PROFESSIONAL ORGANIZER

ALLISON ALMOND

WWW.ALLISONALMOND.COM

Allison A|mond, has been organizing since
she young child. Getting her
training of organizing from her
the greeting

card aisles while her mother was busy

was a
local
store.

Organizing

grocery
shopping for their Fami|\/ of 7.
Fast forward, becoming an adult and

that she

professional organizer, but didn't know

knowing wanted to be

how to make it a profitable business.

1,272

FACEBOOK
FOLLOWERS

2,446

INSTAGRAM
FOLLOWERS

ABOUT

ALLISON ALMOND

- THE
ORGANIZATION
MAVEN

After trying a few different profi+ob|e
businesses, she was able to Figure out
how to turn her hobby of organizing into

a profitable six-figure business.

Her combination of both |is+ening to her
and
organizing systems, has been able to he|p

250+ families in Southern, CA.
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clients needs creating unique

635

TWITTER
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WHAT MADE ME POPUL AR

DESTINATION LA

DESTINATION LA
Best places to go
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SEASON 1 EPISODE 4
Crys+o| Lee discovers home improvemenJr and design

businesses inc|uo|ing organizers, movers, o|eve|0|oers, and

much more in Southern California.

SEEN ON:

amvazan @C BS @

prime video
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16TV
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MOMS WHO BOSSUP POST PANDEMIC
Part of the "Women Who BossUp" Series, this book of 16

stories O]C women Wl’]O overcame obs+0c|es in Jrheir |i]C€ Oﬂd

determined to succeed in their businesses.

CONNECT

@THEORGANIZATIONMAVEN
(657) 201-8374
info@a”isondmond.com

WWW.QHiSOI’]O'mOI’]d.Com




4 FUTURE
i PARTNERSHIPS

-

‘ Allison wants to work with prominent family-
centered home and lifestyle brands.

Allison also writes a |o|og, where the subiec’rs
range from organizing with kids, an organized
lifestyle and time management and routines.

HOW TO PARTNER
WITH ALLISON?

MEDIA PLACEMENT
BLOG POSTS
INSTAGRAM POSTS & STORIES
VIDEOS
INSTAGRAM TAKEOVERS
GIVEAWAYS
BRAND AMBASSADORSHIPS

WHY WORK WITH
ALLISON?

In addition to press opportunities, Allison wants to work with brands to show customers how to
get orgonized using the brand's |oroo|uc’rs across all of her p|o+1(orms from her |ns+ogrom to her
|o|og. She will focus on proc+ico| tips that improve quo|i’ry of life not simp|y the aesthetics of

organization.

As Allison has transitioned Jrhrough many phoses of life herself from an administrative assistant,
to a house cleaner and now being a six—{igure organizing business owner and life coach while

being a sing|e mom, she is equipped and qu0|i1cieo| SO speok on orgomzoﬁon in all phoses of life.



