disclosed, the producer may use Guggenheim Life. 
Producers are prohibited from stating or implying that a company other than 
Guggenheim Life has any responsibility for the financial obligations under the 
contract.  

 
 The producer or producer’s agency name and address and/or phone number 

must appear if the producer or producer’s agency is the one advertising.  
 

 Reputation of the parent company or any affiliate may not be used in advertising.  
 

 Stating or implying that Guggenheim Life is affiliated with any governmental 
program or agency is prohibited.  

 
 Reference to the State Insurance Guaranty Fund is prohibited.  

 
 The advertising must prominently describe the type of insurance being advertised 

and use each relevant product’s complete marketing name. 
 

 All advertising must comply with applicable law the state in which the adverting is 
published.  

Submission of Advertising for Approval: Producers must submit all advertising referencing 
Guggenheim Life or its products for review to GL Marketing using the Advertising Review 
Request attached hereto as Exhibit A and posted on the agent portals on the GL Marketing and 
Guggenheim Life websites, completed with all requested information and a copy of the 
advertising material. Once submitted, a GL Marketing associate will work with the producer 
through the review process. Once GL Marketing determines that the submitted advertising 
material confirms to Guggenheim Life’s marketing guidelines, it will submit the material to 
Guggenheim Life for an approval identification number. Once Guggenheim Life provides an 
approval identification number, the producer may then publish the advertising material.  
 

Failure to submit advertising for review and approval may result in termination of the producer contract 
and appointment.  

e. Complaints and Investigations 

Producers are prohibited from dissuading or attempting to dissuade consumers from filing a complaint 
with Guggenheim Life or the relevant state insurance department. A complaint is defined as any written 
communication primarily expressing a grievance. 
 
If a producer receives a complaint pertaining to a Guggenheim Life product, that producer must notify 
Guggenheim Life immediately to ensure the complaint is handled in accordance with state requirements. 
Failure to handle complaints in accordance with state requirements could subject the producer, GL 
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Marketing and Guggenheim Life to administrative penalties. Consumers who provide verbal complaints 
should be asked to submit their complaint in writing.  

Once a complaint is received, Guggenheim Life or GL Marketing will work directly with the producer to 
resolve the complaint and prepare a final response. Complaints involving producers will require each 
relevant producer and the producer’s agencies to submit a formal written response to the allegations 
raised in the complaint and provide all relevant documentation including sales materials and needs 
assessments. Failure to do so promptly, or at all, may result in termination of the producer’s contract and 
appointment.  

f. Privacy and Security

All producers must adhere to the most recent version of Guggenheim Life’s Producer Data Use 
Guidelines. The Producer Data Use Guidelines apply when producers collect, use, store or otherwise 
process personal information in their role as a producer. This includes the personal information of 
consumers. As indicated in the Producer Data Use Guidelines, producers must also read and adhere, as 
applicable, to Guggenheim Life’s written privacy notice and other privacy disclosures. If you have any 
questions about Guggenheim Life’s Producer Data Use Guidelines or other privacy requirements, please 
contact GLACCompliance@guggenheiminsurance.com for assistance. Failure to adhere to these 
guidelines may result in discipline, up to and including termination of the producer’s contract and 
appointment. 

5. New Business Submission

a. New application submission

i. State Specific Disclosures

Producers are required to complete additional disclosures in certain states. Required disclosures are 
included in the application packet via the agent portals on the GL Marketing and Guggenheim Life 
websites for each state where required. States with specific disclosure forms include the following:  

California law (Cal. Ins. Code §§ 789.8 – 789.10) requires additional disclosures when soliciting to 
seniors (persons 65 years and older). No California contracts sold to seniors will be issued without 
these additional, completed disclosures. Specifically, producers are required to comply with the 
following:  

 Producers must provide certain notice to a senior no less than 24 hours and no more than 14
days prior to having an initial meeting in the senior’s home. If a senior has an existing relationship
with the producer and requests a meeting in the senior’s home the same day, the notice must be
delivered prior to beginning the meeting. Guggenheim Life has adopted form PRN-CA, which is
available via the agent portals on the GL Marketing and Guggenheim Life websites, to assist
producers with complying with these disclosure requirements.

 During a producer’s meeting with a senior in his or her home, and before making any statement
or asking the senior any questions, all producers must disclose 1) that the purpose of the visit is
to sell insurance, 2) the name and titles of all persons arriving at the senior’s home, and 3) the
name of the insurer(s) represented. Guggenheim Life has adopted form F-CAD-1, which is
available via the agent portals on the GL Marketing and Guggenheim Life websites, to assist
producers with complying with these disclosure requirements.

Kansas and Ohio laws (KAR 40-2-14 & OAC 3901-1-47) require producers to obtain a signed Single 
Premium Deferred Annuity Disclosure Form when recommending the purchase of a deferred annuity. 
Guggenheim Life has adopted forms SPDA DISC-KS and SPDA DISC-OH, respectively, which are 
available via the agent portals on the GL Marketing and Guggenheim Life websites, to assist 
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producers with complying with these disclosure requirements. No Kansas or Ohio deferred annuity 
contracts will be issued without these completed forms. These disclosures are available via the agent 
portals on the GL Marketing and Guggenheim Life websites. 

Minnesota law (Minn. Stat. § 60K.46) requires producers to disclose the name of the person that 
made initial contact with the consumer and confirm that the producer is an appointed producer of 
Guggenheim Life and is in the business of selling insurance prior to making any offer to sell any life or 
annuity product. Guggenheim Life has adopted form DISC-MN, which is available via the agent 
portals on the GL Marketing and Guggenheim Life website, to assist producers with complying with 
these disclosure requirements. 

ii. Alterations

Producers are prohibited from making any alterations on applications without written consent of the 
applicant. Guggenheim Life will only accept alterations to an application if the changes are initialed by the 
applicant.  Any changes without applicant initials will be sent back to the producer to obtain the required 
initials or consent. This requirement also applies to additional suitability information provided by the 
producer.  

b. Joint Ownership considerations

It is important to note the following characteristics of joint ownership of a fixed annuity: 

Rights under the contract. With joint ownership of an annuity, the signatures of both owners 
are required to exercise the rights of ownership. 

1099 Forms. If a withdrawal is taken, the primary owner (first listed) will receive an IRS Form 
1099-R - Distributions from Pensions, Annuities, Retirement or Profit-Sharing Plans, IRAs, 
Insurance Contracts, etc. This means that the primary owner assumes the tax liability for the 
withdrawal, even if the entire withdrawal was spent by the other joint owner. Any joint owner 
under age 59 1/2 may also be subject to a 10% penalty on any taxable amount of his or her 
portion of the withdrawal. 

Death Benefit. If joint ownership by a married couple is desired and the applicants want the right 
to continue the contract in the event of the death of one of the joint owners, then the sole, primary 
beneficiary must be listed as “surviving spouse”. If someone other than the spouse is named as 
the primary beneficiary, or if someone other than the surviving spouse is named as a primary 
beneficiary along with the surviving spouse, the spousal exception will be lost and Guggenheim 
Life will not continue the contract, even if the surviving spouse is a joint owner. 

Producers should always advise applicants to consult a qualified tax advisor if they have questions about 
the tax implications of jointly owned annuities. 

c. Replacements and Transfers

Transfer forms. Producers must complete and submit all required transfer forms when submitting an 
application for a replacement to an existing policy or contract. Prior to completing any transfer paperwork, 
producers should contact the company from which the transfer is occurring (the “existing insurer”) for their 
transfer form requirements. 

To ensure efficient processing, producers should complete the following steps when completing 
Guggenheim Life transfer forms:  

 Verify that owners are listed on the transfer forms exactly as they appear on the existing policy or
contract.
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 Verify the address of the existing insurer. List a physical mailing address rather than P.O. Box for
overnight mailing purposes on the transfer forms.

 Mark only the section on the transfer form relevant to the exchange (i.e. 1035 Exchange, IRA, NQ
transfer). Marking more than one section may result in delays.

 Obtain signatures from all owners on the existing policy or contract. If owned by a Trust, provide a
copy of the Trust document, including the signature page.

 When requesting multiple transfers, complete a separate transfer form (and replacement form, if
necessary) for each existing insurer. Additional forms can be printed from the agent portals.

When calling the existing insurer to check the status on pending transfers/1035 exchanges, producers are 
prohibited from claiming to be an employee of Guggenheim Life. 

In accordance with IRS guidelines, a 1035 exchange from an annuity contract into a life insurance 
contract is not permitted. The client must surrender the annuity contract, pay taxes on any gain, and 
forward a check for purchase of the life insurance policy. 

Replacement Comparison Forms. All replacement transactions must be reviewed and approved for 
suitability prior to a request for the transfer of funds from the existing insurer. All replacements must have 
a completed Replacement Comparison Table, which is included in Guggenheim Life’s Suitability Form for 
all states except Florida. For all Florida replacements, the Disclosure and Comparison of Annuity 
Contracts form is required. Both forms are available via the agent portals on the GL Marketing and 
Guggenheim Life websites.  

d. Original Signature Requirements

The following list specifies the forms that Guggenheim Life will accept via fax and the forms that require 
original signatures and therefore cannot be submitted via fax: 

FAXES ACCEPTED: 
Amendments 
Beneficiary Changes 
Death Claims 
Owner Changes 
Partial Withdrawals or RMDs 
Product Disclosures 
Reallocation/ Rebalancing Changes 
Service Request Forms 
Systematic Withdrawals 
Trustee Certification Forms & Trust 
Documents 
Applications and Associated Forms 
Full Surrenders 
ORIGINAL SIGNATURES REQUIRED: 
1035 Exchange or Transfers Out of the 
Contract 

e. Delivery Receipts

Guggenheim Life requires signed delivery receipts in all states for all issued contracts. This information 
allows Guggenheim Life and GL Marketing to: 

 document the timely delivery of the contract;
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 accurately track the free-look period; 
 document the date of release for commissions that are held; and 
 comply with insurance regulatory requirements, where applicable.1 

 
GL Marketing holds commissions on any cases over $1,000,000. Unless other arrangements have been 
expressly agreed to by GL Marketing, the held amount will be released after the client-signed delivery 
receipt has been received by Guggenheim Life and the 30-day free-look period has ended. The free-look 
period begins on the contract delivery date, as stated in the client-signed delivery receipt. Questions 
about the commission-hold policy should be directed to GL Marketing at 1-800-767-7749 or 
commissions@glmarketing.com. 
 
Delivery receipts will be included with every annuity contract issued by Guggenheim Life. Guggenheim 
Life accepts delivery receipts by standard mail or courier, by fax and by email at 
NewBusiness@guggenheiminsurance.com. 

f. Free Looks 

All written requests to exercise the free look provision of a contract shall be forwarded to Guggenheim 
Life immediately. Some written free look requests contain communications expressing dissatisfaction with 
the product or sale. Any written free look requests containing this information will be reviewed and 
investigated by Guggenheim Life. 

6. Contract Administration 

This section covers general guidelines for contract administration. Guggenheim Life reserves the right to 
issue more detailed procedures outlining specific processes for assisting consumers with contract 
administration.  

a. Contract Changes 

All contract changes initiated by contract holders must be submitted to Guggenheim Life. Contract 
changes include, but are not limited to, address changes, ownership changes, beneficiary changes, 
reallocations, and renewals.  

b. Withdrawals and Surrenders 

All withdrawal and surrender requests must be forwarded to Guggenheim Life immediately upon receipt 
using the Authorization for Annuity Withdrawal form, which can be obtained from agent portals on the 
GL Marketing and Guggenheim Life websites. 
 
Tax Withholding. For any type of payment, withdrawal or surrender from Guggenheim Life annuities, 
contract holders must complete the withholding section of the Authorization for Annuity Withdrawal 
form. Guggenheim Life is required to withhold taxes in accordance with IRS guidelines. When no 
withholding instructions are provided by the party receiving the payment, Guggenheim Life is obligated 
to withhold. After the start of a new year, Guggenheim Life is unable to recover withholdings remitted 
for a prior year. 
 
Contract holders requesting that transactions be reversed from a prior year should understand that 
Guggenheim Life can reverse the transactions but cannot reverse withholdings. In order for contract 
holders to recover withholdings remitted for a prior year, they must report it on their current tax returns. 

                                                            
11 Client-signed delivery receipts are legally required in California, Louisiana, Missouri, Pennsylvania, 
South Dakota, Virginia and West Virginia, but Guggenheim Life requires that client-signed delivery 
receipts be returned for all Guggenheim Life-issued contracts. 

mailto:marketing@guggenheiminsurance.com
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All withholdings taken on the previous year’s withdrawals and surrenders will be reported to contract 
holders on 1099s, which are mailed no later than January 31.  

c. Claims 

All requests for claim forms and completed claim forms must be forwarded to Guggenheim Life 
immediately upon receipt. Claim forms are available on the GL Marketing website. Producers are 
prohibited from making any statements to contract holders regarding claims settlement. Decisions on 
whether claims are due and payable are made exclusively by and at the sole discretion of Guggenheim 
Life.  

7. Anti-Fraud and Anti-Money Laundering (AML) 

Guggenheim Life is committed to preventing the use of its operations for fraudulent activities or money 
laundering, or any activity which facilitates money laundering, or the funding of terrorist or criminal 
activities. Guggenheim Life has adopted formal anti-fraud and anti-money laundering policies and 
procedures which outline its compliance programs for deterring, identifying, investigating and reporting 
suspected fraud, money laundering or other criminal activity. Producers play a significant role in 
identifying and deterring such activity.  
 

Agent training. All producers are required to receive, review, and acknowledge Guggenheim 
Life’s anti-fraud and anti-money laundering policies. In addition to mandatory periodic review of 
these policies, producers will be required to receive anti-fraud and anti-money laundering training 
on an annual basis. Evidence of completion shall be provided to GL Marketing. 

 
Customer identification. Producers play an important role in customer identification. It is the 
duty of the producer to confirm the identity of applicants by obtaining a government issued photo 
ID. Customer identification information must be documented on the Suitability From, which is 
available via the agent portals on the GL Marketing and Guggenheim Life websites.  

 
Red Flag identification and suspicious activity. Producers are required to report any red flags 
or suspicious activities they have observed to GL Marketing or Guggenheim Life, as appropriate. 
Details regarding red flags are set forth in Guggenheim Life’s anti-fraud and anti-money 
laundering policies and procedures and are part of Guggenheim Life’s and GL Marketing’s 
required regular training for producers. Producers may also report red flags or suspicious activity 
to Guggenheim Life by emailing GLACCompliance@guggenheiminsurance.com 

 
Check acceptance policy. Producers are required to adhere to Guggenheim Life’s policy on 
what is deemed an acceptable form of payment. Below is a list of acceptable and unacceptable 
forms of payment: 
 

  
ACCEPTABLE UNACCEPTABLE 
Cashier check with client first and last name pre-
printed on the check prior to receipt by 
Guggenheim Life. 

Currency, traveler’s checks, credit card checks, 
money orders and other cash equivalents. 

Transfers from trust accounts. Wire transfers directly from a foreign financial 
institution. 

Payments from insurance companies whose 
policies/contracts are being exchanged for one 
issued by Guggenheim Life. 

Checks drawn from a producer or agency 
account. 

Transfers from one financial institution to another.  Checks with New York or foreign addresses or 
from foreign bank accounts. 

 Business checks drawn on any entity other than 
the contract or beneficial owner or insurance 
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companies whose policies/contracts are being 
exchanged for one issued by Guggenheim Life. 
Personal checks drawn on anyone other than the 
contract or beneficial owner, with the exception of 
checks drawn on the account of the legal 
guardian, parent or grandparent of a minor. 

Below is a non-exhaustive list of required and prohibited payment information. 

Required Information Prohibited Information 
Payee must be Guggenheim Life and Annuity 
Company or a similar variation such as: 
Guggenheim Life and Annuity, Guggenheim, 
Guggenheim Life, Guggenheim Company or 
Guggenheim Insurance Company. 

Any misspellings of Guggenheim Life’s name, or 
reference to Guggenheim Life as a trustee or 
custodian, except for instances where the check is 
from a financial institution or other insurance 
company, such as an IRA rollover or IRA transfer. 

Bank account, routing and check number. Discrepancies between written and numeric 
amounts. 

Client’s first and last name pre-printed on the 
check. 

Postdated checks. 

Checks not signed or properly endorsed. 

8. Violations of the Federal Violent Crime Control and Law Enforcement Act of 1994

Title 18, Section 1033(e)(i)(a) of the federal statutes of the United States (18 USC 1033(e)(i)(a)) 
makes it a felony crime for a person to engage or participate in the business of insurance if that 
person has ever been convicted of a state or federal felony involving dishonesty or a breach of trust 
including such crimes that affect the business of insurance and affect interstate commerce as 
described in 18 USC 1033. 

The statute makes it illegal for an insurer or its officers, directors, employees, producers or brokers to 
willfully employ a person who has been convicted of a felony crime involving dishonesty or a breach of 
trust without a waiver from an insurance regulatory official. 

Any producer appointed by Guggenheim Life to sell its products has an affirmative duty to report 
possible violations of these provisions to the GL Marketing or Guggenheim Life. 

9. Cooperation with Internal Reviews

All producers are required to cooperate with all investigations by GL Marketing or Guggenheim Life, or by 
any auditor of Guggenheim Life or any federal or state authority with jurisdiction over such producer’s 
activities as a Guggenheim Life appointed producer. As such, all producers are required to submit timely 
and complete responses to requests for information from GL Marketing or Guggenheim Life. All 
producers are required to provide immediate notification to GL Marketing and Guggenheim Life of any 
request from an auditor, insurance regulator or any other federal or state authority regarding such 
producer’s activities as a Guggenheim Life appointed producer or any other matter relating to GL 
Marketing or Guggenheim Life.  

10. Record Retention

All producers are required to maintain and promptly make available upon request all records retained on 
Guggenheim Life contract holders and applicants for annuity contracts. Maintenance of records must 
adhere to record retention requirements applicable to the state in which the producer does business. 
Producers are permitted to utilize GL Marketing as a resource for record retention of any documentation 
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pertaining to the producer’s relationship with GL Marketing or Guggenheim Life. Examples of records 
required to be maintained include but are not limited to the following:  

 Original sales proposals;

 A copy of any needs analysis completed during the solicitation;

 A copy of any sales material or advertisements used during the sales process;

 Any written correspondence to or from the applicants/contract owners regarding the solicitation, or
issuance of a Guggenheim Life contract or subsequent service of the contract;

 Documentation of phone calls to or from the applicants/contract owners addressing the above
issues;

 Notes from any meetings or telephone consultations with applicants/contract owners; and

 A copy of the signed delivery receipt.

State regulations vary regarding the length of time that client files are to be maintained. However, a general 
rule of thumb is to maintain all active client files indefinitely and all inactive client files for seven years. 
Records should be maintained in accordance with prudent record keeping practices and in compliance with 
all federal and state privacy and security standards.  

11. Insurance Requirements

All producers must maintain insurance covering professional errors and omissions with minimum limits of 
one million dollars ($1,000,000). Producers must provide GL Marketing with proof that such coverage is in 
effect on an annual basis or upon request by GL Marketing. In the event such coverage is terminated, 
producers must notify GL Marketing as required by their independent agent agreement. 
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EXHIBIT A – Advertising Review Request 

When submitting advertising material to GL Marketing for review, please include the following information 
in an email to GL Marketing at communication@glmarketing.com.  

 Date of review request. 
 Agent name and number 
 Brief description of the advertising piece including whether this will be agent-facing only or public-

facing 
 Associated product(s) 
 Manner of distribution (e.g. website, email, newspaper, etc.) 
 Approximate size of audience (all clients is not sufficient) 
 Length of time advertising will be displayed or circulated 

Once approved, Guggenheim Life will issue an approval code that must be shown on the advertising 
piece. Please retain a copy of the approval for your records.   

mailto:marketing@guggenheimlife.com
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PRODUCER ACKNOWLEDGEMENT 

I hereby acknowledge receipt and understanding of these Independent Insurance Producer Business 
Guidelines (“Business Guidelines”) and agree to abide by these Business Guidelines and any 
amendments hereto.  

 

____________________________________ 

Producer Name 

 

___________________________________ 

Producer Number 

 

___________________________________ 

Date 
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Senior General Agent Agreement 
THIS SENIOR GENERAL AGENT AGREEMENT (“Agreement”) is effective on the        day of                                , 20      , 
among: (a) Guggenheim Life and Annuity Company, a Delaware insurance company with its principal office located in 
Indianapolis, Indiana (“Insurer”), (b) GL Marketing, LLC, a Delaware limited liability company that is an affiliate of Insurer and 
is appointed and serving pursuant to a Master Agency Agreement as an independent master agency of Insurer (“GL 
Marketing”);  and (c)      (“SGA”), a natural person 
or business entity that has applied to be an independent general agent of Insurer and GL Marketing. 

SECTION 1. APPOINTMENT BY INSURER 

Insurer hereby appoints SGA as an independent senior general agent of Insurer, solely for the purposes of soliciting and 
procuring applications for annuity and/or life insurance contracts written by Insurer, upon and subject to the provisions of this 
Agreement.  

SECTION 2. DESIGNATION BY GL MARKETING 

GL Marketing hereby designates SGA as an independent contractor of GL Marketing, solely in connection with SGA’s service 
as an independent general agent of Insurer pursuant to Section 1 of this Agreement, upon and subject to the provisions of this 
Agreement. SGA understands and acknowledges that, in connection with its services under this Agreement, it will be subject 
to oversight, supervision and training by GL Marketing and may be audited from time to time by GL Marketing or Insurer. SGA 
further understands and acknowledges that GL Marketing will be entitled to receive commission payments from Insurer in 
respect of annuity and/or life insurance contracts issued by Insurer pursuant to applications procured by SGA, and that SGA 
will be entitled to receive commission payments from GL Marketing only (and not from Insurer), pursuant to commission 
schedules developed, maintained and provided to SGA from time to time by GL Marketing (“Commission Schedules”), as 
further described in Section 6 of this Agreement. 

SECTION 3. RELATIONSHIP 

Nothing contained in this Agreement should be construed to create the relationship of employer-employee, partners, joint 
venturers, or (except as expressly provided herein) principal and agent between SGA or SGA’s employees, on the one hand, 
and either GL Marketing or Insurer, on the other hand. SGA’s relationship to each of GL Marketing and Insurer is only as an 
independent contractor. SGA is free to exercise independent judgment as to the time and manner of the performance of the 
acts authorized under this Agreement. SGA is responsible for withholding, as applicable, and reporting any and all taxes on 
commissions paid to it as well as those of its employees. The relationship between SGA and each of GL Marketing and Insurer 
set forth in this Agreement is non-exclusive, and nothing herein should be construed as preventing GL Marketing or Insurer 
from authorizing other independent contractors, general agents or producers in any area or market or otherwise. 

SECTION 4. LIMITATION OF AUTHORITY 

  SGA has no authority other than as specified in this Agreement. Specifically, and without limitation: 

a) Insurer has the sole authority to prescribe the annuity or life insurance contracts and premium rates for which applications
may be solicited;

b) SGA has no authority to make or alter any annuity or life insurance contract forms or alter any conditions contained therein
or waive any of the provisions or conditions thereof, nor to modify, alter or waive any of Insurer’s contractual rates or waive
any forfeiture;

c) SGA has no authority to issue final determinations related to the suitability of any Insurance Contract for any particular
purchaser.  SGA or its employees, if any, will perform a preliminary suitability analysis on behalf of Insurer and in
accordance with the Business Guidelines (as defined in Section 5(b)); however, Insurer has the sole authority to render
the final determination with respect to each suitability review;

d) SGA has no authority to bind GL Marketing with respect to any contract or obligation or to bind Insurer with respect to any
annuity or life insurance contract or otherwise. Neither GL Marketing nor Insurer makes any representation that any
application submitted by SGA will result in the issuance of an annuity or life insurance contract by Insurer. Either GL
Marketing or Insurer may reject, in its sole discretion, any application;
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e) SGA has no authority to distribute or cause to be distributed any marketing materials, unless and until such marketing
materials have been, in accordance with Section 8, reviewed and approved by GL Marketing;

f) SGA must not interpret or render opinions in any way, including, without limitation, offering tax or legal advice on any of
Insurer’s annuities or life insurance contracts, or GL Marketing’s or Insurer’s practices or procedures, under any
circumstances;

g) SGA has no authority to incur any debt or liability for or against either GL Marketing or Insurer; and

h) SGA has no authority to perform any act on behalf of GL Marketing or Insurer other than as expressly provided herein,
except as specifically authorized in writing by the President of GL Marketing or the Chief Executive Officer or President of
Insurer.

SECTION 5. CERTAIN RESPONSIBILITIES OF SGA 

a) SGA shall at all times keep itself and its employees, if any, suitably licensed with all requisite government agencies at its
own expense, including maintaining an active license in any and all states in which SGA provides any services for GL
Marketing or solicits applications for annuity and/or life insurance contracts for Insurer. SGA shall submit a current copy of
each such license to GL Marketing or Insurer upon request. SGA shall notify GL Marketing and Insurer immediately of any
regulatory action initiated against SGA, or termination, suspension or expiration of any such license.

b) SGA shall fully comply with the business guidelines established by Insurer, as may be amended from time to time (the
“Business Guidelines”), and to any other written rules and regulations that GL Marketing or Insurer may provide to SGA.
The Business Guidelines will be available on GL Marketing’s website and are specifically incorporated herein by reference.
GL Marketing will promptly notify SGA of any amendments to the Business Guidelines and make such amendments
available on GL Marketing’s website.

c) SGA shall abide by all of the laws, rules, regulations, ordinances or decisions of any federal, state and local government,
department or bureau having jurisdiction or supervision over insurance and the conduct of its business, including but not
limited to the insurance laws and regulations of every jurisdiction in which SGA is duly licensed to do business or is doing
business as an independent contractor, insurance broker or producer or is designated or appointed as such by GL
Marketing and Insurer.

d) SGA shall obtain initial premiums by check in accordance with the Business Guidelines, or by any other means as GL
Marketing or Insurer may prescribe from time to time, and transfer such premiums to Insurer along with the application.
SGA is not authorized to endorse or cash checks, drafts, or other financial instruments made payable to GL Marketing or
Insurer, or which are otherwise intended by the annuity or life insurance contract applicant or contract holder to be paid to
GL Marketing or Insurer. If, notwithstanding the foregoing, premium funds come into the possession of SGA, they are
nonetheless the exclusive property of Insurer, subject to the control of Insurer, and will constitute trust funds which SGA
must hold for the benefit of Insurer until transmitted to Insurer; such funds must not be commingled by SGA with its own
assets and must not be subject to any use by SGA.  SGA shall promptly notify GL Marketing and Insurer if such funds
have come into SGA’s possession and SGA then shall promptly transfer such funds to Insurer.

e) SGA shall deliver, or cause another Insurer-appointed agent under SGA’s authority to deliver, each annuity or life insurance
contract issued by Insurer on an application submitted by SGA.  SGA must not deliver any annuity or life insurance contract
without securing a signed delivery receipt for same from the applicant and promptly (within five business days of delivery)
remitting such delivery receipt to GL Marketing.

f) SGA will not be entitled to compensation with respect to any annuity or life insurance contract which is rescinded or
canceled by Insurer for any reason including, without limitation, suitability, misrepresentation, fraud or misunderstanding.
SGA shall immediately refund to GL Marketing any compensation GL Marketing has paid to SGA on such rescinded or
cancelled contract. This Section 5(f) does not apply to annuity or life insurance contracts surrendered according to their
terms except as provided in Section 6(b).

g) If any premiums are impounded or held in abeyance as a result of any court order or rule of any state insurance regulator
or other lawful authority, then GL Marketing will hold in abeyance any commissions or other compensation payable to SGA
in the same manner and to the same extent as the premiums upon which such commissions or compensation are to be
paid.
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h) In the event of breach of this Agreement by SGA or its employees, each of GL Marketing and Insurer will be entitled, in
addition to any claim for damages:

(i) to obtain specific enforcement by way of injunctions (including temporary restraining orders, preliminary injunctions
and/or a permanent injunction without first posting a bond); and

(ii) to terminate SGA’s entitlement to any due but unpaid or future compensation.

i) SGA shall immediately deliver to GL Marketing such proofs of loss or other evidence of any claim or complaint made or
filed by an annuity or life insurance contract applicant, contract holder, beneficiary, or any other claimant.

j) SGA agrees to give its full and complete cooperation in responding to any customer or regulatory complaint or inquiry with
respect to its activities hereunder and shall promptly respond in writing directly to GL Marketing or Insurer, as applicable,
upon its request, with respect to any such complaint or inquiry.

k) SGA shall maintain books, records and accounts which clearly and accurately disclose the nature and details of all
transactions arising out of this Agreement.  SGA’s books and records must include all books and records developed or
maintained under or related to this Agreement.  SGA shall preserve and hold all such books and records, and other related
documents or correspondence of SGA, in accordance with prudent record keeping practices and in compliance with all
federal and state privacy and security standards and with the Business Guidelines established by Insurer. SGA shall
cooperate with and assist GL Marketing and Insurer in making any examination or inquiry with respect to such transactions.
Each of GL Marketing and Insurer has the right to obtain copies or inspect all such books and records, documents or
correspondence maintained by SGA, the copying expenses for which are at SGA’s cost.

l) Following termination of this Agreement in accordance with Section 13 (and at any other time upon demand of GL
Marketing or Insurer), SGA shall return to GL Marketing or Insurer, as applicable, all GL Marketing or Insurer property in
its custody. Any termination of SGA’s appointment as an independent general agent of Insurer will concurrently and
automatically constitute a termination of SGA’s designation as an independent contractor of GL Marketing, and any
termination of SGA’s designation as an independent contractor of GL Marketing will concurrently and automatically
constitute a termination of SGA’s appointment as an independent general agent of Insurer.

m) SGA is solely responsible for all expenses of SGA, of whatever character, concerning SGA’s performance hereunder,
without recourse to GL Marketing or Insurer.

SECTION 6. COMMISSIONS 

a) GL Marketing shall pay SGA commissions with respect to annuity or life insurance contracts issued by Insurer on
applications submitted by SGA, and renewals of such contracts, at the rate shown on the Commission Schedule in force
as of the date of the respective sale or renewal. SGA acknowledges that the commissions it receives from the GL Marketing
will represent full compensation for SGA’s services and expenses. The Commission Schedule may be amended by GL
Marketing at any time at its sole option, which amendments will be effective immediately upon written (including electronic)
notice of such changes to SGA. This notice will be deemed to have been provided to SGA upon the posting by GL
Marketing of any such amendment to the Commission Schedule upon GL Marketing’s website. Any amendment to the
Commission Schedule will apply only to sales and renewals of Insurer’s annuity or life insurance contracts written on or
after the effective date of the amendment.

b) If a contract holder timely exercises his or her right to return and cancel an annuity or life insurance contract within 30 days
of issuance but after GL Marketing has paid commissions to SGA for selling the returned annuity or life insurance contract,
or surrenders or cancels his or her annuity or life insurance contract within one year of issuance or as otherwise set forth
in the applicable Commission Schedule, then SGA shall return all such commissions to GL Marketing immediately. SGA
agrees that it will become immediately liable to repay such commissions to GL Marketing and that GL Marketing will have
the right to pursue any legal action to recover any such commissions from SGA.

c) GL Marketing reserves the right, in its sole discretion, to prescribe commissions differing from the current Commission
Schedule on changes of plan, replacements, reinstatements, or any new annuity or life insurance contract where a contract
issued by Insurer on the same life has been terminated or surrendered within one year prior to the date of the application
for the new contract.

d) If at any time SGA induces or attempts to induce an independent contractor or independent agent of GL Marketing or
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Insurer, respectively, to discontinue his/her/its contract with GL Marketing or Insurer, or induces or attempts to induce any 
of Insurer's contract holders to cancel, transfer, or otherwise relinquish any of Insurer's contracts, products, and/or services, 
SGA will forfeit any and all compensation that SGA might otherwise have received under any and all contracts with GL 
Marketing or Insurer. Notwithstanding such compensation forfeiture, each of GL Marketing and Insurer reserves its right 
to pursue any and all additional claims it may have against SGA. 

e) SGA and its employees, if any, shall comply with applicable federal laws and regulations regarding anti-money laundering
(“AML”), fraud, sanctions and other financial crimes regulations.  This includes compliance with (i) the USA Patriot Act; (ii)
sanctions administered and enforced by the United States (including the United States Department of Treasury Office of
Foreign Assets Control and the United States Department of State), the European Union, Her Majesty’s Treasury-UK, the
United Nations and any locally applicable sanctions regimes (collectively, “Sanctions”); and (iii) the United States Foreign
Corrupt Practices Act and the UK Bribery Act (collectively, “Anti-bribery Laws”).

Neither SGA nor any of its officers, directors and employees are the subject of Sanctions or domiciles in or resident of a
country who is, or whose government is, the subject of Sanctions, including the Crimea region (formerly Ukraine), Cuba,
Iran, North Korea and Syria.

SGA will promptly advise GL Marketing and Insurer of any potential red flags relating to AML, Sanctions, fraud, bribery,
corruption or any other serious crime, including any possible violations of AML, Sanctions or Anti-Bribery Laws or other
laws about which SGA may become aware.  To the extent any red flags require regulatory reporting, SGA will coordinate
any such reporting with GL Marketing and Insurer.  SGA further will not discuss or disclose to any unauthorized party the
existence of any red flags or potential regulatory reporting.

f) SGA must not, directly or indirectly, pay or allow any rebate of commissions on any annuity or life insurance contract issued
or proposed to be issued hereunder, nor offer any unlawful inducement for the sale or issuance of such a contract.

g) GL Marketing will cease paying trail commissions, if any, upon the death or dissolution of SGA.

h) SGA is not authorized or entitled to receive, and shall not seek, payment of any commissions or other compensation from
Insurer under any circumstances. SGA will be entitled to receive commission payments solely from GL Marketing, as
provided in this Section 6.

SECTION 7. PAYMENT AND OFFSET 

a) SGA shall repay immediately upon request all amounts that may from time to time become due to either GL Marketing or
Insurer from SGA or its employees, whether arising hereunder or in any other way. SGA shall be liable for all such amounts, 
and GL Marketing or Insurer, as applicable, will charge interest on any such amounts past due up to one percent (1%) per
month or the maximum amount permitted by law, whichever is lower.  No interest will be due on overpayments by any
party under this Agreement.  Except as otherwise provided in this Agreement or as otherwise agreed to by the parties, GL
Marketing will invoice such amounts to SGA on a monthly basis.

b) GL Marketing may in its sole discretion offset against any commissions or other compensation due SGA, whether before
or after the termination of this Agreement, or any amounts owed to GL Marketing or Insurer by SGA arising hereunder or
in any other way.

c) SGA acknowledges that any amounts advanced by GL Marketing or Insurer to SGA constitute indebtedness for which SGA
is solely responsible. GL Marketing is not limited to offsetting any commissions or other compensation due SGA to satisfy
such amounts owed to GL Marketing or Insurer and may utilize any legally available means to enforce repayment of any
amounts advanced to SGA or otherwise due GL Marketing or Insurer from SGA.

SECTION 8. ADVERTISEMENTS 

a) SGA shall comply in all respects with the standards and procedures set forth in the Business Guidelines and in accordance
with any advertising guidelines Insurer may provide as respects any and all Advertisements that SGA intends to utilize to
sell or promote Insurer’s business or products, regardless of how or where, or by whom, any such Advertisement is
generated or produced. All Advertisements that reference Insurer's products or services must be approved by GL
Marketing prior to use.

b) “Advertisement” means material designed to create public interest in annuities or life insurance or in an insurer, or in an
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insurance producer; or to induce the public to purchase, increase, modify, reinstate, borrow on, surrender, replace or retain 
an annuity or life insurance contract, including: 

(i) Printed and published material, audiovisual material and descriptive literature of an insurer or insurance producer
used in direct mail, newspapers, magazines, radio and television scripts, telemarketing scripts, billboards and similar
displays, and the Internet or any other mass communication media;

(ii) Descriptive literature and sales aids of all kinds, authored by the insurer, its insurance producers, or third parties,
issues, distributed or used by the insurer or insurance producer; including but not limited to circulars, leaflets, booklets,
web pages, depictions, illustrations and form letters;

(iii) Material used for the recruitment, training and education of an insurer’s insurance producers which is designed to be
used or is used to induce the public to purchase, increase, modify, reinstate, borrow on, surrender, replace or retain
a policy; and

(iv) Prepared sales talks, presentations and materials for use by insurance producers.

SECTION 9. COVENANTS 

a) SGA shall use commercially reasonable efforts to promote the business and interests of GL Marketing and Insurer as
contemplated by this Agreement and shall conduct itself so as not to adversely affect the business, good standing or
reputation of GL Marketing or Insurer or Insurer’s insurance-related affiliates.

b) SGA shall comply with all applicable state and federal privacy laws and requirements.

c) During the term of this Agreement and for a period of two years following the termination of this Agreement in accordance
with Section 13, whether such termination is by SGA, GL Marketing or Insurer:

(i) SGA or any employee of SGA will not (x) solicit, recruit, hire, employ, engage or attempt to hire, employ or engage
any person who is an employee of GL Marketing or Insurer or any of their insurance-related affiliates, (y) assist any
person or entity in the recruitment, hiring or engagement of any person who is an employee of GL Marketing or Insurer
or any of their insurance-related affiliates, or (z) urge, induce or seek to induce any person to terminate his/her
employment or other relationship with GL Marketing or Insurer or any of their insurance-related affiliates. This
subsection (i) will not apply if SGA or any employee of SGA is first contacted by an employee, independent contractor
or independent agent of GL Marketing or Insurer or any of their insurance-related affiliates without any prior solicitation
or recruitment from SGA or any employee of SGA. Further, this subsection (i) does not prohibit:

A. soliciting employees through general job advertisements or similar notices that are not targeted specifically at the
employees of GL Marketing or Insurer or any of their insurance-related affiliates;

B. engaging any recruiting firm or similar organization to identify or solicit persons for employment on SGA’s behalf,
or soliciting any employee who is identified by any such recruiting firm or organization, as long as such recruiting
firm or organization is not instructed to target any employees of GL Marketing or Insurer or any of their insurance-
related affiliates; or

C. soliciting or hiring employees whose employment has been terminated by GL Marketing or Insurer and their
respective insurance-related affiliates.

(ii) Neither SGA nor any employee of SGA may make disparaging or false statements to any individual or entity regarding
GL Marketing or Insurer or any of their insurance-related affiliates.  The foregoing will not be violated by truthful
statements in response to legal process, required governmental testimony or filings, or administrative or arbitral
proceedings (including, without limitation, depositions in connection with such proceedings).

d) SGA acknowledges that in the course of its duties it will be provided with, receive or otherwise obtain certain financial or
other personal information concerning contract holders of, or applicants for, annuity and life insurance contracts in
connection with its performance under this Agreement (“Customer Information”).  In connection therewith:

(i) SGA agrees to keep all Customer Information confidential in accordance with all applicable federal and state privacy
laws and the Business Guidelines.  Unless otherwise required by law, SGA shall not disclose or use Customer
Information for any purpose other than to carry out its obligations under this Agreement.
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(ii) SGA represents and warrants that it will: (v) keep all Customer Information strictly confidential; (w) comply with all
applicable federal and state laws regarding the protection, disclosure, and deletion of Customer Information; (x)
comply with any directions from GL Marketing or Insurer regarding the protection, disclosure, and deletion of Customer
Information, to the extent required by law; (y) maintain adequate systems and appropriate administrative, physical,
technical, electronic, and procedural measures to protect and secure the confidentiality, integrity, and availability of
Customer Information; and (z) immediately report to GL Marketing and Insurer any use or disclosure of Customer
Information not permitted by this Agreement.

(iii) SGA must not sell or otherwise use Customer Information to obtain any financial benefit or award, including for the
purpose of inducing a contract holder to discontinue any annuity or life insurance contract with Insurer or to otherwise
replace said contract with a product from another company.

(iv) GL Marketing and Insurer reserve the right to review SGA’s policies and procedures governing the maintenance of
Customer Information.  At GL Marketing or Insurer’s discretion and in accordance with GL Marketing or Insurer’s
directions, SGA shall conduct, or pay the cost of conducting, an investigation of any incident required to be reported
under this subsection and will provide and/or pay the costs of providing, any required notices to any individuals whose
Customer Information was or is believed to have been involved.

e) SGA acknowledges that in the course of its duties it may receive and utilize confidential, proprietary and trade secret
information regarding GL Marketing, Insurer, or their respective affiliates or any related business operations (“Confidential
Information”). In connection therewith:

(i) SGA acknowledges that Confidential Information gives each of GL Marketing and Insurer a competitive advantage in
the marketplace by not being generally known by the public and insurance industry and includes but is not limited to
contract holder identities and lists, agent identities and lists, pricing and cost information, the Business Guidelines,
Commission Schedules, override schedules and any documents or computer stored information containing such
information.

(ii) SGA shall maintain adequate systems and appropriate administrative, physical, technical, electronic, and procedural
measures to protect and secure the confidentiality, integrity, and availability of Confidential Information.

(iii) GL Marketing and Insurer reserve the right to review SGA’s policies and procedures governing the maintenance of
Confidential Information.  At GL Marketing or Insurer’s discretion and in accordance with GL Marketing or Insurer’s
directions, SGA shall conduct, or pay the cost of conducting, an investigation of any incident required to be reported
under this subsection and will provide,or pay the costs of providing, any required notices to any individuals whose
Confidential Information was or is believed to have been involved.

(iv) SGA shall immediately report to GL Marketing any use or disclosure of the Confidential Information not permitted by
this Agreement.

(v) SGA shall keep Confidential Information confidential and shall not disclose or reveal Confidential Information to
anyone (other than to SGA’s employees, representatives and agents and those of its affiliates or to third parties who
are bound by obligations of confidentiality substantially similar to those in this Agreement; provided, however, that
SGA will be liable for any breach of this Section 9(e) by such person), unless SGA is legally required to disclose or
reveal such information; provided that Confidential Information is disclosed only to the extent required to satisfy such
legal requirement and only after giving five business days’ prior notice (to the extent practicable) to GL Marketing or
Insurer, as applicable, of such required disclosure.

f) SGA shall reasonably cooperate with GL Marketing and Insurer in connection with any regulatory or other governmental
investigation or audit and shall provide such regulatory or governmental authority such access and information as is
reasonably required to verify compliance with the terms of this Agreement and applicable law.

SECTION 10. INDEMNIFICATION 

SGA shall indemnify and hold GL Marketing and Insurer harmless from any and all expenses, including attorney fees and costs, 
and damages resulting from a breach of this Agreement, including any action by GL Marketing or Insurer to enforce SGA’s 
obligations under the Agreement, or unauthorized acts or transactions by SGA, its principal officers, employees, or other 
persons under its supervision. 
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SECTION 11. ASSIGNMENT 

a) SGA may not assign this Agreement without the prior written consent of GL Marketing and Insurer, and SGA may not
assign any commission or other compensation payable hereunder by GL Marketing without the prior written consent of GL
Marketing. Every assignment must state that it is subject and subordinate to any indebtedness or other obligation of SGA
that may be due or become due to GL Marketing or Insurer, and that the assignee and its principals assume all of SGA’s
obligations to GL Marketing or Insurer under this Agreement. Unless otherwise stated and expressly agreed to by GL
Marketing or Insurer, an assignment does not relieve SGA of any indebtedness or obligation to GL Marketing or Insurer.

b) Each of GL Marketing and Insurer retains the right to assign this Agreement and shall give notice to SGA within 30 days
after any such assignment.

SECTION 12. AUDITS 

Each of GL Marketing and Insurer may audit SGA’s books and records related to the solicitation and procurement of 
applications for annuity or life insurance contracts written by Insurer and other obligations of SGA under this Agreement upon 
10 business days’ prior notice to SGA.  SGA is responsible for its costs in relation to any such audit. 

SECTION 13. TERM AND TERMINATION 

The term of this Agreement will commence on the date first written above and will continue until terminated pursuant to this 
Section 13. This Agreement may be terminated: 

a) Without any cause whatsoever by any party upon 15 days prior written notice to the other parties.

b) Immediately at the option of GL Marketing or Insurer:

(i) if SGA, or one of the partners, equity owners, or principal officers of SGA, becomes bankrupt or insolvent, or if GL
Marketing or Insurer reasonably believes that a declaration of bankruptcy or insolvency of any of the foregoing is
imminent;

(ii) if SGA, or one of the partners, equity owners or principal officers of SGA, liquidates or dissolves, or begins the court
process of liquidation or dissolution;

(iii) if SGA, or any of SGA’s employees, or one of the partners, equity owners or principal officers of SGA, fails to comply
with or perform any of the material terms or covenants of this Agreement or of the Business Guidelines and such failure
is not cured within five days of SGA’s receipt of written notice by GL Marketing or Insurer;

(iv) if SGA, or any of SGA’s employees, or one of the partners, equity owners or principal officers of SGA, misappropriates
funds of GL Marketing, Insurer or any contract holder;

(v) if GL Marketing or Insurer determines there is reasonable evidence of malfeasance, fraud, or any violation of
applicable criminal or insurance laws by SGA, or any of SGA’s employees, or one of the partners, equity owners or
principal officers of SGA;

(vi) if SGA fails to comply with GL Marketing’s oral or written production requirements;

(vii) if SGA fails to timely remit payment for any amount due and owing to GL Marketing or Insurer upon demand;

(viii) if SGA, or any of SGA’s employees, or one of the partners, equity owners or principal officers of SGA, engages in
such conduct as would tend to degrade or disgrace GL Marketing or Insurer or any of their insurance-related affiliates;

(ix) if SGA, or any of SGA’s employees, or one of the partners, equity owners or principal officers of SGA, actively engages
in a scheme or process to replace Insurer’s annuity or life insurance contracts with contracts or policies issued by
another insurance company or otherwise breaches any of the provisions of Section 6(b) of this Agreement;

(x) upon the failure of SGA, any of SGA’s employees, or one of the partners, equity owners or principal officers of SGA to
be licensed to sell insurance in any jurisdiction from which he/she/it has solicited applications for Insurer; or

(xi) upon the death of SGA (if a natural person) or any event legally or contractually causing the legal dissolution or
wrapping-up of SGA’s operations, or corporate or partnership existence (if a non-natural person or entity).
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If termination of this Agreement is caused pursuant to Section 13(b)(xi) of this Agreement, GL Marketing and Insurer may 
continue to rely on this Agreement as continuing in force until such date as it receives formal written notice of the events causing 
such termination. 

The termination remedies available to GL Marketing and Insurer in this Section 13 are not exclusive. Without limiting the 
foregoing, each of GL Marketing and Insurer expressly reserves the right to seek any other remedies that are available to it at 
law or in equity, including, but not limited to, seeking an award of money damages, temporary restraining orders, permanent 
injunctions or remedies in arbitration pursuant to Section 25, in the event of any breach or threatened breach by SGA, any of 
SGA’s employees, or one of the partners, equity owners or principal officers of SGA of any of the provisions of this Agreement. 

SECTION 14. GOVERNING LAW; CONSENT TO JURISDICTION 

This Agreement shall be governed by and construed in accordance with the laws of the State of Indiana, without giving effect 
to the principles of conflicts of laws thereof. Subject to the provisions of Section 25 regarding arbitration proceedings, the parties 
hereto irrevocably consent to the jurisdiction of, and venue in, any federal or state court of competent jurisdiction located in 
Marion County, Indiana, in connection with any dispute based on or arising out of or in connection with this Agreement. 

SECTION 15. NO WAIVER OR ESTOPPEL 

Neither the failure nor any delay on the part of any party to exercise any right, remedy, power or privilege under this Agreement 
will operate as a waiver thereof.  No single or partial exercise of any right, remedy, power or privilege will preclude the further 
exercise of that right, remedy, power or privilege or the exercise of any other right, remedy, power or privilege.  No waiver of 
any right, remedy, power or privilege with respect to any occurrence will be construed as a waiver of that right, remedy, power 
or privilege with respect to any other occurrence.  No waiver will be effective unless it is in writing and signed by the party 
granting the waiver. 

SECTION 16. ENTIRE AGREEMENT, PREVIOUS AGREEMENTS AND AMENDMENTS 

a) This Agreement, which includes by reference the Business Guidelines, the personal data sheet attached hereto as Exhibit
A, as may be updated by SGA from time to time (the “Personal Data Sheet”), and the Commission Schedule, supersedes
all prior agreements, whether written or oral, between the parties (including without limitation any prior agreements
between Insurer and SGA appointing SGA as an agent of Insurer) with respect to all matters relating to Insurer’s annuity
or life insurance contracts issued on or after January 1, 2019; and this Agreement constitutes a complete and exclusive
statement of the terms of the agreement among the parties with respect to all matters relating to Insurer’s annuity or life
insurance contracts issued on or after January 1, 2019.  For the avoidance of doubt, any such prior agreements shall
continue to remain in effect in accordance with their terms and shall continue to apply to and govern all matters relating to
Insurer’s annuity or life insurance contracts issued prior to January 1, 2019 and with respect to which SGA serves as
Insurer’s agent.

b) GL Marketing and Insurer may, jointly but not individually, amend this Agreement at any time.  GL Marketing will promptly
provide notice of any such amendment to SGA. This Agreement cannot be amended by any verbal promise or statement
by whomsoever made, and no written modification or change to this Agreement will bind GL Marketing or Insurer unless it
is signed by the President of GL Marketing and the Chief Executive Officer or President of Insurer, or other appropriately
authorized officers.

SECTION 17. CREDIT REPORT NOTICE 

As part of GL Marketing’s and Insurer’s respective agent selection procedures, either or both may request that a report be 
made by a consumer credit agency, which may supply GL Marketing or Insurer with information about SGA from its files, from 
public records and from credit investigations. As applicable, GL Marketing or Insurer will provide additional detailed information 
concerning the investigation, if one is made, to SGA after receiving a written request from SGA or in compliance with applicable 
state law. Should a report have an adverse effect on GL Marketing’s or Insurer’s appointment decision, the GL Marketing or 
Insurer will notify SGA in writing and identify the reporting agency with which SGA may discuss the matter.   

SECTION 18. DISCONTINUANCE 

Without any liability to SGA or its employees, (a) Insurer may, at its sole discretion, at any time discontinue writing business, 
or discontinue and/or withdraw any annuity or life insurance contract form or rider, in any or all states, and (b) GL Marketing 
may, at its sole discretion, at any time discontinue business in any or all states. 
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SECTION 19. SEVERABILITY 

Any term or provision of this Agreement which is determined to be invalid, illegal or unenforceable in a jurisdiction will, as to 
that jurisdiction, be ineffective to the extent of such invalidity or unenforceability without rendering invalid or unenforceable the 
remaining terms and provisions of this Agreement or affecting the validity or enforceability of any of the terms or provisions of 
this Agreement in any other jurisdiction. If any provision of this Agreement is so broad as to be unenforceable, the parties to 
this Agreement agree to interpret that provision only as broadly as is enforceable. 

SECTION 20. HEADINGS/CONSTRUCTION 

a) The headings in this Agreement are provided for convenience only and do not affect its construction or interpretation. All
references to “Exhibits” or “Sections” refer to the corresponding Exhibits or Sections of this Agreement, as amended,
modified or supplemented from time to time. All words used in this Agreement will be construed to be of such gender or
number as the circumstances require. Whenever the words “include,” “includes” or “including” are used in this Agreement
they shall be deemed to be followed by the words “without limitation.”

b) No uncertainty or ambiguity in this Agreement will be construed or resolved against any party whether under any rule of
construction or otherwise. The terms of this Agreement have been mutually negotiated at arm’s length among the parties
hereto, and no potential ambiguity in this Agreement should be construed against the drafter. The parties acknowledge
and agree this Agreement has been negotiated, reviewed and accepted by all Parties and their attorneys and will be
construed and interpreted according to the ordinary meaning of the words used so as to fairly accomplish the purposes
and intentions of all parties hereto.

SECTION 21. COUNTERPARTS 

This Agreement, and any amendments hereto, may be executed in the original or by any generally accepted electronic means 
(including (a) transmission of a Portable Document Format (PDF) file containing an executed signature page and (b) DocuSign 
or other similar, widely-used electronic signature/verification software) in any number of counterparts, each of which will be 
treated as an original but all of which together shall constitute one and the same instrument. 

SECTION 22. INSURANCE 

SGA shall obtain and maintain during the term of this Agreement, at SGA's expense, errors and omissions insurance coverage 
with minimum limits of one million dollars ($1,000,000). SGA shall annually provide to GL Marketing proof that such coverage 
is in effect. In the event such coverage is materially changed, cancelled or terminated, SGA shall notify GL Marketing within 10 
business days. 

SECTION 23.  NO THIRD-PARTY BENEFICIARIES 

Except as and to the extent specifically provided in this Agreement, nothing in this Agreement, expressed or implied, is intended 
to confer on any person other than the parties, or their respective legal successors or permitted assigns, any benefits or 
remedies. 

SECTION 24. NOTICES 

Notices under this Agreement must be in writing and will be deemed received as follows: 

a) on the date of service if served personally on the party to whom notice is to be given;

b) on the date a party sends an electronic notice with an automatic receipt verification to the correct email address for the
party to whom notice is to be given;

c) on the date of delivery if sent via overnight courier to the party to whom notice is to be given and properly addressed; or

d) on the fifth day following the date deposited in the mail if sent by U.S. mail, postage prepaid, and properly addressed.
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401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 
GUGGENHEIMLIFE.COM 

GL Marketing, LLC 
401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 

 The addresses for notices to each party to this Agreement are as follows: 

Guggenheim Life and Annuity Company 

Agency Services Division 

401 Pennsylvania Parkway, Suite 300 

Indianapolis, IN 46280 

agency@guggenheiminsurance.com 

A copy of any notice shall also be sent to: 

General Counsel 

401 Pennsylvania Parkway, Suite 300 
Indianapolis, IN 46280 

GL Marketing, LLC 

401 Pennsylvania Parkway, Suite 300 
Indianapolis, IN 46280 

SGA 

As stated in Personal Data Sheet. 

This section does not apply to a notice of a change to the Business Guidelines as stated in Section 5 or the Commission 
Schedule as stated in Section 6. 

SECTION 25. ARBITRATION 

In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy 
sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration 
Rules of the American Arbitration Association and the Federal Arbitration Act. Arbitration may not be initiated unless the party 
requesting the arbitration has given the other party or parties at least 30 days prior written notice of its intent to initiate arbitration 
and a detailed description of the basis of the dispute. A single arbitrator (or, in any matter in which the amount in controversy 
exceeds $100,000, a panel of three arbitrators) shall interpret this contract in accordance with Indiana law. Any punitive 
damages awarded by the arbitrator(s) will not exceed two times compensatory damages awarded. Any award of the arbitrator 
will be deemed final and binding upon the parties and judgment upon such award may be entered and enforced in the Federal 
District Court for the Southern District of Indiana. All arbitration proceedings will be held in Indianapolis, Indiana. 

Nothing in this Section 25 requires arbitration or should be construed to prejudice the rights of either party to seek a judgment 
at law in a court of appropriate jurisdiction with respect to any dispute arising out of or relating to this Agreement for which an 
equitable remedy is sought or for which the appropriate remedy sought cannot be paid as money damages, such as a temporary 
or permanent injunction, a declaratory judgment, or similar injunctive remedy. 

SECTION 26. TRADEMARKS AND SERVICE MARKS 

Each party reserves the right to control the use of its own name and all symbols, trademarks, or service marks presently existing 
or subsequently established and no party may use the symbols, trademarks or service marks of any other party without 
permission and subject to such usage standards as such other party may designate from time to time.  

SECTION 27. STANDARDS FOR SALES AND RECOMMENDATIONS 

In recommending an Insurer product to any applicant or prospective consumer, including senior consumers (defined as persons 
age 65 or older), SGA shall adhere strictly to the suitability and other applicable standards for sales and recommendations set 
forth in the Business Guidelines, including all applicable documentation requirements set forth therein. 

SECTION 28. EMAIL ADDRESS AND FACSIMILE NUMBER 

By signing this Agreement, SGA hereby authorizes GL Marketing and Insurer to send unlimited emails and faxes to its accounts, 
which email addresses and fax telephone numbers are specified in the Personal Data Sheet and incorporated herein by 
reference. Said emails and faxes may be for promotional purposes as well as to provide SGA with necessary information 
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401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 
GUGGENHEIMLIFE.COM 

GL Marketing, LLC 
401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 

regarding its contractual relationship with GL Marketing and Insurer and regarding the accounts of individuals SGA has solicited 
on behalf of Insurer. 

SECTION 29. SURVIVAL 

The provisions of Sections 5(i), 6, 7, 9, 25, and 26 will survive the termination of this Agreement and any termination of SGA’s 
appointment as an independent agent of GL Marketing and Insurer, regardless of the reason for termination.  
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401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 
GUGGENHEIMLIFE.COM 

GL Marketing, LLC 
401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 

IN WITNESS WHEREOF, the parties have executed this Agreement on the  day of  , 20__   . 

SENIOR GENERAL AGENT SIGNATURE 

Printed Name of Senior General Agent  

Signature of Senior General Agent  

REGIONAL GENERAL AGENT CERTIFICATION 

I hereby certify that I have investigated the character, insurance license record, and business standing of the applicant identified 
in this Agreement. I have also examined the application submitted by the applicant to GL Marketing and Insurer. I have satisfied 
myself that he/she/it is qualified to act in the capacity as my appointee and will uphold the Business Guidelines established by 
Insurer. 

Regional General Agent Signature (if applicable)  

Name of Organization  

Date   Assigned Agent Number  

  GL MARKETING, LLC – INDEPENDENT CONTRACTOR DESIGNATION 

  Date of Designation:    

GL Marketing Officer Name and Title:    

GL Marketing Officer Signature:    

GUGGENHEIM LIFE AND ANNUITY COMPANY – AGENT APPOINTMENT 

Date Accepted for Appointment: 

Insurer Officer Name and Title:   

Insurer Officer Signature:    

 Assigned Agent Number:   

Note: Guggenheim Life and Annuity Company DBA Guggenheim Life and Annuity Insurance Company in California and GL 
Marketing, LLC DBA GL Insurance Marketing, LLC in California. 
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401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 
GUGGENHEIMLIFE.COM 

GL Marketing, LLC 
401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280 

Exhibit A 

Personal Data Sheet 
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DIRECT DEPOSIT AUTHORIZATION FORM 

Agent Name________________________________    Agent Writing Number ____________________ 

I hereby authorize GL Marketing, LLC (“GL Marketing”) to credit entries to my account in the financial 
institution named below and I authorize the institution to accept and to credit the amount of such entries 
into my account.  If funds that I am not entitled to are deposited into my account, I authorize GL 
Marketing to direct the financial institution to return said funds.   

I attest that I am an authorized signer for the account listed below, which is either my personal or business 
account.  Furthermore, I agree to indemnify and hold GL Marketing harmless from any and all claims, 
liability, costs and expenses including reasonable attorneys’ fees and collections, arising out of their 
reliance on these representations and warranties.  
Financial institution 

Address 

City State Zip 

__________________________________________________________________________________ 
Telephone Number     Fax Number    Website  

Account Information  

Name on Account:_________________________________________________________ 

Authorized Signer(s)  _______________________________________________________ 
Routing Number: 

Account Number: ______________________________________________ 

This authorization is to remain in full force and effect until written notification is received from me of its 
termination in such time and manner as to afford GL Marketing a reasonable opportunity to act upon it.  

This form dated at __________________________________ on the ____ day of __________, 20_____. 
City/State 

______________________________ _________________________ (_______)____________________ 
Signature of Agent Telephone Number 

Taxpayer ID Number 

GL Marketing, LLC
401 Pennsylvania Parkway, 
Suite 300
Indianapolis, IN 46280

GL Marketing, LLC 

We must have a copy of a voided check to establish ACH commission deposits: Attach Here 

d/b/a GLAC Insurance Marketing I, LLC in California 

Checking SavingsAccount Type
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Senior General Agent – Commissions

Preserve Multi-Year Guaranteed Annuity

Product Ages Commissions Renewal

3-YEAR

0-80 1.00% 0.50%

81-85 0.75% 0.38%

86-90 0.50% 0.25%

4-YEAR

0-80 1.75% 0.88%

81-85 1.31% 0.66%

86-90 0.88% 0.44%

5-YEAR

0-80 2.50% 1.25%

81-85 1.88% 0.94%

86-90 1.25% 0.63%

6-YEAR

0-80 2.50% 1.25%

81-85 1.88% 0.94%

86-90 1.25% 0.63%

7-YEAR

0-80 2.50% 1.25%

81-85 1.88% 0.94%

86-90 1.25% 0.63%

8-YEAR

0-80 2.50% 1.25%

81-85 1.88% 0.94%

86-90 1.25% 0.63%

9-YEAR

0-80 2.50% 1.25%

81-85 1.88% 0.94%

86-90 1.25% 0.63%

10-YEAR

0-80 3.00% 1.50%

81-85 2.25% 1.13%

86-90 1.50% 0.75%

*Chargeback - 100% on death, surrender, and withdrawals, in excess of monthly interest, within 1
st

contract year.
RMD’s allowed in all years (with chargebacks in Year 1).

ProOption Multi-Year Guaranteed Annuity

Product Ages Commissions Renewal

5-YEAR

0-80 2.50% 1.25%

81-85 1.88% 0.94%

86-90 1.25% 0.63%

7-YEAR

0-80 2.50% 1.25%

81-85 1.88% 0.94%

86-90 1.25% 0.63%

10-YEAR

0-80 3.00% 1.50%

81-85 2.25% 1.13%

86-90 1.50% 0.75%
*Chargeback – 100% on any withdrawal or death within 1

st
contract year, and 50% on withdrawals

in the 2nd 
year. RMD’s allowed in all years (with chargebacks in Year 1).

No Commission is paid on internal transfers within the same product group.   

For Agent Information Only. Not Intended For Solicitation Or Advertising To The Public

Reduced Commission in the State of Delaware. Please Refer to the Non MVA Commission Schedule for More 

Information. Note: Doing business as Guggenheim Life and Annuity Insurance Company in California



GUGGENHEIM LIFE AND ANNUITY COMPANY

401 PENNSYLVANIA PARKWAY, SUITE 300
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Provider Single Premium Immediate Annuity

Senior General Agent Commissions

PAYOUT COMMISSION

5 - YEAR
CERTAIN

2.50%

6 - 20 YEAR
CERTAIN

3.00%

LIFE
CONTINGENT

3.00%

No Commission is paid on internal transfers within the same product group.   

For Agent Information Only. Not Intended For Solicitation Or Advertising To The Public. 

Note: Doing business as Guggenheim Life and Annuity Insurance Company in California



GUGGENHEIM LIFE AND ANNUITY COMPANY

401 PENNSYLVANIA PARKWAY, SUITE 300

INDIANAPOLIS, INDIANA 46280
GUGGENHEIMLIFE.COM

SGA-MYGA (NON MVA) | 03/2016 MARKETING@GUGGENHEIMINSURANCE.COM | 800 767 7749 PHONE | 317 574 6278 FACSIMILE | PAGE 1 OF 1

Senior General Agent – Non-MVA Commissions for Delaware
Preserve Multi-Year Guaranteed Annuity 

Product Ages Commissions Renewal

3-YEAR

0-80 1.00% N/A

81-85 0.75% N/A

86-90 0.50% N/A

4-YEAR

0-80 1.50% N/A

81-85 1.15% N/A

86-90 0.75% N/A

5-YEAR

0-80 2.00% N/A

81-85 1.50% N/A

86-90 1.00% N/A

6-YEAR

0-80 2.00% N/A

81-85 1.50% N/A

86-90 1.00% N/A

7-YEAR

0-80 2.00% N/A

81-85 1.50% N/A

86-90 1.00% N/A

8-YEAR

0-80 2.00% N/A

81-85 1.50% N/A

86-90 1.00% N/A

9-YEAR

0-80 2.00% N/A

81-85 1.50% N/A

86-90 1.00% N/A

10-YEAR

0-80 2.50% N/A

81-85 1.90% N/A

86-90 1.25% N/A

*Chargeback - 100% on death, surrender, and withdrawals, in excess of monthly interest, within 1st 
contract year.

RMD’s allowed in all years (with chargebacks in Year 1).

ProOption Multi-Year Guaranteed Annuity 

Product Ages Commissions Renewal

5-YEAR

0-80 2.00% N/A

81-85 1.50% N/A

86-90 1.00% N/A

7-YEAR

0-80 2.00% N/A

81-85 1.50% N/A

86-90 1.00% N/A

10-YEAR

0-80 2.50% N/A

81-85 1.90% N/A

86-90 1.25% N/A
*Chargeback – 100% on any withdrawal or death within 1

st
contract year, and 50% on withdrawals

in the 2
nd

year. RMD’s allowed in all years (with chargebacks in Year 1).

No Commission is paid on internal transfers within the same product group.   

For Agent Information Only. Not Intended For Solicitation Or Advertising To The Public Note: 

Doing business as Guggenheim Life and Annuity Insurance Company in California



* Reduced commissions in select states due to lower surrender charges and no MVA.

MARKETING@GUGGENHEIMINSURANCE.COM | 800 767 7749 PHONE | 317 574 6278 FACSIMILE | PAGE 1

For Agent Use Only.  Not for Use with the Public.

Highlander™
FIXED INDEXED  ANNUITY

Protecting You in Retirement

Chargeback - 100% on up front commission for death, surrender and withdrawals within the first contract year.  Trail 
commission cease on death of the writing agent.  Trail commissions shown are annual rates,1/12th will be paid monthly 
based on the account value in force.  

Note: Doing business as Guggenheim Life and Annuity Insurance Company in California

Experience.  Security.  Loyalty.™

Senior General Agent – Downline Commissions
SGA Commissions

Duration Type Ages SGA

10-YEAR Up-Front
0-75 7.00%
76-80 5.00%

Duration Type Ages SGA

10-YEAR
Up-Front

0-75 3.50%
76-80 2.50%

Trail
Years 2+ 0-80 0.50%

Duration Type Ages SGA

10-YEAR Trail
All years 0-80 1.00%

SGA All Up-Front Commissions (Option A)

SGA Partial Up-Front Commissions with Trail (Option B)

SGA All Trail Commissions (Option C)

SGA All Up-Front Commissions (Option A)
Duration Type Ages SGA

10-YEAR Up-Front
0-75 6.00%
76-80 4.00%

SGA Partial Up-Front Commissions with Trail (Option B)

Duration Type Ages SGA

10-YEAR
Up-Front

0-75 3.00%
76-80 2.00%

Trail
Years 2+ 0-80 0.50%

SGA All Trail Commissions (Option C)
Duration Type Ages SGA

10-YEAR Trail 
All years 0-80 1.00%

SGA Reduced Commissions* (CA, FL)

SGA –HL-FIA 11/2016
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Highlander 7
FIXED INDEXED  ANNUITY

Experience.  Security.  Loyalty.™

* Reduced commissions in select states due to no MVA.
Chargeback - 100% on up front commission for death, surrender and withdrawals within the first contract year.  All trail 
commissions cease upon death of the writing agent.  Trail commissions shown are annual rates,1/12th will be paid 
monthly based on the account value in force.  

Note: Doing business as Guggenheim Life and Annuity Insurance Company in California

For Agent Use Only.  Not for Use with the Public.

TM

Senior General Agent

Type Ages SGA

Up-Front 0-75 5.00%
76-80 4.00%

Type Ages SGA

Up-Front 0-75 2.50%
76-80 2.00%

Trail
Years 2+ 0-80 0.50%

Type Ages SGA

Trail
All years 0-80 1.00%

SGA All Up-Front Commissions (Option A)

SGA Partial Up-Front Commissions with Trail (Option B)

SGA All Trail Commissions (Option C)

SGA All Up-Front Commissions (Option A)

Type Ages SGA

Up-Front 0-75 4.00%
76-80 3.00%

SGA Partial Up-Front Commissions with Trail (Option B)
Type Ages SGA

Up-Front 0-75 2.00%
76-80 1.50%

Trail
Years 2+ 0-80 0.50%

SGA All Trail Commissions (Option C)

Type Ages SGA
Trail

All years 0-80 1.00%

SGA Reduced Commissions* (FL)

SGA-HL7-FIA 5/2018
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	A copy of any notice shall also be sent to:
	SGA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...
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	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...

	ERGA Agreement Dec 2018.pdf
	Guggenheim Life and Annuity Company
	A copy of any notice shall also be sent to:
	ERGA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...

	ESGA Agreement Dec 2018.pdf
	Guggenheim Life and Annuity Company
	A copy of any notice shall also be sent to:
	ESGA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...

	ESMGA Agreement Dec 2018.pdf
	Guggenheim Life and Annuity Company
	A copy of any notice shall also be sent to:
	ESMGA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...

	GA Agreement - Dec 2018.pdf
	Guggenheim Life and Annuity Company
	A copy of any notice shall also be sent to:
	GA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...

	MGA Agreement Dec 2018.pdf
	Guggenheim Life and Annuity Company
	A copy of any notice shall also be sent to:
	MGA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...

	RGA Agreement Dec 2018.pdf
	Guggenheim Life and Annuity Company
	A copy of any notice shall also be sent to:
	RGA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...

	SGA Agreement Dec 2018.pdf
	Guggenheim Life and Annuity Company
	A copy of any notice shall also be sent to:
	SGA
	In the event of any dispute arising out of or relating to this Agreement for which the sole, exclusive, and appropriate remedy sought by the party is an award of money damages, the same will be arbitrated in accordance with the Commercial Arbitration ...
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