THE WEALTHY HAVE
BEEN USING THIS
STRATEGY FOR
OVER 100 YEARS
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McDONALD’S

(T ANY SIZE
i ¥ soft drink

Ray Kroc borrowed money from two cash
value life insurance policies to help cover the
salaries of key employees. He also used some
of the money to create an advertising
campaign around emerging mascot Ronald
McDonald.




JCPENNEY

The stock market crash of 1929 and the
ensuing Great Depression devastated the
stores. James Penney was able to borrow
against his cash value life insurance policies to

help the company meet its payroll and day-to-
day expenses.




