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FROM STUCK
TO SHOWING UP 

A  C A S E  S T U D Y  
M I C R O S T O R Y C O A C H . C O M

"  I  now feel  more confident to show up onl ine and the
 impact is  super  positive for  business."  Mary-Lou Aitken



when it  came to anything

marketing wise that  needed her  to

be v is ib le  in  her  business;  which is

pretty  much everything these

days.

M A R Y - L O U I S E  A I T K E N

e x p r e s s e d  t h e  f e e l i n g  o f  m y  b r a n d

I  f e l t  c o m f o r t a b l e  t o  u s e  

I  c o u l d  u s e  i n  m u l t i p l e  w a y s

c a p t u r e d  m y  s t o r y  &  p e r s o n a l i t y  

I  k n e w  I  n e e d e d  i m a g e s  t h a t :  

Mary-Louise often
found herself
feeling unsure and
getting stuck,

Previously ,  she worked together

with  Sharon,  f rom microstorycoach,

on messaging and content  strategy,

to  create a  p lan  and a  v is ion for  her

yoga business.

Photographic  content  was the

natural  next  step to  set  the

content  wheels  in  motion.  

T H E  B A C K S T O R Y  



Mary-Lou's  home off ice,  and a

set  of  ‘work  from home’  images

were on the  pr ior ity  l ist .  

The Photoshoot
W O R K  F R O M  H O M E  I M A G E S

Mary-Lou's  home was the f i rst

locat ion.

With soft  morning l ight

f i l ter ing in ,  the garden was the

natural  p lace to  start  the day

in  front  of  the lens.

Gett ing in  the mood 





@ T H E  S T U D I O

Mary-Lou's  brand mission is

al l  about  empowering

women over  40 to  feel  body

confident  though yoga.  
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Working with  natural  l ight  

The Photoshoot

Changing locat ion to  the yoga

studio  captured Mary-Lou in

teaching mode demonstrat ing

specif ic  poses.   



Her  brand story  is  a lso

about  d ifferent  emotions

and feel ing tones.   

From the softness of

the y in  poses to  the

yang energy of  an

empowered business

woman.   

Blending Yin  & Yang 



O N  A N

I N T U I T I V E

L E V E L  T H E R E

A R E  S O M E

S H O T S  I  K N O W

I  W I L L  U S E

O V E R  A N D

O V E R  A G A I N .

T H E Y  A R E  J U S T

R I G H T  F O R  M E .

M A R Y - L O U I S E  A I T K E N



I  now have the conf idence to

apply  the messaging  strategy.

I  ‘show up’  more on socia ls   and

fol low my passion.

 

 

When I  f i rst  saw the photographs I  was b lown away and

couldn’t  bel ieve how great  they were.  

Sharon seems to capture just  the r ight  feel ing I  want  to

convey and this  has certain ly  encouraged me to use them.  

 

The Photographs
W H A T  M A R Y - L O U  S A Y S  A B O U T  H E R  I M A G E  B A N K  

9 .

I ’ve  def in itely  stepped up my

marketing efforts  and its

working.  

 

I  no  longer  stress about  what

to say or  what  images to  use and

this  keeps me moving forward.

Website views went up an

impressive 400% in one

week,  my email  l ist  and

fol lowers have jumped up

too and my classes &

workshops are booked out.





Honestly ,  with  the ‘market i ng  stu ff ’  don e

beforehand the photoshoot wa s  wa y  mo re

relaxed,  informal  and fun than  I  was exp ec tin g.  

The p layfulness real ly  got  my  c re at i ve  j u ices

f lowing and I  fe lt  f ree to  be me an d e x press my

personal ity .   

 

@ T H E  F U N  B I T  

M A R Y - L O U I S E  A I T K E N



Let's talk and level up
your social media game
to grow your business
in a way that is right
for you. 

Sharon Anderson   

Wondering how
brand photos
can boost your
online confidence
& help you 'show
up' more easily
& more often
with original
visual content ? 

 
Book a 30 minute 
strategy call  today.


