
Marketing Manager (ANZ)

Do you love sport, leisure or recreation? Are you a marketing all-rounder hungry to
transform the way we deliver content by leading and implementing marketing
strategy and vision? Read on!

The Company

We are ActiveXchange, a multi award-winning, passionate and rapidly expanding data technology

company headquartered in Sydney and with offices in UK, Canada and The USA.

The Role

This is a newly created role to support ActiveXchange enthusiasm to positively disrupt the Sport,
Leisure and Recreation market by harnessing data and technology to empower decision making.

The Marketing Manager is a key role that will be vital to building awareness, thought leadership, and
demand for ActiveXchange’s product solutions, leading and helping us distill our value proposition
into compelling messaging and content that successfully engages prospects, customers, partners
and more. You will work closely with the Leadership team as well as with key stakeholders in
product, strategic partnerships, clients and sales across Australia and New Zealand to identify, drive
and support impactful projects to grow our business.

This is a fantastic opportunity to join an already stable business, experiencing solid growth
throughout the pandemic in a hands-on role which will take on the responsibility of leading sales in
ANZ with the opportunity to grow as the company grows into new markets. The right person for this
role will be looking to own Marketing in a fast-growing business, develop their technical skills as well
as leadership capabilities, with development opportunities available and a clear path to stepping up
into a global position available.

In detail, you will:
● Develop and oversee the marketing plan and ensure alignment of content and activities to

sales and retention targets.
● Develop messaging and positioning that distils our value proposition into powerful,

compelling and differentiated messages and stories that stand out in the market
● Work closely with sales, client success and product leadership to generate compelling

content in a variety of forms including web copy, blogs, datasheets, whitepapers and
presentations

● Collaborate with the product team for our solutions to understand product roadmap and to
develop and implement coordinated plans for launches and announcements

● Collaborate with demand generation, events and digital marketing to support campaigns and
initiatives

● Help to educate and enable our field teams and partners to sell the value and differentiation
of our products and solutions

● Ultimately become the go-to person for messaging and customer-facing content for
ActiveXchange

● Maintain ActiveXchange’s social and digital communications channels including content
creation, scheduling, audience engagement and boosting

● Planning and execution of key internal and external communications and events
● Identify new and emerging market segments and implement activities to successfully

penetrate these areas.



You will be a good team player, working with specialist analysts, researchers, product experts and
the Executive to achieve our objectives. You will also have the confidence to communicate directly
with the sales and client success team and CEO.

Experience / Skills Required
1. Previous experience in/with sport, leisure or government is preferred
2. 3+ years of experience in a similar marketing role
3. Strong understanding and relevant experience related to cloud and SaaS solutions
4. Strong CRM Experience (Salesforce preferred), Canva (Design tool), Campaign Monitor (or

similar), Google Analytics and GoDaddy (or similar)
5. Strong skills distilling and communicating the value of technical products into clear,

differentiated messages and value propositions to diverse audiences
6. Fast, motivated learner with the ability to quickly grasp the key capabilities and value

proposition of complex technologies
7. Self-starter able to excel in a high-paced, dynamic environment with excellent

communication, interpersonal, and organisational skills
8. Proven ability to establish and implement marketing initiatives and plans that meet the

strategy within budget and deadlines
9. Excellent communication, interpersonal, and organisational skills
10. Ability to travel at least 20% of the time

Your personal character traits will include:
1. Pays high attention to detail – enjoys the pursuit of excellence
2. Being a ‘Team Player’ – always puts the success of the group above individual success, able

to work cross-functionally and cross-culturally within a distributed team
3. Is excited by and believes in the ActiveXchange Vision and Mission and wants to learn our

value proposition
4. Self-motivated and the ability to work independently when required. Personal time

management is critical when working to meet often tight deadlines.
5. Flexible and adaptable to changing situations - e.g. sometimes something won't go out on a

certain date or content direction may change.
6. Confidence and willingness to draw on your own experiences. Not shy to speak up when

discussing solutions to propose alternative options if you feel they are warranted. (There are
no right answers to wrong questions – challenge the status quo!).

Salary Range

$90K to $110k + Super

Ready to Apply?

Apply via LinkedIn or reach out to James Ellender, Chief Executive Officer at
james@activexchange.org for a confidential chat.

Contact us now as we will be interviewing candidates as they are screened.

A bit more about ActiveXchange

Our purpose: To shape a more informed, connected and therefore active community sport, leisure
and recreation sector.

Our goal: To positively influence the active lives of over 10 million people across Australia and New
Zealand and 100 million people globally by 2025.

mailto:james@activexchange.org


www.ActiveXchange.org

Founded in July 2018, ActiveXchange is a unique fast-growth data and technology company based
in Sydney (with offices in Melbourne, New Zealand, Canada and the United States) providing market
and business intelligence, managing data networks, and applying machine learning to underpin
decision making that drives growth and impact across the sport, leisure and recreation sector. This
means more people are more active more often because delivery and investment decisions are more
informed and coordinated.

In 24-months, ActiveXchange has established a sector-wide data sharing network and service using
data on nearly 4 million participants and members to support positive change, working with federal,
state and local governments, over 100 state and national sport organisations, and 350+ leisure,
fitness and aquatic venues. ActiveXchange has developed and continues to roll out a network of
software accounts (the SportsEye platform) so the sector can fully realise the value generated from
data and information sharing, establishing Australia and NZ’s first and only coordinated community
sport investment and delivery ecosystem.

http://www.activexchange.org

