
DON’T CLIP
campaign by Caitlin Mills



People are sceptical of the quality and ethics behind online 
clothing brands compared to when they have physical stores

People are more distrusting of online shops because they can not 
see what is behind the camera

COLLUSION don’t clip
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WHAT IT IS | 
The premise of this campaign is to expose what is hidden behind the 
camera at a fashion photo-shoot. Through exposing the reality of fashion 
brands and their lack of inclusivity. Brands need to evolve to gain back 
the trust of their consumers.

COLLUSIONS ethos is creating animal-free and majority sustainably 
sources clothing for a large range of inclusive sizes. They are unafraid to 
demand something different.
COLLUSION believes in making clothing that celebrates the people who 
wear them.



PHASE 1 | EXPOSING THE PROBLEM



PHASE 1 | EXPOSING THE PROBLEM
Scan the QR code, this takes you through to a video link highlighting the false 
perception of ‘clipped’ clothing on model and exposing what is seen behind the 
camera.



PHASE 1 | EXPOSING THE PROBLEM 
Exposure video



PHASE 2 | VISUAL EXPOSURE



PHASE 2 | VISUAL EXPOSURE
‘COLLUSION don’t clip’ - Advertising 

PHASE 2 | BRANDING
Emphasis on having a continuation of ‘exposure’ 



PHASE 2 | WEBSITE 
Creating COLLUSION’s own landing page within the ASOS website. 



PHASE 2 | ETHOS EXPOSURE



PHASE 3 | EXPOSING COLLUSION’S ETHOS IN COMPARISON TO OTHER    
                 FASHION BRAND
Magazine Article 

PHASE 3 | EXPOSING COLLUSION’S ETHOS IN COMPARISON TO OTHER    
                 FASHION BRAND
Social Media- Instagram 

Collusion releases a mini video series 
where their designers take a pledge to 
not clip the clothes they design. When 
taking the pledge they are agreeing not 
only to create authentic images by not 
clipping on the shoot, but to be fully 
transparent about the materials and 
methods they use to design the clothes. 



PHASE 3 | EXPOSING COLLUSION’S ETHOS IN COMPARISON TO OTHER    
                 FASHION BRAND
Social Media- Twitter


