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Badge Scans

By Country
Chicago 

2018
Chicago 

2016

U.S. 356 218

Canada 14 20

Mexico 13 3

Central & South America 9 8

Europe/Asia/Other 14 25

Totals 406 274

By Product Type**
Chicago 

2018
Chicago 

2016

Box on Demand 92 -

Case Erectors 24

E-Commerce 33

End of Line 12

Equipment (in general) 40

General Information 15

Jivaro 4

Meta e 22

Other 24

Packaging (in general) 27

Shelf-Ready Packaging 20

Trayformers 10

**Counts based on lead retrieval custom qualifiers

Marketing & Advertising Leads

Listing on the PACK EXPO website 104 114

Packaging World product email blast 76

Packaging World video e-blast 133

Packaging World “Spotlight on Pack Expo” 28 60

341 174
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By Division*
Chicago 

2018
Chicago 

2016

APS 249

Corrugated 5

Beverage 1

Folding Carton 10

Graphic Solutions 1 1

Home, Healthy & Beauty - 1

Merchandising Display 2

Paper -

RTS Packaging -

Suppliers/Other 5

Totals 406 274

*Counts derived from lead retrieval custom qualifiers 
and notes.
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ROI History

Year
Leads

Equipment Sales
Expected  

Corrugated Pull
ROI*

Total APS

2018 TBD

2017 657 607 $14,084,995.24 $73,028,000 $233.65 to $1

2016 579 554 $9,341,884 $56,051,304 $133.02 to $1

2015 469 433 $9,016,569 $54,099,414 $195.25 to $1

2014 609 487 $5,252,518 $31,515,108 $84.68 to $1

*ROI = Year-over-year (YOY) equipment sales + corrugated / show costs (for every dollar spent)
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Exhibit Details
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Venue Overview 

WestRock

South Building
Booth number: #S-2122 South Building

Exhibit size: 60’ x 87’ (5220 sq. ft.) peninsula 

Box On Demand®

North Building
Booth number: #N-4947 North Building

Exhibit size: 715 sq. ft.
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Floor Plans

 South Building

North BuildingNorth BuildingNorth Building
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Booth Images

WestRock
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Booth Images

Box On Demand®
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Show Messaging

With the numerous evolving pressures eff ecting manufacturing’s End of Line and distribution channels, we 
repositioned our messaging for this year’s show. Many of the attendees are in selling scenario #2: they know 
the problem, but not the solution. By utilizing Business Intelligence, we can engage the audience with questions 
about the challenges they face, incorporating a tag line that alludes to the “How” of the possible solution followed 
by a call to action.

Example:
What’s keeping you up at night?
Yes, we can solve that too.

Come talk to us at PACK EXPO International, booth S-2122.
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Product Focus

• Retail- and shelf-ready packaging 
• E-commerce packaging solutions

Featured Machines/Structures   

WestRock:                 
• Meta® 150  – Meta® 8 w/Centering
• Meta® 150 – Meta® 2-Piece SRP w/Centering & Meta 4 w/Centering
• Meta® e – Meta® e
• CE1515 Erector – Pop-n-Shop®
• Compack 1.4 SBS – Fanfold random print

WestRock Box on Demand:                    
• Compack EVO 2.5 Inline SBS – Fanfold random print
• Matrix Dimensioning System

In-Booth Meetings

A number of in-booth meetings were scheduled prior to the show. Approximately twenty-two customer meetings 
were held in the booth over the four days of the event:

• Bama Foods
• Berry’s Plastic
• Cargill
• CJ Foods
• Colgate / Palmolive
• Daisy Brands
• FGF
• GameStop
• Hachette Books
• Hills Pet Nutrition
• Hormel
• Hut Group
• Iowa Food Group
• Lancaster Pie Company
• Mark Anthony Brewing
• McKee Foods
• National Beverage
• Nestle
• Personal Creations
• Sazerac
• Target
• Treehouse Foods
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Successes

1. Openness of the booth layout brought about greater customer engagement.

2. Spacing of equipment allowed for effi  cient traffi  c fl ow.

3. Placement of power and electrical was good.

4. Demonstration table was well received and created a central location for dialogue with visitors.

5. MultiTaction touch screen was a winner with booth staff  and attendees alike.

6. Additional seating area in the e-commerce section aff orded additional seating for impromptu meetings 
and spontaneous conversations with trade publications.

7. Display space was moved to the lower level of the booth, making it easily accessible from the equipment 
on the show fl oor. The retail mural added to the ambiance of the space, producing an environment that 
appeared larger than it actually was.

8. Storage provided ample room for blanks, tools and other necessities.

9. Staff  room was larger than in the recent past, off ering space to booth staff  for conducting a quick phone call 
or attending to other urgent business matters.

10. The video screen was a very useful tool.  It provided visitors the ability to watch a wide selection of videos.

11. The flow of the booth worked well for people coming in and out of the booth.  Even the space between the 
machine and the wall made an easy entrance/exit for anyone around the booth.

12. The matrix scanning table was a success.  Visitors were able to see first hand how easy the scanning processes 
is, and how it can be integrated into their workflow.
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Challenges & Opportunities

1. Ambient noise in the conference rooms remain an issue. “Ceiling” solutions, which will require rooms to be 
temperature controlled, are being considered moving forward.

2. The larger conference room needed to be larger than the extra 1-foot width that was alloted.

3. A noticeable sway on the upper deck gave the impression of instability.

5. Add “Graphics Solutions” to the list of lead qualifi ers on the lead retrieval device.

5. Although the staff  room was larger than in the recent past, the space did not work well as a staging area. 
The remedy is to set up a staging area in the storage room with ample  work space and power.
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Print Ad Campaign

      

What’s keeping you up at night? Looking for an e-commerce solution?
Yes, we can solve that too.  Yes, we can solve that too. 

      

Challenged by competing SRP specifi cations? Shipping odd-sized items?
Yes, we can solve that too.  Yes, we can solve that too. 
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Email Campaign

Subject:  Subject:  Subject:
What’s keeping you up  Looking for an e-commerce  Challenged by competing 
at night?  solution? SRP specifi cations?

Preheader:  Preheader:   
  Yes, we can solve that, too. Yes, we can solve that, too.

       

Pre-Show #1 Pre-Show #2 Pre-Show #3
Sent: 226 Sent: 17 Sent: 17
*Opened: 226 *Opened: 17 *Opened: 17
Open Rate: 28.8% Open Rate: 44.0% Open Rate: 54.2%
Clicks: 17 Clicks: 0 Clicks: 0
Forwards: 0 Forwards: 0 Forwards: 0
Bounces: 17 Bounces: 0 Bounces: 0
Did Not Open: 226 Did Not Open: 17 Did Not Open: 17

*Counts do not include WestRock employees seeded on email lists.
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Subject:  Subject:
Shipping odd-sized boxes? Thanks for visiting our booth
 at PACK EXPO International!

Preheader:  
Yes, we can solve that, too.   

Pre-Show #4 Post Show
Sent: 17 Sent: 226
*Opened: 17 *Opened: 226
Open Rate: 50.0% Open Rate: 42.2%
Clicks: 0 Clicks: 0
Forwards: 0 Forwards: 0
Bounces: 0 Bounces: 17
Did Not Open: 17 Did Not Open: 226

*Counts do not include WestRock employees seeded on email lists.
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PACK EXPO Online Listing
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Stats

 1650 109 83
 Views Clicks Leads

VIEWS
The number of times our company’s online listing has 
been visited.

CLICKS
How many times our company’s website was clicked on 
from your online listing.

83 LEADS
The number of people who have shared their contact 
information with us.
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Website Landing Page
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Social Media

Facebook

LinkedIn
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Twitter

Public Relations

Packaging World
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https://www.packworld.com/home/video/13376363/mandrelformed-shelf-and-retailready-corrugated
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Sponsorships

Tower Ad: Escalator Branding (South Hall):

Show Guide (Tabbed Divider Ad):
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McCormick Place Video Wall / Shuttle Buses:
Click on the image to play.

Online Pre-Roll:
Click on the image to play. 
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https://youtu.be/TDE4g6zxIGg
https://youtu.be/PUudFxwALF0
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Digital Postcard Invite

      

Literature
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PACK EXPO Las Vegas 2019

Next year’s PACK EXPO will be held  September 23 - 25, 2019 at the Las Vegas Convention Center in Las Vegas, NV. 

Booth Number:
#C-2223 (Central Hall)

Exhibit Size:
40’ x 110’ = 4,510 square feet
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