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Our brand Toolkit

Master logo

Our logo is the most recognisable
element of our identity a universal
signature across all communica-
tions. There is more than one
version of artwork for our logo. It is
essential the correct artwork is
used in the appropriate situation
as explained in the following
pages.
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Our brand Toolkit
Pillat of thoughts

We spend our daily time more on
the internet for work, study, market-
ing, business and entertainment
Now all individuals of all ages are
online and connected.
e-commerce is the online buying
and selling process which s
extremely important in our daily life
now, the foremost reason behind
the growth of internet users beside
social media is e-commerce, now
in KSA E-CC is acting as a guardian
of the commerce infrastructure.

Supervising the e-commerce to meet
the council standards

Working collaboratively takes us all
further, faster, inspiring co-operative
projects and sharing ideas that help
bring every part together to go out of our
way to connect e-commerce and
individuals, While giving space for the
best of up and coming young talents.

Assuring every action is granted

We embrace the new ideas and
innovation that will make things
easier and more effective for our
infrastructure to stay at the forefront
of technology, services and
communications, were committed to
always certify what we do.

Derived from the council values, weve created a set of simple pillar principles to make sure we are heard. They are:

Permanence development

We apply the best practices and write
laws and procedures to insure a healthy
e-commerce infrastructure, Blending
greatexperiences withs new talentswill
ensure to stay professional, easy and
fresh.




Our brand Toolkit

Tone of voice

We spend our daily time more on
the internet for work, study, market-

ing, business and entertainment

Now all individuals of all ages are GOVERNMENTAL EMOTIONAL TANGIBLE
elillinS EIe] COMTEe e Official communication Safe/Reassuring Avoid the formula of action
e-commerce is the online buying Eloguent Formal and focus on the manage

ment formula based on the

and selling process which s
extremely important in our daily life role of the Council as a
now, the foremost reason behind guardian of e-commerce and
the growth of internet users beside not as a direct service
social media is e-commerce, now Sector

in KSA E-CC is acting as a guardian

of the commerce infrastructure.




Our brand Toolkit

Logo Treatment

Here is our logo on a vast variety of
backgounds, all the logo elemnts
should be visible, our logo on an
image as a backgounds, all the
logo should be palced on a white
tag so the elemnts should be
visible for where colour use is limit-
ed. We have to stick to these rules
to ensure we always appear consis-
tent across all our communica-
tions.
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Our brand Toolkit

Minimum size

Our logo must always be presented
in a confident and legible way.
Ensure our logo is not ever smaller
than the minimum size, as shown
opposite.

F - Commﬁerce CounciLL

30 MM




Our brand Toolkit

LOg0o misuse

Our logo is one of our most valu-
able assets and to ensure it is not
abused please ensure it is only
used in the correct manner and not
in any of the following ways.
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Our brand Toolkit

Primary colours

Our logo is one of our most valu-
able assets and to ensure it is not
abused please ensure it is only
used in the correct manner and not
in any of the following ways.

# 009B87

CMYK C 82M 16 Y56 K O
RGB R 00 G 155 B135
RGBWEB R 00 G153 B153

H 25554C
CMYK C83 M46 Y66 K36
RGB R 37 G 85 B76
RGBWEB R 51 G102 B5




Our brand Toolkit

Secoﬂdary Colours PANTONE 611 C PANTONE 565 C
CMYK C1931M 1408 Y100B O CMYK C4331IMQIBY 2736 KO
RGB R21I5G199B 36 RGB R 143 G 209 B 169
RGBWEB RD7GC7B24 RGB WEB R8FGDIBC4
We have an extended palette of
secondary colours that we use in
support of our core colours. Our
secondary palette is used as an
accent in branded communica-
tions, both printed and digital A L L DTONE Bor o
These Caﬂ be Used for- Oﬂ.'ers aﬂd CMYK C 4534\M 2786 Y 100 K 457 CMYK C SUE? M 1932 Y 5156 K 16 CMYK o0 e e 1
on-line for greater effect B ___ RO SN RoB___ R7IGZIET
RGB WEB R99G9AB 32 RGBWEB R18G98B8B -
RGBWEB R4DG7FBT7I
PANTONE 7472 C PANTONE 359C 5 PANTONE P 155-15 C
CMYK C6369M726Y 3359K0 CMYK CB6369M726Y 3359K0 CMYK CHh5M0Y89K33
RGB R87G182B 178 RGB R87G182B 178 RGB R 87 G 142 B 60

RGBWEB R57GB6BB2 RGB WEB R57GB6BB2 RGB WEB R57G8EB3C
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Our brand Toolkit %10

Specified colors abd
colors balance

The color balance across all com-
munications is important in order to
maintain a consistent visual image.

%06




Our brand Toolkit

Corporate Colors | Tints

Our brand colors in a tint mixture
processes resulting color mixture's
for relative lightness.

100%

@D
o
X

50%

255564C

625 C

009B87

7473 C

@
o
B
~
o
B

7472 C

P 155-15 C

©
o
B3

P 155-15 C

40%

30%

20%

10%



Our brand Toolkit

Our brand at a glance

We also have a single colour black
logo, for where colour use is limit-
ed. Never draw your own version of
the logo or use it in a colour that
has not been specied, We have to
stick to these rules to ensure we
always appear consistent across
all our communications. Always use
master artwork supplied.
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Our brand Toolkit

Master Visual

The circle pattern is used to repeat
in a link shape. A geometric pattern
is inspired from the logo, it signifies
a network linking both users at one
time. imprinting the brand recogni-

tion in mind with its varaiety.




Our brand Toolkit

Secondary Master Visual

The circle pattern is used to repeat
in a link shape. A geometric pattern
is formed of our logo shape repeat-
ed in a linking lines. imprinting the
brand recognition in mind with its
varaiety.




Our brand Toolkit

Secondary Master Visual

The logo geometrical build is the
key element of our brand visual
The main geometrical shape is the
link to imprint the logo recognition
in minds in an indirect way. The
system visualize the continuous
unity and stability. The colors
provide harmony and enhance our
primary and secondary color.




Our brand Toolkit

Secondary Master Visual

The pattern is used to repeat in a
link shape. A geometric pattern is
repeating like a linking lines. imprint-
ing the logo recognition in mind
with varaiety.




Our brand Toolkit

Secondary Master Visual

This pattern is used as a pattern
repeat in a link shape. A geometric
pattern is formed of our geometric
shapes and typically repeating like
a wallpaper. imprinting the logo
recognition in mind with varaiety.




Our brand Toolkit

Master Pattern

The stacking and packing is a hand-
ful of fundamental patterns that
create all of the diversity we need
for our brand. these patterns
perform three basic tasks that get

the work of our identity done by
moving, revolving and connecting.
delivering an interconnected and
intricate system of checks and
palances to weave patterns and
processes together for perfect and
purposeful outcomes.

AVAVA
AVAVAVA
VAVAVAV

VAV AV



Our brand Toolkit

Seconadary Pattern

The stacking and packing is a hand-
ful of fundamental patterns that
create all of the diversity we need
for our brand. these patterns
perform three basic tasks that get
the work of our identity done by
moving, revolving and connecting
delivering an interconnected and
intricate system of checks and
balances to weave patterns and
processes together for perfect and
purposeful outcomes.




Our brand Toolkit

Seconadary Pattern

The stacking and packing is a hand-
ful of fundamental patterns that
create all of the diversity we need
for our brand. these patterns
perform three basic tasks that get
the work of our identity done by
moving, revolving and connecting
delivering an interconnected and
intricate system of checks and
balances to weave patterns and
processes together for perfect and
purposeful outcomes.




Our brand Toolkit
Explenation Of Cropping

The gray boxes represent some of
the different shaped crops the visu-
als offers.




Our brand Toolkit
Explenation Of Cropping

The gray boxes represent some of
the different shaped crops the visu-
als offers.




Our brand Toolkit
Explenation Of Cropping

The gray boxes represent some of
the different shaped crops the visu-
als offers.




Our brand Toolkit
Explenation Of Cropping

The gray boxes represent some of
the different shaped crops the visu-
als offers.




Our brand Toolkit
Explenation Of Cropping

The gray boxes represent some of
the different shaped crops the visu-
als offers.




Our brand Toolkit
Type Style

The type style of the logo with both GE Dinar

& igyiatyl glailgulie
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Our brand Toolkit

Arabic Corporate Font

GE DINAR ONE MEDIUM
soogmJadguéebhypypyuyujjingegaayl

AMPE0TVAQ

GFE DINAR ONE LIGHT
G590y Jaguée bbby jjingeewaul
IFPE0TIVAQ




Our brand Toolkit
English Corporate Font

Groningen - BOLD
ABCDEFGHIJKLMNOPQRSTUVWXY/Z

0123456789

Groningen - Light
ABCDEFGHIJKLMNOPQRSTUVWXY/

0123456789




Our brand Toolkit

English Webfont VERDANA Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

VERDANA Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

VERDANA Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

VERDANA Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789




Our brand Toolkit
Arabic Webfont

ARABIC NASKH Light
()rdﬂéd tt&.\a&f}uﬂjjbbtccé&q\
*\YYYLoAVAA

ARABIC NASKH Regular

spldad g ebb p e wivistzzoowl
VY YEO0TVAR

ARABIC NASKH Bold

spJd33E Ebb oo wiyistz gzl
«YYYLO0TVAN
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Stationery

Business cards

200Ul ;A)i 2000
dolc)l Ll pao

S . 3cM
axigpi syl )i Uubo R +966 55 555 5555
E - Commerce council

9CM

© mali@ec

& Saudi Arabia - Riyadh

9 ¢ ® fn @ecc_saudi & ovsa ‘ ‘

som ‘ 2CM

Document dimensions: 5X9CM
Paper stockConqgueror smooth, Diamond White, 220 gsm
Note: Shown %100 of actual size All dimensions shown are in centimeters



Stationery
Letter Head

7.7CM

aigpia)yl 5)la i)l yulao
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25/06/2012
Dear Mr. Mohammed,

ear Mr. Mohammed!,

Est., sit quunt omniti atis et voluptatia pro int velendus, sus est omnimi. quiar
essitatiorem quia dc
cullab

Stur sum inverep
quistrundio. Nam

aquata cus quae nis alibusam, suntium quo ma

m quias v

earum denir

uptiumque renist hilit a c

nus ipsa quae volorun dipieni moluptatin none i

ati ansendant est, i

> minvelesti cus apideliqui o ciumqui blam que si des quam se plicips apiciassimi,

ut illuptum
pratemod quiasp:

t eture lam rero mai

tiam fuga equi volupt
m inusam lautem entur. Nesequi uta ve

earum dolorerovid ma

Nesequi uta ventia volor repre num volore as vel

equas solessi maximus adit et et. sus qu
eliasi ipsam dignier
piduntur dolorerovid

)m iscitatem ipitibu saerume dolentium namusae sim in nit. sunt. verfer

ate umet liatia itiou saerume dolentium namusae sim ir

Regard

T

Media M

Document dimensions: A4 29X279

4.2CM



Stationery
DL Envelope 706 A4 Envelope
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Document dimensions: 230 x 325 mm
Paper stock: Congueror smooth, Diamond White, envelop
Note: Shown %50 of actual size All dimensions shown are in millimeters



Stationery
DL Envelope 706 A4 Envelope

Document dimensions: 230 x 325 mm
Paper stock: Congueror smooth, Diamond White, envelop
Note: Shown %b0 of actual size All dimensions shown are in millimeters



Stationery
DL Envelope

L

apigpid il 6)laill yulao

E- Commterce counci

62315 L.ua
o aageud awjall ablaall abyl
PO Box 62615
Riyadh, KSA

© ¥ ® fn @ecc_saudi & wwwecc.govsa

[1o]

25

Document dimensions: 220 x 110 mm
Paper stock: Conqueror smooth, Diamond White, envelop
Note: Shown %50 of actual size All dimensions shown are in millimeters



25

Stationery
DL Envelope

25



Stationery

Folder Cover

wigridyl 6o il yulao

E- Comm[erce counciL

Lorem ipsum dolor
sit amet conser

-« © 7 ® in @ecc_saudi ® wwweccgovsa |

25 | | &6 |

Document dimensions: 455 x 310 mm
Note: Shown %25 of actual size All dimensions shown are in millimeters

56
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Stationery
Folder

© 7 ® fm @ecc_saudi & wwweccgovsa

190 | 25 |

Document dimensions: 455 x 310 mm
Note: Shown %25 of actual size All dimensions shown are in millimeters



Stationery
AdEnvelope 708 A3 Envelope

M E - Gommerce coun%il"‘

Document dimensions: 279 x 420 mm
Paper stock: Conqueror smooth, Diamond White, envelop
Note: Shown %50 of actual size All dimensions shown are in millimeters



Stationery
AdEnvelope 708 A3 Envelope

Document dimensions: 279 x 420 mm
Paper stock: Congueror smooth, Diamond White, envelop
Note: Shown %50 of actual size All dimensions shown are in millimeters



Stationery

Note cards

; ‘
20 ' A 7 L
&gyl gyla il yulao
— | E - Commerce council
. o) ; ‘
25

Document dimensions: 148 x 105 mm
Paper stock: Congueror smooth, Diamond White, 100 gsm
Note: Shown %100 of actual size All dimensions shown are in millimeters



Stationery
Note pads

| 6 | 22 columns 136 mm | 6 |

Srioyi &Il oa il pulad

_E- CommLerce oounc:iL

27 rows
192 mm

© ¢ ® fn @ecc_saudi @ wwweccgovsa

[1o]

25 |

Document dimensions: A148 5 x 210 mm
Paper stock: Congueror smooth, Diamond White, 100 gsm
Note: Shown %50 of actual size All dimensions shown are in millimeters



Stationery

Compliments slip

E - Commerce council|
I )

@ ) & in
@ECC_SAUDI

25 |

Document dimensions: 455 x 310 mm
Note: Shown %25 of actual size All dimensions shown are in millimeters
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Communications



Our Communications
Full Art Grid A4

The grid system demonstrated on this page is of an A4 vertical. full art poster. The page is divided columns
across separated by gutter space, The grid structure must be implemented in all adversing material and be
scaled accordingly, The grid is always determined within the margin, not the page.



Our Communications
Full Art Grid A4

Ay o gubse

E - Comiminm Sounc
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The grid system demonstrated on this page is of an A4 vertical. full art poster. The page is divided columns
across separated by gutter space, The grid structure must be implemented in all adversing material and be
scaled accordingly, The grid is always determined within the margin, not the page.



Our Communications
Grigd A4

o | N o | I

The grid system demonstrated on this page is of an A4 vertical. The page is divided columns across separated
by gutter space, The grid structure must be implemented in all adversing material and be scaled accordingly,
The grid is always determined within the margin, not the page.



Our Communications
A4 Advertising White

apigpialyl &)laill yulao
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Document dimensions: A4 297 x 210 mm



Our Communications
A4 Advertising White
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Document dimensions: A4 297 x 210 mm



Our Communications
A4 Advertising White

Document dimensions: A4 297 x 210 mm



Our Communications
A4 Advertising Gradient

4 HEAD LINE

_S

Document dimensions: A4 297 x 210 mm



Our Communications
A4 Advertising Gradient

Document dimensions: A4 297 x 210 mm



Our Communications
A4 Advertising Gradient




Our Communications

Grid Flyer
9.9X
— \\\\\\\
\\\\\\
\\\\\\
R
16.23X
2.5X
1.7X
| 10.50
%
6.5X
Opacity:35% — l:|

The grid system demonstrated on this page is vertical, Scale is applied multiplied to the whole design measur-
ment, the grid structure must be implemented in all adversing material and be scaled accordingly. The grid is
always determined within the margin, not the page.



Our Communications
Flyer gradient

1.93X

S e o)
ayigri syl 8ol yulao
E - Commercs council

14.55X
19.19X
Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliguam erat volutpat. Ut wisi enim ad minim 050X

veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
conseqguat. Duis autem vel eum iriure dolor in
hendrerit in vulputate velit esse molestie

6.5X

B & ® fm @ecc_saudi ® wwwe

The vyer grid applies when redesigning this artwork.



Our Communications
Flyer gradient

1.93X

9381 6)La il yulao

E - Commerce council

14.55X

19.19X

HEAD LINE

10.50X

6.5X




Our Communications
Grid Billboard

15X | 5X

Opacity:35%

7.25X

1.7X

3.3X



Our Communications
White Billboaro
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USE YOUR
HEADLINE USE
YOUR HEAD-

LINE
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Advertisment White Billboard



Our Communications
White Billboard




Our Communications
White Billboara
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USE YOUR

HEADLINE USE
YOUR HEAD-
LINE
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Advertisment Colored Billboard



Our Communications
White Billboard




Our Communications
Newspaper Adv

20CM 2.66X

WDE€E

— o/

The grid system demonstrated on this page is of a Newspaper advertsiment, it demonstrated on this page is of
an A4 vertical. page, it is divided columns across separated by gutter space, The grid structure must be imple-
mented in all adversing material and be scaled accordingly, The grid is always determined within the margin, not
the page.



Our Communications
Newspaper Adv

S
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The grid system demonstrated on this page is of a Newspaper advertsiment.



Our Communications
Newspaper Adv

HEAD LINE

The grid system demonstrated on this page is of a Newspaper advertsiment.






Our Communications
Infographic Grid

.

= o ]
N (0 R\ WRVAV/A) ] ]

)

N N

Infographics are based on visual representations. it will give our infographic a clean look, also it will make it
eye-catching to our audience with the vibes of our branding

A\ VAV



Our Communications
Infographic Grid

© ¥ ® fm @ecc_saudi & wwweccgovsa

Colour is a key part to divide the messages in the infographic, our icons should always be used



Our Communications
Portrait with icons

I g
DO
o O

Q < £
</

{>)
N
™ <

Using these icons is a must, making our visuals look more engaging, designed a themed group of icons
to capture instant attention, Themed icons can quickly draw the eye. leading the users to submitting information,
or navigating somewhere immediately upon opening any of our application, our icons will not be missed.



04

ADVERTISING



Advertising
Rollup Grid

2.0X

2..24X 1.12X

1.77X

3.33X

2.39X




Advertising
Rollup Grid

iy il l 6)laill yulao
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HEAD LINE

dipiscing elit, sed
euismod tincidunt

1liguam erat volutpat. Ut i enim ac Ninim

© &7 ® fn @ecc_saudi




Advertising
Rollup Grid

9351 5)laill yulao

E - Commerce council

HEAD LINE




Advertising
Rollup Grid




Advertising
Grid A4

[ 10 O1

The grid system demonstrated on this page is of an A4 vertical sheet The page is divided into a geometric
squares across. The grid structure must be implemented in all adversing material and be scaled accordingly, The
grid is always determined within the margin.



Advertising
Grid A4




Advertising
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Advertising
Grid A4




Advertising
Backdrop

W-3.5M

Opacity:35%

H-2M 1.6X

1.5XW

2.2X

3.27X



Advertising

Backdrop
52
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Social Media & Website



Social Media
Twitter
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Social Media
Instagram

©)

> E-Commerce Council
* Sponsored

®QV - N

20.451 views

E-Commerce Council




Social Media
Youtube
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Social Media
Linkedin




Email Signeture
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Email Signeture




Website
Home Page
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Administration
Company stamp

Oljalio (sa0) Oljabo (520 Oljabio (520
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Administration
Company stamp

Grigy L4l yla Ul yulao Grigy L4141 s Ul yulao Grigy 1441 s Ul yulao

E - Commerce council E - Commerce council E - Commerce council




Administration
Company stamp




Administration
Microsoft PowerPoint Cover

auigp syl ajlaill yulao
- Commerce council

m

HEADLINE. .. . 44pt

sub headline . .. .30pt
cover

9 7 & fim @ecc_saudi & wwweccgovsa




Administration
Microsoft PowerPoint Binder |




Administration
Microsoft PowerPoint Binder 2




Administration
Microsoft PowerPoint Inside 1




Administration
Microsoft PowerPoint Inside 2




Administration
Microsoft PowerPoint Visual System

@51 7% lorem ipsum
@ 457% lorem ipsum
e 04% lorem ipsum

Pie charts use of color communicate different quantities. Note: Examples are shown for illustrative purposes only.



Administration
Microsoft PowerPoint Visual System

800 800

o o .
Question?
700 O 700 O —~
N

500 O 500 O
400 O 400 O

£ 2 B E £ el (5] |5
200 O %) D D %) 200 O D %) %) 0
000 [ 4 H E 00 |§ 5| |g| |

9 S S S S 9 S S

Bar charts is a way to make comparisons. Note: Examples are shown for illustrative purposes only.



Administration
Microsoft PowerPoint Visual System

500 — 500 — 500 —
400 — 400 — 400 —
300 — 300 — 300 —
200 — 200 — 200 —
100 — 100 — 100 —
2019 2020 2021 2022 2023 2023 2019 2020 2021 2022 2023 2023 2019 2020 2021 2022 2023 2023

Line charts is used highlight the information that you want to stand out Note: Examples are shown for illustrative purposes only.

40 4 0 <« 0 «



Administration
Microsoft PowerPoint Inside 3

HEADLINE . .. . 44PT

SUB HEADLINE . ... .30PT
INSIDE 03
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Administration
Microsoft PowerPoint Closing

dyigrid)yl &)Ll yulao
E - Commerce council

HEADLINE . . .. 44pt

sub headline ... .30pt
closing slide




THANK YOU



