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Gay[e Perkins Wells
Rea[tor /
Stager

.. A Winning combination

.. the perfect rectpe for success

.. gving you a competitive edge
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Gayle Perkins Wells - Gayle bvings a [ifeﬁme of des lgn experience and is a
Colorado State University graduate. Over the last 35 plus years she was a Design
Coordinator for Denver’s ﬁrst [uxwy hi-rise, where she coordinated all custom
options, co lors, and tenant ﬁnishes. She was an ]ndependent Design Consultant
for the Ioeau’ciﬁtl Whitney’s of Cherry Hills in Denver, as well as, had her own Home
& Real Estate Staging Company. While in Denver, she had the privilege of he[ping
stage the home of Re/Max Founder & CEQ, Dave & Gail Liniger. She is now a
Realtor and Stager for Re/Max Victory #1 JILL TEAM, at the Greene in
Beavercreek, OH.
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Real Estate Staging

STAGING - the activity or practice of styling and furnishing a
property in such a way as to enhance its attractiveness

“YOUNEVER GETA SECOND CHANCE
TOMAKE A FIRST IMPRESSION!”
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Real Estate Staging

Real Estate Staging: Professional staging oﬁers both the Realtor and Seller the
opportunity to create the very best ﬁrs‘c impression to po‘[enﬂa[ buyers. Unlike

decorating someone’s personal residence where you Veﬂect the individual’s or
fami[y’s persona[i’cy, taste, & lifesty[e ....... where you turn a house into a

home....... Staging reverses the process and requires a des ign that appea[s to the
masses and TURNS A HOME BACK INTO A HOUSE, where ﬁAﬁM"e buyevs can
imagine themselves liv'mg with their Ioe[ongings, mementoes, and ﬁtmishings in the
space. When staging is done cowecﬂy it he[ps a home sell faster and at a highev
price point. That is always the goa[.’
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Real Estate Staging

Personal Residence Staging: Create or enhance the homeowner’s living space
Veﬂecﬂng their personality, taste, and sty[e. It usuaﬂy involves a redes lgn of their
existing fumishings, while reﬁfeshing with some new accessories, ﬂova[s, twigs, or
other natural elements. This approach s very popular, since it is sign'gcicanﬂy less

expens ive than a comp lete interior des 'Lgn makeover.
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Real Estate Staging

“As the daugh‘cer of avery successﬁtl Interior Designer in Dayton, | grew up with the
love and appreciation of beauﬂﬁd suwoundings. 1 love merging old and new, and 1
am especia“y drawn to creating charming vignettes, cozy settings, and we[com'mg

homes that Veﬂect a fami[y’s or individual’s s’cyle. This 1S my passion!” —Gayle Wells
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Real Estate Staging

REAL ESTATE ADVANTAGES:

“The most successﬁtl agents stage their list'mgs. They see every single ['Ls‘cing as an

opportunity to top the market. They ana[yze the properties ’chey list and have them

pvofessiona“y stage Ioefore ’chey are presented to their market. Depending on the price

range of the property top Realtors pay for their own staging as part of their ['Ls’cing

package. They see it as a cost of doing business and a powelﬁd marke’cing

advantage.” ....... Excerpt ﬁfom “The Comp lete Guide to Success as a Real Estate Agent”
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Real Estate Staging

Want to get the best price on the sale of your home?

Having your home pvofessionaﬂy s’caged is the ﬁrs‘c step in connecting buyers online
to your home through fantasﬁc professional pho’cos and getting oﬂers by he[p ing

them emo‘ciona”y connect to your space.

Get Top Dollar

Evevy s’caging statistic supports the fac’c that when you Ioring na prqfessional home

stager to stage your home to sell...... you see huge returns on your investment!
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Real Estate Staging

Stress Free

We take the stress and hard work out of preparing your home to sell!
We can even do it all for you! We also give you strategies for easy

organizaﬁon you can live with!

“Don’t gamble with your most valuable asset!”

{Click to see examples}
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Home#1  Home#2 Home#3  Home#4  Home #5
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Home #1

Here is a sampling of some of our work.............

This house was on the market 3 months with no oﬁers. The home had comp leted expensive
renovations with paint, ﬂooving, and bathroom updates. Please notice the most obvious

diﬁcerences In our loefore and aﬁer photos.
The most important changes that should be top priority:

1) Professional photos are a MUST!
2) Professiona[ staging of the home with ﬁ,tmishings & accessories that will enhance the

home and its suwoundings.’

3)  Curb appeal
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Home #1

Great example of the difference
professional photography makes!

Note the $50,000 increase in price!

(While not all gains are this dramatic, '

you will always make more $)




Use ﬁAmishings that enhance
the recen’dy upda‘ced ﬂoors

and W&“S.

The homeowner’s ﬁmflis hings

did not show the room in its

W best ['Lght
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Home #1

Heavy dining room ﬁtmitwe takes

away ﬁrom seeing the room

Notice how the white ﬁtmi’twe

immedia’ce[y “[yjcs” the room to a

much lighter fee[. (
] .
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Home #1

This room seems a bit Iousy and

N

a4

unorganized with an incohesive fee[.

Y

With a diﬂ%ren’c arrangement and

ﬁAmishings, the room is calmer and

more cohesive.

.
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Home #1
D iﬁferent bathrooms — same house.

Never use brigh’c—colored towels

when staging real estate

Before
Your eye immediate ly goes to the

pink towel and you see little else.
W I .
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Home #1 Aﬁer

The purp le chair and the tall
nightstand are visua“y distracﬁng

Bedrooms should be soﬁ
and subtle.

A relaxing respite at the
end of the day.
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Using the owner’s
ﬁtmishings, we were
able to re-arrange and

Veﬁfesh the
suwoundings to create

this charming setting.

We chose soﬁ paint
colors and genﬂe

lighting..
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Home #2

Notice the power of white trim and soﬁ neutrals.
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Home #2

.

Accessorizing with
organic twigs and
grasses lends itseif to a

feeiing of simplistic
beauty.

4 Carpet adds a soﬁness to
the overall feei of the

room.
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Home #2

To make a room

welcoming and

romantic, avoid
clutter on dressers

and nightstands.

.




A bathroom should
always be staged calm
and clutter ﬁfee to
create a feeﬁng of
tranquility and peace.
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Home #2

A room all Veady for
guests...

Staging allows a
potential buyer to see
him or herself in the
property with their
ﬁwnitwe and their

;




)

3

@

Home #2

Waﬂpaper isn't
always a bad thing...

In this case, we
worked with the
serenity created

through the subtle

botanical print.

.




Home #3

This property is a populav Centerville condo and was an estate with most family members
['Lving out of state.

The condo was ﬁ“ed with beauﬁﬁd quali‘cy ﬁimitwe ﬁrom the home-owner’s previous [arge

home .

We ﬁrs’c awanged the home for the estate sale, and then aﬁer it was cleared out, we staged
it for marketing.

W The very ﬁrst person who looked at the property bought it! ﬁ
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When coming into a condo ﬁrom a

common area where there’s a [ack Of

windows, be sure to make the entry as

Iorigh’c and welcoming as possi’o le.
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Even though the homeowner had high—quali’cy
ﬁtmi‘cwe, it made the space fee[ dark and heavy.
The ﬁtmi’cwe over—powered the space.
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The large and dark ﬁtmi’cwe doesn’t allow
potenﬁal homeowners to visualize the space with

their own ﬁtmishings.
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Lighting is so critical to the “feel” of a space.

It creates an inexplicab le ambiance and

emotional feel of the room.
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Once again, light wins out over heavy and dark.
A[ways remove dark window coverings gC possib le

when you put your house on the market.
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W The very ﬁrst person who looked at the property bough’c it for ﬁ/l“ list price! (
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