19th Hole A Partnership
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Why Prestige Venues Need

a New Guest-Pulling Experience
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or ongoing maintenance.

periences for repeat
guests e Brand risk from low-quality “gim|
o Regular visitors and corporate o Prestige properties can’t affg
clients demand new, Instagrammable cheap or intrusive.activatiogs
activities — reusable but dilute mage or annoy
premium-feeling activations are rare. “neighbours/wildlife "
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19th Fiole..-is acu rated-"é_hole-in-one challenge installed temporarily,
permanently or season lly at prestige venues, offering daily small
prizes and month,t%ﬁéad line cash prize events up to £10,000.
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Why it Fits Luxury enues
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Dusk/Night Play




Environment
& Safety First

e Balls are biodegradable (including
fish-food balls where needed).

e Noise, wildlife and waste considerations
embedded in site survey process.

e Insurance and risk mitigation included in
partnership package (operator-led).
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it WOI‘kS iﬂﬂH“LE e Site survey and bespoke

concept designh (we do the

heavy lifting).
for the Venue s _
| > e Install/operate on agreed
- days/hours (staffed by our
team).

. : 1,1- Guests purchase shots on
' venue-branded app.
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Daily prize tiers: small cash amount, merchandise or F&B credit to increase on-site spend.

Monthly headline: special event with jackpot up to £10,000 (ticketed entry or higher-priced shots).

Revenue split: negotiated (flexible).
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Example Economics (lllustrative Monthly)

o Gross sales = £450(
ettt s o \ 'I?'H[JFE' :
e Example split (]negqtl
o Venue share 2
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3 revenue from mcreased

m events PR and corporate

booklngs
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19th Hole Q@ sivocsens
Golf & Gala

August 20th, 2024
7 PM ‘til Late
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Join us at the stunning L -
Join us for an evening of elegance, entertainment forr olf & G
and golf-inspired celebrations! L
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Live Music, Gourmet Dining, Charity Auction, & More

Tickets avaliable at 19thole.comy/gala

..-;;\-l Crwiny Prams Pl
9’\ ot/ GolfTrust Luxe Golf Apperel /_é

User123: This looks amazing! Can’t wait!
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| imat quwement to staff
— = Fﬁll&’egulatory compliance handled by
~—operator.
e Site flexible: short-term trials, seasonal
installations, or long-term flagship.
» White-glove design options for prestige events |
(branded pontoon, lighting, stewardlng)
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Jole Is the '

e nght Partner

a mass-m

19" Hole

e Builds o

e Risk-free revenue and guest
engagement with strong marketing
and operational support.




‘ ..l o -l. "
& & . - il

"o Complimentary site'survey & Bespoke conc ‘#




