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. Leadership Commitment: Leaders

must actively promote inclusivity by
modeling behavior.

. Diversity Training: Implementing

regular training on topics like
unconscious bias.

. Open Communication: Establishing

channels for open dialogue allows
employees to share their thoughts and
experiences.

. Employee Resource Groups (ERGs):

Supporting the formation of ERGs
provides employees with spaces to
connect.

. Policy Development: Creating clear

policies that outline behaviors and
expectations around inclusivity.

. Inclusive Recruitment: Developing

diverse hiring practices ensures a
variety of perspectives and
backgrounds are represented.

ﬂ-low Common Is Workplace Discrimination? \

Discrimination experienced by respondents (personally or as a witness) in the workplace (%)

BGermany B usA B uKk B France
37

61 ‘ 55 43

Have already experienced workplace discrimination

" Age

Most common trigger

Gender

Rac:sm Sexual oruentatlon

n=645 employed respondents in Germany,

@@@ 1,113 in the US, 725 in UK, 654 in France, 29-31 July 2019.
Cratictalharte Cnuirre* Glacednnr

statista 74)

Share of global employees familiar with the concepts of Diversity, Equity, and \

Inclusion (DEI) programs in 2021, by generation

50%

42%

e of respondents

0%

Gen Z and Milennials Gen X Boomers

Addtional Information:
Worldwide: July 26 to August 9, 2021; 12370 respondents: 18 to 70 years; fulHime omployees that are v




How do people experience cultural shock when coming
to the US?

Cultural shock when arriving in the U.S. can manifest in various ways,
affecting individuals differently based on their backgrounds and
experiences. Here are some common aspects:

( Share of employees with to a Diversity, Equity, and Inclusion (DEI) program at

1. Social Norms: Newcomers may find American worin 2021 by couney
social norms—Ilike casual greetings, personal
space, and direct communication—different
from what they’re used to.

2. Cultural Values: The emphasis on
individualism and self-expression in the U.S.
may contrast sharply with collectivist cultures
that prioritize family and community. -

3. Food and Eating Habits: The variety and S e

dining customs, can be surprising.

4. Workplace Culture: The U.S. work (7 e ot i s St ko ooy ety o e |
environment often values informality, open prmmh——— Brm—”
communication. o g

5. Language Barriers: For non-native speakers, . “
navigating everyday conversations, idioms,

and slang can be particularly daunting.

6. Social Interactions: Differences in how
friendships are formed and maintained can
be striking.
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Source Additional Information:
5 g United States; Januar




What are the different ways people communicate
with each other?

« Verbal Communication: This includes [ oo ovoomee s ety ity and bt GED o |\
spoken words, conversations, and SR verideln 202
speeches. s s ettt
« Nonverbal Communication: Body
lan guage, facial expressions, gestures,
posture. e AT

« Written Communication: Emails, texts,
letters, reports, and social media posts :
communication.

 Visual Communication: Using images,
charts, graphs, and videos to convey
information.

. Listening: Active listening is a crucial
component of communication.

 Paralanguage: This refers to the vocal
elements that accompany speech, such
as tone, loudness, and intonation, which
can add meaning and context to verbal
communication. o e o e

 Digital Communication: In the age of
technology, communication occurs
through platforms like messaging apps.

( Share of workers in the United States who believe diversity and inclusion is essential ‘
to a supportive company culture in 2019, by community
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We envision a world driven 1-4 Years
by community

Uniti envisions a world where technology thrives
through the power of diverse perspectives,
fostering innovation and collaboration across all
backgrounds. In this world, technical expertise is
not limited by gender, race, or experience, but is
enriched by the unique insights and creativity that
come from a truly inclusive environment. Uniti
believes in a global community where individuals
from every walk of life work together seamlessly to
solve complex problems. 5-T Years
- Global Expansion: Geographic
growth
- Training & Research: Advanced
skills

Product . Diversity Metrics: Impact

trackin
Uniti's product is a collaborative platform designed . Employgee Communities:
to unite diverse technical talent, enabling seamless Resource groups
cross-disciplinary teamwork. By leveraging inclusive
tools and features, our platform empowers
individuals from different technical backgrounds to 7-10 Years
work together efficiently, share knowledge, and . Industry Leadership: Global
innovate without barriers. With a focus on fostering
creativity, learning, and growth, Uniti’'s product
bridges the gap between skills, cultures, and
experiences to drive transformative solutions in the
tech industry.

influence

- Collaborative Ecosystem:
Seamless teamwork

- Corporate Responsibility:
Tech education




Mission Target Audience Brand Elements
AtUniti,We are‘committed College students Web site

to fostering an inclusive, People in a minority Pamphlets
collaborative environment People seeking help Posters

where individuals from
diverse technical
backgrounds come
together to innovate, learn,
and grow. Our mission is to
bridge the gap between
different skill sets,
experiences, and
perspectives, empowering

Product Design
Merchandise
Marketing Material
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teams to leverage their We Are Core Values
unique strengths and drive Happy Inclusion
groundbreaking solutions. Inviting Awareness
Community Accessability
Language
Friendly

“Communicationiskeyin | oum
. pen
todays society™




-
E Primary Color
3 Palette
< Overcoming Orange Pride Purple Generous Green
Q.
g #EB7C14 #7F3A85 #208837
-
Secondary | [ A
Color Palette

Uniti Beige Uniti White Uniti Black

- /
#FFF7TDO #FFFFFF #000000
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Router Family

Router Book

Aa Bb Cc Dd Ee Ff Gg Hh i
Jj Kk LIMm Nn Oo Pp Qq

RrSs Tt Uu Vv Ww Xx Yy Zz
1234567890
Light Italics Book ltalics

Aa Bb Cc Dd ke Ff Gg Hh i
Jj KR LI Mm Nn Oo Pp Qq Rr
Ss Tt Uu W Ww Xx Yy Zz
1234567890

Bold

Aa Bb Cc Dd Ee Ff Gg Hh li
Jj Kk LIMm Nn Oo Pp Qq
RrSs Tt Uu Vv Ww Xx Yy Zz
1234567890

Aa Bb Cc Dd Ee Ff Gg Hh [i
Jj KR LI Mm Nn Oo Pp Qq Rr
Ss Tt Uu W Ww Xx Yy Zz
1234567890

Medium

Aa Bb Cc Dd Ee Ff Gg Hh li
Jj Kk LI Mm Nn Oo Pp Qq
RrSs Tt Uu Vv Ww Xx Yy Zz
1234567890
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BRIGHT
PLAYFUL
INVITING

With our color palette,
imagery, and type, we wanted
to create an inviting space to
facilitate collaboration and
connections. We focused
heavily on organic shapes and
expressive typography. This
helped guide us to our overall
aesthetic and ethos.

i [N po A
i "’ll- L VENT

AIME LALUNE

AIME LESETOI
TAIM[ BEBE‘

W
AIME P
AIME MONPA

AIME LETE e




>
O
-
<
o
-
s
-
<
<
o
a8

CONNECT
ENGAGE
EDUCATE

UNITI is an organization that partners up with universities to
promote diversity and inclusion. We help build a community
open to all cultures to engage in conversations. Our aim is to
help people be comfortable in new environments as well as
educate people about the beauty in our cultural differences.
We facilitate events such as festivals, seminars, teach-ins,
fashion shows, and many more. In this presentation we
focused on how UNITI would live at GVSU. The merch,
website, and pamphlet are all specific to the community at
GVSU. UNITI hopes to help people stay curious in other
cultures, and open their minds to new ideas.

Before

Social Media

Promotional Posters

During

Pamphlets & Map
Wristbands

After

Merchandise
Website
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Spring Festival, ¥
3rd, Clock Tower Lawn
-Join us for a vibrant celebration at our Fall Festival.

-A special event within our Cultural Inclusivity Festival that
brings together the beauty of autumn with the richness of
diverse cultural traditions.

Exam Prep event,
18th, Mary Ida Pew Library

-Get ready for success with our Exam Prep Kickoff event.

-Designed to help students of all backgrounds feel
confident and prepared for the upcoming exam season.

e
&

End of year g
culture celebration,
25th, Kirkhoff

-As the year comesto a close, join usfora iayfql and meaningful
End of Year Celebration at our Cultural Inclusivity Festival.

GVSU's Biggest Cultural Celebration

Cultural Diversity

GVSU prides
themselves on
the diversity of
their campus.
With a stagering
78 different
countries

Sconnestion We

that enceu
and conne!
\earn with

n @nvironment
rages exploration
ctions. Come
us at UNITL
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i CLOCKTOWER!

6pm - April 18,2025

.e ?22-.--,& Join us at the
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Join us at the
CLOCKTOWER!
6pm - April 18, 2025
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Brand | After
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Touch-Point L

Merch

Three Website ..
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(H1l Events

About Us Resources Forums

Coming up... is our Spring event!
Click "Events” to learn more

About Us

Here at Uniti, we strive to bring students
together from all walks of life. with
curiosity and fun everyone can become
more knowledgeable and connected to
our peers and their cultures.

With so many different
cultures there can

be confusion,
misunderstandings,
and isolation. With
Uniti, we hope to
bring a greater

sense of community
and belonging.
Together we can come
to understand each other.

At Uniti, we are
passionate about

celebrating the rich tapestry

of cultural diversity that makes our world
so unique. Our mission is to foster a sense
of community by bringing people together
from all walks of life, embracing different
traditions, values, and experiences.

We believe
that by
sharing and
learning
from ane
another, we
can create a

maore inclusive, connected, and vibrant
world. Through our products, events, and
initiatives, we aim to inspire unity,
promote understanding, and cultivate a
space where everyone’s culture is
honored and celebrated. Together, we are
stronger, richer, and more beautiful in our
differences.

Stay updated! Follow our social media. @
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'J"ll'l'l Events

About Us Resources Forums

Events & Schedule

Spring Festival, ¥
3rd, Clock Tower Lawn

join us for a vibrant celebration at our Fall
Festival, a special event within our Cultural
Inclusivity Festival that brings together the
beauty of autumn with the richness of
diverse cultural traditions. Experience the
flavors, sounds, and stories of the season
from around the world, as we honor the
values of unity, diversity, and inclusivity.
From global harvest feasts and traditional
music to arts & crafts and family-friendly
activities, this event offers a warm and
welcoming space for all to come together
and celebrate the season of abundance
and gratitude.

RSVP

Come join us!

First Name

Last Name

Event attending

Comments/Questions?

Thank you!
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