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~~~~~~~~~~~~~~ WHAT AUDIENCES EXPECT FROM LIVE VIDEO ool

Livestream and New York Magazine reached out to 1,000 adults with a survey to learn how consumers think
about and use live video. We received responses from a diverse range of professionals, from marketers,
educators, government employees, church leaders, and more. Their responses showed the importance of
live video as a marketing and distribution tool and why audiences expect live content.
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- WE ASKED RESPONDENTS TO CHOOSE THEIR FAVORITE VIDEO PLATFORMS IN ORDER OF PREFERENCE -
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