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Rip Van Winkle was an outlier.

You don’t often hear about people who fall asleep for 20 
years and wake up to a whole new world. 

Most of us go to sleep for a few hours and wake up to a world 
that’s only slightly different from the one we lived in yester-
day. In real life, change happens gradually. 

Small things happen every day. Over time they add up.

Change is happening here in Currituck County. Small things 
are starting to add up, and big things are headed our way.

If the nap you started in 2001 ended today, you might not 
recognize the place we call home. And if you were to wake up 
in 2041? It’s a safe bet to say the landscape will look different.

Thankfully, we’re all awake and part of the effort to help 
create the future of Currituck County.

This report is a snapshot of the moment we’re in right now. 
It’s an overview of the past year and a preview of things to 
come. Inside, you’ll find some hard data, updates about local 
business activity and insights about how we promote eco-
nomic opportunities in Currituck County. 

Read it over and feel free to reach out if you have any com-
ments or questions. 

I’ll be here making sure that companies who are thinking 
about about starting, expanding or relocating businesses in 
the Mid-Atlantic, remember to “Think Currituck.”

WELCOME TO THE FUTURE 
OF CURRITUCK COUNTY  

Sincerely,
Larry J. Lombardi
Director | Currituck County Economic Development 
larry@thinkcurrituck.com
(252) 232-6015



SOURCES: EMSI COUNTY PROFILE - Q4 2020 / ACCESSNC/NC Dept of Commerce
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Currituck County is growing by leaps and bounds.

Data from the 2020 US Census shows the county popula-
tion at 28,100—a nearly 20% increase in the last 10 years.

While Currituck still only ranks 72nd out of the 100 North 
Carolina counties in population, this decade-long growth 
spurt has made Currituck County the 8th fastest-growing 
county in the state. That upward trend shows no signs of 
slowing down. 

What does that mean for Currituck? Opportunity. 

As the population grows, so does the need for new busi-
nesses and services. There’s already been an increase in 
inquiries and activity from national companies looking to 
expand. Entrepreneurs are also reaching out to Economic 
Development every week for assistance and advice about 
starting or expanding their business.

Our goals are to make sure that we encourage those new 
businesses, support existing local companies and make 
certain that future growth and development is done 
smartly, strategically and with future generations in mind!  

CURRITUCK IS NOW ONE OF THE 
10 FASTEST GROWING COUNTIES IN NC
2020 Census Shows 19.3% Population Increase from 2010 

PROJECTED POPULATION GROWTH

1,271 
PROPOSED RESIDENTIAL LOTS

(IN DEVELOPMENT)

3,000 
SINGLE FAMILY LOTS + MULTI-FAMILY UNITS

(PROPOSED FOR CURRITUCK STATION)

HOUSING GROWTH IN MOYOCK

15.6% 
POPULATION INCREASE

(SINCE 2015)

11.1% 
PROJECTED POPULATION INCREASE

(BETWEEN 2020 - 2025)

SOURCE: EMSI Q4 2021 Data Set - Northeastern Workforce Development Board



COUNTY DATA HIGHLIGHTS GROWTH

8,029
TOTAL REGIONAL 

EMPLOYMENT

Jobs grew by 159 over the last 5
years and are projected to grow
by 1,007 over the next 5 years

$70K
MEDIAN HOUSEHOLD 

INCOME (2019)

Median household income is
$7.1K above the national median

household income of $62.8K.

29,052
 

POPULATION 
(2020)

Population grew by 3,924 
over the last 5 years and is 
projected to grow by 3,220 

over the next 5 years

SOURCE: EMSI Q4 2021 Data Set - Northeastern Workforce Development Board
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CURRITUCK COMPANIES INVEST
IN LOCAL WORKFORCE 

“I’m training my fifth apprentice now. 
As we grow in this county, that’s what I 
want to do... I want to be a crucial part 
of economic development. I want to give 
our skilled young people something they 
can stay in Currituck County and do.”
- Jeremiah Brackett. Quality Machine & Fabrication

The Northeastern Workforce Development Board (NWDB) recently 
launched the #worklocal initiative to bring awareness to area high 
schoolers about job and career opportunities that exist right here 
in Currituck and surrounding counties. Job retention helps the 
community. By taking proactive steps to grow our skilled workforce, 
we can build a stronger local economy.

CURRITUCK COUNTY ECONOMIC DEVELOPMENT 2021 REPORT

Kill Devil Diesel is located in Poplar Branch. The company’s 16 employees  
remanufacture and make components for diesel truck engines.
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While the past year proved to be yet anoth-
er banner year for tourism revenue in Co-
rolla and the Currituck Outer Banks, some 
of the year’s most promising commercial 
activity took place on the mainland.

Diversity is the key to building a strong 
local economy, so the fact that more and 
more entrepreneurs are finding their 
groove in localities from Moyock all the 
way down to Point Harbor bodes well for 
the future of Currituck County.

Here are just a few of the small businesses 
that are making an impact on the mainland. 

Manufacturing
Quality Machine & Fabrication is a grow-
ing, family-owned shop that has kept up on 
the cutting-edge of manufacturing tech-
nology. Owner Jeremiah Brackett tackles 
everything from small jobs to custom parts 
for aerospace companies.  

Therapy & Wellness
Business is good for Kaylee Burns (pictured 
above), the owner of Peaceful Waters 
Counseling and Wellness Center. Last 
year the center added more professional 
staff and continues to grow. 

Hospitality & Service
Southern Currituck is perfectly positioned 
for businesses that operate as part of the 
support infrastructure for rental properties 
in Corolla and the Outer Banks. Brindley 
Beach Vacations and Sales is working on 

a new laundry facility in Maple Commerce 
Park to support their rental homes. And 
Carrier Corporation has broken ground 
on a new warehouse and distribution cen-
ter in Harbinger.

Mainland Tourism
Dennis Anderson (above) launched his 
monster truck career 40 years ago behind 
the wheel of Gravedigger. Today he runs 
Digger’s Dungeon, one of the county’s 
most popular attractions in Poplar Branch. 
Recently he got back behind the wheel to 
offer one-of-a-kind rides for the thousands 
of fans who come see him every year.

Restaurants
Currituck Crab Pot Company thought 
locals might be hungry for quality seafood 
served with a smile. After a banner first 
year that saw two additional locations 
opened in Virginia, it’s safe to say that they 
were right!  

Kaylee Burns - Photo by Melody Gillikin - peacefulwaterscounseling.com

MOYOCK’S GROWING POPULATION FUELS
MAINLAND SMALL BUSINESS BOOM

“At one point in the game, I was 
going to do everything that I’m 
doing here in Florida, because it 
was more of a year-round thing. 
But there’s a part of me that just 
can’t do it. This is where Grave 
Digger was created... its roots are 
right here in Currituck.”
	 - Dennis Anderson
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SMALL BUSINESS IS A BIG DEAL
IN CURRITUCK COUNTY

OF CURRITUCK COUNTY
BUSINESSES HAVE 
20 EMPLOYEES OR LESS84%

New Small Businesses Create More Jobs
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BUSINESS SIZE BREAKDOWN

Meghann Justine at Mike Dianna’s Grill Room in Corolla - Photo by Alex Perry

12.7M 
NET NEW JOBS CREATED  

BY SMALL BUSINESSES BETWEEN 1995-2020
(VS 7.9M CREATED BY LARGE BUSINESSES)

62% 
AMOUNT OF NET NEW JOB CREATION  

BY SMALL BUSINESSES SINCE 1995

Working on a hull at Calyber Boat Works in Powells Point 

SOURCE: U.S. Small Business Administration, Office of Advocacy



NEW BUSINESSES + EXPANSIONS 
ARE TRANSFORMING THE COUNTY

Project Highlights
Last year saw many commercial projects move for-
ward and a few even overcame a supply chain crisis to 
make it across the finish line. Here is a list of project 
highlights from 2021, including some exciting “Coming 
Soon” developments for 2022 and beyond.

Tractor Supply Company 
New retail location now open in Moyock.

Buffalo City Distillery
New manufacturing and retail location in Harbinger.

Carrier Corporation
Opening soon in Harbinger.

Brindley Beach Laundry Facility 
Commercial facility coming to Maple Commerce Park.

Pinnacle Storage
Enclosed boat and RV storage coming to Moyock.

Dollar General
New retail location coming to Coinjock.

Royal Farms
First North Carolina location opening soon in Grandy.



MAJOR LONG-TERM PROJECTS CREATE  
JOBS, OPPORTUNITY AND REVENUE
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Currituck County Regional Airport 
ONX has the longest runway of the five airports on the Outer Banks, allowing 
it to accommodate larger aircraft. Conveniently located on Rt. 158. After sever-
al years averaging 25,000 operations annually, the Currituck County Regional 
Airport has jumped to nearly 40,000 operations for each of the last two years. 
Expansions and improvements coming soon.

Mid-Currituck Bridge
Coming soon. This 7-mile, 2-lane toll bridge will create a second crossing of the 
Currituck Sound. Benefits to mainland could include a boom in retail, restau-
rants and hospitality and a mix of commercial and business development.

Maple Commerce Park
Located by Rt. 158/Rt.168. 10 shovel-ready lots on a NC Certified site. Allows for 
a multitude of uses. Excellent access to Hampton Roads and the Port of Virginia. 
Full-service utilities and broadband. Located in an Opportunity Zone. 

Currituck Station
A long-term economic development mixed-use plan developed for Currituck 
County, which blends residential, commercial, cultural, institutional and enter-
tainment uses. Over 3,000 acres adjacent to the border with Virginia.



74,057 
UNIQUE VIEWS

OF BLOG ARTICLES IN 2021

Website Features
• Provides links, county demographics and vital informa-
tion for business owners, site selectors, commercial real 
estate professionals, CEOs and entrepreneurs

• Home to over 500 original posts, blog articles and 
interviews about site selection, economic development 
and small business growth in Currituck County, Hampton 
Roads and North Carolina

• Includes a free listing service for commercial real estate 
(buildings and land)

MOST VISITED ECONOMIC DEVELOPMENT 
WEBSITE IN HAMPTON ROADS & NE NC * 

880+
SEARCH TERMS

APPEAR ON THE FIRST PAGE OF GOOGLE

*  ThinkCurrituck.com ranks #1 for visitor traffic and keywords among the 42 other economic  
development websites in the Hampton Roads MSA and Northeastern North Carolina



Larry Lombardi’s Newsletter
Larry Lombardi’s Economic Development email newsletter is 
sent to 2,000+ subscribers every month.  Each email features 
a letter from Larry Lombardi and a collection of featured 
content from the ThinkCurrituck.com website. 

The newsletter generates a remarkable amount of feedback 
that leads to more conversations, calls and new contacts.

Outer Banks CRE Newsletter
Our monthly email for commercial real estate pro-
fessionals in the Hampton Roads MSA and Outer 
Banks market keeps Economic Development con-
nected to the regional real estate community. Each 
email links to a spotlight interview with a local CRE 
professional, curated CRE content and promotions 
of the free listing service on ThinkCurrituck.com.

MONTHLY EMAIL NEWSLETTERS SPARK
CONVERSATION AND CONNECTIONS

“The Northeast North Carolina corridor 
to the Outer Banks is an opportunity for 
smart growth. The historic growth of 
the area in residential development has 
opened the doors for more commercial 
development.”

- Cindy Mayberry, Rose & Womble
OBX CRE Spotlight / January 2021

“Love this, Larry! Thanks for being you.”

Ann Handley
Digital Marketing & Content Expert 
Wall Street Journal Bestselling Author

“I really enjoy reading you, Larry.”

Dean Barber
Principal, Barber Business Advisors
Economic Development Consultant

“I want you to know, I am a huge fan of yours!”

Holly Yanker
Director, Small Business Advisors
Economic Development Partnership of NC



The three-word strategy for traditional print 
advertising and sponsorships has been “Keep It 

Relevant.” Ads for Economic Development position 
Larry Lombardi as a local business resource and 

encourage anyone with questions to reach out 
directly. The focus has been on local, regional and 

state business organizations and publications.

www.ThinkCurrituck.com

As one of the fastest growing counties in North Carolina, 

Currituck is an ideal place to start, expand or relocate 

your business. Economic Development Director Larry 

Lombardi is always available to answer your questions, 

offer advice and connect you to new opportunities on the 

mainland and Currituck Outer Banks. 

(252) 232-6015  

Want to put your  
business on the map  
in Currituck County?

Economic Development Director 
Larry Lombardi is always just 
a phone call away and ready to 
answer your questi ons, off er 
advice or connect you to 
new opportuniti es. 

READY TO START, GROW OR RELOCATE 
A BUSINESS IN CURRITUCK COUNTY? 

C A L L  L A R RY

YOU DON’T HAVE TO DO IT YOURSELF

(252) 232-6015 
www.ThinkCurrituck.com
Larry@ThinkCurrituck.com   

ADVERTISING AND SPONSORSHIPS 
FOCUS ON GROWING COUNTY ECONOMY

Santa Claus is the owner of Claus 
Global Logistics, based at the North 
Pole with a new distribution center in 
Moyock and a field office in Corolla.   

How long have you been in busi-
ness in Currituck County?

I’ve been doing this since before 
there was a Currituck County! But to 
answer the question, I expanded my 
operations two years ago after meet-
ing with my old pal Larry Lombardi.

Can you describe your business?

I deliver toys to the children of the 
world. MOST of the children. I used to 
do this thing where I would leave the 
naughty kids a lump of coal, but then 
I realized it was much more efficient 

Santa Gets Real About Kids, Coal and His Career     
Claus Global Logistics is one of the County’s Best Kept Business Secrets          

CURRITUCK COUNTY   Small Business Spotlight

to just skip them all together. Easier 
on the reindeer too. Also, I found out 
that some of the kids were selling 
their coal lumps on eBay, which 
means that they weren’t learning 
their lesson. So now they get nothing.  

Can you talk about the decision to 
start your own business.

I wanted to make a difference. I want-
ed to bring smiles to children from 
Albania to Zimbabwe. I wanted to be a 
beacon of hope and light in the world. 
Plus, it beats working for a living!

Why do you do what you do?

Again, it’s all about spreading joy and 
cheer across the planet. It also gets 
me out of the house, which is a dream 
come true for Mrs. Claus who looks 
forward all year to the peace and qui-

et she gets on Christmas Eve. While 
I’m crisscrossing the hemispheres, 
she’s on the couch in her flannels 
with a glass of Pinot Grigio, streaming 
the Great British Baking Show. 

Why did you choose Currituck?

This place is incredible. It looks (and 
feels) even better after you’ve been 
kicking around the dark and frigid 
North Pole for months. I get to hit 
the beach after Christmas and have 
most of it to myself. It’s cold to most 
people, but January in Corolla feels 
like summer in the Arctic Circle! 

I’ve tried to meet with site selectors 
about moving everything, but my 
executive board and marketing team 
say no because relocating my busi-
ness away from the frozen middle of 
nowhere would be too far “off brand.” 

What are the biggest challenges?

Circling the planet in one night is no 
piece of cake. The flying reindeer defi-
nitely help, but it’s a long haul. Thank 
goodness for my podcasts!

Dealing with all the haters. There’s a 
ton of negative energy out there that 
can bring you down if you let it in. I 
stay off social media and work hard to 
maintain a positive, jolly attitude. 

Constructive criticism is fine, but 
there are some people who literally do 
not believe in me. Not like they don’t 
have faith that I can do my job, but 
they don’t believe that I EXIST! How 
do I even start to deal with that?

Follow Claus Global Logistics here: 
www.noradsanta.org

Merry Christmas and Happy Holidays from 
Currituck County Economic Development!

Merry Christmas! And Happy Holidays! 
from Currituck County Economic Development!

“I’m magic so I don’t even really 
need a distribution center. But 
coming here gives me an excuse 
to wear shorts and drive a fork-
lift, so it’s a win-win for me!”

Larry Lombardi, Director
Economic Development 

(252) 232-6015 
M: (301) 237-8951  

Larry@ThinkCurrituck.com
www.ThinkCurrituck.com

• Full page ads in COAST weekly (plus ads in 
Outer Banks Magazine and Christmas on the 
Coast by same publisher)

• Half page ad in 2021 Outer Banks Experience 
magazine (published by the Outer Banks Cham-
ber of Commerce).

• Full page inside front cover ad in the  
Currituck County Chamber of Commerce 
2021 Guide and Directory 

• Hampton Roads Association for  
Commercial Real Estate (HRACRE)   
2021 Corporate Bronze Sponsor

• Municipal Sponsor of the 2021 ODU Hampton 
Roads Real Estate Market Review & Forecast

• Inside cover ad in 2021/2022 Outer Banks 
Chamber of Commerce Map

Economic Development Director Larry Lombardi  
was featured in a Spectrum News series about offshore 
wind and a workforce video produced by NC Works.

www.ThinkCurrituck.com

Legislative Committe 
North Carolina Economic  
Development Association (NCEDA)

Leadership Committe 
Northeastern Workforce  
Development Board (NWDB)

Board Member
Currituck County  
Chamber of Commerce

Larry Lombardi Board and Committee Appointments

Some of the hottest  
commercial property 
in Virginia is located 

in North Carolina.
Currituck County, North Carolina 
is actually part of the Hampton Roads 
Metropolitan Statistical Area. Expand 
your business here and get all the 
benefits of the Southeastern Virginia 
corridor, plus extra advantages—
including the lowest tax rate of all the 

Hampton Roads localities (.48 per $100 valuation), and work-
force incentives offered only in North Carolina. It’s the best of 
both worlds; like being in two states at once. 

www.ThinkCurrituck.com

CALL LARRY 
(252) 232-6015

Larry Lombardi, Director 
of Economic Development



Currituck County  
Small Business Spotlight

Currituck County Economic Development purchased a full 
page ad in every print edition of the COAST in 2021.  
In addition to a small display ad, the space was used to  
feature small businesses based in Currituck County. 
In addition to the interviews appearing in print, each  
Small Business Spotlight was published online and  
promoted through social media channels.

ECONOMIC DEVELOPMENT CONTINUES TO 
SHINE SPOTLIGHT ON LOCAL BUSINESSES

“Currituck County offers a lot. There is immense opportunity for 
new businesses as the area continues to grow. The local community 
is comprised of some amazing humans.” 

 - Luke Hurley, Corolla Surf Shop / July 2021 Spotlight

“Currituck County offers a great 
location, between Virginia and the 
Outer Banks - with the potential to 

capture not only locals, but also 
the influx of seasonal travelers.” 

- Ryan Howell, Nuts & Buds
May 2021 Spotlight

Can you describe the business?

La Dolce Vita is a full-service Italian 

restaurant with dine-in, carry out and 

catering, serving house-made sauces, 

dressings, desserts, and hand-tossed 

gourmet pizzas fired in stone ovens. 

We have a full bar with cocktails, craft 

and draft beers, and a Wine Specta-

tor award-winning wine list (2019, 

2020 & 2021).  We are the only Wine 

Spectator Award Winner in Corolla 

& Currituck County, and one of only 

three on the Outer Banks.

Anne-Marie is the chef, manages the 

restaurant and is the social media 

guru, while her mother, Barbara, man-

ages the business side of things, as 

well as the marketing and design. 

Talk about why you made the deci-

sion to start your own business.

After working and managing several 

different types of seasonal business-

es here in Corolla and the US Virgin 

Islands, Anne-Marie knew she wanted 

Enjoy a Taste of the Sweet Life in Corolla  

La Dolce Vita find success in mixing family, food and fine wine            
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to open her own restaurant. Barbara 

always wanted to run her own busi-

ness but never considered a restau-

rant. After some coaxing and long dis-

cussions, they looked for space and/

or restaurants to buy. They decided it 

was best to buy an existing operation 

and then tweak it to their standards, 

which they did in early 2010.

Why do you do what you do?

As the saying goes, ‘Food is love made 

edible’ and we enjoy sharing our fam-

ily’s love of good food and wine in the 

company of our friends, neighbors, 

and visitors to Corolla, in what we 

think is a very friendly beach environ-

ment with global roots.

Why did you choose Currituck?

Barbara’s family bought property 

and has been vacationing here since 

the mid-70s. She and her husband 

brought their children to Corolla 

every summer to vacation. When the 

kids were old enough, Barb spent the 

summers here with the kids so they 

could work and enjoy the beach.  It 

made sense to start our business in a 

location that we all loved, and always 

came back to... Corolla.

What are the biggest challenges?

The seasonality of business here - 

customers and workers; the high cost 

of doing business in a seasonal resort 

area - everything costs more - rent, 

utilities, supplies and employees. 

Lack of employees is compounded 

by the lack of affordable housing 

and transportation at the end of the 

paved road. It takes experience and 

discipline to plan and save money to 

carry the business through the winter 

as the bills come due whether the 

door is open or not. We’ve worked 

hard to build our brand, and deliver a 

consistent, high quality product for a 

fair price, with great, friendly service 

in a relaxing atmosphere.  

What are the biggest rewards?

Returning customers year after year, 

asking for their favorite menu items 

and servers, and referring their 

friends and family to our family! We 

now have some of our best customers’ 

children working for us, and celebrat-

ing their birthdays, anniversaries, 

receptions and weddings with us.

What sets you apart?

Consistent high-quality food made 

in-house from scratch, served with a 

smile - from our family to yours!

Advice for someone starting a busi-

ness in Currituck County?

Be prepared for change - whether it’s 

the weather, the number of customers 

or the seasonality of life on a sandbar!

La Dolce Vita

798 Sunset Blvd, Corolla, NC

(252) 453-0069

www.ladolcevitacorolla.com

“As the saying goes, ‘Food is 

love made edible’ and we enjoy 

sharing our family’s love of 

good food and wine...”

Larry Lombardi 

Currituck County Economic 

Development Director 

(252) 232-6015 

Larry@ThinkCurrituck.com

www.ThinkCurrituck.com

CALL LARRY

Anne-Marie Marzetti (center) is the president, chef, general manager and owner 

of  La Dolce Vita. Tom Chamberlain (left) is the front of house manager, and Dan 

Keiger (right) is the pizza chef. Barbara Marzetti (not pictured) is the restaurant’s 

vice-president, business manager and owner. 

Doug Jennings is an owner/agent with Triton Insurance and Financial Ser-vices Inc. in Currituck, NC   

Can you describe the business?
Triton is an independent insurance agency. We write all lines of insurance (home, auto, life and commercial). We provide access to many insurance companies that would not normally be offered by a captive agent.

Why start your own business?
My insurance journey started as an adjuster. I traveled to storm hit areas of the country to help companies set-tle property claims. I enjoyed meeting the clients and helping them get their lives back to normal after storm loss-es, but I got tired of the travel. The logical thing was to change my licens-ing from an adjuster to an agent.

I started my agent career as a cap-tive agent. Captive agents sell their company’s insurance products only. I quickly realized that I could do better by my clients if I had the freedom 

Taking the Worry Out of Worst-Case Scenarios      
Triton Insurance offers clients personal attention and freedom of choice             
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of choice to place their coverage with companies better suited to the client’s needs.
In 2012, I wrote a business plan and consulted my wife, Carolyn. We agreed, freedom of choice was a ben-efit to the client but it also freed me from corporate dictates.

Why do you do what you do?
I grew up in an insurance house-hold. My mother, Gayle, worked in the industry for decades. I knew of insurance growing up. It just seemed awfully boring (still can be).

By starting my career as an adjuster, I got to experience how insurance makes someone whole again after a loss. Yes, there’s always the mental scar but at least I could see and touch the physical repairs that were impact-ing people’s lives.

Why did you choose Currituck?
I grew up in Portsmouth, VA. My grandparents had land in Hertford. I spent many summers in Hertford cane pole fishing and playing in the woods. The Outer Banks were where the fam-ily vacations happened and I called them home for a short time while my wife and I built a house in Currituck.The small town charm and rural nature drew us in. Our kids attended elementary school here and graduated from Currituck High.

What are the biggest challenges?
Having an entrepreneurial mind is a blessing and a curse. Your achieve-ments are yours as are your failures. The biggest challenge for a small business is being able to grow without losing touch with the reason you started the business. I’m responsible for every facet of this business. It’s time consuming and stressful.

What are the biggest rewards?
The biggest reward is being success-ful. My clients have blessed me with a local business that protects their most valuable possessions. I return the blessing by shopping, dining and sponsoring local. It’s a great feeling.

What sets you apart?
They get personal attention. They’re not handed off. The one that would be affected negatively if a client would go elsewhere is on the other end of the phone. It’s motivation to provide our clients with spectacular service.

Any advice for someone starting a business in Currituck County?
Do your homework. Know who your clients will be and what services they 

will require of you. Don’t be afraid to approach a business owner and ask questions. It makes us feel important and what is shared can help you with unknown hurdles you may face.

Triton Insurance  
2870 Caratoke Hwy #3

Currituck, NC
www.tritoninsservices.com

Larry Lombardi 
Currituck County Economic Development Director 

(252) 232-6015 Larry@ThinkCurrituck.comwww.ThinkCurrituck.com

“By starting my career as an adjuster, I got to experience how insurance makes someone whole again after a loss.”

CALL LARRY

“I love quite a few places in this beautiful 
state of ours, but to me Currituck 

has an authenticity that simply 
gets in your blood.” 

- Clark Twiddy, Twiddy & Co.
June 2021 Spotlight

“We love this community and the 
people in it. Everyone has been so 

welcoming and friendly.”

- Kara Morgan,  
Kara Morgan Weddings & Events

April 2021 Spotlight



www.ThinkCurrituck.com

CALL LARRY
(252) 232-6015


