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VVelcome

A warm welcome to the September edition of VM Spotlight!

As this edition is being composed, we received the sad news that lain Kimmins
has stepped down from his post as Chair after five years of staunch service. We
thank lain for his tireless work for the BDS and wish him well as he turns his
attention fully to his own business now. Thank you and good luck lain.

Barbra Chapman FBDS, had the pleasure of visiting the Undergraduate Class of
2024 Exhibition at London College of Fashion. As a BDS Centre of Excellence,
they certainly lived up to the award! As you will see on pages 4 - 7, Barbara
describes it as ‘an eye watering exhibition of some of the most brilliant students
work’. Do take a look.

In the following pages, The London College of Fashion is also offering ‘Help to
grow management’ 1:1 mentoring to develop a custom growth action plan for
your business. All the details are on pages 8 - 9 with links and contact details.
VM Spotlight is moving to quarterly publications. Our next edition with be the
December Christmas Special, so make sure you submit your seasonal creations
in November to be included in the next issue.

Until then, we wish you great creativity in all you do,

‘The BDS leam
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submit such material.

2. The British Display Society will not accept liability for any claims, costs, or damages that arise from the content submitted by contributors.
The sender and/or author will indemnify the BDS against any claims in connection with the material submitted.
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It was so great to meet with Demetra and to chat with
the students about their work and their progress
throughout the year (I had previously presented to
some of these students) it was so brilliant to hear
how things were going for them and what they had
been up to in their final year. | chatted to one of

u al = london college Fushiun
= of fashion business
school
the students Charlie Quiney and asked him how his

\/iSitiﬂg the Opeﬂiﬂg night Of the year had been and what he had been up to. | was

so impressed to hear he had spent some time on a

Undergraduate G|aSS Of 2024 Exhibition placement at Dior. | asked him to tell me a bit more

about it...

at LOﬂdOﬂ GO”ege Of FaShiOn “During my Bachelor's at LCF, | undertook a

by Barbara Chapman FBDS !olacement yegr at Dior Parfums & Cosmetics. This

industry experience was the most valuable moment
in my education. Thanks to the BDS and the LCF
staff, | was prepared to undertake a coveted
internship at Dior, and use my skills given to me in a
professional setting. During this internship | had the
honour of managing independent projects, such as
internal conferences, mini sites, and POS rotations
for a number of doors. This experience prepared
me for my final major project and London College
of Fashion”

What an amazing and invaluable experience it must
have been for Charlie! It was so good to hear his
journey. I had remembered meeting with Charlie the year before when John Abbate FBDS and | had visited the college
and had presented some of our work to the students. | asked Charlie what it meant to him to have been part of the
BDS? ...

DEMETRA WITH ONE OF HER STUDENTS KATIE BRAY

“Being part of the British Display Society, via London College of Fashion, ensured we were kept connected to the
wider VM society. The BDS offered collaboration, education and connections to our wider peers and future colleagues.
Barbara from the BDS visited us at LCF to educate us on the multi-faceted industry.

THE LONDON COLLEGE OF FASHION STRATFORD CAMPUS

Last month | had the absolute pleasure of visiting the Undergraduate Class of 2024 Exhibition
at London College of Fashion in their new(ish) campus in Stratford. East London. Nestled in its
home tucked between the Olympic Stadium and the sumptuous new V & A and Sadlers Wells
sites, the college was home to an eye watering exhibition of some of the most brilliant students
work.

As a Director of The British Display Society and with LCF being one of our Centres of Excellence,
it is always good to see what amazing work the students are producing. | was eagerly awaiting
what talent | would see. | was not disappointed! The work on display at the show was a beautiful
eclectic mix of multi-disciplinary design, including store design, visual merchandising, digital
design, fashion design, theatre costume design and illustration. It never ceases to amaze me
that the standard of work produced by the LCF is so high. | saw some breathtaking stuff, in all
genres.

I met with Demetra Kolakis on the night, Course Leader for BA Fashion Visual Merchandising and
Branding, and she showed me around the work of some of her students.

CHARLIE IN FRONT OF A PRESENTATION OF SOME OF HIS OWN WORK
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A SNAPSHOT OF SOME OF CHARLIE’S WORK

| then went on to view some other work from
graduates across different genres. The exhibition
was utterly amazing. | could not believe how good
the standard of work was. It is so comforting to
know that there is such an insanely high standard
of students graduating from the LCF. The future
is indeed bright whilst we have such amazing
organisations at LCF (and their amazing lecturers
- Demetra, you know we’re talking about you!) at
the forefront of design.

| would like to thank Charlie and Katy for taking
time to chat to me and to Demetra for showing me
around and also her continued and unwavering
support of the BDS.




HELP TO GROW.

MANAGEMENT|
HM Government
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THE DOOR IS []P[N (g

Help to Grow Management (HtGM) is a wonderful opportunity
for eligible SMEs to boost their leadership skills and their
business performance. It is well known that when business
owners/leaders invest time in their personal development,
their business will also grow. The programme is delivered
by business experts here at Fashion Business School, LCF
and our recent HtGM alumni have said that the programme
has been ‘transformational’ and an ‘excellent experience’,
particularly, meeting and networking with SMEs ‘in a similar
position to ourselves’. Moreover, HtGM is 90% funded by the
UK Government and if you are an alumnus and/or networked
with UAL and meet the eligibility requirements, we can offer
you a bursary so the entire 12-week programme, including 1-1
mentoring, will be fully funded.

Y[lll JUST NEED T0 STEP THROUGH IT

Take your business to the next level with the Help to Grow
Management course. Delivered by leading business schools
across the UK, the course offers:

® 1:1 mentoring

® 50 hours of in-depth training (developed by businesses
and course experts)

® Support to develop a custom Growth Action Plan

for your business Formoreinformation please emailus Helpto Grow: Management

h2gm@fashion.arts.ac.uk or to view our Help to Grow web page
and alumni videos, please click here or to register onto a cohort
please register here.

® Networking with other local business leaders

Reglster now:

We look forward to hearing from you,
FBS Help to Grow team

Delivered in partnership with:
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d.nation
Pop-Art VWindow

A Vibrant Fusion of Colour and Modern Design

Home Centre, a leading furniture
store in the Middle East, recently
showcased its innovative window
display project, “Pop-Art Window.”
This striking visual presentation
was rolled out in its Mall of Emirates
showroom, targeting a younger
customer base and transforming
storefronts into vibrant showcases
of contemporary style and creativity.

The Pop-Art Window display celebrated
bold, modern prints and an eclectic mix
of colourful furniture. Inspired by the
energetic and playful essence of pop art,
the display featured a dynamic fusion of
vibrant hues. Each piece of furniture was
carefully selected and arranged to create
an eye-catching scene that sparked the
customer’s imagination.

The design team’s vision was to create
a window display that attracted the
attention of a younger audience and it was
an inspired experiment with colours and
patterns. By integrating bright, cheerful
colours with modern furniture designs,
the Pop-Art Window served as a source of
inspiration for home décor enthusiasts.

From bold cushions to fun-coloured furniture in
vivid yellows and pinks, the display showcased
the power of colour in transforming a living
space. The juxtaposition of different prints and
textures encouraged customers to embrace a
more adventurous approach to interior design.

The window was accompanied with a landing
table display that communicated the same
product and concept, but it was also beefed up
with other products that added to the overall
vibrant concept.

The Pop-Art Window project highlighted Home
Centre’s commitment to innovation and design
excellence. By bringing a touch of artistic flair
to its storefronts, Home Centre enhanced the
shopping experience. It reinforced its position
as a trendsetter in the furniture industry.

Customers found endless inspiration and ideas
in the Pop-Art Window display, helping them
create spaces that were uniquely theirs.

www.dnationuk.com
info@dnationuk.com




Lane/ opens a new leisure venue
N Altrincham, designed by Briggs Hillier

Lane7 strengthens its position on the competitive entertainment scene with the opening of a new
leisure venue in Altrincham designed by Briggs Hillier

Creative design studio, Briggs Hillier, designed a Lane7 venue that offers a captivating brand experience through
strategic environment design and considered creative interior schemes - prioritising the customer experience to
optimize dwell time and customer spend.

BRIGGS HILLIER.

Evolving the Creative Scheme - Working with key elements of the existing creative that delineates Lane7’s
identity, Briggs Hillier applied an evolved interior scheme to the competitive entertainment brand’s new Altrincham
venue that sits on the ground level of the Stamford Quarter Foundation building. Together, the designs of each
activity zone tell a compelling brand story and capture the energetic personality of Lane7. Designed for maximum
impact at night, if the draw of a crowd doesn’t attract passers-by, the discernible high-energy interior comprising
of illuminations and dynamic tickertape signage, certainly will.

Introducing a dramatic evening of amusement - Setting the stage for a dramatic evening of amusement,
customers are met with a theatrical interior illustrated through tactile materials, from red fabric curtains and
reflective surfaces. Customers are invited to visit the timber clad games’ check-in desk before stopping by a
stunning, ‘oil-stained’ iridescent metal bar with a concrete top where they’ll find a “delicious range of drinks,
cocktails, hard shakes, and alcoholic slushies”.

Embracing the Benefits of Vertical Drinking - Not encouraging customers to sit for too long to keep energy
levels high, the creative studio designed a limited amount of fluent high-level seating configured to aid natural
customer flow and encourage participation in the surrounding arcade and party games on offer, from ping pong
and shuffleboard to pool and air hockey. Further bespoke furniture can be found in and around the venue’s
bowling zones to complement the respective schemes, from red plush benches to pipework seating topped with
leather.

Harnessing the Pleasure of the Unexpected -
From a darts zone characterised by blue geometric
foam panels to a vivid pink beer pong zone setin a
graffiti immersive corner, Briggs Hillier orchestrated
a provocative customer experience by harnessing
the pleasure of the unexpected. Switching up the
interior scheme from one zone to the next, they
also created a change of pace that engenders a
heightened energy among customers. Anchoring
the dynamic interior scheme is a core palette
comprising of dark woods, bright neon-coloured
accents, illuminations, and signature Lane7 graffiti
murals.

The Main Event - Rooted in the brand’s identity,
bowling at Lane7 will always be the star of the show
which is why Lane7 Altrincham houses not one, but
three bowling zones that draw on some of the best
lane aesthetics to-date. Venture past the bar and
you'll reach lanes 1-3 exhibiting graffiti artworks
in pinks, reds and oranges, punctuated with
contrasting blue spotlighting for further sensory
incitement. Venture further still and you will reach
the partially concealed premium lanes reserved
for VIP bowlers marked in a red luxury aesthetic
with mesmeric angular lighting, but not before
hitting lanes 4-7 lined with timber panelling and
characterized by a polychrome graffiti mural above.

Encouraging Exploration & Discovery - Lane7’s signature graffiti was used as a tool to encourage exploration
and aid navigation of the multi-purpose entertainment venue. Explore the perimeter and things start to get even
more playful; customers will discover a ‘Kissing Booth’ where they can acquire a photo souvenir of their evening,
and a brand-new karaoke room concept empowering them to sing and dance like no one’s watching. The private
karaoke room devours customers in arresting illuminations, mirrored walls overlaid with pink vinyl, and a shower
of glitter-like lighting emanating from an oversized disco ball hanging overhead.

Briggs Hillier designed an entertainment and leisure venue fit for ‘Competitive Socialising’ - a growing
trend based on rising demand for social spaces that put entertainment and leisure activities at the
centre.

Design by Briggs Hillier https://www.briggshillier.com



Shimmerwalls x Drunk Elephant Pop-Up

Shimmerwalls partnered with Drunk Elephant for a
stunning pop-up event in Soho, London. The project
covered an entire building’s facade with shimmering
pink iridescent sequin panels for a pop-up event in
Soho, London. This striking installation on Greek
Street featured nearly 500 sequin panels adorned
with over 60,000 sequins, transforming the building
into a captivating landmark that drew the attention
of countless passers-by.

For your custom projects speak to one of our team

I
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BRIGGS H I LLI ER. https://www.briggshillier.com shimmerwallsusa.com
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Key Festive Trends

email Claire at cjrdisplay s@gmail.com to
book in your consultation

Preserving personality in any space this festive season.

These key trends can be translated to anywhere. Whether you love glitz and glamour
or tradition and nostalgia, the underlying theme throughout all the key trends is fun
and escapism this year.

Metal Maximalism

This combines gold, silver and a hint of retro. The key to this look being successful is
to ignore Coco Channel for once and when you leave add more! The combination of
silver and gold creates real opulence, you can adapt this to suit your style. To create
something more modern use gold and silver glitter balls together with lamenta (yes
lamenta its back!) or classic baubles and bows for something more traditional.

Disco

Get your groove on with this look. A key element to this is disco balls of all colours
and sizes. Pair the disco balls with quirky bright ornaments and fun 70’s emblems. For
once, all that glitters is golden! Finish off with fringing, tassels and why not chuck on
some lamenta.

Woodland

This is more natural and combines earthy tones such as brown, terracotta and green
(there’s always room for a bit of glitter though). For fun and depth add in some
woodland creatures and mushrooms.

Modern Nostalgia

This look creates a modern cosy warm feeling. The combination of Nordic and New
England coastal styles is the ultimate in understated elegance. The beautiful muted
tones sitting along side natural wood and white accents means it will look great
anywhere.

Tropical Yuletide

Our rediscovered love of houseplants is a strong influence on this theme, you don’t
have to just dress up a traditional Christmas tree. Who says you cant give your Yucca
a glow up? Use decorations in luscious greens, popping pinks, tropical oranges, regal
purple and glittering gold. To really take this theme to the next level, add in some
gorgeous butterflies, hummingbirds and flamingos.

Sweet Treats

Adorn your tree with all things sweet and tasty. There are lots of decorations out
there to really make this theme zing, whether it’s ginger bread tied with gingham or
ornamental macarons, cupcakes and candy canes. The best thing about this theme is
that it’s as versatile as you make it. You can go traditional with red whites and greens
or light and bright with pastels and glitter.

Chinoiserie

The influence of Bridgerton is going to continue through to Christmas (and probably
beyond). This is ultimately opulent with beautiful florals, birds and butterflies. To add
a real touch of regal elegance add in some silk or velvet bows that would even impress
Lady Whistledown.

Recurring elements
There are some things that transcend trend boundaries this year ...

Mushrooms add magic whether they be traditional red and white or covered in mirror
tiles they have spread their spores and spawned everywhere this year.

Butterflies in pastel shades, gleaming glitter, natural colours or outlandishly opulent
you can use these to add a touch of playful beauty with any theme.

Bows, they tie anything together. They can be made in any colour or fabric and cost
what you’re willing to pay. Whatever theme you prefer, add in a bow then take a bow.

If you’d like to see how any of these themes can be incorporated into your shop
window and retail space please get in contact to book your free consultation. This can
be in person (depending on location I’'m based in Dorset), via zoom or over the phone.

| look forward to hearing from you and elevating your space together.
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Susan Li s
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Visual merchandiser and florist L L o

As a visual merchandiser and florist, Susan has used her dry /preserved flower product designs to complete
various projects since graduating from Seneca’s Visual Merchandising Arts program.

Her work includes studio interior decoration (projects 1, 2, 3) and booth displays for the Home + Gift show
in Toronto from 2023-2024 (booth designs 1, 2). Drawing from her background knowledge, Susan aims

to share the most beautiful scenery with the public through her design and arrangement while promoting
her products at the exhibition.

Instagram @65studio_ca Email: csusan2011@outlook.com

PROJECT 2
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PROJECT 1

PROJECT 3



Dasi Namio
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Dasi Namiq, a BDS member, has attended Strode’s and Windsor Sixth . 'E'v,-}". T N
Form College, earning a National Extended Diploma - BTEC Level 3 | E y E II%I
in Fashion, Interior, and 3D Design. Currently, he is studying Visual & : W=

Merchandising for Fashion at the Fashion Retail Academy, pursuing a BTEC
Level 4.

—

Along with his work this is Dasi’s outlook on VM.

Visual Merchandising is ever evolving and constantly expanding into a
larger topic, gaining more attraction from the masses. From attending

a level 4 course at Fashion Retail Academy - Visual Merchandising

for Fashion, | have learned that Visual Merchandising is a spectrum

of different skills and techniques. From online into in-store, Visual
Merchandising is incorporated everywhere you look. Studying at this
college has taught me Visual Merchandisers are much more than Visual
Merchandisers. They are stylists, designers, artists, architects and cover
many more areas of work within the title of a Visual Merchandiser.
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Victoria Santos

The world of visual merchandising offers an incredible opportunity
to showcase newly acquired skills and present unique, creative
ideas in retail. This role aims to increase sales, attract new
customers, and create memorable shopping experiences through
innovative window displays. It’s a versatile job that allows
individuals to explore new interests and gain a wide variety of skKills
in a progressive field.

After attending the Fashion Retail Academy, | realized that visual
merchandising is not just a job title but also a profession and a
hobby. Through the Level 4 Visual Merchandising course, | learned
many skills, including creative thinking, understanding consumer
behavior, commercial awareness, attention to detail, branding,
designing store plans and displays, visual presentation, Photoshop,
organization, and new fashion vocabulary.

In addition to my studies, | had the opportunity to gain hands-

on work experience for a month at M&S, provided through the course. | am grateful for this experience, as it
allowed me to work with visual merchandisers in various roles. | worked in the mock shops at both Westfield
malls (Stratford and White City) alongside VM managers, window coordinators, and at the head office. This
experience gave me insight into both the physical and administrative aspects of the job, confirming my desire
to pursue this career permanently.

For my final project, | created a visual merchandising service specifically for charity stores. | am passionate
about helping the environment and those less fortunate, so | donate clothes and items | no longer use to
charity and recycle. This inspired me to develop a project aimed at encouraging people to understand that
pre-loved clothes can be cherished again. Shopping second-hand helps save the earth by promoting the cycle
of life. To achieve this, | collaborated with Oxfam to raise awareness and encourage donations of good-quality
clothes instead of discarding them.
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The entries are in and the countdown has
begun to reveal who will be walking away with
the most prestigious accolade in the industry.

Join top industry leaders to network, share insights, and celebrate
the most innovative achievements. This year, we're turning it up
another level with an unforgettable night of entertainment and
celebrations that perfectly complement the prestige of the awards.
Don’t let this opportunity pass you by—secure your tickets today and
ensure you're part of shaping the future of retail!

19th September - Eight Embankment

Serious about winnin

The Creative Retail Awards are much m
than a mere accolade; they represent a
pinnacle of achievement in the retail in
Garnering a nomination or winning on
these awards is a testament to innov
excellence, and leadership.

www.creativeretailaward
Hcreativeretailawards




BRIGGS HILLIER.

We create brand
experiences
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COMMUNICATIONS

INSIGHTS &
STRATEGY

We’re a creative design studio that partners with brands and retailers to
create engaging physical spaces that connect with consumers.

briggshillier.com

BARBARA CHAPMAN
CREATI VE CONSULTANT & STYLI ST

WINDOWS e VM e EVENTS ¢ PRODUCT LAUNCHES
MARKETING ACTIVATIONS ¢ PHOTOSHOOTS

07718 334337
bar bara_ chapman@ cl oud. com
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Vi Providing exquisite
P hangers to the world’s
..-E'f best brands

European Manfacturing | FSC Certified
ISO92001 Management Systems | EUDR Compliant

info@hol-group.com
www.hol-group.com
www.hangersoflondon.com




marketing experience

Creating shopper

Quad Europe are global leaders in high-quality,
innovative and sustainable pop-up cardboard
Point-of-Sale (POS) displays, free-standing
display units (FSDUs), countertop displays and o
premium packaging X
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Contactus

Stephen Back (Sales Director) @ Quad POS UK

Gable Barn, Dovecote Yard, Pilton Lane, Wadenhoe, Northants. PES 5SU

Tel: +44(0) 1832720464

Mob: +44(0) 7969 223320 Book a FREE POS

Email : swback@quad.com c on sult 3 tion

HehHatadel Session! CWWW. IVM ANDDISP LAYS H OW COM

CALL +44(0)1945 420068 OR EMAIL ENQUIRIES@VMANDDISPLAY.COM
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Mad About Design Rie Scan me to meet the

MAD people...

To learn more about MAD, or for any lovely
retail requests please get in touch:

www.themadpeople.com *

hellomad@themadpeople.com 5
Gilmoora House, 57 — 61 Mortimer Street, [B ] In]

London W1W 8HS

Creativity requires a bit of MADness... ’ 44 (0203579 159

@madaboutdesignltd
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Off the shelf or bespoke, mannequins or
props... Window France, supplier to the
world’s most prestigious fashion brands. Welcome to PW Shop by Projectworks London, our innovative B2B
platform offering meticulously crafted props, window elements,
packaging, and display items. Unique to PW Shop is its feature
allowing clients to create detailed briefs, enhancing customisation

and project personalisation.

This streamlined platform facilitates efficient projectinquiries through
integrated forms, departing from the one-size-fits-all model. PW
Shop empowers B2B clients to align their briefs with project goals,
incorporating pricing examples for informed decision-making. It
reflects Projectworks London’s commitment to redefining B2B
enquiry processes, delivering exceptional, sustainable, handcrafted
solutions with a modern, interactive web experience.

CREATIVE
PRODUCTION
STUDIO
WINDOW
— FRANGCE

_ projectworks.london/why-we-created-pw-shop
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Railston
MANNEQUINS

Railston Mannequins are proud to be
part of the growing emphasis on
sustainable retail environments.
These eco-mannequins were
supplied to the Mothercare store in
Riyadh as part of the global brands'
decision to replace conventional
fibre-glass mannequins across all of
its stores.

Go to:

www.railstonmannequins.com/sustainability

To find out more about our range of eco-mannequins.

|fisual Displasy Training

Learn the basic steps of display & composition

Done in your own time & at your own pace

£ 150 00

(DRl ey sayy

Absolutely inspiring! A plethora of practical ideas. My sparkle has been reignited!!

Excellent training and delivery of the course today. | have definitely learnt the basics of
visual display.

Really good atmosphere created by the speaker, really well delivered, her experience
shines thorough.

It's a really, really good course throughout, I've been enjoying it and impressed with it.
(online)

?MWW@%WWWW’

www.madeyoulookmadeyoustare.co.uk




DISPLAY |

showcasing your products

The
Graphical

Tree
Central London specialists

VISUALLERG AU g‘;?;‘gfa‘:rmdt print

£
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DISPLAYS SCENOGRAPHY FURNITURE g
Displays for shoes, bags, Execution of projects for special Shelves, folding tables, %
wallets, belts, key chains, dates such as Mother's Day;, bookcases, racks with LED lighting 0
hats and caps, jewelry, Valentine's Day, Black Friday, Christmas for clothing, counters and balconys '_E
accesories, among others. and all other commemorative dates. for accessories, and more. o 8
E -
L)) L
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British Display Society
Keeping VM in the Spotlight

Retall Experience
& VM Day

_Strategy & Insight

Visit multiple retail stores in a small group under the guidance of expert
Visual Merchandiser Michelle De Neys and learn how retailers influence
and inspire customers to purchase their goods and to get the customers
coming come back for more!

_Experience &

Michelle De Neys is managing director of the global VM company
MDN Display and Design Ltd. She has been a window dresser/VM for
37 years working with premium brands such as BMW, Porsche, Radley,
Mont Blanc, Triumph, Kuoni Travel and Nespresso. Her experience has
taken her from in front of the camera giving her experience for VM
videos, global VM Manager and retail experience amongst others.

Retail Design

3n°o0d°|Ip3apubisep®ofiay | 2S¢ €07 SSTLO | Iersad]

*JqISSO PRI SeIP]

_Brand Storytelling

Joining Michelle for this unique day will mean you see and experience
retail with a fresh pair of eyes. It will offer you a different perspective
on merchandising, observing what works, and what doesn’t, what's
important and what isn’t. We are planning to hold Retail Experience &
VM Days at some of the biggest and best retail shopping centres in the
UK so there should be a location within easy reach for everyone!

_Realisation

Further details

Costs per person are £250

The day will begin by meeting for coffee and a briefing and will finish at
approx 4pm. There will be breaks during the day for group discussion
and for refreshments and lunch (and to rest your weary feet!).

Costs for travel to / from the event and for food and drink consumed
during the day is the responsibility of the attendee.

Register your interest

To register interest in attending a Retail Experience Day with Michelle, please email:
michelle.deneys@britishdisplaysociety.co.uk with your contact details and we’ll be in touch as
Scan to see our work soon as we have details of a Retail Experience Day in your area.

www.design4retail.co.uk



A Retail Experience & VM Day
will cover the following topics:

MICHELLE DE NEYS

VISUAL MERCHANDISING
Window display
The Customer Joumey

How retall staff interact with
customers

Pricing and sizing

Outfit combinations
Promotions and offers
Display stands & mannequins
How retailers upsell

How colours are used
Changing rooms

The importance of music and
how it effects our shopping

* MDN can create and then deliver a strong brand identity
for our clients through supporting our creative ideas with
a professional experienced deliver team.

* Our team utilise core visual merchandising strategies to
bring retail spaces to life, drive sales into the buisness
and ultimately deliver an outstanding customer
experience.

* \We provide our clients with a more personal hands on
approach whilst being able to maintain standards and
consistency across multi national brands.

We are looking for Freelance Visual Merchandisers,/ display
artists to work with premium brands across Europe and the UK.

We are looking for the right people, with the right experience
with a passion for their craft.

As a company we deliver a strong brand identity and love what
we do, we are looking for like minded people to join the team.

Please contact: Michelle de Neys
michelle@mdn-vm.co.uk

www.mdndisplayanddesign.co.uk




Keeping VM in the Spotfight

Does your company supply the Retall
or Visual Merchandising industry?

Why not become a
BDS Corporate Member”?

The endorsement of the British Display Society

Association with our work in education, BDS Centres of Excellence
and our prestigious history.

Use of the BDS logo on your stationery, media and publicity
material.

Listing on the BDS website with a link to your website.
Network with other Corporate Members.

Opportunity to join the BDS Leadership Team

Free advertising and articles for promotion in the VM Spotlight
magazine - circulation of 1.9m readers

Opportunity for your directors and staff to apply for Individual
Membership.

Additional free advertising on BDS social media

FIRST year membership only £150 - Subseguent years £200

Full information www.britishdisplaysociety.co.uk
Follow us on:; Instagram @the_british_display_society Facebook facebook.com/britishdisplaysociety

CREATIVE DOWNLOAD >

VisuAL MERCHANDISING CONSULTANCY

Creating a shopping
environment that reflects
your brand to ensure that

all important customer
experience.

From shop fronts, to
window displays, to interior
visual merchandising,
product layout and focal
points around the store,
Creative Download will
ensure that creativity is

balanced with the
commercial requirements
of your business.

www.creative-download.co.uk
hello@creative-download.co.uk




EXPERIENTIAL &
BRAND EXPERIENCE

YOUR COMPLETE RETAIL PARTNER

—

o " N
t@gqmm L ’
- LACE ) el

WWW NURTHBANKS C0.UK I HELLU@NURTHBANKS CO. UK I +44(0) 2079 938 066



ALTUGLAS™ Acrylic Sheet

Sustainable Solutions for
Visual Merchandising

Form it your way

Elevate contemporary retail design with ALTUGLAS™ R-Life multi-
purpose cast acrylic sheets, a broad portfolio of sustainable acrylic
solutions that offer a measurable product carbon footprint reduction,
and do not sacrifice performance. ALTUGLAS™ R-Life multi-purpose
cast acrylic sheet is made with 100% chemically recycled MMA. Scan
the QR code to discover how our solutions can enrich your shopfitting

applications.

Connecting ideas with solutions

trinseo.com

DISPLAY

showcasing your products

SCENOGRAPHY

Execution of projects for special dates such
as Mother's Day, Valentine's Day, Black Friday,
Christmas and all other commemorative dates.

: DISPLAY STYLE  PIsPLAYs

FOR OVER 20 YEARS WE HAVE BEEN Eéslt";alz': lez:&"sei';zi?:f:e:s'
OFFERING VISUAL MERCHANDISING el y i tf] '
SOLUTIONS FOR THE MAIN RETAIL BRANDS. JeWeTry, accesories, among Others.

Sao Paulo - Brazil @display_style

‘gl-(l)lgll-:’ll)b‘l,gDE @ +55 11 94208-0179 marketing@displaystyle.com.br

@ www.displaystyle.com.br




YOURV/SUALMERCHANDISINGPARTNER

I‘

!
THE JOY OF
UNDERSTANDING IN
VISUAL
MERCHANDISING

Understanding your brands’ needs is key.

Gouldiae prioritizes sustainability, up-cycling VM displays
with global brands. We specialize in creating and managing
VM solutions for fashion, commercial, and hotel spaces.
With offices in London and Hong Kong, and powerhouse in
Dongguan, we manage logistics worldwide.

—Z

Scan for our showcase

&

info@gouldiae.com www.gouldiae.com

POSITIVE
IMPACT
WILL BE CURATED.

9 Gouldiae VMS offers eco-conscious solutions to
brands through upcycling and recycling VM props,
both accompaniedby certification.

9 Our recycling processes materials responsibly, while
upcycling transforms them into valuable products.

9 Make a positive environmental impact and create
employment opportunities through charity initiatives.

VISUAL 1
MERCHANSIDTILSJg\:g gOUIdlae




SKISSI

o v\/MS
VISUAL
MERCHANDISER

COOL HUNTING

"Visual merchandising
is not just my job. It's
the way I see and feel

the world around me."

STORE DESIGN
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British Dlsplay Somety
Keeping VM in the Spotlight

A successtul career in visual
merchandising should include a
certificate awarded by the BDS

BDS Online Course

Includes: !
e /M Theory & Strategy

e Brand Identity

e Customer Experience

e Styling Manneguins & Graphics
e Digital

Flexible schedule
e Progress in your own time

Flexible payment options

e Pay infull - 475

e Split into 2 payments - £500 250 each)
e Splitinto 10 payments - £550 total (£55 mojs*™

Full information and enrolment www.bdsonline.co.uk
Follow us on:; Instagram @the_british_display_society Facebook facebook.com/britishdisplaysociety



Keeping VM in the Spotlight

Shape the future of
Visual Merchanadising with the
British Display Society

Why not become a
BDS Member”

Help and support this great industry.

e [he opportunity to network with other VM members
within The British Display Society.

e |isting on the BDS website for Freelance work,

e Opportunity to join the BDS Leadership Team.

e Free advertising and articles for promotion in the VIV
Spotlight magazine - circulation of 1.9m readers

e Additional free advertising on BDS social media

e Use of the BDS logo / affix for additional credibility.

Apply for BDS Membership, from only £40 per annum

Full information www.britishdisplaysociety.co.uk
Follow us on:; Instagram @the_british_display_society Facebook facebook.com/britishdisplaysociety

bds

British Display Society
Keeping VM in the Spotlight

A great display Is based upon
the golden rules of composition’

BDS Visual Merchandising
& Display Starter Course

I

Includes:

e How to create a display!

e Basic display rules & guidelines
e How & where to start

® [nspiration & props

e Basics of merchandising

e Allin Six Simple Steps

Format:

e \/i[deos

¢ |llustrations

e Demonstrations

e Your own Task Book

Flexible schedule:
® Progress in your own time
e Pick up where you left off

£150:00

Full information and enrolment britishdisplaysociety.co.uk/vm-courses



BDS FREELANCER MEMBER DIRECTORY

BDS FREELANCER MEMBER DIRECTORY

" INTERIORS
CURATOR

Krishna Antolin AeDs

Creative consultant and retail
veteran (Ralph Lauren, LVMH)
specialised in reinventing
commercial spaces through brand
storytelling,VM strategy and

www.theinteriorscurator.com

£

PEEBELE BROOK

Pebble Brook 3p pesicN
Jeremy Boyes ABDS

http://pebblebrook3d.co.uk

S
Sy

SIZZLE DESIGN

Zahra Falasiri rBDs

Sizzle Design London is a creative
design studio and workshop
specialise in Window Display
Design and making Handmade
Designed Pieces

www.sizzledesignlondon.co.uk

Skissi

Verve Arvola Asbs

AVisual merchandiser
entrepreneur, who feels
passionate about retail and sees
visual merchandising as a form
of art.

www.skissi.com

Barb ara Chapman

Barbara Chapman FBDS
VM Consultant

Highly experienced in the
creative, project management,
installation and styling of
Windows, In-store VM, Press days,
Photoshoots, Product launches,
Pop ups and New store openings.
Coaching, Training & Lecturing.

freelancevisualcreativeconsultant.co.uk

MADE
YOU
LOOK!

Visual Display
Tranining

Helen Goodwin FBDS
York

Learn the basic art of Visual
Merchandising and Display
broken down into jargon-free,
simple steps

www.madeyoulookmadeyoustare.co.uk

3

Jane Le Bon Creative

Jane Le Bon reps

VM Installations | Window display
Events | Online styling

www.janelebon.com

Design County

Silvia Chialli reps

Windows,VM, Store interiors
/ Retail Design, Exhibitions,
Coaching, Training, Product
Launches, Store Set-Up &
Openings, Store Events, Online
Consultant.

www.designcounty.co.uk

VERITY GRAY

Verity Gray

Freelance retail interior designer
and Visual Merchandiser working
with independent retailers, small
businesses, design agencies and
shopfitters.

www.veritygray.co.uk

Zaida de las Heras Aps
Based on the psychology of sales,
we will improve the image of
your brand and your point of sale
to increase your sales

www.zaidadelasheras.com

“d l'l'
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Kat Maclennan rebs

Visual Merchandising strategy, VM
implementation, window display
design and VM training for store

www.dottodot.work

i

MICHELLE DE NEYS

MDN Display and Design Ltd
Michelle De Neys FBDS

Visual Merchandising, Window
Design & Install, Events,
Exhibitions, Creative Consultancy,

www.mdn-vm.co.uk

Liz Johnston rebs

My 40yrs experience covers
styling windows, interiors and
venues Kent, Surrey, Sussex and
Greater London

E-mail: liz@strictlyvisualdisplay.co.uk

Mags McAlpin Febs

WAGIT

Northern Ireland’s premier retail
consultancy providing bespoke
services and training in visual
merchandising, event dressing,
customer service & consumer
experiences

www.creatingretailmagic.com

f \I‘“
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Annie Woon

Bespoke wig creator.

annie@woon.com.hk

CrEATIVE DOWNLOAD >

Visval Muncrasmsisg CoNSULTANCY

lain Kimmins FeDs

Store Presentation and Visual
Merchandising are the first brand
ambassadors and the gate to a
customer journey and experience

www.creative-download.co.uk

d.nation

Abdulrazak Mohamed

Unlock your retail potential
with d.nation, a bespoke visual
merchandising agency that
amplifies your brand’s identity
and captivates your audiences

www.dnationuk.com



BDS CORPORATE MEMBER DIRECTORY

BDS CORPORATE MEMBER DIRECTORY

antalis™

Antalis

Europe’s leading distributor of
paper, packaging, solutions and
visual communication products
for professionals

Gateway House, Bardon Business
Park, Interlink Way, Bardon Hill,
West Coalville, Leicestershire
LE67 ILE

www.antalis.co.uk

d=) Brownings

L st

Brownings Ltd

Brownings Ltd are a trade onlr
sign manufacturer, who specialize
in bespoke sizes. Our products are

seen on the high street daily.

www.browningsltd.co.uk

Creative Retail Awards

Celebrating Retail Innovation

www.creativeretailawards.com

B_RD

B_RD

An integrated retail design, display
and installation agency, working
with an extensive portfolio

of world-leading brands. Our
talented design studio and client
service teams, work side-by-

side with brands to create and
deliver innovative and enterprising
campaigns.

www.wearebrd.com

Carta & Wood

CARTA &WOOD is a UK based
set design studio specialising in
paper artistry. Creating highly
detailed |I:>aper window displays,
large-scale installations, event
design, and photography props
for leading brands, private clients
and agencies.

www.cartaandwood.com

a4r

Design4Retail

We turn ideas into reality with
a multidisciplinary team of retail

design specialists.

www.design4retail.co.uk

BRIGGS HILLIER.

Briggs Hillier

We work collaboratively with
global brands and retailers to
design strategic, customer-
centric experiences that produce
outstanding return on investment.

We deliver design that works.

www.briggshillier.com

CREATIVE DOWNLOAD >

Visvar Mercnasisimg Coxsrorasey

Creative Download

From shop fronts to window
displays to interior visual
merchandising, product layout
and focal points around the store,
Creative Download will ensure
that creativity is balanced with
the commercial requirements of
your business.

www.creative-download.co.uk

O DISPLAY

Display Style

Display Style is an industry that
develops and]JJroduces displays and
scenography for the retail trade
sector. Striving, mainly, to bring
value to our clients products and
help boosting their sales

https://displaystyle.com.br

d.nation

d.nation

Unlock your retail potential
with d.nation, a bespoke visual
merchandising agency that
amplifies your brand’s identity
and captivates your audiences

www.dnationuk.com

HOL

gr‘emf.l
HOL Group

HOL Group is a leading creative
company specialising in retail and
hospitality.VWe support businesses
globally - from visual merchandising,
mannequins, shop fitting and clothes
hangers to design services and
consultancy.We provide original,
engaging concepts to our customers
along with practical sustainable
solutions.

www.hol-group.com

LARGE
”_—%HOUSE

Largehouse Design &
Fabrication

We specialise in crafting
immersive experiences for

retail brands through innovative
visual merchandising and design
solutions across different touch-
points, for increased consumer
engagement and brand sales.

www.thelargehouse.com

GLOBAL

MANNEQUINS

Global Mannequins

Our focus is on delivering cutting
edge quality, style and design
alongside a flexible and eff‘lgcient
approach to all aspects of
mannequins, visual merchandising
and instore displays, always with
your vision at its heart.

www.global-mannequins.com

icatcha

design&display
icatcha

Gill Segar

Wallasey, Merseyside
CH45 6TN
UK

http://icatchadisplay.co.uk

LUGA
BARUGA

Luga Baruga

Luga Baruga specialises in the
manufacture and installation of
ideas in the physical world. Our

DNA make up boasts many years of
experience in visual merchandising,

brand communication, props and
retail installations.

www.lugabaruga.co.uk

gOL_ll(:liae

Gouldiae Visual
Merchandising Studio

Specializing in creating, producing,
arI?d installi%lgVM squ%igns &
for fashion retail, commerecial,

and hotel spaces.VWe focus on
sustainability through up-cycling
VM displays with global brands.
With offices in London and Hong
Kong. Manage logistics worldwide.

www.gouldiae.com

GRAPHICS

Kick Graphics

Your bespoke supplier of printed
display graphics and signage to
the retail and commercial interior

www.kickgraphics.co.uk

Mad About Design

Retail Design Agency

Gilmoora House, 57 — 61
Mortimer Street, London
WIW 8HS

Tel: 020 3598 3138

www.themadpeople.com
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BDS CORPORATE MEMBER DIRECTORY

Visual Display
Training

Helen Goodwin rsos
York

Learn the basic art of Visual
Merchandising and Display
broken down into jargon-free,
simple steps

www.madeyoulookmadeyoustare.co.uk

NORTHBANKS

Northbanks

Retail Design Agency
67 Grosvenor Street
London Wk 3JN

www.northbanks.co.uk

Quad POS

Quad POS UK

Quad POS specialises in effective
shopper marketing solutions,

POS materials, and packaging,
including idea generation,
construction, design, production
and transportation.We are

the exclusive distributor of

the famous Lama® Display
: lightweight, customizagle,
delivered flat and pops up in
seconds!

www.quad.eu

Minki Balinki

Leading brand visual and
merchandising and window displays

http://www.minkibalinki.com

(//)PAPER LOUNGE

www.paperiounge.co.uk

Paper Lounge

We supply sustainable,
strong, durable and cost-
effective concertina Visual
Merchandising and display

furniture.

www.paperlounge.co.uk

G
Railston

Railston

Railston offer the full retail
display packa%e - we design,
prototype, value-engineer,

test, procure, store, pack and
transport to locations across the
globe.

www.railston.com

Nathan Ward
Paper-craft Image Maker

Nathan Ward is a London-based
Paper Artist Image Maker. |
Intricately crafted paper
illustrations and animations,
including large-scale sets, window
displays and installations.

www.thisisnathanward.com

CREATIVE
PRODUCTION
STUDIO

Project Works London

Specialise in creative visual
merchandising ideas.

From concept development to
production

Unit |2 Shakespeare Ind. Est.,
Shakespeare St.,Watford,
Herts, WD24 5RR

https://projectworks.london

replica

Replica

Creative workshop, producing
exceptional quality replica food
displays and bespoke creative
retail installations for marketing
and seasonal campaigns.

www.replica.co.uk

Shimmerwalls

We offer an extensive range of
high end fabrics and products
to suit a wide range of Visual
Merchandising needs and style.

www.shimmerwalls.com

The Map Group

www.tactology.co.uk

WINDOW

8 A NGCE

Window France

WINDOW FRANCE is today
one of the worlds’ leading
designers and manufacturers of
shop window mannequins and

props.

www.windowfrance.com

STRICTLY
gl VISUAL

Vdisplay

Liz Johnston Febs

\

Kent, Surrey, Sussex and Greater
London

My 40yrs experience covers
styling windows, interiors and
venues

Email: liz@strictlyvisualdisplay.co.uk

TRINSEO.

Connecting ideas with sohutiops

Trinseo UK Ltd.

Trinseo is a speciality material
solutions provider, and a leading
manufacturer of PMMA that
partners with companies to bring
ideas to life in an imaginative,
smart and sustainability-focused
manner.

www.trinseo.com

The
Graphical
Tree

The Graphical Tree

An award-winning large format
print and display specialist based
in Central London, with projects
covering a variety of sectors
including retail, events, the arts,
and property.

www.thegraphicaltree.com

Vg YME
Display
&. Show

VM and Display Ltd

Organisers of the highly
successful and long running
Retail Visual Merchandising and
Display Show and the Retail
Visual Merchandising and Display

Awards

www.vmanddisplay.com



eanomeysooey - Meet The BDS Leadership Team

Feaning Vi in the Spotiaht

The BDS Leadership Team comprises of experienced Visual Merchandising professionals and experts in the industry, who also volunteer
their time to manage the BDS. It is their passion and enthusiasm for VM and Store Presentation that drives the industry to

maintain standards and ensure Visual Merchandising is not a dying art.

Acting Chair
Paul Symes FBDS

Design Director at Reynolds/
Symes

Director & Treasurer
lain Kimmins FBDS

Visual Merchandising
Consultant

Director and BDS Tutor
Barbara Chapman
FBDS

Creative VM Consultant &
Stylist & Lecturer.

Director, Vice Chair,
BDS Tutor and BDS
Archivist

John Abbate FBDS

VM €&t Store Design Consultant

Director
Liz Johnston FBDS

VM Stylist

Helen Goodwin FBDS

Visual Stylist, Creative, and
Trainer

Kat Maclennan FBDS

SPOTLIGHT

Representing the Visual Merchandising profession

Welcoming Visual Merchandisersand companies to join
us.See our website for all the benefits of membership.

British Display Society
Keeping VM in the Spotiight

Assistant Treasurer Recognising Excellence
Nigel Fisher FBDS Visual Merchandising
Consultant
Freelance IT Consultant admin@britishdisplaysociety.co.uk
www.britishdisplaysociety.co.uk
Follow us on:
Edward Stammers MA, Instagram: @the_british_display_society
PG Cert Facebook: facebook.com/britishdisplaysociety

Programme Director -
Fashion Marketing, Branding




