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EXECUTIVE SUMMARY

Introduced by Her Highness Sheikha Moza bint Nasser at QF
Convocation 2017, the Akhlaguna is centred on the notion that
knowledge and morality are inherently intertwined, guiding together
the prosperity of societies. Highlighting the timeless and universal
values exhibited by Prophet Mohammed of honesty, generosity, mercy
and tolerance; the awards celebrate youth and children that embody

these virtues through actions that leave a positive impact upon their

community.
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THE CHALLENGE

The decisions and actions we make in life affect not only our own world,
but the people, places and communities that surround us.
With knowledge and morality as the building blocks of positive action,

we can shape the world that surrounds us in profound ways.

But where to start? For young people, affecting change often seems out
of reach, particularly when posed with the size of the challenges the

modern world faces today.

But even the seemingly smallest of decisions, when guided by morality

can create a ripple effect that creates a platform for change.

The young leaders at Akhlaquna embody this more than anyone, but
they all had to start somewhere. So let's inspire action by telling that

story.
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INSPIRATION

SMALL ACTIONS
AS THE BUILDING
BLOCKS OF A
BETTER FUTURE
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VISUAL CONCEPT

As communities are formed by connected individuals,
so too Akhalq is formed by a set of interconnected virtues.

SDIMKTG.QA
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VISUAL CONCEPT

Virtues have a ripple effect on the community, proving that even a single act of good can have a
larger non-linear impact on the most complex social system.

SDIMKTG.QA
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VISUAL CONCEPT

D Pk @

Geometric Dimensional Gradual Ripple

Solidity & Structure = Trust Multifaceted & not superficial Building over efficacy over time Impact that spreads among society

Our approach to the visual language and structured communication systems of this year’s event is to align
systematic structures to the systematic outcomes of social virtues as they spread.

ie!

56



SDI MARKETING

Morals

Effect

These 4 concept elements combine to create a united communication language.
Visuals seamlessly integrate core elements to convey the character and impact of Akhlaquna.

SDIMKTG.QA
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COl"porate

Junior

Younger Audiance

We're communicating to to a wide audience of ages, so we will use a spectrum of colour to
differentiate our subject, gradually moving from the primary corporate colours, to the secondary
vivid colours, all without breaking the brand guidelines.

SDIMKTG.QA 58

T
SLL_all ocly ]_%
Akhlaquna Junior ligj

el



SDI MARKETING SDIMKTG.QA

COLOUR PALETTE

Morals enlighten our world  alla)l pis FU5DL

Akhlaquna Junior

SL_All p_cly %?gi

Primary Colours Secondary Colours

Pantone: 661 C Pantone: 7637 C Pantone: 7687 C Pantone: 2603 C Pantone: 213 C

CMYK: 100 M70 YO K20 CMYK: C100 M31 Y0 KO CMYK: (C85 M0 Y35 KO CMYK: €100 M70 YO KO CMYK: COM95 Y15KO

RGR:  R0GA3R148 RGB:  ROG119 B200 HGB HU 3188 B130 RGB:  R112G3£ 3131 RGB:  R230G27B'19 ‘1/ )
HEX #003574 IDX: #0077CE HEX: #UUBCBA HFK #707783 HFX: #F71C77 =

59



SDI

MARKETING

60



SDI MARKETING p— g SDIMKTG.QA

PATTERN
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OUR STORYTELLING STRATEGY

o FROM AWARENESS TO AMPLIFICATION 0

Educate - Introduce the
Akhlaguna 2023 award concept THE AWARDS

and the values it embodies. EXPERIENCE Reinforcing The Message
The coming together of the Akhlaguna 1) Showcase the greatness of this years award

Inspire - Encourage participation by allowing community - past winners, influential winners and reward those who participated.

followers to see themselves in the shoes of

leaders, jury members and of course our 2) Follow and share the story of the winners to
past winners and global leaders

winners. A VIP ceremony that is show the continued support from QF and the
impossible not to share, amplified impact of the winners on community.
virtually by QF channels to create desire 3) Invite to participate and become next years
to be there next year . award winner.

Action - Seed action into the audience and build
hype for the awards and winners through owned,
QF partners & influencer channels.

\ 4

ie!

1. Mass awareness to drive understanding and 2. Creating brand love amongst 3. Call to action to change behaviour
participation core ambassadors & attendees
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ACTIVATION OVERVIEW

To raise awareness and inspire the
next wave of Akhlaquna leaders
we've created a series of impactful,
interactive activations set across
Multaga in the days running up to the
awards. Alternatively these could be
placed across the city in high footfall

areas.

We'll activate our strategy by taking
users on a journey that instil ls your
values, inspires through example,

and provokes simple moral action.

*Virtue Rooms are an optional activation and could
be added to any location around Education City or

other areas.

N

VIRTUE
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PATH OF

LEADERS
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VIRTUE ROOMS

Since the awards encourage the practice of universal and
inclusive moral behavior, one part of the visitor experience
will embody these practices in simple analogous situations.

The Concept

Carefully crafted cooperative and collaborative mini-
missions provide interactive, engaging activations for the
event.

We invoke values with 4 puzzle-boxes designed to enhance
a feeling of community and collective social symbiosis, so
that participants are empowered to communicate and work
together in a safe, secure space, united by a single goal - to
exit the space together.

Each space will be followed by an educational stand-board
explaining the concept
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HONESTY

IWlumination is the key

In virtue room 1 participants help each other to open the exit
doors by shedding light on the correct (true) key, that is then
shared, so that both of them can leave. The chamber on the left
contains a set of keys. The partner on the right side, by
activating a torch light trained on the correct key, enables their
collaborator to exit. One person sheds the light, the other opens
the doors.

Honesty leads to enlightenment. A simple start to our activation

AR

68

el



SDI MARKETING

GENEROSITY
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/ Exit
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Instructions

E
Give, to get a complete picture.

Participants need to complete a basic shape
combination puzzle, by giving each other the
missing pieces of their partner’s puzzle. The
left-side has just squares, the right-side
triangles only. The solution for each side lies in
mixing a combination of both.

Generous sharing enables success for both
sides.

TOLERANCE

AL TN

ARRN
d) introctons é

Seeing another perspective forges success.

Participants shift long levers on behalf of the other
person to create open lines of regress from the
space. In order to shift the lever to exit the left

space, the participant on the right must give
priority to their partner. Once they do, their
partner is able to return the favour.

Patience and prioritization of the other, leads to
mutual benefit.

SDIMKTG.QA

MERCY
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Compassion as the central construct.

L

In the left chamber lies 2 printed cards - each card
fits a separate slot in the exit door. The same
system applies to the right chamber. The scenario
put to each participant is that the person in the
other chamber has chosen to leave without them.
Their card options are to leave without the other
person, or to forgive them, and leave together. The
forgiveness card is the option that opens the door
on either side.

By eschewing the punishment option everyone
becomes a better person.

69
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PATH OF LEADERS

Change can often seem out of reach for young people, but
seeing young leaders making positive impact in the world
allows them see themselves in the same mold. Let's inspire our
students to follow in the footsteps of our past winners.

The Concept

An interactive decision-making exhibition maze that details how
previous winners navigated the challenges that lay in front of
them to embody the Akhlaguna way of life. Participants must
find their way through the maze guided by the seemingly small
moral quandaries that inspired them to take positive action.

1) Participants enter maze and are posed with a "What Would o ‘il

You Do?” question that inspired a past winners to action. JPAu Ly, Sl

2) Participants are_ guided by their decision through one.of two Not My problem. <<< .YOUSEEanareaywrl::l O s
doors: one leading them to a dead end, the other leading Let someone else ne'gh:::rfh:’l“!15151;§6nneglected How i
them closer to the success. Chi

take care of it.

3) On other side of each correct door is an exhibition style
biography of 3 of your past or current Akhlaguna winners.

Optional: Data collection could be implemented encouraged by

the ushers with tablets. M
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Not my problem.
Let someone else

take care of it.

e
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You see an area your local
neighbourhood has been neglected
and fallen into disrepair.

72
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ACTIVATION
FLOORPLAN
OPTION A
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VALUE OF THE
DAY STEPS

Small, meaningful actions in the world creates a ripple
effect of positivity in the community, when done so in
the values of Akhlaquna.

We want to create an eye-catching activation that
provokes a “pay-it-forward” style chain reaction, asking
participants to seek out simple good deeds in their day
after playing simple arcade-style game.

These good deeds could be as simple of as waiting to
open the door for someone in need, a overdue apology
for an intolerant statement, or righting a small wrong
from the previous day. Small deeds that add up to
larger, more positive way of life.

Optional: Data Collection could be implemented and
encouraged through Ushers and Tablets.

HEY 3
AKHLAQUNA

Morals enlighten our world allell pii @51l
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CONCEPT

1. Participants are asked by the activation “How will you live
today?” as a way to encourage them to think about the
values of the award - and are then explained the activation
by a branded banner next to the steps.

2. Aclear acrylic cube at the top of the steps half-filled with
branded stress balls symbolises the combined virtues of
our community.

3. Participants take one and put it into a hole that falls through
an arcade-style pegboard game, symbolising the knock-on
effect of good deeds in the community.

4. The ball falls into 1 of 4 boxes marked with our values,
which represents the value they must be embody through
their daily good deed.

5. The participant climbs down the steps to retrieve the ball
and find out which value they must seek out intentionally
that day. They are able to take away the ball as a reminder
and gift to stranger to spread the message.
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communities
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clhiiipll acgo il < JURY SPOTLIGHTS
Entry Deadline —
St ..
OIMarch Shine a.light on the calibre of your n‘:;:al;: i
influential jury members, and offer
them a gesture of appreciation

publicly.

® Qv

999 like
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LAUNCH & DEADLINES e LR ACTIVATION CALL-OUTS

Hero graphics launch your new visual pu4nill dia gac % Drive traffic using QF and partner
identity, and introduce the concept and pall auj elopo jguuuogll ; B channels for your young audience to
values to your audience. Start early to Auwtlall] ggloll b Capmall by | gplall jpull ' AN o o come down and experience your
highlight key deadlines for participants 5 amazing activations in Multaqga.
wanting to take part. Our Jury Memaer

Prof. Mabrouk 2eid Elkheir

Director of the Hational Center for Researsh in
Islamic Sciences and Civilizstion in Algeria

el
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LEADER SPOTLIGHTS

Morals enlighten the way for our leaders to create change in the
world, so let's shine a light on the small moralistic actions that
kick-started the forward momentum of our past winners and
global leaders.

Global Leader Spotlights
Highlighting young leaders from around the world who have

famously embodied the spirit of Akhlaquna.

Local Leaders Spotlights
Highlighting winners and their inspiration for creating positive
action in the world.

SDIMKTG.QA

facebook
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Akhlaguna
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The simplest of acts car ripple Inte positive change
on & glohal level. Malati and lsahel Wiisen are pronf
of that. They were orly 10 and 12 years old,
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POST-AMPLIFICATION
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WINNER SPOTLIGHTS

Through video shorts we showcase the
greatness of this years award winners
and follow along with their story to
show the continued support and impact
the awards offer.

AWARDS HIGHLIGHTS

Recap all the best bits from this years
awards ceremony, including our
activations, with a 1-2 min highlights
video.

v
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Be an ambassador for morals
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RSVP MANAGEMENT

Guests register online and receive an E-ticket in their email and via SMS
This ticket also hold the event information such as location, social media accounts, and other relevant

information.
Guests are checked in at the doors by scanning their unique QR code attendance numbers are reported

live. Shared entry passes will be identified as already inside the venue if guests share their tickets.
Numbers of guests attending the event reports live.

[

Guest Registration

Full name

Mobile number

= +965

Additional Guest Registration

Full name E-ma

Mobile number

= +965

= +965

REGISTER

Event software

SDIM

o B
Qatar Foundation

Akhlaquna Day 2023

Visitor

Mr. John Doe

SV 00001

Dear Engineer John von Doe

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean cursus felis eros, et
sodales augue faucibus eu. Pellentesque tempus neque vel finibus vehicula. Sed in
tortor dapibus, mollis lacus eu, rutrum orci. Pellentesque lacus ipsum, interdum et
pharetra sit amet, laoreet sed velit

Lorem ipsum dolor sit amet, consectetur adipiscing elit

o
o

14-16 October

Tue Apr29 16:00-22:00
Wed Apr30 16:00-22:00
Thu Apr31 16:00-22:00
Fri May 1 11:00-22:00

Mav2 16:00-22:00
Add to Calendar

MAAKRI

10.
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REGISTRATION DESK
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INVITATION OPTION A
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INVITATION OPTION B
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UNIFORM
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LANYARDS

Mhmﬂu

With Akhlaquna
We’'ll Rise with the Future

Staff
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With Akhlaquna With Akhlaquna
We'll Rise with the Future We’'ll Rise with the Future :
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THANK YOU
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