











As expected, most of our letters to the
editor were on the subject of
RACQUETBALL's own fanuary/February
swimsuit issue. Despite these published
few, the overall response was over-
whelmingly in favor of presenting our
sport’s elite athletes in a more main-
stream fashion. With all of sport being
so closely tied to body image, racquet-
ball simply can't afford to be “above it
all” in marketing itself as a healthy
fitness activity with an attractive player
base. That was the point. “"Mikey's
Angels” showed some beautiful women
who are among the best in their sport,
and are proud of their bodies. There’s
just nothing wrong with sending that
message.

We hope that eees one thirty-ish
woman decides to return to racquetball
— because she thinks it will help her
approach 40 looking like Laura Fenton
eee one single mother is inspired to join
a club, use its childcare and pick up a
racquet — because Jackie Paraiso can do
it, plus play on the pro tour

ee one overworked professional pencils
in an hour to get to the health club -
because Michelle Lucas fits it into her
schedule

® one young athlete decides that she
wants to add racquetball to her varsity
sports lineup — because Rhonda Rajsich
can play two sports, and excell in each.

If there’s a chance — at all — of any of
those motivators being realized from
that two-page investment, then it was
well worth it. To think that the layout
was designed “just for the boys” is to
have missed the point entirely.

A Clear Mandate - Speedos!

Just a quick note to let you know that
I look forward to seeing the racquet-
ball men in their thongs, holding their
racquets. After all, fair is fair ... right? I'm
sure you want to make your female read-
ers happy tool

Deb Calista
Dover, New Hampshire

I am writing, and | am sure you have
heard other feedback as well, on the
inclusion of the Pro Kennex ladies in suits

included in the recent issue. | must admit
| was surprised to see this layout, and
although | am in favor of admiring
exceptional athletes, | wasn’t prepared
to see this forum in your publication.

| am not necessarily offended, although
the gender issue is certainly an issue, and
I suspect the overwhelming response will
be favorable, given the large number of
men in the sport. | would like to heavily
lobby you to include men in seductive
poses, skimpily clad, so that the next
magazine will have me riveted the way
my male counterparts have no doubt
been to this spread.
Susan Serfass
Eliot, Maine

I am a Women’s Open player from
Wisconsin, and played in the Women'’s
Masters tournament in Canoga Park,
California. What a great event! While |
was there, the topic of discussion was
the pictorial entitled “Mikeys Angels.”
No one in my gathering could compre-
hend the point of this “article.” Could
you please explain to me what evening
gowns, and swimsuits have to do with
the game of racquetball, and the skill
level of the competitors?

| really do not understand the message
you were trying to convey. | have been
playing the game for many years, and
hope we do not have to rely on these
types of "articles” to promote this
wonderful sport! If that's the case, when
is the comparable photo shoot sched-
uled for the Men'’s Pro players?
Laura Olson
Muskwanago, Wisconsin

I regularly enjoy reading my Racquetball
magazine. However, | was shocked,
insulted, and disgusted with this presen-
tation. | was not disgusted by the
women, they are undoubtedly beauti-
ful and sexy. But this does not need to
be displayed in such a limiting and
stereotyped fashion. These women are
terrific racquetball players. | think their
beauty and sexuality comes through in

their perfection of their sport and the
magazine’s typical shots of these women

playing.

| don't think anyone would argue that
these players are beautiful, strong
women who can be glamorous. But
what is the point of this presentation?
Sure | like to know about training and
goals of top women players who | can
look up to. When | am on the court |
want to be strong, competitive, decisive,
precise (which can be sexy in its own
right). | will save the glamor and sexy
playfulness for another time. | person-
ally feel that this presentation of top-
ranked LPRA players was detracting from
their identity as racquetball players - espe-
cially in its contrived nature.

If you are going to publish these “fun

shoots” at least have the decency to

present male versions as well, then it may

not smack so much of belittling women
to mere sex objects.

Maureen Claussen

Dover, NH

Okay, gentlemen, | believe the gauntlet
has been thrown. So which company
boasts the best “stable” of male specimens
to provide the backdrop for a similar “fun
photo shoot?” Step forward ... summer is
just around the corner! — Editor.

Congratulations to Laura Fenton,
Michelle Lucas, Jackie Paraiso, and
Rhonda Rajsich for gracing the pages of
the Jan-Feb issue of Racquetball. Great!
Watch out Sports lllustrated because the
sexy stars of racquetball are making a
statement. The stands at future matches
will surely be full of their new fans!
Dick Barton
Asheville, New York

This has to be the best issue yet! Thanks
for highlighting the women and the
promise of the upcoming article on Chris
Coy! Keep up the good work!
Pamela Trent
Nashville, TN







Some 13-year-old boys like to watch television
or play video games to fill their time. Others
might wander outside to ride bicycles, scoot-
ers, and hang out with friends. Chris Coy’s
parents did not expect him to ever ride a bicy-
cle, let alone be awarded Sports Illustrated’s
inaugural “Young Sportsman of the Year”
award last December.

This future racquetball champion had been born
with cancer in his stomach, which was discovered
at five weeks of age. At three, he was diagnosed
with a vascular infection that spread down his leg.
The Coys endured three years of chemotherapy
and Chris’s left foot and ankle were amputated at
age four. He began preschool using a prosthetic
limb below the knee.

“In the beginning, there was a lot of adjustment,”
Coy’s mother, Susan, said. “He didn’t want to wear
(his leg) to preschool. So we decided that we
would cover it up, so that the other kids wouldn’t
see it. That seemed to help him, and as he got
more comfortable, he began wearing shorts.”

At age seven, Coy first became interested in
racquetball when his parents bought “The Health
Club” in his hometown of Elk City, Oklahoma. “I
spent a lot of time watching the guys play and
would get in the court and practice on shots that I
watched them do,” he said. Everyone at the club
would show him the game, but Coy always had
his dad coach him at every tournament.

“I learned a lot from these guys,” Coy said. “One
man in particular, his name is Mike Dobson. He
used to always tell me, ‘Chris shoot your shots. It
doesn't matter if you skip it, because eventually
you're gonna have those shots down so good that
- no one will be able to return them’.” Coy said he
learned from that advice and realizes now that
good shots and consistency is what it takes to win.

And his love of racquetball has also helped to
manage his other medical

conditions. “Many of the

kids with prosthetics become
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couch potatoes. They
don’t get out and
become active, which
Chris needs to do in
order to stay in shape
to help combat his
other conditions.
Racquetball has been a
great way for him to
stay in shape,” Susan
said.

But there are still barri-

ers to overcome. The

family must deal with

the cancer issue and

Coy has suffered some

heart damage from the

chemotherapy. There

is no bend or flex in

his prosthetic leg,

making it difficult for

him to hit forehands.

Doctors at the

Shriner’s Hospital in

Dallas have said they

will be able to fit the

youngster with a

workable leg in the future, allowing flexibility in
the foot and ankle area. Right now, the prosthetic
leg is easily broken. Susan said, “Every few months
we have to get a new one, because he’ll dive and
slide on the court with his leg and tear it up. He
wants that mobility, and tries the best he can to
get it out of what he has.”

This determination has brought the youngster
extraordinary success. Chris played in his first
Junior World tournament at the age of eight,
boasting a sponsorship from Pro Kennex. He
continued to play and improve his game with his
dedication and four-hour-a-day practices. Susan
said, “Pro Kennex believed in him.” In 1998, he
captured his first medal at the Junior Olympic
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“Roberts will be an incredible asset as we increase our
grassroots marketing efforts,” commented Scott
Winters, senior director of Ektelon. “ Roberts’ promo-
tion is part of our increasing focus on demo days, free
clinics, and several other game-growing initiatives.”

“Clinics and demo days are great, they allow us to inter-
act on a personal level with players throughout the
country while introducing the game to new people,”
said Roberts. Ektelon plans on setting up hundreds of
demos and clinics across the country this season.

Roberts will continue to serve as a liaison for Ektelon’s
sponsored players in his new role, plus will oversee the
activity of Ektelon’s Regional Coordinators (ERC), who
are key influencers, tournament players, or “specialty
shop” owners. Ektelon sponsored Roberts throughout
his pro tour career (1981-1999), during which he was
ranked in the top three for nine years and finished #1
in 1998.

The SGMA State of the Industry
Report — Steady Growth in 2000

By Mike May, SGMA Director of Communications

Inventory efficiency, controlled growth and sports
participation are the keys to future growth in the sport-
ing goods industry — according to the Sporting Goods
Manufacturers Association (SGMA) in its annual State of
the Industry report. This report was released on January
22 during The Super Show® in Las Vegas.

The core components of the industry — sporting goods
equipment, sports apparel and athletic footwear — are
profiled in this report. Each category exhibited growth
in 2000 and additional increases are expected in 2001.
The SGMA State of the Industry Report, sponsored by
The Nasdaq Market Group, is an annual analysis of the
sporting goods industry.

In 2000, sporting goods equipment sales were $18.03
billion — a 3.9% increase since 1999. Equipment sales
are expected to reach $18.65 billion this year — a 3.4%
gain. The top two categories for equipment sales in
2000 were exercise machines ($3.7 billion) and golf
($2.8 billion). A number of activities showed positive
signs in 2000 — frequent golf participation is on the
upswing; gitls fast-pitch softball play is at an all-time
high; interest in tennis is rebounding from a mid-'90s
low; basketball remains America’s favorite team sport;
and health club memberships are at record levels.

) RACQUETBALL

Sports apparel sales last year were $20.4 billion (a 2.1%
boost since 1999) and are expected to reach $21.1
billion in 2001 (a 3% expansion). In 2000, this dollar
amount represented approximately 22% of all apparel
sales. This slow rate of growth is a reflection of the over-
all clothing market. Despite this slowdown, the
women’s apparel market is getting more attention
because of increased participation in basketball, soccer,
softball, and fitness activities.

Athletic footwear sales in 2000 were $9.05 billion — a
4.4% climb since 1999. Sales are expected to reach $9.5
billion in 2001 — a 4.7% increase. The top three cate-
gories of athletic footwear are running, basketball and
cross-training. For the first time since 1997, back-to-
school sales showed a definite spike, which is a sign the
teen market is renewing its interest in the category.
According to The NPD Group, 5% of athletic footwear
sales were conducted online in 2000. The top three
categories for online purchasers were running, basket-
ball and hiking.

SGMA's State of the Industry Report is available online
at: http://www.sgma.com/research/2001_research/
soti2001.html — For SGMA members, this report is free.
For non-members, the PDF version is $175 and the
four-color printed version is $200.

The Sporting Goods Manufacturers Association (SGMA),
owner of The Super Show® is the trade association of
North American manufacturers, producers, and distribu-
tors of sports apparel, athletic footwear, fitness, and
sporting goods equipment. SGMA represents and
supports its members through programs and strategies
for sports participation, market intelligence and public

policy.

Ashaway Racket Strings

As the official string of the USRA, Ashaway Racket
Strings has introduced its new 2001 Racket Strings cata-
log, showcasing its line of tennis, squash, racquetball,
and badminton strings. The colorful guide has all the
information needed to select the right string for the
desired combination of power, control, and durability
for all styles of play, at every level of competition.

The catalog also features athletes sponsored by
Ashaway, like the IRT’s No.8 ranked Derek Robinson,
giving readers a sneak peak into the high quality
competition strings from Ashaway these top players use
to win.
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The NEWEST racquets!
The LATEST technology!
The BEST service!

The LARGEST selection!

VISIT OUR NEW WEB SITE AT:

. HEAD
www.racquetconnection.com E-FORCE
24 HOUR SECURED ON-LINE SHOPPING WILSON
E-MAIL - RACQUETCON@AOL.COM PRO KENNEX
EKTELON

1-888-822-2501

Call or E-Mail for Mon.-Fri. 8 am - 5 pm

FREE Sat. 10 am - 3 pm PST

SPn'ng ¢ Summer Ca'alog 10746 Ker_mey. Street
sales@paciﬁcspoﬂs. e Santee, California 92071

RACQUETBALL SUPERSTORE
WITH ALL MAJOR BRANDS
AT DISCOUNT PRICES
SAME DAY SHIPPING - DEMOS AVAILABLE
RACQUET CUSTOMIZATION BY:
GENE-GENE THE STRING’N MACHINE

www, pacnﬁcsports com

quetbaIICatang

1-866-4Gear77

Racquets, Bags, Shoes, Gloves, Eyeguards,
Racquetballs, Strings, Grips, Dampners,
Videos, Books, (D Roms, & more.
...and now offering
Squash and Handball gear.

Call Toll Free 1-866-443-2777
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