WALKING DEAD
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o INVESTING LESS AND EXPECTING
MORE

o REBRANDING AND REDEPLOYING AN
EXISTING CULTURAL PRODUCT > NEW
IDEAS

o SYNERGY = COST-EFFECTIVE WAY TO
MAXTMIZE CONSUMPTION





http://www.youtube.com/watch?v=TTImRvBTqf0
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o FIRST TIME WE SEE A PERSON TRANSFORM INTO A
20MBIE ON TV
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%ﬂn IR 1. WHICH DO YOU THINK HELPED FHE
3. ¥ Y rines WALKING DEAD BECOME MORE
gl SUCCESSFUL AMONG THE
MAINSTREAM. TTS CULT ASPECTS
OR QUALITY ASPECTS?
DO YOU THINK THAT REGRANDING

SR AND REDEPLOYING AN EXTSTING
@B,  CULTURAL PRODUCT IS BETTER
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