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63% of people have donated 48% of people prefer to be asked to
to a charity via a retailer’s donate before their digital check out
website in the last 12 months vs. donating after the cart is paid
(30% don’t have a preference)

66% of those that donated 67% of those that donated through
through a retailer's website a retailer's website felt neutral or
were women positive about being asked to give

“When shopping digitally and being asked to donate, how would you
prefer to donate?2”
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“When asked to give to a charity on a retailer's website, what information
do you want to see about the charity you are being asked to donate to2”
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Demographic Detail:
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