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An examination of successful library marketing campaigns.



Real World example — #1  

This example of promotional material is effective because it…


• Features fun copy — the superhero-themed image is tied to the benefit of getting a library card.


• Provides value — if someone was neutral towards the idea of signing up for a library card, this 
announcement might be the tipping point.


• Utilizes triggers — by tying the promo to September, the library will be more top-of-mind for 
members of the audience. Every time a person thinks of the date (being in September) the chance of 
them remembering the library/library card is increased.



The Results:  

This promotion generated an increase of 


28.4% 

in new card sign-ups (compared to the previous year).



Real World example — #2  

This example of promotional material is effective because it…


• Communicates the “WHY” — libraries carry a greater purpose than just being facilities filled 
with books. Libraries are gateways to knowledge, opportunity, and culture. They allow a person to 
explore and discover information in a very tangible way. The cartoon picture goes along great with 
this entire idea. 


This headline can also be interpreted in a very literal sense, as libraries have become hubs 
for accessing information through other mediums (tapes, DVDs, CD’s, and (more recently) 
laptops, and WiFi hotspots.



Real World example — #3  

“Quincy Public Library 

  truly is a gem in 

  Gem City” 

This story in the paper shares positive information about the library from a 
trusted, third-party source.


Listing large numbers that represent the library’s resources is a good way to 
pull newcomers in.


Readers of the paper may already be connected with the library, and this 
article would further their loyalty.


