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https://letsimmunizenc.org/


National Resources

 Vaccinate Your Family
 Speaker: Dana Howe, Communications Lead

 California Immunization Coalition 
 Speaker: Catherine Flores Martin, Executive Director, 

California Immunization Coalition

 HPV Roundtable 
Speaker: Leanne S. Alexander, MPH, BSN, RN 

Merck Vaccine Policy Southeast Region



The National HPV Vaccination Roundtable















State/Local Resources

 DHHS / Immunization Branch

 Flu season messaging
Speaker: Scott Coleman, Communications Manager, Divisions of Public Health 

Immunization Branch

 Flu data website
Speaker: Jenny Myers, MPH, NC Immunization Branch



4MID CAMPAIGN REPORT

October – December 2022

Flu Prevention/Vaccination Campaign 



COMMUNICATION STRATEGY 
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Objective:

The 2022-23 statewide flu campaign focuses on reaching North Carolina residents and 

communicating the importance of flu vaccination. This plan delivered the campaign developed by 

Neimand Collaborative for the North Carolina Department of Health and Human Services. 

Messaging focused on providing information about vaccination resources and encouraging 

people to receive their flu vaccine. 

Media Tactics:

The campaign included a combination of media tactics that complemented each other to 

maximize reach of target audiences across the state. These tactics were grouped in two main 

categories:

• Digital media - Programmatic, Paid Social, Streaming Radio

• Traditional media - Radio



COMMUNICATION AUDIENCE STRATEGY
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Media Strategy
The media combines a mix of tactics that allowed for optimal targeting of the two target audiences. We identified 

tactics that allowed us to scale efficiently and gave us the ability to act quickly to make optimizations as needed.

General Population
49 and Older

NORTH CAROLINA

Parents w/ Kids in 
Household Under 13

General Population
W/ Pre-existing Conditions

Hispanic 
Population



Paid Social- Facebook & Instagram
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Through Facebook and Instagram, we are delivering targeted ads across their multiple placements available 
within the Facebook ads platform, including news feed, stories, right column, video feed, marketplace, instant 
article and search results, as well as Instagram feed and stories.

• Campaign Total Estimated Impressions: 8.8MM

Facebook feed Stories

October - December

4.02M
Impressions

21.5K
Clicks

.81%
CTR

1,404,837

1,556,349

1,055,975

Impressions By Audience

HIspanic GP 49+ Parents with Kids U13

6,624

9,883

4,961

Clicks By Audience

HIspanic GP 49+ Parents with Kids U13



Streaming Radio
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Through streaming radio ads we are able to reach all four of our target 

audience segments while they work, commute and listen to their local or 

streaming radio stations. 

• Campaign Total Estimated Impressions: 3MM

October - December

1.08M
Impressions

329
Clicks

.03%
CTR

349,253

464,814

236,999

37,339

Impressions By Audience

General Population 49+

General Population Preexisting Conditions

Hispanic

Parents With Kids Under 13

159

131

36 3

Clicks By Audience

General Population 49+

General Population Preexisting Conditions

Hispanic

Parents With Kids Under 13

*Streaming radio ads generally serve better for brand awareness and increasing reach of messaging and typically generate less clicks compared to other platforms. 



Programmatic Display
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Programmatic display are executed across websites, apps, and other digital platforms, 

and are targeted to the the campaigns specific audiences. Our programmatic display 

ads are seen as more personalized and relevant to our audiences by appearing across 

their online journey.

• Campaign Total Estimated Impressions: 12.3MM

October - December

20.3M
Impressions

19.3K
Clicks

.11%
CTR

8,576,002

2,557,778

3,711,247

5,418,469

Impressions By Audience

General Population Preexisting Conditions

Parents With Kids Under 13

Hispanic

General Population 49+

6,331

3,6493,993

5,406

Clicks By Audience

General Population Preexisting Conditions

Parents With Kids Under 13

Hispanic

General Population 49+



Influenza Vaccination 
Coverage Update
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February 14, 2023

Jenny Myers, MPH

NC Immunization Branch



North Carolina Pediatric Influenza Vaccination Coverage 
Weekly Cumulative Influenza Vaccination Coverage by Flu Season 

Children 6 Months-17 Years
Data Source: NIS-Flu



National Pediatric Influenza Coverage by Urbanicity
Weekly Cumulative Influenza Vaccination Coverage for 22-23 Season 

Children 6 Months-17 Years
Data Source: NIS-Flu



National Pediatric Influenza Coverage by Race and Ethnicity
Weekly Cumulative Influenza Vaccination Coverage for 22-23 Season 

Children 6 Months-17 Years
Data Source: NIS-Flu



National Pediatric Influenza Coverage by Age



National Pediatric Influenza Vaccination Coverage Comparisons

Weekly Cumulative Influenza Vaccination Coverage Comparisons
Children 6 Months-17 Years

Data Source: NIS-Flu



National Adult Influenza Vaccination Coverage

44.3

*NC: 44.3 v. 42.4

*

Source: National Immunization Survey-Adult COVID Module (NIS-ACM)



National Adult Influenza Vaccination Coverage 



National Influenza Vaccination Coverage in Pregnant Persons
Monthly Cumulative Influenza Vaccination Coverage by Flu Season

Pregnant Persons 18-49 Years, United States
Data Source: Vaccine Safety Datalink (VSD)



National Influenza Vaccination Coverage in Pregnant Persons by 
Race/Ethnicity

Monthly Cumulative Influenza Vaccination Coverage by Flu Season and Race/Ethnicity
Pregnant Persons 18-49 Years, United States
Data Source: Vaccine Safety Datalink (VSD)



https://covid19.ncdhhs.gov/flu



Organizational Resources

 NCIC Website

 Speaker: Josh McDuffie

 HPV Task Force

 Speaker: Erin Brown, MSPH, NC Division of 
Public Health BCCCP Program Coordinator 



https://letsimmunizenc.org/

https://letsimmunizenc.org/


https://letsimmunizenc.org/

https://letsimmunizenc.org/


HPV Social Media Toolkit

 HPV Awareness Day: March 4, 2023

 Adolescent Immunization Action Week: April 3-7, 2023

 Toolkit will be available in February



HPV Webinar

 April 20, 2023, from 12-1:00pm

 Goal: To increase HPV vaccination rates in NC Immunization Branch (NCIB) provider’s 

clinics.

 Topics

 Two HPV-related cancer survivor stories (cervical and oral).

 Showcase a clinic that has successfully increased their HPV vaccination rates.

 Keynote speaker: Dr. Mike Brown, Regional Medical Director, Southeast Region, 

Merck Vaccines

 Registration opening soon! Marketing will be to NCIB vaccine providers. Working in 

partnership with NCIB.



HPV Task Force Members

 Alexis Hoyt

 Doranna Anderson

 Erin Brown

 Jeffrey Hadley

 Jill Pait

 Leanne Alexander

 Linda Buehler

 Rachel Shenker

 Sarah Arthur

 Scott Coleman

 Shellie Behling

 Sherry Wright



Other Resources

 Immunization Action Coalition (Immunize.org)
 https://www.immunize.org/

 HCP Flu Resource: https://www.immunize.org/catg.d/p3115.pdf

 Good Health Wins 
 https://ncnw.org/ncnw/ghwins

 Old North State Medical Society
 https://onsms.org/

https://www.immunize.org/
https://www.immunize.org/catg.d/p3115.pdf
https://ncnw.org/ncnw/ghwins
https://onsms.org/


Open Sharing / Comments



Save the date for our 2023 NCIC bi-
monthly meetings!

 April 11th

 June 13th

 August 8th

 October 10th

 December 12th

All meetings will be from 12:00 Noon to 1:00 PM on the 
second Tuesday. 

Closing

Find updates on the NCIC
webpage: 
https://letsimmunizenc.org

https://letsimmunizenc.org/

