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Introduction:
Following our recents customers visits and Reps interviews 
we have collected a number of valuable information to 
review and improve both the ALKANTIS brochure and the 
pitch to be used when introducing ALKANTIS to 
customers.

The ALKANTIS new brochure
• First page
1) Introduce the ALKANTIS concept from the first page.

• Second page
2)We noticed that most of our customers are sensitive to 

the fact Alkantis provides a controlled cold temperature 
which does not collapse the blood microcirculation in the 
inflamed area: we added a magnifying glass below the 
graph ( see next page)

3)Are listed too the main ALKANTIS product value

• Third page
4) Below the results of the study we introduced the 
ALKANTIS concept which allows hospitals to make 
savings when using ALKANTIS.
We have identified three levels of savings
Level 1: Drug free therapy= less narcotics to the patient
Level 2: Helps to reduce Post surgery complications
Level 3: Helps to prevent Hospital Acquired Infections (H.A.I.)
Our new slogan for the concept is:
«The More you use ALKANTIS, The More SAVINGS you make!»

• Fourth page
On the last page we displayed a diagram that shows the savings which can be made by the different 
hospital stakeholders.

The next pages describe in details the ALKANTIS brochure changes

The last page displays the ALKANTIS Pitch you need to know!

http://www.alkantis.com
http://www.alkantis.com
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• Second page

-‐ Because ALKANTIS does not go below 5°C ( 41°F°) it 
does not create a too strong vasoconstriction which 
keeps the blood  circulating... ALKANTIS does 
not put on hold the healing process...

-‐ This is good for the patient!

- Main ALKANTIS product value

This is the ALKANTIS cornerstone!

It is very important to highlight the ALKANTIS 
concept ...during the call!

Customers need to  realize  savings potential when 
using ALKANTIS ...

-‐ O n l y s h o w s A L K A N T I S a f t e r h a v i n g 
explained the product values and the Concept.

-‐ This diagram shows the key decision makers who are 
sitting in the «product value committee»

- They need to know the concept !

http://www.alkantis.com
http://www.alkantis.com
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INTERNATIONAL CONTACT :
$ $ Patrick Caceres$$ $ $ $ $ Jean Claude Riquier
! ! +33 (0) 620 747 302 ! ! ! ! ! ! +33(0) 677 079 747
! ! p.caceres@alkantis.fr ! ! ! ! ! Jean-claude.riquier@innovcare.net
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