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Why Audience
Personas Matter?

Marketing without knowing who you’re speaking to is
like shouting into a crowded room and hoping the right
person hears you. The most effective marketing
strategies start with a deep understanding of your
audience, what they need, what they care about, and
how they behave.

This short guide is designed to help you get clear on
who your ideal customers are so you can create
content, campaigns, and communications that truly
connect.

Let’s dive in.



Think about the clients or customers you’ve loved working
with, the ones who get what you do, value your offering, and are
a joy to deal with. Use the prompts below to build a picture:

What industry are they in?

What size is their business/team?

Where are they based?

What problem did you solve for them?

Why did they choose you?

What kind of feedback did they give you?

Identify Your
Best Customers

STEP 1

Note: 
This helps you understand what types of people or businesses are
already connecting with your brand.



Define Demographics
& Basics
Now, get specific. Who are you talking to?

STEP 2

This information is foundational for ad targeting, tone of voice, and
product positioning.

Tip: Do this for each different target customer – you may only need one,
or you may need 5!

Age range: 

Gender: 

Location: 

Job title / role: 

Industry / sector: 

Income / budget level: 



Understand Their
Needs & Challenges

What keeps them up at night? What problems are they trying
to solve?

STEP 3

Pain points (be specific):

Frustrations they may have with current solutions:

Goals they want to achieve:

What success looks like to them:

Tip:
This section will help you position your service or product as the solution
they actually need.



Know Where They
Spend Time

Understanding how and where your audience consumes
content will help you market more effectively.

STEP 4

What social platforms do they use?

What publications or websites do they trust?

Do they prefer video, written content, or podcasts?

Where do they go for advice?

Tip:
This section will help you position your service or product as the solution
they actually need.



STEP 5
Build a Simple Persona

Pull everything together into a 360-degree picture. 
Here’s a quick template you can copy and reuse:

Name:

Job Title: 

Location: 

Age Range:

Goals: 

Challenges: 

Where They Hang Out Online: 



Use It

Does your content speak to them directly?

Are your services aligned with their needs?

Are you showing up where they spend time?

If the answer is no, you now have a roadmap to shift your marketing so it
connects and converts.

Now that you have a
clearer picture of your
audience, ask yourself:



Need help building out
your audience profile

further?
At Balloon Marketing, we specialise in

turning audience insights into strategy that

helps your business rise. 

Get in touch to see how we can support

your next step.

Need Help?
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Use this page to jot down any extra thoughts, takeaways, or
strategy ideas as you work through this guide.

Notes & Ideas
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