
As we enter our 27th year in business, we will continue to 
promote golf in Louisiana and Mississippi with the combination 
of our daily posts on our Facebook Page (@TTGgolfmagazine),
monthly digital issues and quarterly print issues. Just as spring
begins, we also produce a GOLF DIRECTORY, which has a printed
version as well as a larger and more informative digital version.
This year will be the 26th consecutive year we produce a 
GOLF DIRECTORY. We invite you to partner with us and promote
your business as we have packages to fit every budget. 
Contact Publisher John Price by phone/text (985.855.5555) 
or e-mail (TTGmagazine@yahoo.com) for questions, details or 
to reserve your spot. 

Est. 1995

Tee to Green 
Golf Magazine

2022 COMPLETE ADVERTISING PACKAGES
HOLE-IN-ONE: $10,000 

Full page ad in all four print issues and every digital publication
This package also comes with a cover story in print and digital publications
The hole-in-one package is for golf facilities only and limited to four

ALBATROSS: $7,500 
Half-page ad in all four print issues and every digital publication

EAGLE: $4,000 
Quarter-page ad in all four print issues and every digital publication

BIRDIE: $2,000 
Eighth-page ad in all four print issues and every digital publication



Printed and distributed in January,
May and September. These glossy
color publications are sent out 
to just over 200 golf facilities in
Louisiana and Mississippi. These
issues also come as a digital 
edition, allowing us to reach 
the 10,000 golfers in our 
coverage area. 

FULL PAGE: $2,200 (8”x11”)

HALF PAGE: $1,600 (8”x5.5” or 4”x11”)

QUARTER PAGE: $900 (4”x5.5”) 

EIGHTH PAGE: $600 (4”x2.75”)

Prices are per issue and there is a 

25% discount for three insertions and 

a 15% discount for two insertions

Specifically for non-golf advertisers, we have partnered
with CourseScout, which provides Virtual Golf Tours
with is impressive drone footage. Their one-of-a-kind
advertising platform provides a real-time look at 
campaign performance through your very own custom
link. Yearly packages can be purchased for as little as
$150 per month and we will waive all the set-up fees. 
For more information on advertising with CourseScout,
contact John Price at 985.855.5555. 

CHECK OUT OUR COURSE CONTENT AT WWW.COURSESCOUT.IO

PRICES FOR
MONTHLY

DIGITAL ISSUES
FULL-PAGE AD 
$600 per issue (8”x11”)

HALF-PAGE AD
$400 per issue (8”x5.5” or 4”x11”)

QUARTER-PAGE AD
$250 per issue (4”x5.5” or 8”x2.75”)

EIGHTH-PAGE AD
$150 (4”x2.75”)

DISCOUNTS
12 insertions: 25% off each ad
6 insertions: 15% off each ad

DIRECTORY
RATES 

(Print and Digital)
15,000 PRINTED COPIES

TRI-ANNUAL
PRINT ISSUES

FULL PAGE
$3,500 (8”x11”)

HALF PAGE
$2,500 (8”x5.5” or 4”x11”)

QUARTER PAGE
$1,800 (4”x5.5” or 8”x2.75”)

EIGHTH PAGE
$950 (4”x2.75”)

EENNHHAANNCCEEDD  LLIISSTTIINNGG  OONNLLYY
$250 

Contact John Price for details
985.855.5555 or TTGmagazine@yahoo.com

2021 DIRECTORY2021 DIRECTORY

Speciality publication of 
TEE TO GREEN GOLF MAGAZINE

Preferred list of public-access
courses in Alabama, Arkansas,

Louisiana, Mississippi,
Memphis, Southeast Texas 
and the Florida Panhandle

Tee to Green 
GOLF MAGAZINE  

Follow us on Facebook — @TTGgolfmagazine

ISSUE #224

MISSISSIPPI
GOLF TRAIL
MAKES ITS DEBUT

Timber Truss Golf Course (Olive Branch)

Okatoma Golf Club (Collins)
Shell Landing Golf Club (Gautier)

Bay Pointe Golf & Country Club (Brandon)

Pine Creek Golf Club (Purvis)

Natchez Golf Club at Duncan Park

This year’s Zurich Classic of New Orleans will be April
22-25 at TPC Louisiana and a limited amount of fans will be
able to watch the action first-hand on the grounds of the
tournament in Avondale.

The Zurich and PGA Tour made the announcement on
March 22 allowing up to 10,000 fans per day on the 250-acre
course.The highest priority will be given to the safety of the
players, spectators, volunteers and staff said CEO of the
Fore!Kids Foundation Steve Worthy.The FKF is the 
organization that puts on the Zurich Classic of New Orleans.

Last year’s event was cancelled because of COVID-19 and
this year’s innovative ticket option is the Best of the Zurich
Classic Pass, which is available to anyone. The ticket will
afford access to four different exclusive food-and-beverage
venues spread across TPC Louisiana.

For safety reasons, there will be a limited number of Best
of the Zurich Classic Passes sold, and each venue will have
capacity limitations. Each venue will offer shaded open-air 
seating and dishes from some of New Orleans most famous
restaurants, plus an open bar.

“With social distancing and proper safety protocols in place,
we have a safe space for everyone to spread out and watch the
best golfers in the world compete in our unique team play 
format” Worthy said.

Ticket info can be found online.The first round of the $7.4
million purse tournament starts on Thursday and play continues
each day through the final round on Sunday. Each winning 
member of the two-person team will win just over $1 million
and 400 FedEx Cup points.

The Zurich Classic of New Orleans is the only team

CONTINUED ON PAGE 47
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APRIL 2021 ONLINE ISSUE

ZURICH CLASSIC 
OF NEW ORLEANS
WILL ALLOW FANS

Tee to Green Golf Magazine — founded in 1995 — is 
now in its 26th year. Make sure you like and follow 

our Facebook Page: www.facebook.com/TTGgolfmagazine

www.zurichgolfclassic.com 
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