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 Leadership Commitment: Leaders 
must actively promote inclusivity by 
modeling behavior

 Diversity Training: Implementing 
regular training on topics like 
unconscious bias

 Open Communication: Establishing 
channels for open dialogue allows 
employees to share their thoughts and 
experiences.

 Employee Resource Groups (ERGs): 
Supporting the formation of ERGs 
provides employees with spaces to 
connect

 Policy Development: Creating clear 
policies that outline behaviors and 
expectations around inclusivity

 Inclusive Recruitment: Developing 
diverse hiring practices ensures a 
variety of perspectives and 
backgrounds are represented.
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Cultural shock when arriving in the U.S. can manifest in various ways, 
affecting individuals differently based on their backgrounds and 
experiences. Here are some common aspects:

 Social Norms: Newcomers may find American 
social norms—like casual greetings, personal 
space, and direct communication—different 
from what they’re used to

 Cultural Values: The emphasis on 
individualism and self-expression in the U.S. 
may contrast sharply with collectivist cultures 
that prioritize family and community.

 Food and Eating Habits: The variety and 
availability of food, along with different 
dining customs, can be surprising.

 Workplace Culture: The U.S. work 
environment often values informality, open 
communication

 Language Barriers: For non-native speakers, 
navigating everyday conversations, idioms, 
and slang can be particularly daunting

 Social Interactions: Differences in how 
friendships are formed and maintained can 
be striking. 
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 Verbal Communication: This includes 
spoken words, conversations, and 
speeches.

 Nonverbal Communication: Body 
language, facial expressions, gestures, 
posture

 Written Communication: Emails, texts, 
letters, reports, and social media posts 
are common forms of written 
communication.

 Visual Communication: Using images, 
charts, graphs, and videos to convey 
information.

 Listening: Active listening is a crucial 
component of communication

 Paralanguage: This refers to the vocal 
elements that accompany speech, such 
as tone, loudness, and intonation, which 
can add meaning and context to verbal 
communication

 Digital Communication: In the age of 
technology, communication occurs 
through platforms like messaging apps.

What are the different ways people communicate 
with each other?
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Uniti envisions a world where technology thrives 
through the power of diverse perspectives, 
fostering innovation and collaboration across all 
backgrounds. In this world, technical expertise is 
not limited by gender, race, or experience, but is 
enriched by the unique insights and creativity that 
come from a truly inclusive environment. Uniti 
believes in a global community where individuals 
from every walk of life work together seamlessly to 
solve complex problems.

Uniti’s product is a collaborative platform designed 
to unite diverse technical talent, enabling seamless 
cross-disciplinary teamwork. By leveraging inclusive 
tools and features, our platform empowers 
individuals from different technical backgrounds to 
work together efficiently, share knowledge, and 
innovate without barriers. With a focus on fostering 
creativity, learning, and growth, Uniti’s product 
bridges the gap between skills, cultures, and 
experiences to drive transformative solutions in the 
tech industry.

Product

1-4 Years

5-7 Years

7-10 Years
 Industry Leadership: Global 

influenc
 Collaborative Ecosystem: 

Seamless teamwor
 Corporate Responsibility: 

Tech education

 Global Expansion: Geographic 
growt

 Training & Research: Advanced 
skill

 Diversity Metrics: Impact 
trackin

 Employee Communities: 
Resource groups
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“Communication is key in 
todays society”

Mission Target Audience

We Are Core Values

Language

Brand Elements
College students

People in a minority

People seeking help

Happy

Inviting

Community

Inclusion

Awareness

Accessability

Friendly

Optimistic

Open

Web site

Pamphlets

Posters

Product Design

Merchandise

Marketing Material

At Uniti, we are committed 
to fostering an inclusive, 
collaborative environment 
where individuals from 
diverse technical 
backgrounds come 
together to innovate, learn, 
and grow. Our mission is to 
bridge the gap between 
different skill sets, 
experiences, and 
perspectives, empowering 
teams to leverage their 
unique strengths and drive 
groundbreaking solutions.
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Primary Color

Palette

Secondary

Color Palette

#EB7C14

#FFF7D0

Overcoming Orange

Overcoming Orange

Pride Purple Generous Green

Uniti BlackUniti Beige Uniti White

#7f3A85

#FFFFFF

#208837

#000000
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Router Book

Router Family

Book ItalicsLight Italics
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With our color palette, 
imagery, and type, we wanted 
to create an inviting space to 
facilitate collaboration and 
connections. We focused 
heavily on organic shapes and 
expressive typography. This 
helped guide us to our overall 
aesthetic and ethos.   

BRIGHT

PLAYFUL

INVITING
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UNITI is an organization that partners up with universities to 
promote diversity and inclusion. We help build a community 
open to all cultures to engage in conversations. Our aim is to 
help people be comfortable in new environments as well as 
educate people about the beauty in our cultural differences. 
We facilitate events such as festivals, seminars, teach-ins, 
fashion shows, and many more. In this presentation we 
focused on how UNITI would live at GVSU. The merch, 
website, and pamphlet are all specific to the community at 
GVSU. UNITI hopes to help people stay curious in other 
cultures, and open their minds to new ideas.
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Social Media

Promotional Posters

Pamphlets & Map

Wristbands
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During
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