








TIP#2

Know Your Audience
Why: Tailoring your message
to the interests of your target

donors leads to better

engagement.
How:

Identify key supporiters
(parents, alumni, local
businesses, etc.).
Customize your message: For
example, emphasixze
educational benefits to parents,
community engagement to local
businesses.

Use surveys or informal
conversations to find out what
motivates your audience to
give.



















TIP#8

Partner with Local Businesses
Why: This taps into existing
community support and
increases your credibility.
How:

Ask businesses to sponsor your
cause in exchange for
advertising (e.g., logo on shirts
or banners, Cross
advertisement).
Collaborate on fundraising
events (e.g., a “dine-to-donate”,
athletic event sponsoring the
fundraiser&business ).
Offer mutual promotion—
feature them on your
site/socials if they help your
campaign.







TIP #10

Conduct a Post-Campaign
Review
Why: Evaluating what worked
or didn’t improves future
fandraising.
How:

Analyxze which strategies sold
the most product or got the
most engagement.

Get feedback from your team
and donors through surveys or
meetings.
Document best practices and
lessons learned in a shared file
for future campaigns.







