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New Structure
3

1

3 4

2Get personal

presence Approchable Enlightment



How, When & Where
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Timeframe

Audience

Content

SEO - Linkedin

Long term - Each quarter

Target with the maximum conversion

availability of providing single product



Why SEO
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-Organic search results cover more Leads.
-Appear more credible to Leads.
-Cover more target audiance comapred to social media.
-SEO Builds Trust & Credibility.



-Connect with individuals in our target audience directly.
-Reach more professional audiance.

-Increase visibility of UBA on LinkedIn.

Why Linkedin
3





Campaign Essence
3

Products

Target Audiance

AUTOMOTIVE SOLUTION

Target with the maximum conversion

Professionalism - Reliability - Flexibility - Up to date - Simple - 

skilled resource



Campaign Essence
3
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Facebook campaign results



Facebook campaign result

Leads

Reach

Amount spent

Instagram Reach

Low Expense High Expense

One Week
13/Jan - 20/Jan 

3

3.021

10.83$ 

28

 One Week
28/Jan - 12/Feb 

37 leads 

38,273

182$
 

686

Avg Lead Cost

Avg Reach Cost

One Week

4.9$

0.20¢

Conclusion




