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~# Welcome!

Fasten Your Seat Belts For a Quick Ride
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with Custom Event Vehicles

EVENT VEHICLES



From a "Mini" Tour to Custom Buses, Tractor -
Trailers, Airstreams & One of a Kind Vehicles

We've tackled that and a little of everything in-between!

Wonka Street Silk Street Sampling Tour Oakley Summer Eyewear
The Challenge Tour

Teams Tour




A Nick Slime Machine, ComVee & 25" Soylent
Food Truck Sampling Tour

Nickelodeon's Slime Wild Thornberry's Soylent Sampling Food Truck Tour

Across America Tour Comvee Tour
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Event Shots

Honored to
showcase a
diverse
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CMT Experience

Event Shots

Including cause
marketing, youth
entertfainment,
specialized one -

offs...

SpongeBob ! p:- ~
Photo Splash S | )

Proclamation



On - air
appearances, high
traffic locations,

mobile retail truck
Sampling events

Heidi Klum & Macy's

and so much

~ BREW ITUP |
more! — = =




LIVE SHOWS

"People do not buy

goods and services.

They buy relations,

stories and magic."

- Seth Godin

Children's Miracle
Network Hospital

Lazy Town Live!

Performance



LIVE SHOWS

"No one ever made a
ditference by being
ike everyone else.”

- P.T. Barnum

Nick Hotel Grand
Opening

La Casa de Dora
Mall Tour



LIVE SHOWS

"Too often we
underestimate the power of
a touch, a smile, a kind
word, a listening ear, an
honest compliment or the
smallest act of caring. All of
which have the potential to
turn a life around.”

- Leo Buscaglia

COUNTRY Financial
+ We Three VIP

Experience



THE EVENT MUST ALWAYS GO ON...
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Poppin Back to School Tour

Victoria's Secret Tour Converse Sneaker Collection Tour
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Experiential Vehicles for any Activation!



MLB.COM
DIGITAL
ACADEMY
TOUR

Introduced the first
automated MyHits
Swing Analysis for
MLB.com Digital
Academy working
closely with creator,

Tyson Hanish




GEICO BUS
TOUR

50" x 50" tully interactive
guest experience
including: Guest
Registration, GEICO
Dice game, Sound
Check Photo-Op,Digital
Pinball, Karaoke, Gecko
appearances & live

trivia
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HYUNDAI
FIELD HOUSE

Worked with IMG
Collegiate Schools to
bring the “Hyundai Field
House"” Event to their
tootball game day.

Including The Sun Bowl
and Super Bowl 2016




Constructed the event
from shipping
containers for several
seasons. Client re -
launched project in 2017
with new touring

elements

"Ability is what you're
capable of doing.
Motivation determines
what you do. Attitude
determines how well you
do it." - Lou Holtz

HYUNDAI COLLEGE FOOTBALL TOUR



WMCKEY THOMPSON

M/T=

MICKEY THOMPSON TIRES AND RIMS TOUR



Simpler. Faster. Safer.
i -y

TELEPERFORMANCE TOUR

Create connections that count!



OmegaTown Powered by MegaRed

MAKING AN IMPACT
WITH PROJECTS OF
ALL SIZES

Air Wick's Fall Fest

A Picture is Worh a Thousand Words



THANK YOU

for taking the time
to take a look at our
experience.

Experiential is a type of marketing based on creating
memorable and tnnovative customer experiences to create
deep emotional connections between the customers and
the brand.

YOUR

fﬂ

PROJECT

GOES

HERE







