SPRING 2026
BEAUTY AFFAIR MAGAZINE
PRINT LAUNCH &
MARKETING TIMELINE
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Maximize your ROI
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WELCOME 1O THE
SPRING 2026
PRIN'T [SSUE LAUNCH!

We are so excited to have you featured in the Spring
2026 issue of Beauty Affair Magazine! This guide will help
you maximize your exposure and give you a clear timeline
of what to expect from our print and digital campaign.

PERAL DENTAL STUDIO



https://www.instagram.com/pearldentalstudioli/

LAUNCH OVERVIEW

Spring 2026 Issue Release Date: March 1, 2026
Digital Launch: March 16, 2026
PDF Article Copies Available: March 16, 2026

Beauty Affair Magazine is distributed across Long Island
through a curated network of luxury salons, medspas, wellness
offices, boutiques, grocery stores, restaurants, hotels and
select retall locations. Our print-to-digital marketing strategy is
designed to build momentum, expand reach and deliver lasting
exposure to our featured businesses.

WWW.BEAUTYAFFAIRLI.COM



MARKE TING TIMELINE

PRINT MAGAZINE LAUNCH

Timeline: March 1, 2026

Printed copies began distribution on March 1, 2026. It
typically takes up to 14 days for full circulation across LLong
Island.

ACTION STEPS:

 Visit participating locations to see the
magazine in person. (Stop & Shop &
Diners are a good spot to check!)

« Snap photos with your team, clients or
display in your space.

« Capture in-office and behind-the-
scenes content with your print feature.

« Use tags: @BeautyAffairL| and
H#HBeautyAffairLl.

« Be sure to include LIBA accolades,
awards, or recognitions for a deeper
connection with your audience.

« Share with your audience: "Find us in
Beauty Affair Magazine!"
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DIGITAL MAGAZINE LAUNCH

Launch Date: March 16, 2026

Our digital magazine rollout happens approximately two
weeks after print, keeping your brand top of mind
through a second wave of promotion.

MEDICAL COSMETICS

This is the first in
office treatment
Revision has ever
released. It took six
years of research to
bring it to market.
Revision has always
focused on innovation
in medical grade
skincare, and now
that same level of
technology has
entered professional
topical treatments.

22 BEAUTY AFFAR MACAZNE | SPRING 2025

MEDICAL COSMETICS

S b€

- NI
4f L/;’
7
J =Jd

TORICAL
AND THE

é"‘z BY SHARON GRASSO, LME CLT, BEAUTY CONSULTANT

& PRACTITIONER, PERMANENT TOUCH COSMETIC
=
After three decades in the aesthetic space, | have watched trends
come and go. When | first started, there were no lasers, no light
devices, no neurotoxins and no fillers. We worked with what we had,
and we focused on skin health long before it became a buzzword.

As technology evelved, we learned how to layer treatments.
Lasers and energy devices helped us take resuits further. Surgical
procedures became more refined when paired with supportive
skin treatments. Every shift brought us closer to better outcomes,

not because of trends, but because of science.
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LINDSAY ALISEO, PUBLISHER OF BEAUTY AFFAIR MAGAZINE

ACTION STEPS:

Repost the digital magazine
link when it's live.

Quote key lines from your
article.

Highlight your Beauty Affair
mention in your “link in bio.”

Share your article link
across your social channels
and newsletters.

Tag @BeautyAffairL| & we
will post on our story to
Increase your visibility.



MARKE TING TIMELINE

BLOG POST & SOCIAL COLLABORATION

Launch Date: Schedule with Beauty Affair.

If you purchased the Blog + Social Media Add-On, your
launch will include a full-length blog feature on
BeautyAffairL.l.com as well as a Facebook/Instagram
story and feed posts with clickable links to drive traffic to
the article.

ACTION STEPS:

« Share the blog article across your
platforms.

« Drive traffic to your website by
linking your blog feature.

e |nvite followers to “read the full
story on BeautyAffairL.l.com.”

« Break down the article into mini
content pieces (a quote, tip, or
takeaway from the feature).

« Post short reels, stories, or
carousels around those points
and tag @BeautyAffairlLl.

« Ifyou're part of local Facebook
business or beauty groups, share
the post and invite readers to
check out your story.
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KEEP THE MOMENTUM GOING

Your Beauty Affair Magazine feature is a long-term brand asset.
Here are easy ways to continue building on your exposure:

As Seen In Beauty Affair Magazine
« Add the Beauty Affair Magazine logo to your website's footer

or "As Seen In' section
« Mention the feature in your Instagram bio and pinned

highlights

Reels, Stories & Carousel Posts
« Use video and carousel posts to tell the story behind your

feature
« Share testimonials, product photos, or patient/client

transformations related to your editorial

Highlight Your Feature
« Explore our |nstagram Magazine Highlight to see how others

shared their stories
« Repost and tag us @BeautyAffairL| for a chance to be

featured on our story
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https://www.instagram.com/stories/highlights/18020427665027299/
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-1 S MAKE AN
IMPACT

Beauty Affair Magazine connects you with a beauty-

conscious audience across multiple touchpoints: print,
digital and social. Maximize your exposure by:

Posting consistently and with variety.

Incorporating your article in client
presentations and consultations.

Framing your feature or displaying it at
your front desk.
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