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Content
Hello and welcome to this edition of Spotlight. It’s the season of 
exciting events and changes. The VM & Display Awards in March, The 
Visual Merchandising and Display Show on 9-10 April, the evenings 
are lighter, and the weather is (hopefully!) starting to get warmer.
I promised you in the last edition that the BDS was changing too, 
and am delighted to reveal that, after months of consultation with 
various industry professionals and student forums, we’re changing 
our name! 

We felt that although the ‘British Display Society’ has served us well for many years, 
it seemed no longer relevant to our industry and the immense varied and creative 
talented people that we’re here to support.
I’m delighted to announce that our new name will be the ‘British Creative Retail 
Association’.
Over the next few months, our graphics will be updated and all the other legal ‘behind 
the scenes’ work completed, but we feel that the British Creative Retail Association 
will serve us well for many years to come.
Changing our name (evidently!) isn’t as simple as just thinking of a good one. There 
has been much debate, voting and consultation and it wouldn’t have been possible 
without the hard work and passion of the entire Leadership Team, so a huge thank 
you to them and our administrator Elaine for keeping us all up to date and legal.
The retail industry thrives on our creativity, we embrace it, nurture it and deliver it 
constantly without fail, season after season, year after year. Our industry is always 
inventive, always exciting and our new name, British Creative Retail Association, 
sums up all our individual talents and professional skills perfectly.
Have a great spring season,

Paul 
Paul Symes Hons.FBDS
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Book Launch
The Professionalisation of Window 
Display in Britain 1919 –1939
by Dr. Kerry Meakin

The first-year TUDublin Visual Merchandising 
students at the Technological University Dublin were 
given the project of researching Dr. Kerry Meakin’s 
book,  The Professionalisation of Window Display 
in Britain, 1919–1939. They had to produce an 
academic poster with their research and then make a 
window display influenced by the book. The students’ 
fantastic window displays showcased techniques 
featured in the book, forming a wonderful backdrop 
to Dr Kerry Meakins Dublin’s book launch. 

Right: Dr. Kerry Meakin
Left: Dr. Neville Knott

The book launch for Dr Kerry Meakin, The Professionalisation of Window Display in Britain, 
1919–1939: Modern Styles, associations, and Education, a comprehensive Guide to Visual 
Merchandising Evolution and Modern Techniques, has been a truly heart-warming experience. The 
highlight of seeing Visual Merchandising professionals, academics, colleagues, friends, family, and 
visual merchandising students, past and present, come out in droves to celebrate this fantastic 
achievement by Dr. Kerry Meakin. 

Everyone at the event had a genuinely original immersive experience influenced by traditional 
Visual Merchandising techniques discussed in the book. Dr Sorcha O’Brien, a design historian, 
said, “Every book launch should have the Visual Merchandising students do their launch; it was 
amazing”. 

Michelle Lalor, Dr Kerry Meakin and Sara O Sullivan



Maddie Langan, Conor Delaney, Sarah Dawson 

Ella Foster, Kellen Rochford, Holly Geraghty



Robert Dunne,  Caitlyn Mc Guill

Emily Lawless, Alannah Mullin, Caitlyn Smith

Niamh Gannon , Sara O Sullivan, Andrea Cash



Shape the future of 
Visual Merchandising with the 

British Display Society

Full information www.britishdisplaysociety.co.uk
Follow us on:  Instagram @the_british_display_society Facebook facebook.com/britishdisplaysociety

•	 The opportunity to network with other VM members 
within The British Display Society.

•	 Listing on the BDS website for Freelance work.
•	Opportunity to join the BDS Leadership Team.
•	 Free advertising and articles for promotion in the VM 

Spotlight magazine - circulation of 1.9m readers
•	 Additional free advertising on BDS social media
•	 Use of the BDS logo / affix for additional credibility.

Why not become a 
BDS Member?

Help and support this great industry.

Apply for BDS Membership, from only £40 per annum

‘What’s in a name” Encouraging Visual 
Merchandising as a profession - Erika Scharff

Promotion of VM. “As long as there are goods to sell, we need people to present them. “Need 
to convince retail to do more display. VM is design thinking, customer engagement, problem-
solving, offline and online, storytelling and styling, handling products, photography, composition, 
light, product presentation, diversity and versatility. It is also about creating new from old and 
reusing. It can make both the on and offline experience. 

Educational institutions need to see students as ‘customers’. What do they want? Look at 
things from a different educational experience. VM can also inform. It’s more than selling, it can 
inspire people. Show combinations that they would not have thought of. VM has a purpose to 
make people think about things, give meaning and back to storytelling. 

Does Visual Merchandising as our trade/
brand name quantify the exhaustive list  
of Visual Merchandising attributes? - Michelle 
Lalor

Names that resonate with what can define our trade: Retail, Design (domestic, commercial, 
retail, event, museum), Experience, Image, Creative, Display.

Visual Merchandising and the Retail 
Environment. What is the Future? - John Abbate

The British Display Society surveyed a range of retail professionals to gain an understanding 
of how they view the role of a visual merchandiser and the challenges the industry faces. What 
is the future of this fundamental skill in the ever-changing retail landscape, be that bricks and 
mortar stores, online channels, or virtual environments? The findings of the survey were shared 
with the congress who will be participating in the questionnaire so VM Spotlight will be covering 
this in an upcoming edition soon. 

International 
Creative Display Conference 2023

What’s in a name?



International 
Creative Display 

Conference 

What’s in a name?

Rebranding Display 

Group Session 
Discussion and Findings
•	 Concept & Design Visualiser

•	 Design, Sensory, Display, Retail

•	 Creative Design Artist

•	 Field Visual Creative

•	 Display Artist

•	 Sensory Merchandising

•	 Jack of all trades!

•	 Creative Display

•	 Experience Design

•	 Display Design

•	 Brand/retail & events

•	 Brand experience

•	 Creative Retail Design Experience Image Display Sensory  
CED Creative Experience Designer

•	 Visual Marketing Designer

•	 Thoughts on visual merchandising - perceptions around the role, that it is more 
than just displays.

•	 Global / Modern / Universal

•	 Retail in the name, and connotations with this word

•	 Creative as part of the description, but also discussed that design might 
incorporate this

•	 Instore Marketing – but also the idea that marketing isn’t seen by everyone as 
creative

•	 Visual Presentation

•	 Education link, students and recruitment not understanding what visual 
merchandising mean

•	 Visual Designer

•	 How versatile the role is, and again people’s perceptions of it. Visual Environment 
/ Environmental / Creative

•	 Retail Environments Designer, Shop Environmental Designer, Retail Creative 
Director, Retail Spatial Designer , Creative Display, Visual

•	 Presentation Designer

•	 Linking to a sector such as fashion, home, food, or even that ‘fashioning’ word

•	 Advertised alongside graphics, interiors and then a visual merchandiser, and more 
people would be draw towards ‘designer’

•	 Word ‘experience’

•	 Store Experience Manager

•	 Product Designer ‘Wizard’

•	 Display is a very British word, presentation might be a more global word

•	 ‘Experience’ as a word



International 
Creative Display 

Conference 

What’s in a name?

Rebranding Display 

Visual Display in Dunnes, 
too broad people ask what 
does it relate to, we need 
something more specific, 

visual display might be 
linked with clothing/

apparel only

Can you use only 

the word Creator, 

like a doctor, just a 

creator who then has 

a speciality?

Visual Marketing 

Designer

Arranging

Styling / Stylist

Links back to display 

meaning different 

things in different 

areas.

Creative Display, Visual Presentation Designer

Visual and 
Installation Designer

Creative Services

International Creative 

Display, looking at the 

name of the conference

Visua
l Design

er

Inspirational Solutions

Visua
l Experie

nce
 

Respons
ible

Discussion



International 
Creative Display 

Conference
 What’s in a name?

Rebranding display
FINDINGS

Visual is the old, 

experience is the 

new, and design is the 

speciality at the end

Regarding VM in education, which is 
being threatened, we must bridge the 
gap between what students are learning 
and what companies want. It is about 
imagination and curiosity. Must use 
universal words that students can use 
to explain what they are studying and 
the career that is worthy to them. They 
questioned the worthiness of using 
the name ‘retail’. If only involving this, 
why study it? Design is a name that 
has more value and is in line with other 
creative trades such as Graphic Design, 
Interior Design, etc. No one knows what 
VM is. The name needs to be broad.  
Marketing, Merchandising, and Fashion 
are also limiting. Styling is often used to 
explain VM but we do much more than 
that. The name should be short. Creative 
and Design are very similar. Visual and 
Experience are names that touch on 
everything. 

•	 Designer

•	 Visual

•	 Presentation

•	 Experience

•	 Concept

•	 Creative

•	 Solution

•	 Immersive

•	 Visual Experience Design/Er 		 10

•	 Creative Experience Design/Er	 9

•	 Visual Concept Design/Er		  5

•	 Experience Design/Er			   4

•	 Immersive Experience Designer	 2

•	 Visual Design/Er				    2

•	 Visual Presentation Design/Er 	 1

•	 Creative Immersive Designer		 1

•	 Creative Visual Design/Er		  0

•	 Presentation Design/Er			   0

•	 Immersive Stylist				    0

Potential Titles

Shortlist



Reimagining 
the Future of VM 

 

•	 The role is much more than VM - 
Less creative and more commercial/
strategy. Train students more on 
commercial /strategy side of the 
business?

•	 Less about window dressing and 
more about display

•	 More involvement in retail strategy

•	 Possible name – Creative Retail 
Strategist

•	 VM involvement in the marketing/
retail strategy should increase

•	 Floor managers challenge the VM 
daily – train VM teams to collaborate 
and communicate

•	 Job Specification - ‘Field Visual 
Merchandiser’

•	 Needs a balance between creativity 
and commerciality for student 
learning

•	 Dutch educational model – 2 year 
– commercial with creative; 4 year – 
more in depth, related to running the 
business

Notes
•	 Should work experience be in a block? 6 weeks – 

Monday to Friday

•	 Umbrella projects with other courses in the university – 
South Africa

•	 Briefs could question the ability of the brand to be 
showcased in physical and digital format - Bigger 
picture; Industry led brief; Commercial/Innovative 
and creative solutions are necessary - not just ‘pretty 
pictures’

•	 Upskill VM’s in practice – photography, exhibition stand 
design, fashion, styling, marketing, television, set design

•	 Lack of prop makers in Ireland

•	 Industry placement is vital in the course

•	 Graduates could make contact with creative directors 
where possible - phone, social media, in person

•	 Use AI to benefit your design process – the words 
inputted can be key – Know your enemy! Lean in to the 
new technology

•	 30 years from now – lifestyle orientated, sensory, 
experiential? Still all about retail and the bottom line?



•	 The role is much more than 
VM - Less creative and 
more commercial/strategy. 
Train students more on 
commercial /strategy side of 
the business? 

•	 More involvement in retail 
strategy 

•	 Possible name – Creative 
Retail Strategist 

•	 Needs a balance between 
creativity and commerciality 
for student learning 

•	 Should work experience 
be in a block? 6 weeks – 
Monday to Friday 

Findings 

Reimagining 
the Future of VM 

 

FINDINGS

•	 Upskill VM’s in practice – photography, exhibition stand 
design, fashion, styling, marketing, television, set design 

•	 Industry placement is vital in the course 

•	 Graduates could make contact with creative directors where 
possible - phone, social media, in person 

•	 Use AI to benefit your design process – the words inputted 
can be key – Know your enemy! Lean in to the new 
technology 

•	 130 years from now? Already happening! – lifestyle 
orientated, sensory, experiential? Still all about retail and the 
bottom line? 

•	 Sustainability



Innovations 
in Visual 

Merchandising
 

FINDINGS
FROM

 DISCUSSION

Education and Industry 
Innovations: what can 
we do differently and 
what do students
want from their future 
careers?

•	 “Not just about VM, we can do so 
much more”. 

•	 Teaching core principles and 
building on the application is key. 

•	 People don’t know about VM – 
“We have to explain what we do!” 

•	 Industry doesn’t understand the 
full capabilities or capabilities of a 
VM specialist. 

•	 Retail needs to be perceived as 
a desirable profession (current 
stigma). 

•	 Courses need to deliver more 
opportunity (Unit/module range 
and scope) to support awareness 
and application of VM innovations. 

•	 Digital needs to be more prominent in VM and the role 
regarding content needs to be defined. 

•	 Recognise Multi-channel capabilities and solutions 
(Omni Channel projects). 

•	 Awareness of AI implications (Use of Images/word 
prompts – physical product not required and how this 
will affect the design process. 

•	 Profitability of the VM Specialism is still important and 
needs to be quantified (ROI – Increase in revenue). 

•	 Sustainability is now built in (embedded) and evident in 
VM practise. 

•	 We keep coming back to technology – these are the 
Game Changers. 

•	 Brand experience is of the highest importance. 

•	 Immersive Brand Discovery within a physical or Digital 
environment 
 
To Note :Everyone can engage with a virtual 
environment which can be used to support and benefit 
the brands within the physical space environment



Qualifications: 
Currently in my final year at London College of Fashion studying  BA (Hons) Fashion Visual 
Merchandising and Branding. 

Experience to date:
September 2024: London Fashion Week intern - Assisted at Richard Quinn, Tolu Coker, Mark Fast 
February-March 2024: Visual Merchandising intern at Mulberry 
August-September 2024: Fashion PR intern at Purple PR
July 2023: Fashion desk intern at The Times

I have a strong interest in spatial design and retail experiences, my ideal role is working in a 
retail design agency.  I am also open to visual merchandising roles. Ideally located in London.

Over the past 3 years I have come to realise that my main interest is designing spaces, I love 
coming up with ideas and creating engaging spaces. I am continuing to focus on improving my 
digital skills to help me visualise these clearer in 3D on Sketchup and Twinmotion. I am hard 
working and put my all into my projects and am grateful for every opportunity. Over my time 
at university, I have put time into gaining experience in a variety of areas through internships 
within the fashion industry.

Experiences: 
•	 Visual Merchandising Intern | Authentic Brands Group (ABG): Supported visual merchandising 

for industry leading brands including Juicy Couture, Hunter, Brooks Brothers, Ted Baker, Reebok, 
etc. through 3D layout modeling, VM manual development, and seasonal display execution. 
Styled mannequins, managed inventory, and ensured brand consistency across showrooms.

•	 Visual Merchandiser (Freelance) | Atomic Field: Planned and executed online/offline festival 
visual campaigns, designing brand-aligned store displays and overseeing production and 
installation of display fixtures and installations. Ensuring cost-effective and timely execution.

Preferred Work & Locations: 
•	 Preferred Roles: Visual Merchandiser, Assistant Visual Merchandiser, Brand Strategist, 

Experience Designer, etc.
•	 Preferred Locations: London, Manchester, Edinburgh, Beijing, Shanghai, Hangzhou, etc.

Self-Introduction:
I am a final-year student of BA (Hons) Fashion Visual Merchandising and Branding at the University 
of the Arts London. Through academic projects and practical experiences, I have developed a 
solid foundation in visual merchandising, spatial planning and design, brand campaigns and 
strategy development. My past work includes designing window displays, assisting with store 
layout planning, showroom concept design and closely collaborating with cross-functional teams 
to produce VM guidelines for leading brands in the industry.
In addition to refining my visual merchandising techniques, I have also ventured into digital media 
interaction design and creative programming. These experiences have allowed me to explore 
how technology-driven brand storytelling can be effectively combined with market insights and 
visually translated into retail environments. Proficiency in Adobe InDesign, Photoshop, SketchUp, 
Shapr3D, and rendering software such as Enscape and Twinmotion enables me to transform 
creative concepts into feasible design solutions quickly and efficiently.
I am deeply interested in retail innovation, particularly focusing on consumer-brand interactive 
experience design and brand storytelling strategies. I look forward to contributing my skills and 
creativity to a dynamic team, using collaboration and strategic thinking to create more meaningful 
experiences for brands.

STUDENT 
PROFILE
Xinjing

Hu

STUDENT 
PROFILE
Molly
Mason



First impressions count when  
it comes to business facade!

They say don’t judge a book by its cover, but did you know that when it comes to signage and business facade, 
consumers are hugely judgy!  

79% of shoppers believe that signage quality is indicative of the product and service quality within.  

Whilst 76% of people have been drawn into stores by appealing signs that caught their eye, a staggering 75% of those 
polled admitted that a compelling sign has prompted them to make an impulse buy. #Signage=sales!

These stats from Custom Neon demonstrate the powerful influence that well-thought-out signage can have on sales, 
reinforcing that a visually appealing storefront can significantly increase foot traffic and the opportunity to sell your 
goods and services. 

Retail signage, more than ever, isn’t simply about making your business name known, it’s a vital part of the customer 
experience, and so should entice, invite, and intrigue. 

How your physical business is presented significantly shapes how consumers interact with and perceive a business. 

As consumer preferences evolve and technology 
advances, understanding and implementing 
the latest signage and visual display trends is 
crucial for retailers looking to stay competitive in a 
visually-driven marketplace.

For businesses that choose not to invest in signage, 
the outlook isn’t great. 77% of consumers have 
found themselves unable to locate a business due 
to inadequate signage. 
And  70.5% of consumers say they’re less likely to 
enter a business that doesn’t have a sign. 

So the question isn’t can you afford a sign? Can 
you afford not to?

Integrating advanced 
technologies such as digital 
displays, augmented reality, 
Data-driven signage for 
delivering personalized 
shopping experiences and 
interactive signs all go some 
way in enhancing the customer 
experience promoting loyalty 
and advocacy. 

Retailers that harness the 
power of high-quality, innovative 
signage not only boost their 
curb appeal but also strengthen 
customer engagement, 
ultimately enhancing their 
overall business success.

www.customneon.co.uk



Petter Pharmacy Crouch End, London

For Valentines 2025, we wanted to install a fun and quirky concept into this independent 
pharmacy store in Crouch End, London. 

Moving away from the traditional love hearts, we developed this concept using props such as 
wine glasses, plates and saucepans. 

We did use artificial rose heads poked into wine glasses and added burgundy hearts on the 
exterior of the window. 

It’s great to work with an independent retailer who appreciates the commercial benefits of 
having their windows dressed by professionally trained Visual Merchandisers. 



H. H. Dickman Chemist Berkhamsted, Hertfordshire

Once again, we wanted to move away from the traditional Valentines, so we 
developed a fun Road Sign concept.

Using props such as the road bollards and traffic lights, we developed signage 
which was printed on  to foamboard. 

This window is more about the concept rather than a using a large quantity 
of merchandise.

The window display has been kept low so that customers can see 
through into the store and marvel at the traditional fixtures and 
fittings. They certainly don’t make chemist shops like this anymore! 

To My 
Dearest



ANTALIS LAUNCHES PRIPLAK® R30: THE SUSTAINABLE PLASTIC 
SOLUTION FOR VISUAL COMMUNICATIONS

New Priplak R30 from Antalis has a 30% post-industrial waste content, further 
strengthening its environmental credentials.

Antalis introduces Priplak R30, a new addition to its sustainable product range, offering enhanced 
environmental benefits for the visual communications sector. Made from polypropylene and containing 
30% post-industrial recycled content, Priplak R30 strengthens its credentials as a sustainable and versatile 
material for applications such as POS displays, signage, packaging, and more.

The Sustainable Choice: Polypropylene
Priplak is crafted from polypropylene, recognised as one of the most sustainable plastics available. Its 
ecological nature and responsible manufacturing practices make it a top choice for environmentally 
conscious professionals. Compared to other plastics, polypropylene offers key environmental advantages 
that align with modern sustainability goals.
Key Features and Benefits of Priplak R30
Priplak R30 delivers exceptional performance while minimising environmental impact. Its standout features 
include:
•	 Chemically Inert: Safe and non-reactive, reducing potential harm to the environment or health.
•	 Halogen-Free: Free from chlorine, which is harmful to wildlife, plants, and human health.
•	 Phthalate-Free: Avoids plasticisers, which can negatively affect public health and ecosystems.
•	 Safe Disposal: Can be burned without releasing toxic emissions.
•	 Lightweight: 35% lighter than PVC, reducing raw material usage.
•	 Durable: Tear-resistant, long-lasting, and reusable.
•	 Fully Recyclable: 100% recyclable and capable of being recycled multiple times without loss of quality or 

strength.
•	 Closed-Loop Content: Made with 30% post-industrial recycled polypropylene for a more sustainable 

lifecycle.

Versatile Applications
Available in a white finish in 450 and 750 mic thicknesses, with a sheet size of 650 x 1100mm, Priplak R30 
is suitable for a wide range of uses, including:
•	 POS displays
•	 Signage
•	 Packaging
•	 Tags and labelling
•	 Folders and stationery

Driving Sustainable Progress
Paul Neale, Product Manager at Antalis, highlights the growing significance of sustainable materials like 
Priplak R30:
“The versatility and sustainable benefits of products like Priplak made of polypropylene have resulted in it 

being one of the most rapidly growing sustainable polymers produced worldwide in recent years, with 
this trend set to continue. Introducing superior sustainable products such as the new Priplak R30 will 
increase its popularity.”

About Antalis
Antalis is committed to delivering innovative and sustainable solutions that meet the needs of the 
modern visual communications industry. Priplak R30 is the latest addition to its portfolio, showcasing its 
dedication to environmental responsibility without compromising quality or performance.

For more information about Priplak R30 or other sustainable products, visit 
antalis.co.uk or contact Antalis on contact@antalis.co.uk





BARBARA CHAPMAN
CREATIVE CONSULTANT & STYLIST

WINDOWS • VM • EVENTS • PRODUCT LAUNCHES
MARKETING ACTIVATIONS • PHOTOSHOOTS

07718 334337
barbara_chapman@icloud.com
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www.creativeretailawards.com

FOR ALL 2024 PROJECTS
31ST MARCH 2025

FESTIVE DISPLAYS
SUBMIT YOUR Welcome to PW Shop by Projectworks London, our innovative B2B 

platform offering meticulously crafted props, window elements, 
packaging, and display items. Unique to PW Shop is its feature 
allowing clients to create detailed briefs, enhancing customisation 
and project personalisation.

This streamlined platform facilitates efficient project inquiries through 
integrated forms, departing from the one-size-fits-all model. PW 
Shop empowers B2B clients to align their briefs with project goals, 
incorporating pricing examples for informed decision-making. It 
reflects Projectworks London’s commitment to redefining B2B 
enquiry processes, delivering exceptional, sustainable, handcrafted 
solutions with a modern, interactive web experience.

projectworks.london/why-we-created-pw-shop



Sustainable Mannequins
Mothercare Riyadh

Railston Mannequins are proud to be
part of the growing emphasis on
sustainable retail environments.
These eco-mannequins were
supplied to the Mothercare store in
Riyadh as part of the global brands'
decision to replace conventional
fibre-glass mannequins across all of
its stores.

 www.railstonmannequins.com/sustainability

Go to:

 To find out more about our range of eco-mannequins.

 

Visual Display Training 

Learn the basic steps of display & composition  
 

Absolutely inspiring! A plethora of practical ideas. My sparkle has been reignited!! 

Excellent training and delivery of the course today. I have definitely learnt the basics of 
visual display. 

Really good atmosphere created by the speaker, really well delivered, her experience 
shines thorough. 

It's a really, really good course throughout, I've been enjoying it and impressed with it. 
(online) 

  

Find out more by visiting our new website! 
www.madeyoulookmadeyoustare.co.uk 

   

Short Online Course
            

 

What they say:

   
    

 

   
Done in your own time & at your own pace 
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Form it your way

ALTUGLAS™ Acrylic Sheet
Sustainable Solutions for 
Visual Merchandising

Elevate contemporary retail design with ALTUGLAS™ R-Life multi-

purpose cast acrylic sheets, a broad portfolio of sustainable acrylic 

solutions that offer a measurable product carbon footprint reduction, 

and do not sacrifice performance. ALTUGLAS™ R-Life multi-purpose 

cast acrylic sheet is made with 100% chemically recycled MMA. Scan 

the QR code to discover how our solutions can enrich your shopfitting 

applications.

Connecting ideas with solutions trinseo.com

Retail Experience
& VM Day

Visit multiple retail stores in a small group under the guidance of expert 
Visual Merchandiser Michelle De Neys and learn how retailers influence 
and inspire customers to purchase their goods and to get the customers 
coming come back for more!

Michelle De Neys is managing director of the global VM company  
MDN Display and Design Ltd. She has been a window dresser/VM for 
37 years working with premium brands such as BMW, Porsche, Radley, 
Mont Blanc, Triumph, Kuoni Travel and Nespresso. Her experience has 
taken her from in front of the camera giving her experience for VM 
videos, global VM Manager and retail experience amongst others.

Joining Michelle for this unique day will mean you see and experience 
retail with a fresh pair of eyes. It will offer you a different perspective 
on merchandising, observing what works, and what doesn’t, what’s 
important and what isn’t. We are planning to hold Retail Experience & 
VM Days at some of the biggest and best retail shopping centres in the 
UK so there should be a location within easy reach for everyone!

Further details

Costs per person are £250
The day will begin by meeting for coffee and a briefing and will finish at 
approx 4pm. There will be breaks during the day for group discussion 
and for refreshments and lunch (and to rest your weary feet!). 
Costs for travel to / from the event and for food and drink consumed 
during the day is the responsibility of the attendee.

Register your interest
To register interest in attending a Retail Experience Day with Michelle, please email:  
michelle.deneys@britishdisplaysociety.co.uk with your contact details and we’ll be in touch as 
soon as we have details of a Retail Experience Day in your area.



A Retail Experience & VM Day 
will cover the following topics:

•	Window display 
•	 The Customer Journey
•	 How retail staff interact with 

customers
•	 Pricing and sizing
•	 Outfit combinations
•	 Promotions and offers 
•	 Display stands & mannequins
•	 How retailers upsell
•	 How colours are used 
•	 Changing rooms
•	 The importance of music and 

how it effects our shopping

•  MDN can create and then deliver a strong brand identity 
for our clients through supporting our creative ideas with 
a professional experienced deliver team.

•  Our team utilise core visual merchandising strategies to 
bring retail spaces to life, drive sales into the buisness 
and ultimately deliver an outstanding customer 
experience.

•  We provide our clients with a more personal hands on 
approach whilst being able to maintain standards and 
consistency across multi national brands.

Please contact: Michelle de Neys
michelle@mdn-vm.co.uk

w w w . m d n d i s p l a y a n d d e s i g n . c o . u k

We are looking for Freelance Visual Merchandisers/display 
artists to work with premium brands across Europe and the UK.

We are looking for the right people, with the right experience 
with a passion for their craft.

As a company we deliver a strong brand identity and love what 
we do, we are looking for like minded people to join the team.

M I C H E L L E  D E  N E Y S
V I S U A L  M E R C H A N D I S I N G



Does your company supply the Retail  
or Visual Merchandising industry?

Why not become a 
BDS Corporate Member?

•	 The endorsement of the British Display Society 
•	 Association with our work in education, BDS Centres of Excellence 

and our prestigious history.
•	 Use of the BDS logo on your stationery, media and publicity 

material.
•	 Listing on the BDS website with a link to your website.
•	 Network with other Corporate Members.
•	 Opportunity to join the BDS Leadership Team
•	 Free advertising and articles for promotion in the VM Spotlight 

magazine - circulation of 1.9m readers
•	 Opportunity for your directors and staff to apply for Individual 

Membership.
•	 Additional free advertising on BDS social media

FIRST year membership only £150 - Subsequent years £200

Full information www.britishdisplaysociety.co.uk
Follow us on:  Instagram @the_british_display_society Facebook facebook.com/britishdisplaysociety

VISUAL MERCHANDISING CONSULTANCY

CREATIVE DOWNLOAD

www.creative-download.co.uk            hello@creative-download.co.uk

Creating a shopping 
environment that reflects 
your brand to ensure that 

all important customer 
experience.

From shop fronts, to 
window displays, to interior 

visual merchandising, 
product layout and focal 
points around the store, 
Creative Download will 
ensure that creativity is 

balanced with the 
commercial requirements 

of your business.



RETAIL DESIGN

BRAND EXPERIENCE
EXPERIENTIAL &

www.Northbanks.co.uk +44 (0) 2079 938 066hello@northbanks.co.uk

YOUR COMPLETE RETAIL PARTNER

info@global-mannequins.com
global-mannequins.com



Paper Lounge is here to support your VM displays, to help you make them 
stand out from the crowd. Paper Lounge transcends the noisy sameness 

of your neighbours, providing colourful, exciting and above all else, 
engaging scenes, works of art and pictures. Customers will want to jump 

right into them and immerse themselves in your story, hoping to make it theirs.

What can Paper Lounge supply for use in VM?
Pillars, display tables, plinths, walls, trees, seats, beds, stools, 

and many other styles in a multitude of colours.

Gouldiae VMS o�ers eco-conscious solutions to 

brands through upcycling and recycling VM props, 

both accompaniedby certification.

Our recycling processes materials responsibly, while 

upcycling transforms them into valuable products.

Make a positive environmental impact and create 

employment opportunities through charity initiatives.

Understanding your brands’ needs is key. 

Gouldiae prioritizes sustainability, up-cycling VM displays 

with global brands. We specialize in creating and managing 

VM solutions for fashion, commercial, and hotel spaces. 

With o ces in London and Hong Kong, and powerhouse in 

Dongguan, we manage logistics worldwide.

THE JOY OF 
UNDERSTANDING IN 
VISUAL 
MERCHANDISING 
"
Scan for our showcase

info@gouldiae.com      www.gouldiae.com
@

POSITIVE
IMPACT
WILL BE CURATED.

VISUAL
MERCHANDISING

STUDIO

YOURVISUALMERCHANDISINGPARTNER



VISUAL
MERCHANDISER

aFinnish

skissidog

COOL HUNTING 

WINDOW
DISPLAYS

STORE DESIGN

Follow:

"Visual merchandising
is not just my job. It's
the way I see and feel

the world around me." 

A successful career in visual 
merchandising should include a 
certificate awarded by the BDS

BDS Online Course
Includes: 
•	 VM Theory & Strategy
•	 Brand Identity
•	 Customer Experience
•	 Styling Mannequins & Graphics
•	 Digital

Flexible schedule
•	 Progress in your own time

Flexible payment options
• Pay in full - £475 
• Split into 2 payments - £500 (£250 each)

Full information and enrolment  www.bdsonline.co.uk
Follow us on:  Instagram @the_british_display_society Facebook facebook.com/britishdisplaysociety



“A great display is based upon 
the golden rules of composition”  

BDS Visual Merchandising 
& Display Starter Course
Includes: 
•	 How to create a display!
•	 Basic display rules & guidelines 
•	 How & where to start
•	 Inspiration & props
•	 Basics of merchandising 
•	 All in Six Simple Steps

Format:
•		Videos
•		Illustrations	
•		Demonstrations	
•		Your	own	Task	Book	

Flexible schedule: 
•		Progress	in	your	own	time
•		Pick	up	where	you	left	off

£150:00

Full information and enrolment  britishdisplaysociety.co.uk/vm-courses

Barbara Chapman FBDS
VM Consultant
Highly experienced in the 
creative, project management, 
installation and styling of 
Windows, In-store VM, Press days, 
Photoshoots, Product launches, 
Pop ups and New store openings. 
Coaching, Training & Lecturing.

freelancevisualcreativeconsultant.

A Visual merchandiser 
entrepreneur, who feels 
passionate about retail and sees 
visual merchandising as a form 
of art.

Verve Arvola ABDS

 www.skissi.com

Silvia Chialli FBDS

Windows, VM, Store interiors 
/ Retail Design, Exhibitions, 
Coaching, Training, Product 
Launches, Store Set-Up & 
Openings, Store Events, Online 
Consultant.

www.designcounty.co.uk

Krishna Antolin ABDS

Creative consultant and retail 
veteran (Ralph Lauren, LVMH) 
specialised in reinventing 
commercial spaces through brand 
storytelling, VM strategy and 

www.theinteriorscurator.com

Jane Le Bon Creative
Jane Le Bon FBDS 
VM Installations | Window display 

Events | Online styling

www.janelebon.com

Helen Goodwin FBDS 

York

Learn the basic art of Visual 
Merchandising and Display 
broken down into jargon-free, 
simple steps

www.madeyoulookmadeyoustare.

BDS FREELANCER MEMBER DIRECTORY

Zahra Falasiri FBDS
Sizzle Design London is a creative 
design studio and workshop 
specialise in Window Display 
Design and making Handmade 
Designed Pieces

www.sizzledesignlondon.co.uk

Verity Gray
Freelance retail interior designer 
and  Visual Merchandiser working 
with independent retailers, small 
businesses, design agencies and 
shopfitters.

www.veritygray.co.uk

Zaida de las Heras ABDS
Based on the psychology of sales, 
we will improve the image of 
your brand and your point of sale 
to increase your sales

www.zaidadelasheras.com



Iain Kimmins FBDS

Store Presentation and Visual 
Merchandising are the first 
brand ambassadors and the 
gate to a customer journey and 
experience

www.creative-download.co.uk

Kat Maclennan FBDS

Visual Merchandising strategy, VM 
implementation, window display 
design and VM training for store 

www.dottodot.work

MDN Display and Design Ltd
Michelle De Neys FBDS
Visual Merchandising, Window 
Design & Install, Events, 
Exhibitions, Creative Consultancy, 

www.mdn-vm.co.uk

Mags McAlpin FBDS

Northern Ireland’s premier retail 
consultancy providing bespoke 
services and training in visual 
merchandising, event dressing, 
customer service & consumer 
experiences

www.creatingretailmagic.com

Liz Johnston FBDS
My 40yrs experience covers 
styling windows, interiors and 
venues Kent, Surrey, Sussex and 
Greater London

liz@strictlyvisualdisplay.co.uk

BDS FREELANCER MEMBER DIRECTORY

Abdulrazak Mohamed

www.dnationuk.com

Unlock your retail potential 
with d.nation, a bespoke visual 

merchandising agency that 
amplifies your brand’s identity 
and captivates your audiences

Penny Maguire
Freelance Creative based in the West 
Midlands, with more than 25 years 
experience within Retail, Exhibitions, 
Trade Shows, Interior Design, Events 
and Photoshoot Styling.

penny.maguire@hotmail.co.uk

 Antalis
Europe’s leading distributor of 
paper, packaging, solutions and 
visual communication products 
for professionals
Gateway House, Bardon Business 
Park, Interlink Way, Bardon Hill, 
West Coalville, Leicestershire 
LE67 1LE

www.antalis.co.uk

Creative Download
From shop fronts to window 
displays to interior visual 
merchandising, product layout 
and focal points around the store, 
Creative Download will ensure 
that creativity is balanced with 
the commercial requirements of 
your business.

www.creative-download.co.uk

Brownings Ltd
Brownings Ltd are a trade only 
sign manufacturer, who specialize 
in bespoke sizes. Our products 
are seen on the high street daily.

Design4Retail
We turn ideas into reality with 
a multidisciplinary team of retail 
design specialists.

www.design4retail.co.uk

BDS CORPORATE MEMBER DIRECTORY

www.browningsltd.co.uk

Creative Retail Awards

www.creativeretailawards.com

Celebrating Retail Innovation

B_RD
An integrated retail design, display 
and installation agency, working 
with an extensive portfolio 
of world-leading brands. Our 
talented design studio and client 
service teams, work side-by-
side with brands to create and 
deliver innovative and enterprising 
campaigns. 

www.wearebrd.com

Carta & Wood
CARTA & WOOD is a UK based 
set design studio specialising in 
paper artistry. Creating highly 
detailed paper window displays, 
large-scale installations, event 
design, and photography props 
for leading brands, private clients 
and agencies. 

www.cartaandwood.com

Briggs Hillier
We work collaboratively with 
global brands and retailers to 
design strategic, customer-
centric experiences that produce 
outstanding return on investment. 
We deliver design that works.

www.briggshillier.com

Custon Neon UK
Custom Neon UK designs and 
manufactures custom-designed 
LED neon lights and signs. Let us 
light up your commercial event 
or workspace!

https://customneon.co.uk



icatcha

Gill Segar
Wallasey, Merseyside 
CH45 6TN   
UK

http://icatchadisplay.co.uk

Kick Graphics 
Your bespoke supplier of printed 
display graphics and signage to 
the retail and commercial interior 

www.kickgraphics.co.uk

BDS CORPORATE MEMBER DIRECTORY

Global Mannequins
Our focus is on delivering cutting 
edge quality, style and design 
alongside a flexible and efficient 
approach to all aspects of 
mannequins, visual merchandising 
and instore displays, always with 
your vision at its heart.

www.global-mannequins.com

Largehouse Design & 
Fabrication
We specialise in crafting 
immersive experiences for 
retail brands through innovative 
visual merchandising and design 
solutions across different touch-
points, for increased consumer 
engagement and brand sales.

www.thelargehouse.com

HOL Group
HOL Group is a leading creative 
company specialising in retail and 
hospitality. We support businesses 
globally - from visual merchandising, 
mannequins, shop fitting and clothes 
hangers to design services and 
consultancy. We provide original, 
engaging concepts to our customers 
along with practical sustainable 
solutions.

www.hol-group.com

Gouldiae Visual 
Merchandising Studio 
Specializing in creating, producing, 
and installing VM solutions 
for fashion retail, commercial, 
and hotel spaces. We focus on 
sustainability through up-cycling 
VM displays with global brands. 
With offices in London and Hong 
Kong. Manage logistics worldwide.

www.gouldiae.com

d.nation

www.dnationuk.com

Unlock your retail potential 
with d.nation, a bespoke visual 

merchandising agency that 
amplifies your brand’s identity 
and captivates your audiences

Luga Baruga
Luga Baruga specialises in the 
manufacture and installation 
of ideas in the physical world. 
Our DNA make up boasts 
many years of experience in 
visual merchandising, brand 
communication, props and retail 

www.lugabaruga.co.uk

Mad About Design
Retail Design Agency

Gilmoora House, 57 – 61 
Mortimer Street, London 
W1W 8HS

Tel: 020 3598 3138   

www.themadpeople.com

Paper Lounge
 We supply sustainable, 

strong, durable and cost-
effective concertina Visual 
Merchandising and display 

furniture. 

 www.paperlounge.co.uk

Helen Goodwin FBDS 

York

Learn the basic art of Visual 
Merchandising and Display 
broken down into jargon-free, 
simple steps

www.madeyoulookmadeyoustare.

Project Works London
Specialise in creative visual 
merchandising ideas. 
From concept development to 
production
Unit 12 Shakespeare Ind. Est.,  
Shakespeare St., Watford,  
Herts,  WD24 5RR

https://projectworks.london

BDS CORPORATE MEMBER DIRECTORY

Northbanks
Retail Design Agency
67 Grosvenor Street

London W1k 3JN

www.northbanks.co.uk

Quad POS UK
Quad POS specialises in effective 
shopper marketing solutions, 
POS materials, and packaging, 
including idea generation, 
construction, design, production 
and transportation. We are 
the exclusive distributor of 
the famous Lamà® Display 
: lightweight, customizable, 
delivered flat and pops up in 
seconds!

www.quad.eu

Railston
Railston offer the full retail 
display package - we design, 
prototype, value-engineer, 
test, procure, store, pack and 
transport to locations across the 
globe.

www.railston.com

Shimmerwalls 
We offer an extensive range of 
high end fabrics and products 
to suit a wide range of Visual 
Merchandising needs and style.

www.shimmerwalls.com

Replica
Creative workshop, producing 
exceptional quality replica food 
displays and bespoke creative 
retail installations for marketing 
and seasonal campaigns.

www.replica.co.uk

Nathan Ward is a London-based 
Paper Artist Image Maker. I 

Intricately crafted paper 
illustrations and animations, 

including large-scale sets, window 
displays and installations.

www.thisisnathanward.com



BDS CORPORATE MEMBER DIRECTORY

VM and Display Ltd
Organisers of the highly 
successful and long running 
Retail Visual Merchandising and 
Display Show and the Retail 
Visual Merchandising and Display 
Awards

www.vmanddisplay.com

Trinseo UK Ltd.
Trinseo is a speciality material 
solutions provider, and a leading 
manufacturer of PMMA that 
partners with companies to bring 
ideas to life in an imaginative, 
smart and sustainability-focused 
manner.

www.trinseo.com

The Map Group

www.tactology.co.uk

The Graphical Tree
An award-winning large format 
print and display specialist based 
in Central London, with projects 
covering a variety of sectors 
including retail, events, the arts, 
and property.

www.thegraphicaltree.com

Liz Johnston FBDS

Kent, Surrey, Sussex and Greater 
London

My 40yrs experience covers 
styling windows, interiors and 
venues

Email: liz@strictlyvisualdisplay.co.uk

The BDS Leadership Team comprises of experienced Visual Merchandising professionals and experts in the industry, who also volunteer 
their time to manage the BDS.  It is their passion and enthusiasm for VM and Store Presentation that drives the industry to 
maintain standards and ensure Visual Merchandising is not a dying art.

Meet The BDS Leadership Team

Helen Goodwin FBDS       

Visual Stylist, Creative, and 
Trainer

Liz Johnston FBDS
Director         

VM Stylist     

Director, BDS Tutor and 
BDS Archivist
John Abbate FBDS         

VM & Store Design Consultant   
      

Director & Treasurer 
Iain Kimmins FBDS

Visual Merchandising 
Consultant

Director, Vice Chair,  
and BDS Tutor
Barbara Chapman 
FBDS                  

Creative VM Consultant & 

Assistant Treasurer 
Nigel Fisher FBDS     

Freelance IT Consultant

Edward Stammers MA, 
PG Cert        

Programme Director - 
Fashion Marketing, Branding 

Kat Maclennan FBDS              

Visual Merchandising 
Consultant

Chair, Director
Paul Symes FBDS              

Design Director at Reynolds/
Symes	



Recognising Excellence

admin@britishdisplaysociety.co.uk
www.britishdisplaysociety.co.uk

Follow us on:  
Instagram: @the_british_display_society

Facebook: facebook.com/britishdisplaysociety

Welcoming Visual Merchandisers and companies to join us.
See our website for all the benefits of membership.

Representing the Visual Merchandising profession
S P O T L I G H TVM


