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Announéin
¥ advantages
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an aluminum racquet with the

of lightweight fiberglass.

ey e

The

Quick and light as fiberglass\Tough and durable as aluminum.

Fiberglass. For years the pros have
saldyoucan't beat it for quickness and
lightness in racquetball. Aluminum?
A slow second in their eyes. _gmm

Wilson is making some histi
own. The Wilson Advantage

racquet that's quick and light 3%
glass, tough and durable as alumiMugg
Wilson's advantage: Select 6.
To pick up a Wilson Advantage,
you'd swear it’s fiberglass. With a
comparable weight—255 grams —it
feels light, it moves quick. The secret

{
|

is Select 6, a lightweight aluminum
alloy. This advanced material gives
you a racquet that weighs less than
most other aluminum racquets—
amazingly, with equal durability.
Quick and light as fiberglass, but
designed to take fast-paced abuse,
it's the best of both worlds. Test-play
the demonstrator model at selected
pro shops. And see why it's called
the Advantage.

Wibson A

, i
Wilson and Advantage are registered trademarks that
distinguish the fine products of the Wilson Sporting Goods Company.
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Thisistheracquet
that’s making all the noise.

"It puts me in control!’ "The Impact XC™ gives the ordinary player extraordinary power:’ |
: Lynn Adams Bill Chodwick |
L |
; "...extremely light and very well-balanced:’ "Gives me the control |'ve always been searching for:’
'_-ii Diane Heims Kellie Cooper
...the power of aluminum, plus the flexibility of fiberglass'’ "The most versatile racquet |'ve
i James Carson played with

Dave Chandler

O R4

R

“I'm afraid I'm going to like it and then I'm in trouble with my sponsor. Just holding it feels good:'
Name withheld by request

ik

Fitly
i

R

"The XC is 10 grams lighter than the Impact One™but it combines

the power and control necessary for a fluid stroke’’
Ron Botchan

Ao S

.more control than any other racquet |'ve used:'
Bill Thurman

"The XC lets me press the right button even under
pressure. | get set up and the racquet does the

rest —reverse pinch, rollout, ace, Z''
Carole Charfauros

'...the XC has made my overhead a legend’
Fielding Redleaf Snow

""Shoots like a cannon —strikes like lightning:’
Bill Schwartz

"'Lots of power from a light racquet.

| like the whipping action:’
Judy Hichta

“"We know it's a classy racquet, but its

success depends on what the players think.’
Tom Pomeroy, AMF Voit

The AMF Vot
Impact XC

"It's great! | love the 3%" grip"’

Llernonte Fugua

Voit

Santa Ana, CA 92704
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Point West
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UP FRONT

AMARNING

In 1978, a newspaper story went
over the wire services reporting that the
tennis boom had gone bust. The story
originated at the Sports Training Institute
in Chicago and included facts on why
tennis players had quit the game and
what it took to get the disenchanted
ones back into it.

The man who put together that study
is Laurence Korwin, director of the
Sports Training Institute, and upon its
release, he was castigated and
denounced.

The tennis industry, as expected,
acted defensively. Instead of admitting
that possibly some of Korwin's findings
were true, it denied everything, and
failed (at least publicly) to act on his
recommendations.

Now, racquetball has come in where
tennis has left off. The new kid on the
block, so to speak. And with every new
industry, comes growing pains.

Right now racquetball is experiencing
a tremendous growth in popularity. But
it won't always be like this. The industry
has to expect a decline and leveling off
period after a peak is reached.

Racquetball lllustrated has asked
Korwin to look into the racquetball
industry with the same critical eye
looked upon at the tennis industry and
come up with some suggestions on
how to keep the sport healthy.

His findings, opinions and
suggestions can be read in this issue
under the title “Don't Let The
Racquetball Industry Commit Suicide."’

The story is his opinion. Some of his
suggestions are safe. You can't go
wrong with them. Others are somewhat
controversial, and you may or may not
agree with them.

But agreement or not, he has a right

RS Vi 7 s'lf

o be heard, and the reader, in turn, has
a right to rebutt them. We welcome any
response.

This issue is highlighted by our
second annual racquet guide, which is
divided into three sections. Section one
categorizes the racquets by price.
Section two is a story on "'Is An
Expensive Racquet Really Worth The
Money?" and section three deals with
“How Small Racquet Companies
Survive Against The Giants."

We also have an interesting story on
San Diego, considered the mecca of
racquetball, and a cute piece on the
Diff'rent Strokes cast members
receiving their first lessons from touring
pro Davey Bledsoe.

Our instruction section is highlighted
by Heather Kirkwoaod's article on
racquetball fraining via running.
Kirkwood is a former member of the
Canadian National Track and Field
Team. There is also the first of a two-
part series from Rita Hoff on power
racquetball for wormen.

fo Yo

Ben Kalb
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SEVEN SPRINGS

Third Annual

Racquetball Camp

Y

Featuring Davey Bledsoe/Wilson:

Camp Sessions
July 6 through 11
July 13 through 18
July 20 through 25
July 27 through August 1

Here it is—where beginners
learn the game, where social
players become competitors
Where you can become a vital
participant in America's fastest
growing sport

Under the experienced eye of
Davey Bledsoe—teaching pro at
the International Athletic Club,
Denver. Colorado— 1977 Indoor
National Champion and 1978
Qutdoor National Champion—
you'll work on, practice and
discuss the techniques and stra-
tegies of racquetball for eight
hours a day. Every day for
six days

Operated in cooperation with
Wilson Sporting Goods Com-
pany, the camp provides indi-
vidual instruction and analysis
on every aspect of your game.
Along with videotape playbacks
of your strokes as an aid in
perfecting your technigque

Four Consecutive Weeks
Make plans now to sign up for
one of the following weekly
sessions:

The Total Resort

Seven Springs offers a ton of
activities; a complete health spa
tennis, golf, the alpine slide, in-
door miniature golf, bowling,
swimming—it's all here. Slow-
down recreation includes enter-
tainment in Seven Springs’
lounges, dancing, excellent

of the Laurel Mountains

Six nights of comfortable
lodging are included in your
Racquetball Camp tuition rates.
Come on! Get in the game
Return the coupon for all the
details or phone Seven Springs
at (814) 352-7777, ask for
Jeff Shearer

SEVEN SPRINGS

MOUNTAIN RESORT

cuisine and the invigorating air l

o N

The Third Annual Racque

S
S

\/
i i

' tball Camp \
Jeff.Shearer, Racquetball Pro

Seven Springs Mountain Resort

Champion, PA 15622 ‘
I'm interested, Jeff

Send me all the exciting details

Name . = e l
Address ——————— e I
Gty —— SRt VM. '
St e | D iy

The week that sounds good to me 1s

Y4
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Che Ulfimate String
For Racquetball

INTERLOCKED FOR POWER
) e g T ) W 7 1

AOROmE U

IRefelas

W

Not just a new face but a patented de-
sign which is just the way a racquet
string was meant to be. You'll agree.

OUR GUARANTEE:

e More resilience, less shock, more
ball velocity than is possible with an
ordinary racquet.

e And — spin control like nothing
you have ever experienced before;
there's never a loose spot in any
part of the integrated webbing.

INTERNATIONALLY
APPROVED MODULAR
STRING DESIGN

Now available direct from factory.
$58 in choice of fiberglass or alumi-
num frame.

VYDEX TENNIS SYSTEMS
Box 57, Gastonia, NC 28052

SIDE OUT

Throw A Tantrum

Your story on **How To Throw A Tantrum On
The Court"" in your April Fools issue was one of
the best stories | have ever read.

It may have been writlen as a satire but
there was more fruth 1o it than one may imag-
ine. Intimidation does have an effect on oppo-
nents and officials.

Wallace Radcliffe
Eugene, Ore.
Too Good A Job

I'm not sure who wrote the *'Tantrum’' story
in your April Fools issue but it could have easily
been llie Nastase or John McEnroe

You may have done too good a job with it. |
wouldn't be surprised if the racquetball pros
pick it up and follow it to the letter.

Sandra Lipton
Marina Del Rey, Calif.

Who Plays The Fool?
| was reading and greatly enjoying your
comic and original ' April Fools" seclion when|
suddenly found myself at the end of the maga-
zine. Who says racquetball isn't funny? |
couldn’t tell when the comic parl ended and
lhe serious sluff began
Truthfully, your atlempt lo bring some
hurmor into the sport is greally appreciated and
needed. Just be careful not o go to far. There
are some of us who lake the sport quite
seriously.
Torn Grobmisi
Posen, lll

April Fools

I have been reading racquetball magazines
for over two years now and | must say that
your April Fools section was the best reading
ever in any racquetball magazine. | couldn't
stop laughing and neither could my husband.

Itis nice to see a bit of humor and humanism
in a magazine. Keep up the good work.

Janet Trapp
Berkeley, Calif.
Off Color

Overall, your April Fools section was a de-
light. | especially enjoyed the articles on the
square ball and the tantrum throwing.

But | think you overstepped your boundary
on a couple of things, namely the brothel that
turned into a racquetball club and the letter
about "'playing racquetball with hemorrhoids.”'

J. Carlton
Evansville, Ind.

Serving Question
If a ball hits the floor or the side wall on the
first serve, is it a fault or a side out? | have seen
it written both ways in books and magazines
and | have seen it played both ways. Please
clarify.
Richard Ballinger
Ft. Lauderdale, Fla.
Editor's note: Side out.

Vote For Bach
For months | have seen men grace the cov-
ers of your magazine, and | began to wonder

when | would see a woman. Then | saw the
Catherine Bach cover. | think it was your best
cover. Put in my vote for her as player of the
year.
Buddy Phillips
Austin, Tex.
Editor's note: Besides Catherine Bach, we
have had Ruth Buzzi, Debra Jo Fondren, Elke
Sommer and Charlene Tilton on our cover.

Cover Subjects
| read a letter in a recent issue in which the
writer was annoyed that you put celebrities on
your covers. | would like to respond by saying
that | disagree wilh him. J
Had it not been for your celebrity covers, |
would probably not have picked up the maga-
zine. | actually look forward to reading about
your celebrities in every issue. The pros are
interesting but not anywhere near as exciting
as the celebrities.
| say don't put Marty Hogan on your cover
until he gets a hit show
Bonnie Compton
West Los Angeles, Calif,
Pointers
| have been playing the game for about two
months. | enjoy your magazine very much, es-
pecially the pointers on how to improve your
game. They have helped me improve mine.
Russ Hicks
Del. C, 42d MP GP (customs)
APO NY

Advertising Objection

| am writing to state my objection 1o an ad-
vertisement that ran in your April, 1980 issue.

| felt the IRON COMPANY's ad was sexisl
and low class. It is my opinion that they have
reached a new low.

I am cerlain that this will have little if any
bearing on whether or not you run this type of
advertising in the future, but it cerainly does
not lend an air of respect to your publication.

Carol Mart Porth
Advertising and Sales
Bally Manufacturing Corp
Chicago, Ill.

Canadian Paper
In following up the write-up by Len Ziehm of
the Chicago Sun Times on ''How Newspapers
Treat The Sport,"” I think you will find something
special in the northern areas in Canada.
Racquetball is really booming here in Que-
bec City, Canada. Proof? Within a relatively
small radius (20 x 15 square mile area) around
the city (650,000 pop.), about 10 new clubs
have been built in less than 10 months. And at
least five new ones are under construction.
So, following the start of a weekly column
on the sport two months ago, the main french
daily newspaper ‘‘Le Soleil" ran a survey on
the "boom’* here. The sport is now given a lot
of coverage here.
Jacques Arteau
Sportswriter
“Le Soleil"”
Quebec City, Canada

SEND YOUR LETTERS TO: Racquetball lllustrated, 7011 Sunset Blvd., Hollywood, CA 90028
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GRUEX
RELIEVES

JOGK ITCH

ey Chafing,Rash and Other

ilehing

o .- Annoying Groin Irritations.

Itching? Chafing? Rash? Get fast
relief with Cruex, the leading Jock Itch
product in America. Cruex soothes.
Relieves. And it's medicated to fight the
causes of Jock Itch.

Use medicated Cruex spray powder
or squeeze powder for easiest applica- °
tion, or Cruex cream for more concen-
trated medication. Use only as directed.

Get Cruex. There's nothing like it for
Jock ltch.

D 2 PENNWALT CORPORATION 1979

Cartoon by Tom Giulivo

[+]
Every FRru.

FREE BEER
AND P1zzAll

‘If it wasnt for racquetball, | wouldn’t get any exercise at all.”
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Racquetball pro Davey Bledsoe
(right) races sports announcer
Don Meredith in downhill com-
petition as part of the John
Denver Celebrity Pro-Am skiing
event at Lake Tahoe, Nevada.
Bledsoe was the first racquetball
player invited to participate in
the annual affair.

John Denver Celepriy ©

Photo by Rob Lesser

Fourteen-year-old Rad Daly, who
appeared in “"North Dallas Forty"
and "10," practices his backhand
at Coldwater/Chandler Racquet-
ball Center in Sherman Qaks,
Calif. Daly, who also had a role
in last year's television series
""Bad News Bears,"* will soon be | | L R : B
seen in Walt Disney’s ""The Actor Clint Eastwood and actress  ing a break from filming “Bronco

Ghosts of Buxley Hall."" He also Sandra Locke work out on the Billy’* in the Boise area. The
recently signed a recording weight equipment at The Court- movie is scheduled for release
contract. house in Boise, Idaho while tak-  this year. photo by Drew Stoddard




Former pro basketball star Bob
Lousyhitsafew around during
‘exhibition as part of the Seamco
' Classic pro tournament at Playoff
 Racquetball Club in Braintree,
 Massachusetts.
| S S,

&

Photo by Drew Stoddard

This man worked with
wood for a living. He
used it to unload slap
shots that travelled up
to 118 mph. If you
think that's fast, think
" how quickly that wood
might have burned
with ane careless
match. But thanks to
you, The Golden
let's rocket
' launcher didn't
go up in smoke
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A& FUBLIC SERVICE OF THIS MAGATINE & THE ADVERTISING COUMNCIL

If you're moving, let us know

at least 5 weeks in advance so that
your issues of RACQUETBALL
ILLUSTRATED can reach your
new address, Just paste your
magazine address label on this
faorm and paste it on a pastcard.
Your local post office will not
automatically forward your
magazine to your new address

ATTACH MAILING LABEL HERE

Print your new address balow

namae

address

city state zip

Mail to:

RACQUETBALL ILLUSTRATED
Subscription Dept.

P.O. Box 261

Mt. Morris, Hllinois 61054
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By Carole Charfauros

What's a nice girl from Salt Lake City, Utah
doing playing professional racquetball when
most of her school friends are married and
have three or more children?

That is a question that has often puzzled
Janell Marrioft's mother, especially now that
Janell's younger brother and sister are married
and Mrs. Marriott continuously reminds her el-
dest daughter that it's time she seftled down to
raise a family.

"l know my mother wanls grandchildren,”
confessed Janell. “*She's really pushing for me
and this guy I've been going out with, but | just
never worry about getting married, probably
because |'ve never been asked. Eventually
someone's going 1o come along.

“In Utah the big thing when you get out of
school is getting married. But | know that every
one of my friends would love to be doing what
I'm doing instead of babysitting every day. |
had always dreamed of being a professional
athlete and | really enjoy the travel thal goes
witht."

All of the Marriotts are athletic. Besides rac-
quetball, Janell enjoys skiing, sailing, and
camping. Her sister Jill is an excellent gymnast
and her brother Brent played football in
school. Mr. & Mrs. Marriott like to walch their
children compete in sports. They even Iry o
go to Janell's racquetball tournaments when-
ever they're close by.

When not on the road, Janell lives with her
parents in Salt Lake Cily. There are numerous
clubs in that area now, but eight years ago,
when Janell first picked up a racquetball rac-
quet, there were only a few courts. In fact,
when Janell graduated from Utah State in
1974 with a degree in political science, they
were just beginning to build courts on campus.

Originally, Marriott had planned on law
school after graduation, but then she decided
she was tired of school. Working full time at a
gym as a swimming and gymnastics instructor
actually gave Marriott free time to work on her
racquetball game. With encouragement from
Trey and Morgan Sayes, the top players in the
state, Marriott entered her first tournament, the
1974 Western Regionals.

“Jennifer Harding was just starting out in
compelition at that fime also. We both lost to

e

They'll always look back and
thank Janell Marriott for her role in
women's racquetball. But is it
ruining her game?

Jan Pasternak in the regionals, but since Past-
ernak was ranked number two in the nation
behind Peggy Steding, we figured we had
done pretty well," recalled Marrioft.

From there she went on lo play in the 1974
Nationals, only to lose to Sue Carow (''Sue's
claim to fame," says Janell). But since then,
Marriofl has finished in the semis or better in
most every tournament she has entered.

The first racquet company lo notice her was
Leach Industries. Since racquetball was still
only an amateur sport, they only gave her
equipment. Then Eklelon came along with
$500 a year for travel expenses which was a
“bigdeal” in 1975. "'Of course, at that time the
women were playing for $50 total prize money
per tournament,”’ Janell said. Now she is spon-
sored by Seamco.

No one was playing racquetball to getrich in
lhose days. Tournaments were new adven-
lures and for the enjoyment of meeting new
people and seeing new places.

One of Marriott's most eventful tour memo-
ries is her first hitchhiking trip. She had flown
out to Los Angeles for two tournaments. In a
five-day span between the two, friends Kathy
Williams and Rita Hoff suggested that they all
hitchhike to Las Vegas.

Unforlunately, because the first tournament
ended on a Sunday afternoon, most of the
traffic was heading back from Las Vegas into
Los Angeles, so il look the trio 21 hours to
make what is normally about a six-hour drive.

“We had our gym shoes and racquets tied
outside our bags in case we needed them for
self-defense. But we decided that we were all
big girls and it would take some really big guy
to mug all three of us.

“At first we were getting rides for just a few
blocks and gelting dropped off and evenlually
we made it to the middle of nowhere in the
middle of the night where we had to sit for
hours. Then this black guy picked up us.

“We had it all organized ahead of time that

whoever was in the front would be the ambas-
sador. She would talk and keep the driver oc-
cupied so the other two wouldn't have to
worry. Rita and | got into the back seat, so
Kathy is in front with this guy and he's all ex-
ciled thal we're racquetball pros. He'd been
smoking dope and he said, "'l have these
friends I'd really like you to meet" and Kathy
agreed even though Rita and | were kicking the
back of her seat."

The house seemed to be in a nice area, but
when they walked in the door they were
shocked to see what Marriott described as "'a
bunch of Hell's Angels." Trying to make the
best of a scary situation, the pros sat on a
couch together and talked to the people who
were walching television and drinking beer in
the living room. Meanwhile their escort disap-
peared into a bedroom behind them.

"' All of a sudden we heard this guy come out
and say, ‘Everybody—hands up!® We just
about died. | thought that was it—it was all
over. The three of us were as stiff as a board
and no one would dare move because he was
behind us and we couldn't see him. There was
a big pause and he finally said, 'Hands up,
who's got my beer?' but for those few sec-
onds | thought 'This is only my first time hitch-
hiking. Why me?' But in the end he was really
nice and took us back lto the highway and
dropped us off.”

Hoff and Willams and Marriolt are still
spending time logether, but now in a less dan-
gerous siluation. For the past few summers
Williams and Marriott have taught racquetball
at a camp in Aspen, Colo. and this summer
Hoff and Marriott will teach a camp in Rhode
Island. From the days when all the pros dou-
bled up in hotel rooms to save expenses, Mar-
riott and Williams have been close friends.
They've gone on skiing lrips, to the Mardi
Gras, and to the Super Bowl together. Now
Williams is semi-retired from the pro-tour. “'|
don't think she's over the hill, but she does,"
says Marrioft.

Marriott's ranking has never dropped lower
than number four since the first tournament the
women received money. “'For the first three
years on the pro tour | was number three for-
ever,” says Marriolt. 'l never fell below, but |
could never get above it. But | think I've had
some bad draws in the past. Even though |

11
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Photo by David M, King

Janell Marriott's toughest loss came in the 1979 Nationals in Arizona when she lost in the finals

to Karin Walton.

was seeded lhird | always had to play the num-
ber one player in the semis because lhe
N.R.C. [National Racquetball Club] would
flip-flop the draw. When Peggy (Steding) was
on top | was always in her bracketl and then
when Shannon [Wright] was on top | was al-
ways in hers. | just couldn’t get ahead that
way."

In the 1979 Nationals in Tempe, Ariz., Mar-
riolt had her besl chance lo get ahead. Wright,
the lop seed, had been upset by number 12-
ranked Kann Walton in the semis of the upper
brackel while Marriott had taken out second
seeded Marci Greer in the bottom half. It was
Marriott's first trip to the finals of The Nalionals
and she would probably never have a better
chance 1o win iIt. She lost 1o Walton in the finals.

“"Even though | went to the finals, | consider
that tournament my worst loss because it hurt
so much," says Marriott. "'l wanled to win so
bad that | go! too light to play. | was so mad
afterwards because | thought | had such a
greal chance. | couldn't even lalk about it all
summer. | wanted it so bad."”

That was her worst. The Los Angeles pro-
stop in March 1979 is the one Marriott consid-
ers her besl lournament. “'Actually, | hadn't
planned on doing well. I'd been back in New
York partying every night with my boyfriend,
When | got there, | was really relaxed and |
played terrific. | played Rila and beat her
easily. Then | beat Jennifer in two games. Ac-
tually when | got to the finals | wasn't playing as
well as | had been before that, but | played
good and didn't let Shannon affect me."

Wright usually has a way of “irritating"’ Mar-
riott. Shannon's compelitive drive has kept her
on top of women's racquetball for the pasl
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three years, while magazines and tournament
brochures have all described Janell as the
player with the most ability. So how does it feel
to have everyone saying she should beat
Shannon consistently?

“Frustrated | still am. | think that | have
the enlire game—everylhing | need 1o beat
anybody, to be the besl—but | think mentally
I'm not as tough as | have to be. | think Shan-
non is the toughest of anybody. To her winning
1s everything. She'll win any way she can. |'ve
held up a few times against her when | should
nol have and then it's whoever has that killer
instinct."”

Even as the top-ranked women's racquet-
ball player, Wright made only a fraction of the
$200,000 or so that Marty Hogan was able 1o
pull in. The women's prize money is only one-
fourth to one-third of what the men make. Mar-
riolt made about $6000 in prize money plus
money from her endorsements for Pony shoes
and an insurance policy for racquetball play-
ers. She doesn't receive a salary from
Seamco because she gets paid on a daily
basis for putting on clinics and promotions.
Last year she worked 225 days, which gave
her a fairly good income.

But this year she may not do as well finan-
cially, at least for a while. Since the newly
formed Women's Professional Racquetball
Associalion, which Marriot i1s president of,
held its first all-women's pro-am ($10,000) in
New York, the N.R.C. cancelled the rest of the
women's tour. The WPR.A. refused to sign a
conltract which would have given up its right to
form a separate pro-tour because the NRC
was only offering $6,000 per stop for the next
three years,

"I think a break is tough at any time, but it's
better that we did it now when we're playing
for only a couple thousand dollars, than if we
waited until we were playing for tens or even
hundreds of thousands,”" says Marriolt. “But it
wasn't just the money. The women were there
on the tour, but no one was doing anything for
us. We didn't gel to play lhe besl times on
center courl. We didn't get the exposure in
magazines or on TV that the men got. They
used to announce that the PROS would play at
2 p.m. when the women started at noon."

Althe N.R.C. meeting at the beginning of the
1978-79 season the prize money breakdown
was announced. Hoff asked who had decided
on the breakdown and she was lold that Char-
lie Drake, president of Leach Industries, had
suggesied the ratio lo the sponsors. When
Holff asked him why he chose that breakdown
(about three 1o one) Drake answered, ""Well, if
you don't like it—don't play.”

“You should have seen the women after
that,”" says Marrnoit. "It was like they'd lost
their spark. We had always talked about form-
ing our own organization, bul you might say
that Drake deserves the credit for aclually get-
ting it going.”

As president, Marriott has very few duties,
other than spokesperson for the group. She
runs the board meetings, keeps in contact with
commissioner Dan Seaton and gets the word
out to the members. "'l think one reason | am
there is fo keep things harmonious and to keep
spirits up,’’ says Marriott.

But because of her posilion, it has also
caused her a little conflict with her sponsor,
Seamco, which also plays a big role in the
NR.C tour. "For a while | was caught in the
middle,"" says Marriott. *"Seamco put a lot of
pressure on me 1o gel the women 1o sign a
conlract with the N.R.C. But | fell the contract
wasn't fair and | agreed with the rest of the
women. Our differences are resolved now and
I'm still with Seamco, although the WPRA 1s still
a touchy subject sometimes."

The pressure of being president has also
taken its toll on Marriott as a player. "'l wasn'l
able to concentrate on playing racquetball. |
was thinking about oo many things that should
have been lefl outside the court

"I thought of quitting as president but then |
think that what | am doing is important 1o us
and to our future. | have put in a lot of time in
racquetball and | want to get more out of it
The only way the women can iImprove on prize
money and tournaments is through the WPRA,
therefore, | feel this has been worthwile for
me."

But being a pioneer has its disadvantages
The financial benefits usually come after one’s
career has peaked. "I'm sure the younger
players coming up will make more money than
we ever did,"” says Marroft. "“I'm not particu-
larly thrilled to be a pioneer but it's-been fun
and I'm lucky to be where | am.”

And after her racquetball career? She says
she may want to get into the business end of
racquetball. She also has an interest in sports
photography. And she also wanls 10 go on a
safari in Africa someday. Oh yes, she also
wants to gel married someday.

Hear that, mom. e



ISTHE
SAN DIEGO

RACQUETBALL

By Mike Hogan

EVersince racquetballfirst exploded onto
therAmericanisports scene; the boom: has
beenheardloudestin San Diego Racquetball
i5'soipopular in this'sunny ity that'it has been
declaredithe inofficial capital of the sport.

Eatelys though there have been rumblings
ofia differentkind emanating from that western
corner of the nation. There are reports that
Sdn Biegal court clubbusiness IS down, that
some clubs have folded andithat others are up
forsale.

Colld racquetball be'on the declinélin'San
Diego and, it'so, what does that say for the
forlunes of the sportinolher parts of the coun-
iy Afteralli several racquietball manufactur

v ers and a' good-size' segment of the sport's

10i6 million players call'San Riego home: |t
has always been the bellwettierof frendsin the
sport.

A strvey of a handfuliof court club owners
and managersin'San Liego indicates that, In-
deed) business could be better, Bul'itis com-
péetition fromitheir fellow courl club owners—
not aldeciine in players—whom they blame.

So fanonlytwo San Riego racquetballicourt

EMPIRE
CRUMBLING?

club operations' have clesed down! Racquet
Jimerand George Brown's,

Ann Koemer, former manager of Racquet
ime clubion IndiaiStreet; which just changed
overinte an officelcomplex: says Racatet
Time/closed because there was just too much
compefition.

“I'm convinced that the entire San Diego
market has become 00 saturated with court
clubs,” she says,

According /1o Koerner, even thouah the San
Diegoiclubs stillf pack them in during prime
time, business has fallen offiduring the eritical
nenN-prime NOUrS

“The number of players In'San Diego S still
increasing, says Koerner. “lIt's just that we
have doubled theinumber of couirt facilities in
the pastcouple of years and we haven't dou-
bled the number of players locally: Players will
continte tolincrease but their numbers [ust
aren't Keeping up with the'increase in eours.

“Twa years' ago, everyone was making
maoney. But we have toa many facilities now
and it just dilutes everyone's business.

The other operalion which has closed down
were lhe several (perhaps a halfzdozen)
owned by George Brown.




CRUMBLING?

Five years ago, seeing the beginning of a
trend, Brown parlayed a loan from his father, a
prominent local physician, into a half-dozen or
so clubs that flourished right along with the
burgeoning new sport.

As the compelition sliffened, though, the
empire which Brown had built was discovered
to have a sand foundation. Some clubs were
sold (one is expected to be an office building),
the courts are deciding matters in some in-
stances, and a lot of players in town are left
with useless George Brown memberships.

"It was a managemen! problem as op-
posed 10 a curtailment in business,” explains
Don Richley, one of the pariners of San Diego
Nautilus which took over the management of
George Brown's Midway Drive club.

The halcyon days of court clubs in San Di-
ego are over, says Richley. From here on out it
is strictly survival of the fittest, and that means
good management. The clubs which have
adequale capital and are strong managerially
will survive.

““The others," says Richley, ‘‘will simply go
under.”

Koerner believes that every other court club
within a 15-mile radius was a compelitor of
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Racquet Time, and in San Diego, that takes in

a lot of clubs.
There are more than 40 clubs to service a

population of only 1.7 million throughout the
entire San Diego area, and all of them are
readily accessible using uncrowded freeways.
As every sports franchise which has ever con-
sidered locating in town knows, the San Diego
market is small but enthusiastic compared o
most metropolises. The Chicago area, by con-
trast, has twice the number of racquetball
clubs, but four times the population on which
lo draw.

""Considering the market and all the various
forms of competing enteriainment oultside rac-
quetball," says Courtsports owner Jenner
Knight, “it's a wonder that the sport ever got a
foothold here in the first place.”

Courtsports, which opened about the same
lime as Racquet Time a couple years ago on
India Sireet, is less than a mile away from the
former club. Courtsports is now doing a good
business, especially since ils principal com-
pelition has been removed.

"We're making it,” says Knight by way of
underslatement. “We think we have high
ground and we expect to be in business for a
while."

There are several reasons that Knight is
doing so much better than his one-time com-
petitors, says local court club management
consultant Nancy Martin who helped open
both clubs. Primary among them, though, I1s
that Courtsports has “an enthusiastic, canng
staff.”

“| think keeping the membership in mind 1s
the key to building a successful club,’ she
says, ‘‘which is why Courtsports is so
successful.

“They built top quality courts and they have
a staff which really takes care of its
members."

Martin and Knight agree that Courisports
manager Don Duarte is one of the club's major
assels. A high ranked handball player, Duarte
relates well to the membership and is able o
bring in handball players to augment the rac-
quetball business, making Courtsports one of
the busiest handball facilities in town.

Other San Diego clubs are using similar
techniques to keep their locker rooms filled.
One of the favorites is the addition of gym
equipment and other amenities.

Richley's San Diego Nautilus has taken over
management of several area clubs, He be-
lieves that a two-product facility is the only
way to go in the crowded San Diego market.

Chris Vile, manager of the Stadium Racquet
club, agrees with his assessment. Gym mer-
berships, she says, or combination gym and
racquetball memberships are three times



those of racqueiball memberships alone at the
Stadium club.

"The only way a racquelball club can sur-
vive on racquelball memberships alone in San
Diego these days,” she says, "isif it is old and
established with a low overhead."”

The saturation of San Diego with courls has
so lowered court prices that it doesn't make
sense to get inlo a membership commitment
when pay-as-you-go courls are so inexpen-
sive. Most clubs charge $3 to $4 an hour prime
time with a 50 cents to $1 discount during non-
prime hours. San Diego’s Rose Canyon Rac-
quetball Club, for example, charges $2.50 an
hour during non-prime on weekdays and that
drops to a mere $2 an hour on weekends.

Unusually high land costs, construction
costs and utilities have pushed courl owners'
overhead up far above that in most other parls
of the country,

Steve Cushman says that he and his part-
ners in the Perfect Racquet knew that when
they built a second court club in Mission Valley
less than a year ago.

“Every marketing study we had," said
Cushman, "indicated that you had better put
your building in the right place in San Diego.
There is no question that there is a lot of com-
petition here."

The Perfect Racquet may have found the
perfect location in town. It sits along a very
busy frontage road at the intersection of High-
way 80 and Interstate 15 and is highly visible
from both.

The Perfect Racquet is a high-end club
which charges top dollar for its court time—
$3.50 an hour non-prime and $4.50 an hour for
prime. It has 13 courts and all the usual
amenities laid out amidst a very rich interior
decor.

“There are 110 courls within three miles of
me,"" says Cushman.

Cushman marketls the plushness of his club,
the friendliness of his employees and a full
complement of amenities in order to keep his
club full most hours. The Perfect Racquet is
unique in that it 1s open 24 hours a day and,
Cushman says, it is usually booked all hours
except from 3 to 6 a.m.

According to Cushman, The Perfect Rac-
quet has 1,300 members about equally di-
vided between the racquetball and gym
facilities and about 1,000 people a day pass-
ing through its doors.

“It's true that there are a lot of court clubs
compared to the number of players right
now,"' says Cushman, "'but we're doing well
and we're delighted.”

Rumors abound that there are many clubs
which are not doing well and that are for sale.
No one would comment, though, on just which
ones are supposed to be the troubled clubs.

There are no “‘for sale” signs hanging on
court club doors in San Diego. Court clubs are
generally private, not public, and companies
and owners are under no obligation lo reveal
their intent to anyone but qualified buyers.

While there may be some courts for sale,

Courtsports’ Knight points out that this fact
alone means little.

“Anything is for sale,” he observes, "if the
price is right."

Still, most people interviewed agree that the
San Diego market is less than idyllic for court
club owners. San Diego has become satu-
rated, they say, but the problem is simply that
the boom in players hasn't kept up with the
boom in clubs.

""The sport won't disappear,'' says Richley,
"but, like anything else, it's going to have its
ups and downs."

But the problem in San Diego, if one wants
to call club overbuilding a problem, has evi-
dently not reached other parts of the country.
Richley reports that his two clubs in Cincinnati
are doing well and the marketing people at
Ektelon reported that the less mature mar-
Kets—Ithe Northeas!, for example—have con-
tinued to grow at the same frenetic pace
experienced in San Diego a few years ago.

The forecast is for more players in San Di-
ego and other parts of the country. Ektelon
vice president of marketing Ron Grimes says
there is still a 10 per cent annual growth in
number of players in Southern California.

So, in San Diego, it appears that the pur-
veyors of court time have overestimated the
demand for their product, which means
owners will spend the next couple of years
waiting for the playing population to catch up
and hoping that no new clubs sprout up to cut
into their business. R

15



PRESENTING THE ONLY
RACQUET THAT CAN GIVE
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Leave it to Leach to deliver 100%.
And more.

Back in the fall of 1978, we gave
Marty Hogan something he couldn't
get from anyone else in the industry.

A Leach Graphite 100. The world’s
first 100% graphite racquetball
racquet.

Since then, Marty and his Graphite
100 have teamed up to turn the pro
tour upside down. With wins in every
major tournament —including the
1978 Pro Championship.

And with back-to-back wins to kick
off this year's tour.

Why Marty won't go to court
without graphite.
Graphite is prob-
ably the perfect
racquet frame mate-
rial. Ounce for
ounce, it's several 8
times lighter than §
aluminum. Yet, evennis
stronger and stiffer. |
And that translates
into extra power
and speed for any
player's game.
Including Marty Hogan's.
What's more, no
one's been able to copy Leach'’s inno-
vative technology. So the Leach
Graphite 100 is still the world's first
and only 100% graphite racquet.

There's more than one way to
win with graphite.

Obviously, not everyone
needs the awesome power of
100% graphite. So Leach created
three other racquets that harness
graphite’s winning ways.

Like the Leach Graphite
Competitor. An ingenious

combination of maple, ash, bamboo

and graphite laminates make it Leach's
lightest racquet. Strong and stiff, it's a
hybrid that packs tremendous power.

A brand-new breed of Bandido.

Then there's the new Leach
Graphite Bandido. We took one of
the winningest designs and —
without altering its shape a single
millimeter —beefed up its glass-
filled frame with graphite.

The result is, quite possibly, our
most dangerous glass-filled design.

The Performer still is.

The Leach Graphite Performer was
one of the sport’s
first composites
to successfully
marry the awesome
power of graphite
and the flex of
glass. Dark and
deadly, it
\ features a

) modified head,
=3 narrow throat
and one of the

- biggest sweet
Competitor, Bandido and >
Ferformer spots in the sport.

There's not a
single imitator that's its equal anywhere.

Number One by process of
elimination.
Collectively, our Leach racquets are
the winningest graphites on the pro
tour. Bar none. With the largest
selection of graphite racquets avail-
able from any single source.
But then, when it comes to
graphite, only Leach can give you
100%. And more.
Because only Leach can
give you a choice.

1025 Scripps Ranch Boulevard, San Diego, CA 92123, (714) 578-8900



No human can hit a ball 200 mph
?ut the lensesin these:eye pro o

Bausch & Lomb’s amaz-
ing Action Eyes.

The lenses are 3mm-
thick polycarbonate—/enses
so strong, they've withstood a
test force equal to a racquet-
ball travelling over 200 mph.

That's real lens protec-
tion. And it's just one of the
important benefits you get
from Action Eyes.

Action Eyes allow virtu-
ally unobstructed peripheral
vision. They fit comfortably,

yet snugly. Metal reinforcing
cores in the temples insure
adjustability and secure fit.
Heavy-duty, 7-barrel hinges
make for long life.

And Action Eyes look
better than other sport eye
protectors; the frames come
in clear crystal, blue-gold or
tortoise.

Action Eyes from Bausch
& Lomb. Comiplete with carrying
case and adjustable headband.
What more could you ask for?

Note: Look for Action Eyes
at professional eyecare cen-
ters, pro shops, and sporting
goods stores. For the name
of the dealer nearest you, call
800-828-1430 toll-free. (In New
York State, 800-462-4893.)

i

BY BAUSCH & LOMB



How Small

Racquet Com
Survive

The Giants

By Sandra Segal

Proof that the free enterprise system is still
working may be as close as the line-up of rac-
quelball racquets in your local pro shop. Along
with the offerings of the large, well-known
companies such as Leach Industries, Ektelon,
AMF-Voit, and Wilson Sporting Goods, there
may be a number ol racquets with the lesser-
known labels of Stevens Sporting Goods, Dun-
hill Racquet Sports, and EST. The United
States Small Business Administration esti-
mates that as many as 90 per cent of all new
small businesses fail, so one may wonder how
these companies and other small racquet
manufaclurers have managed lo survive in a
highly competitive field. Although there seems
to be no basic recipe for success, each small
company does claim to have one key ingre-
dient which it considers vilal: “Quality."

Probably all racquet manufacturers will ad-
mit, without too much coaxing, that the high
quality of their racquels is one of the keys to
success. In fact, Bob Stevens, president of
Stevens Sporting Goods, is unusual in insisting
that his firm's entire strategy for success rests
on this single fact. As if Irying to convey the
truth of his words by force of repetition, Ste-
vens stales over and over, '"We make the
world's finest racquetball racquet and the only
way to guarantee survival is to have the finest
racquet on the market.”

Stevens' love affair with his racquet, the Pul-
verizer, is understandable. He is ils designer,
engineer, and prime promoter. According lo
Stevens, the Pulverizer is the best continuous
graphite fiber racquet made. “We've spent
over $250,000 and two and a half years in
research and development for this racquet,”
Stevens said. He then put in his pitch by ex-
plaining that some other manufacturers of
graphite racquets may wrap the fibers around
a polyfoam core or use chopped up graphite
fibers as a filler in plastic or nylon materials, but
the Pulverizer uses 40 layers of conlinuous
and unbroken graphite fibers. “This means,
very simply, that the racquet won't break,"
Stevens said. According to Stevens, no Pul-
verizer has broken since the company went
INto production in December. Stevens says his
current racquet is the new, improved model

from his original racquet concept even though
the two look the same.

Stevens' enthusiasm about the future of his
racquel is substantiated by the racquet's sales
record. Stevens says the company has al-
ready received $40,000 in advance orders,
and Stevens projecls that the company will
make and ship approximately 40,000 rac-
quets by the end of 1980.

Quality racquets plus quality management
is he professed strategy of Olympian rac-
quels, another small manufacturer which be-
gan produclion this year. Olympian's co-
partners, Bud Leach and Tom Gillette, provide
the company with a rare combination of en-
gineering and managerial expertise. Bud
Leach, the originator of Leach Industries, was
instrumental in designing the racquels which
made Leach one of the giants of the industry.
After selling Leach Industries to Colgate-Pal-
molive (which has since been resold to the
Liggett Group), Bud decided to do what he
knew best by starting a new, competing rac-
quet firm. Al this point, he joined forces.wilh
Tom Gillette, a management consultant with 20
years expenence. So far, the Leach-Gillette
team has been a success. In their first year of
operation, Olympian says it has made $1.5
million in sales.

" (Bud) Leach virtually invented the racquet-
ball racquel," said Gillette. *“All of the current
good racquets show the imprint of Leach tech-
nology. Now Bud, our creative in-house ge-
nius, is improving on them."

To complement Leach’s design of Olympian
racquets, Gillette is using his expertise in de-
signing the company itself. “Starting a busi-
ness is like starting a car,” Gillette explained.
“You make sure you have gas and the key
before you start the ignition." One essential for
a small business, according to Gillette, is ade-
quate capitahzation. "Many small companies
have problems in financing,”” he said. “They
get an idea and stick it together with glue and
paste. We anticipated our financial needs and
made sure we wouldn't be under-capitalized.
To continue the car analogy, you don't want to
run out of gas halfway there."

A second essential for a small company,
Gillette continued, is to have flexible manage-
ment. "*A lot of companies run on nineteenth
century management techniques. Our com-

panies
Against

pany is in the twenlieth century. We have the
flexibility to respond immediately to new mar-
kets. For example, we'll probably be the firstin
West Germany," he said,

EST, a medium-sized company out of Seat-
tle which has been manufacturing racquetball
racquets for the past two and a half years, has
a somewhal surprising strategy for success.
EST has become a serious sponsor of pro and
amaleur players and some racquelball tourna-
ments, a promotional technique which maost of
the smaller companies consider a luxury of the
major manufacturers. '‘Sponsorship is the
slrongest way we have of getting the public to
know about our product,” said Jackson Tse,
president of EST.

EST says it sponsors about 25 players. Al-
though their sponsorship includes a monthly
salary, royallies, lraveling expenses, elc., de-
pending on lhe contract, Tse feels that the
most important part of the sponsorship is a
special ingredient. “We work with our play-
ers,” he said. "We're a close knit group. The
big companies sponsor players, but we hear
that some don't care about them."” When
asked about the recipients of EST's sponsor-
ship, Tse would only name pro Sheryl Ambler.
"I don't want to name any others,"" Tse said,
“because our competitors may go after
them."'

Although EST makes an unusually large in-
vestment in this sort of promotional effort, it is
part of a careful growth policy. ‘“We were in
business since 1973 manufacluring table ten-
nis racquets. When we saw the fulure in rac-
quetball, we went for it. But we take sleps
carefully," Tse said. ‘'We don't want to be the
best known company that goes under."

Since Stevens, Olympian, and EST are
manufacturing for the serious player who is
willing to make a large financial investmentina
racquel, these companies aim their marketing
efforts at the more exclusive pro shops and
clubs. A completely different strategy is es-
poused by a number of other manufacturers
who have carved out a niche in he racquet
market by calering to mass merchants such as
large discount chains. Dunhill and Trenway are
two such medium-sized racquet manufactur-
ers who have a line of racquets in the under
$50 market.

TrenWay's racquets retail between $12.95
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Survive

and $50.00. Dr. Bud Muehleisen, a consultant
1o the company, is somewhat sarcastic about
the pretensions of manufacturers who sell only
to pro shops. *‘We aim at the buying markel,”
he said. *‘The pro never bought a racquet in his
life."" Trenway attemplts to develop the broad-
est based market possible, and includes the
armed forces among its buyers.

e

‘“We take steps
carefully..we don’t
want to go under.”’

e ————

David Solomon, president of Dunhill, de-
scribes the success of Dunhill's racquets,
which retail from $9.99 to $20.00. “Our rac-
quets move off the shelves,"” he said. "If we
can get our racquets in the first time to the
retailers they'll just keep reordering.” Solomon
is convinced that the future of the racquet in-
dustry is in the so-called popular priced” rac-
quets. "We're where the market is going,”
Solomon said. "'If a person breaks a racquet,
he can't buy three $40 racquels in a year. Now
the two majors can't afford 1o specialize in
racquets selling in the low end, and this will
probably get them into trouble in the future. As
money gets tight, who knows where the low
end will be?"

A small company can succeed with a small
line of elite racquets. It can also succeed with a
large line of lower priced racquets. But how
about a manufacluring company which has no
line of racquets at all? Grafalloy, which seems
1o be in this third category, at one time man-
ufactured a graphite racquet called the Ham-
mer which retailed for $69.50. Graffaloy no
longer markets this racquel, nor does it market
any other racquetball racquet with the
Grafalloy label. However, the racquet man-
ufacturing division of Grafalloy is reportedly
doing better than ever.

According to Mark Ramage, the vice presi-
dent and marketing direclor of Grafalloy, this
unlikely situation can be explained by Grafal-
loy's unusual—but successful—strategy.
"‘We're a strictly private label firm now," he
said. ""Tennis and racquetball racquet manu-
facturers come to us, and have us design and
manufacture a graphite racquet for them.
Then they put their name on it. From an indus-
trial standpoint, it is much more efficient.”

Ramage said that he made the decision to
go privale label this year. “Rather than man-
ufacturing a few hundred racquets a month
under our own label, we now manufacture
thousands every month,” he explained. “"We
don't care if the public doesn't know our
name. We just want other manufacturers to
look to us as the best and most sophisticated
manufacturer of graphite racquets on the
market."

The process of finding a market for
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Grafalloy's expertise works like this. Ramage
researches major manufacturers who may be
interested in an elite, expensive racquet.
“There really aren't thal many companies,"
Ramage said. He then contacls the companies
personally, and presents Grafalloy's program.
If a serious inlerest exists, Grafalloy and the
other company will split the cost of developing
a prototype to fill the company's need. When
the prototype is considered satisfactory,
Grafalloy will begin production

This arrangement can be extremely lucra-
tive for a small company. “We have a $2 mil-
lion contract for tennis racquets with Prince, as
compared to the $100,000 we might make on
sales of our own racquet,” said Ramage.
Grafalloy is also working on protolypes for
Penn and Pro-Group, and has, in all, ten pro-
totype racquetball racquets under considera-
tion by different companies.

Ramage is optimistic about the success of
this private label program, but he still sounds a
bit wistful about giving up the Grafalloy label
“It's nice to think that Grafalloy could become
Wilson Sporting Goods,"” he said, and con-
tinued after a pause, “But we're happy this
way."

Grafalloy’s private label strategy side-steps
one of the major problems of any small busi-
ness, that of advertising. In fact the impos-
sibility of competing with the majors’ expendi-
tures in advertising was one of the reasons
Grafalloy decided to go privale label. Ramage
said, "' The other companies can spend money
on ads until they have a subliminal effect. They
have a head start we just can't beat."” Stevens
is also bitter about the ability ol large com-
panies o out-advertise the smaller ones, call-
ing it his Achilles' heel. "'It's a case of David
and Goliath,” Stevens said. "The public will
buy whatever the advertisers dictate."

Most small companies try to turn this prob-
lem, the impossibility of competing with six-
figure advertising budgets, into a virtue, a built-
in way of keeping overhead low. Rather than
compele in advertising, these companies will
hold their advertising to a minimum and com-
pele in the pricing of their product. Gillette's
explanation of Olympian's advertising strategy
is typical. “"We have a low overhead and run
very slim. We don't support players, and do no
promotion of tours. We do some selected ad-
vertising, but we carefully research the periodi-
cals first.” Olympian holds its advertising bud-
get down even further by developing all of their
ads in-house. “'We can't afford to support the
advertising agencies,” Gillette laughed.

The current economic situation is another
major problem for small companies. Without
the resources of a larger company, the smaller
firms can be wiped out by the tight money from
arecession. Tse agreed that a tightened econ-
omy will hurt the racquet industry. “Tight credit
and money hurts the building of court facilities,
and that hurts us. Racquetball is a product with
growth potential, but the economy is still a
dampening factor,” said Tse.

However, other companies, while recogniz-

ing the potential dangers of a recession, do not
seem particularly worried. Most of them ad-
here to a theory of optimism, one version of
which was explained by Dunhill's Solomon.
""As people begin to get things out of their
budget, the guy who usually takes a vacation
and goes to California might put his dollars into
family recreation inslead,”” he said. "After all,
racquetball is not an expensive spert. It's hard
to read what's going to happen. But we've
seen that when the economy gets bad, sales
of ping pong tables and pool tables go up."

Gillette is likewise confident, and states an-
other version of the theory: "When unemploy-
ment goes up, people have more free lime
and will spend their discretionary income on
sports." Gillette is also sure his management
of Olympian will see the company through any
rough times. If a company takes care of its
financing in advance, there will be no problems
with recession or inflation,”" he said calmly.

The ability of these companies to overcome
the problems besetling all small businesses
and to devise various techniques for making
racquet manufacluring a profitable endeavor,
should not delude one into the belief that the
racquet-making game is an easy one. Aldila, a
manufacturer of graphite racquets for the past
three years, is one case in which the problems
outweighed the profits of racquet manufactur-
ing. Aldila originally manufactured graphite
golf shafts and tennis racquets, and then be-
came one of the first manufacturers of graph-
ite racquetball racquets. Larry Barlon, as-
sistant produclion manager, said, “"'We were
innovative and had a jump on the market. Until
recently, we were the largest sellers of graph-
ile racquets.”

Now Aldila is shifting its marketing emphasis
back to golf and tennis. Although the company
will continue 1o manufaclure racquetball rac-
quets, their marketing will be, in Barton's
words, ‘‘very minimal.” There are a number of
factors which contributed to this decision. Bar-
ton explained, "' There's a soflening in racquet-
ball sales, and a resurgence in the tennis
market. We've also seen organizational prob-
lems in the clubs and pro shops. The buyers in
these shops change frequently, and we had to
conslantly re-educate them on graphite.” In-
creased competition from other companies
was also part of the problem.

In addition to these concerns, there Is an-
other, perhaps even more important factor for
the change. "'Our president is golf-oriented
That's where his heart really is,”" said Barton.

As Barton makes clear, the question of
“heart” is iImportant a factor in determining
which companies succeed in racquet man-
ufacturing as are the more technical consid-
erations. The common denominators in the
diverse strategies of the smaller manufactur-
ing companies is their spirit, determination,
and enthusiasm. Gillette seemed to strike a
common tone for all the companies in explain-
ing why he was determined to make his rac-
quet company a success. "“We all love rac-
quetball,” he said. “It's the fastest growind
sport, it's exciting, and it's filled with dynamic
people. It's sure more fun to do things in rac-
quetball than in, say, insurance Of

typewriters.”’ ot



IsAn

Expensive Rac

Really Worth
The Money*?

By Carole Charfaﬁrog -

Is price alone an accurate reflection of the
quality of a racquet? How do imported rac-
quets compare with domestic? Can certain
cheap racquets actually do more harm than
good? Is an expensive racquet really worth the
money?

The answers to these questions are varied,
depending on which player, promoter, produc-
tion engineer or praclitioner you lalk to

“There's always a cerlain upper crust of
people who will drink Perrier water," says
Charlie Brumfield, five-time national champion
who is sponsored by Leach Induslries, "even
though they find out from 60 Minutes'' that it's
bottled in the United Slates. Those are the
people who are going lo buy upper-line, hun-
dred dollar racquets. Price, to me, is not rele-
van! when selecling a racquel, except for
lhose people who want the racquet with the
most prestige.”’

Karin Walton, the current women's national
champion who also plays for Leach, agrees
with Brumfield. “‘My Lady Swinger sells for
$11.95 at GemCo and that's the racquet | won
the Nationals with. It may be inexpensive, but it
works. Like anything else, il's the player, not
the racquet thal makes the difference. I've
iried the expensive racquets, but | still prefer
mine."’

Lynn Adams, the highest ranked unspon-
sored player, has used the same medium-
priced Voil racquet since she started playing
racquetball ouldoors. "I've tried other rac-
quets, but even a more expensive racquel
wouldn't be better for me,"” says Adams. "I
think plastic racquets vibrate too much.”

One pro refrained from commenting on the
subject because of a potential conflict with the
sponsor. "'How can | be fruthful and say thal a
beginner should buy a lower-priced racquet if
my sponsor doesn't sell lower-priced rac-
quels?' says the pro.

Dave Peck, Ektelon's highest-ranked
player, says, “| didn't even know how much
the 250G cost when | first tried it out. | use it,
not because it's the most expensive, but be-
cause it's the best feeling racquet to me.
(Steve) Keeley, for example, uses that same
old Bandido because it's comfortable to him."

Walton found her first racquet—ared Leach
Swinger—and used it for a year until Omega
sponsored her. "Omega was kinda upset be-
cause | didn't use their mos!t expensive metal
racquet. | really liked the Spoiler, which was
their cheapest. Then when | went to Leach,
they look the Omeqga stickers off and made it
into a Brumfield carbon so | could keep using it
until the Lady Swinger came out."

Many of the pros are not even aware of the
price of their racquets. *| haven't bought a
racquetin 10 years," confessed Jan Campbell
Malthews, who was ranked in the top five for
several years. The bottom line for the pros is
not how much the racquet coslts, but how
much the company is willing to pay them to
use the product. As Adams says, "'l guess |
could play with anything, if the price is right."

Even though the pros admit that price is not
always lhe best indication of the beslt racquet,
many amaleurs slill equate price with quality. It
may be snob appeal, as Brumfield suggests; it
may be for the security of a guarantee and a
recognized name, It may be in psychological
hopes of a bigger pay-off to one's game.
Whatever the reason, racquet sales of expen-
sive models are up.

“It’s the player, not the
racquet that makes the
difference.”

“When the XL was Eklelon's highest priced
racquet it was also the number one seller,"
says Dave Charlson, production manager for
Graffaloy after over three years as manager of
research and development at Ektelon. "“Then,
we introduced the Magnum as our highest
priced racquet and that became the number
one seller and the sales on the XL dropped off.
| wouldn't have recommended the XL, but
some people really liked it, mainly because it
was the most expensive racquet at that ime.
The Rogue had also been a top-seller because
it was the least expensive in the Ektelon line."

Evidently, it is the American way to want to
own something only a few can afford. John

quet

Weaver of Leach Industries thinks that “if
someone can afford anything they want, ob-
viously they should get a high quality racquet.
It's just like buying a car. Everyone doesn't
need a Mercedes, but if they can afford it and
their tasles are such, they'll buy it anyway.
Obviously the more expensive racquets are
higher quality, last longer, and have better
balance."

But Frank Pace, who handles promotion
and adverlising for Ektelon, thinks that the
$100 250G is more like a Porsche Carrera.
“Ektelon will kil me for saying this, but the
250G is not for every player,' says Pace. "I's
an extremely high performance racquet. The
benelits of the 250G, like a Porsche Carrera,
are so well-defined and so sublle that it takes a
really advanced player to benefit from such a
finely-tuned racquet. For example, | tried the
250G and went back to my Magnum. But
Dave Peck and Marci Greer have laken the
250G and become stars."

Ektelon and Leach started out in San Diego
as small businesses, but now have eslablished
themselves as the leaders in racquetball rac-
quets, ahead in sales of large corporations
such as Wilson, Head, Voit and Spalding,
among others. What makes the difference be-
tween a name brand and an off-brand? “Ad-
verlising,'' says Dennis Foster, director of
sales for Trenway Products of San Diego. A
consumer will pay 25 to 50 per cent more for a
name brand and most of that difference is to
cover adverlising. Our racquets are much
cheaper than the major manufacturers in San
Diego, yet we all buy our raw materials from
the same place." Trenway is content not to
advertise, and thus keeps its overhead low.
Most of their sales are to the government,
schools, and the WoolCo department store
chain.

About a year ago, Marty Hogan, the number
one ranked player in the world, swilched from
a custom-made fiberglass racquet which is
now markeled for $20 as the ""Pro Only" to the
Graphite 100, which runs over $100, perhaps
proving that it's not the racquet that counts but
the ability of the player. But why is one five
times the other in retail price?

"“The Pro Only is an excellenl racquet, but it
doesn't have lhe qualities of graphite," says
2




Expensive

Weaver. "It doesn’t have the long guaranlee
either because of the thin wall conslruction
which gives it lightness and flexibility. Another
big factor is that the technology on the Pro
Only is seven years old. The more recently a
racquel has been developed, the higher the
cost of research and development because of
inflation.”

One should not be misled just because a
racquet is labeled “graphite.”” There is no law
stating what percentage of the racquet’s com-
position must be graphite in order to earn the
name. '‘You can call something graphite or
carbon filled even if it just has a trace of pencil
lead in it,"”" says Charlson

Tom Brown, an engineer for AMF Voit, says
that his company may be coming out with a
graphite racquel, but that is slill under discus-
sion since there are many problems as well as
benefits with graphite. "'Graphite is much
lighter then aluminum and technically it's
stronger than steel. Bul it's also very rigid,”
says Brown. '"So if you make a plastic racquel
with graphite fiber in it you have 1o add enough
to make it strong, but not so much that it gels
too light and rigid. You can throw your arm out
of joint Irying to hit with a racquel that is "lip
light."*

The other problem wilh graphite is price.
Graphite is expensive. "It doesn't make sense
to add graphite 1o a plastic racquet if you're
going to make it sirong and light and have
much the same characleristics as metal, ex-
cepl have to charge lwice as much for iIt,"”
says Brown,

Charlson has seen some advanlages with
graphite since starting at Graffaloy less than a
year ago. ""Graphite has unlimited potential.
We can make the throat smaller, put the bal-
ance anywhere we want i, pul flex in a spe-
cific place. Plaslic is similar bul harder to do
things with because il's injection molded and
also doesn’t have the strength,” he says.

Another advantage of graphite is that it isn't
as easy 1o copy. According to Charlson, Ek-
telon used to have the problem of spending
money on research and development, only to
find other companies coming oul with imita-
tions. That is less likely 1o happen with graph-
ite. "Graphile takes a lot of technical exper-
tise, so it's not a thing that can be duplicated
without know-how, " says Charlson. "*With alu-
minum they can duplicate the exlrusion almost
identically. They use the same shape and
same aluminum so they almost have the same
racquel. The copies cosl less because they
don't develop them for themselves. Most cop-
ies Iry to get by with cheaper aluminum, eye-
lets and rivets, but to the consumer they may
all look the same except for price."

Another innovator which claims to have had
its share of piracy 1s AMF Voil. “‘We were the
first to come out with a string specifically de-
signed for racquetball,” says Brown. “'The
other companies were using tennis and bad-
minton string which is designed 1o be strung at
55 1o 80 pounds whereas racquetball rac-

quets are slrung at 18 to 28 pounds of tension,
22 Continued on page 27

2nd
Anllllual

Racquet
Guide

Welcome to Racquetball lllustrated’s setting the stage for a new line of

second annual ‘‘Racquet Guide.” racquets later in the year. A prototype
This year the package includes a of its new racquet wasn’t completed in
showcase of racquets divided into price time for inclusion in our section.
categories and two in-depth, This section showcases one racquet
informative and interesting stories. from each participating manufacturer.

The racquet showcase is divided into = Some companies make more than one
four price ranges—$75 and up, $50— high-priced racquet. Check your local

75, $30-50 and under $30. Each racquet outlet or write to the company
racquet company was asked tosend its for a complete catalogue.

“top of the line' racquet, and that is In addition to the racquet showcase,
what is shown here. there are two stories of interest. One is

Last year’s racquet guide showcased titled ‘‘How Small Racquet Companies
23 racquets. This year 17 are pictured. Survive Against The Giants’ and the
Some companies went out of business other answers the question, “‘Is An
within the past year, or redefined their Expensive Racquet Worth The Money?”

priorities. On the other hand, the From a consumer’s standpoint, it is
section includes racquets from new recommended that a potential racquet
companies. buyer compare prices and compare
Some racquet manufacturers failed to quality. Don’t always take the word of a
send a racquet after being contacted, salesman. Check around with the
for reasons known only to them. One players, or ask your club pro. Not every
company, for example, is letting its racquet is geared for every player.
current racquet inventory run out, The Editors



LEACH 100

100 per cent graphite with no
fiberglass or boron . . . 250 grams
... 18%inches long . . . rectangular
head shape . . . extra stiff . . . black
raised leather handle. Aimed for
intermediale or advanced player . . .
$150.

EKTELON 250G
Continuous-fiber graphite/
fiberglass composite . . . 250 grams
... 18% inches long . . . hand-laid
laminations of continuous fibers . . .
continuous graphite core . . .
continuous fiberglass fibers . . .
torgue tube construction . . .
Polyurethane bumper . . . $100.

STEVENS PULVERIZER

Over 40 layers of continuous and
unbroken graphile fibers . . .
additional core of continuous and
unbroken Aramid fibers . . . Torsion-
tension construction . . . large sweet
spot . . . lightweight . . . $100.

VOIT PACER

The most-expensive fiberglass
racquet on the market . . . No nylon
fillers . . . made from epoxy-bonded
fiberglass with long, undirectional
quadraform frame . . . 250 grams
. . . floating nylon throal . . . special
stringing pattern . . . slitched-on
bumper guard . . . calfskingrip . . .
$80.




HEAD ENDURO

Aluminum sandwich construction,
Syntactic foam sandwiched between

two pieces of aluminum . . . 264
grams . . . wider (12 x 16) slringing
pattern . . . hourglass handle . . .

wrap-around bumper strip . . . $80.

OMEGA SERIES 21

Total frame construction. Metal
frame exlends completely 1o butt of
handle and is bonded lo

polyurelhane . . stringing extends to

throal . . . quadriform headshape .
large hitting surface . . no throat
piece. .. 230-240 grams ..
supertube frame extrusion . . .
nickel-plated brass grommels . .
leather grip . . . $60,

WILSON ADVANTAGE

Alurninum racquel made with
Select 6, a durable, lightweight
aluminum alloy . . . 255 grams . . .
foam filled handle . . . leather grip . . .
Strung with top-grade multiflament
string . . $55.

OLYMPIAN GRAPHITE
COMPOSITE

Constructed with graphite fiber . .
large sweel spot . . . lightweight . .
bumper guard . . leathergrip . .
new head shape with sliff throal
piece . . $54.95.




VITTERT COBRA Il

Black anodized frame with
precision designed milled head .
Tapered teardrop headshape .
Large sweetspol . . . smooth black
calfskingrip . .. 260 grams . . - 18%
inches long tough vinyl bumper
... $49.95,

TRENWAY MUEHLEISEN

Computerized-balanced metal
racquel . . . Tourmaline frame
coloring . . . Hex-form frame design

bumper guard . . . calf-skin grip

.. . solid, curved throal piece . . .
injection-molded, high-impact plastic
handle, reinforced by metal pins . . .
$49.95.

EST GRAHOPPER

Graphite with a blend of fiberglass
fibers . . . quadrangular head . . .
large sweet spot . . . raised leather
grip . . . 245 grams . . . 18'% inches
long . . . throatpiece . .  $48.

SLAZENGER JACKAL
Graphite frame with reinforced
nylon . . . polyurethane foam handle
...265grams . .. throalpiece . . .

$48.

MARCRAFT TEMPO Il
Combines nylon, fiberglass and
thermal plastic permanently fused to
an aluminum frame . . . patented . . .
virtually no tortion, twist or vibration
. . . exiruded edge guard . . . cord ’

leather grip . . . removable and
replaceable wrist thong . . . $30.
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POINT WEST MAGNUM ~

Aluminum . . . double channeled
construction with contour head . . .
bumper guard . . . raised cowhide
leather grip . . . poured foundation
handle .. .. $29.985.
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AJAY ENFORCER I

Aluminum . . . double heal treated
.. . rectangular shaped . . . poured
urethane foundation handle . . .
smooth leather grip . . . 260 grams
...$29.95,

SEAMCO PRO STAR

Aluminum . . . precisely extruded
frame . . . durable metal grommets
... two-tone top-grade leather grip
... flexible, non-cracking vinyl
bumper guard . . . heavy nylon
safety wrisl cord . . . lightweight . . .
$25,

TAF 500

Aluminum . . . polyurethane foam
handle . . . quadriform shape . .
bumper guard . . . double anodized
frame . . . leather grip . . . 260 grams
...$19.95.
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So the tennis strings were too rigid. We also
designed our way out of the eyelet problem by
attaching the bumper, which is constructurally
compatible with the frame and strings. We
don't pull any two strings out of the same hole,
which reduces much of the pressure put on the
grommet structure. We also realized that the
eyelels should not be evenly spaced, so we
changed our stringing technique to give it a
trampolining effect.

“It's relatively easy to duplicate a molded
racquel or to make the same head shape, but
if they don't understand the compounding in-
side the racquet or the subtleties of design,
they're going to have a lesser-quality racquet.
They don't copy illegally because they change
something a little bit lo avoid patent in-
fringements.”

Many of these engineering differences are
so minor that even the professionals can't tell
the difference. "Players may pick one Mag-
num out of a group of six different prototypes
and say lhey prefer that one,” says Charlson.
"But most wouldn't be able to select the same
one again so the test becomes invalid. Only a
few people are able lodo it.”

If 2 pro can't detect all the subtle differences
in a racquel, it stands to reason that a beginner
won't be able to detect many major differ-
ences, let alone know which racquet is the
best for the money. Again, the answer will vary
from person to person.

Dr. Bud Muehleisen, whose contribution to
racquetball recently earned him a position in
San Diego’s Hall of Champions, recommends
that every beginner seek the advice of either a
qualified A" level player or somebody knowl-
edgable in the pro shop. '"There are many var-
iables for each individual's strokes, including
racquet weight, flexibility and grip size," says
Muehleisen. ‘'Some of Ihe medium-priced rac-
quets, or even the lower-priced, are just as
good as the expensive ones. But it takes a
person with knowledge and experience to dis-
linguish between what is "inexpensive'" and
what is “cheap.”

Although not on the pro tour any longer,
Matthews still does teaching, Often her siu-
dents ask her opinion on certain racquets.
"“I've been steering people pretty much toward
the pure brands, jusl o be sure,” she says.
"But | know there are some pretty decent-
looking racquets at the discount stores.
What's happening is Fed-Mart and K-Mart are
selling them cheaper under private labels, but
it's still the major manufaclurers that are pro-
ducing them. | can tell a good racquet just by
picking it up, but most beginners shouldn't risk
buying off-brands."’

Brumfield says that Leach has a wide selec-
tion of racquets for a specific purpose. ''As
many racquets as we make, there are Ihat
many different styles of players who use (hat
particular quality racquet, with varying at-
tributes such as weight, head size and flexib;-
lity. That's what you're looking at. Price is not
really critical," says Brumfield.

For the developing player, Brumfield sug-
gests experimenting with racquets in different

price levels, but to stick to major brands. “A
beginner is bound to be hitling the walls quite a
bil, so rather than lest the two-year warranty
on the Graphite 100, it would be best to start
out with something less expensive,” says
Brumfield.

Weaver of Leach adds, "The technology
that the imports have is incredible. They can
build the same quality racquet for a lot less
money. A lot of our graphite is made in Taiwan,
so | wouldn't say that just because a racquet is
imported the qualty is necessarily lower. You
do have to be careful, though, because there
are a lot of bad racquets coming out of the
Orient.”

‘““Some of the medium-
priced ones are just as
good as the expensive
ones.’’

“China has a labor rale of 25 cents an hour.
Obviously, even our minimum wage is much
higher than that,”" says Brown. "“The Chinese
can afford to live on such low wages because
everylhing lhere is so inexpensive, but they
become trapped in their own country because
they can't afford lo leave. | anticipate that the
foreign designs will become more competitive,
but prices will probably not come down. The
Orient has a socialistic approach to prices. By
law they're not supposed to sell their products
any cheaper in the U.S. than they do in Japan,
but thal's only in theory. Actually they sell
producls much cheaper here than they do in
their own country. Now that they're starting to
play racquetball in Japan, they're importing
U.S. racquets because they think they are
superior.”

Most imported racquels are made of a
lower quality of aluminum. According to Charl-
son, Prince has a tennis racquet made in Tai-
wan, but the aluminum is bought in the United
States and shipped overseas. By lhen, the
savings isn't that tremendous. Another thing to
consider is reputation. The American com-
pany which puts ils name on an imported rac-
quet runs the risk of less quality control and
consequently, a poor reputation.

One company thal is importing cheap rac-
quets and doing a thriving business of itis Pic N
Save, a chain of 67 stores in the western
United States. Recently Pic N Save offered
racquetball racquets for the unbelievable price
of $2.98. Archie Poster, manager of a Pic N
Save store in Chula Vista, Calif. says, “'We buy
the racquels overseas direcl, by the millions.
We buy stock for six months at a time. If we
sell 50 racquets at each store per week, then
multiply that by 70 stores and 24 weeks.
That's a lot of racquets. We buy in tremendous

quantity. If another company makes an order
in Taiwan and can't pay the bill, we'll pick them
up al the dock, no matter what the quantity, if
the price is right.

“It's a one shot deal, you'll never see them
again. The racquets may have been made to
sell at $20 retail, but we bid $2 apiece for
them, sell them for $2.98 and make a nice
profit. People come here to shop every week
because we don't have a regular stock and
there are always new deals."

Rick Frankel, vice-president of Pic N Save,
headquartered in Carson, Calif., says that
most of their items are discounted 40 lo 70 per
cenl. “"We by stock lots, close outs, and dis-
countinued merchandise and have been doing
so for 26 years. We have regular buyers over-
seas," says Frankel.

But some players would never consider a
$2.98 special. *'One question a lot of people in
my clinics ask is ‘Does it make a difference?"
Damn right, it makes a difference,"” says Peck.
"l see people with these cheapie racquets,
even wooden racquels, who don't think
there's any difference belween that and a
250G. A real cheapie will be gone after one
shot at the wall. If it costs you $15 and you
break it in a month, three months go by and
that's $45 down the tube. By then you realize
that you should have gotten a decent racquet
in the first place."

Muehleisen thinks that the "‘bulky, over-
weight, really cheap racquels with big grips a
wasle of lime. When a good player can't play
wilh one of those racquetls you certainly can'l
expect a beginner to be able to do so. It's hard
enough o get started in a sport without being
hindered by your equipment. A betler quality
racquelt will feel good and may possibly turn a
player on to the game more."

Pace conceeds that a “K-Mart Special'
may be fine for someone starting out. “But it's
nol a racquet you can grow with," he says. "'If
you buy an $8 racquet, that's the level of com-
petence you're going to reach, but no farther.”

Whelther one can or cannol raise the level of
his or her game with an inexpensive racquet is
debalable. But most agree that cheap rac-
quels may give one arm frouble.

George Brown Sr., who won lhe Master's’
Doubles in the 1977 Nationals with Carl Love-
day, is a practicing doctor in San Diego. Brown
thinks that plastic or metal or graphite is just a
matter of personal preference, “‘but the
cheaper racquets that are not tesled by the
pros may not be well-balanced. This can
cause problems in Ihe wrist, elbow, and shoul-
der. Whal you want is a well-designed racquet
with a large sweet spot to soften the ball's
impact. The heavier the racquel is, the more
strain on your arm. Of course, someone with
tremendous strength in his arm could probably
play with a shovel and do very well."

Finally, comes the question of cosmelics.
Fancy designs may drive the price up. "l like a
pretty racquet,”” says Peck. "There's some-
thing psychological about using an ugly rac-
quet. It makes me feel like | swing ugly. Some
of lhose cheapie racquels are so ugly, |
wouldn't be seen with them." R
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THE
ULTIMATE

GLOVE

NONSLIP
DEERSKIN

The only nonslip deerskin leather fea-
turing:
Nonslip grip wel or dry
Thinnest palm on market for superb grp
and feel
Ultra strong, durabie, action tested
Beautiful, non-fading, washable colors
Retains excellent feeling and fit after
washing
Available in all nonslip deerskin suede, or non-
slip deerskin palm and lerry back, or nonslip
deerskin palm and synthelic back. Look for the
ultimale nonslip deerskin glove at all sport
centers.

100 Airport Executive Park
Spring Valley, N.Y. 10977
(914) 425-2777

“Don’t Let the

Racquetball Industry

Commit Suicide.”’

One man's opinion on how to keep the sport healthy.

By Laurence Korwin

Editor's note: The wriler is director of the
Sports Training Institute (Chicago, lll) and
author of the book ''You Can Be Good At
Sports. " Some of his ideas and comments
may be controversial. Readers are invited to
respond.

The best kept secret in racquetball is that
it's fun.

But few potential newcomers know this if
they read the ads and brochures from racquel-
ball clubs, or the club bulletin boards and
newsletters, or if they walch instructors give
lessons, or if they read the articles and equip-
ment manufacturer ads in racquetball maga-
zZines.

Potential newcomers lo racquetball never
even hear from indusiry people that giving a
ball a clean effortless hit could send an exhila-
rating surge of delight through their bodies.

“‘Racquetball-Macho’ turns off millions

The impression potential newcomers get is
that racquetball is a very macho recreation:
Unigue in its emphasis on ferociousness, phys-
ical interference with the pariner, winning at
any cosl.

Adding to this impression of machoism are
the claims that racquetball is a good way o
get lots of exercise fast and sweat off excess
weight. These are flimsy appeals to build an
industry upon considering that some medical
people claim short bursts of intense effort are
unhealthy and that Irying to absolve the plea-
sure of over-eating with the pain of over-exer-
tion is a little psychotic.

It is bad marketling strategy to iry to build a
following for something people do as bitter
medicine. Racquetball club members who
say, "l don't enjoy it, but | need the workout,"
are likely to find an excuse for nol renewing
their membership next year. That is why health
clubs with torture machines iry so hard to ob-
tain lifetime memberships—before enthusi-
asm and commitment have cooled.

Publications add to the racquetball-macho
image: They have shown women players with
large swollen black-and-blue marks where
balls hit them, quoting how they wear the
marks as badges of ‘‘character and deter-
mination" and they tell how to do such things
as legally block and hinder an opponent and
how to learn to hate your opponent.

Who is hurt by racquetball-macho?

Why is all this wrong? After all, the racquet-
ball industry is growing. Equipment and
clothing sales are skyrocketing. Prime-time at
most clubs is sold out months in advance.
Locker rooms are packed elbow to elbow,
bare buttock to bare buttock.

Racquetball-macho is wrong because it
hurts two groups of people:

The first group it hurts 1s the people scared
away from irying racquelball. Even where rac-
quetball is firmly established, it i1s only played
by about one-tenth of its potential market—
not one-tenth of the population, but one-tenth
of the eligible, likely potential number of play-
ers. If racquelball is really a source of plea-
sure, these nine oul of ten have been deprived
of tasting its delight

The second group hurt by racquetball-ma-
cho is the equipment manufacturers, club
owners and publishers who have bet high piles
of money thal racquetball’'s popularity will
spread and maintain its national growth rate
Yet the industry shortsightedly focuses its cam-
paigns and services on the advanced players.
Any savvy club operator or sporting-goods-
store manager knows that the real profits
come from adding new beginners

If the people in a McDonald's were asked
what they liked to eat, most would vote for
hamburgers. Skewed samplings induce
skewed conclusions. Manufaciurers and edi-
tors ask present players what they want. They
ignore the vast untapped potential market
They rarely poll those not active to ask, ““Why
haven't you tried it?"" or 'Why did you quit?"

Dare anyone criticize racquetball’s
fantastic growth?

In 1978, Sports Training Institute prepared a
report telling 1) that millions of people stopped
playing tennis, 2) why they quit, 3) how to get
the disenchanted players back into the game.
When STI's report was picked up by the wire
service, it was called the biggest tennis story
since the Riggs-King match. But what was the
result?

STl was denounced and vilified. Although
many manufaclurers, publishers and associa-
tions asked for STI's statistics, not a single one
showed any inlerest in the part of the report
that told how to win back lost players. Why the
icy response from the tennis industry? Were
they blind or stupid? No, they had 100 big a
stake in the growth of tennis to dare admit—to
themselves or {o the public—that their worst
fear had come frue: The tennis bocom had
ended!

Scars healed, skin thickened, ST! "now
points its finger at racquetball and says, "Hey
folks, you are not only making the same mis-
takes as the tennis industry, you have added
some new crazinesses of your own!"”

Ways to encourage growth :
Here are some ideas on how racquelball
can grow in a healthy, solid way. They aré
grouped under the following suggestions:
1. Spread a wider net
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Make it easier to start
Make it easier to learn
Make it more fun to play
. Promote positives

1. Spread a wider net

Invite groups to visit and use the racquetball
facilities:

= Local businesses (contact the director of
employee recreation)

= Schools (contact the P.E. department or
sports clubs)

« Housewives (conduct total programs dur-
ing slow hours: Exercises, discussion groups,
racquetball, low-calorie buffet)

= Local hotels (offer specials to guests dur-
ing slow hours)

= Skiclubs (offer meeting place and keep-
in-shape program in spring, summer and fall)

« Tennis clubs (offer weekly keep-in-shape
program and social hour)

Have special days of lhe month set aside
for family combinations: Husband & wife, fa-
ther & son, father & daughter, mother & son,
mother & daughter, etc.)

2. Make it easier to start

Have a supply of racquets that can be used
without charge.

Don't pressure beginners to think they need
the most expensive equipment in the shop.

Don't sel snooty dress codes.

Aggressively try to help loners find partners.

Approach club members face to face and
invite them to hit a ball. An amazingly high
number of members who regularly check into
some clubs have never ever held a racquetball
racquet in their hand.

Stop leading people to believe that running
and hitting a ball are such unnatural acts that
they can not dare start without first doing
warm-up exercises or coblaining the permis-
sion of their doctor, Neither are required
3. Make it easier to learn

Encourage beginners to hear and feel the
rhythm of the bounce—therr heads unclut-
tered by concern for grip, stance or ideal
stroke form.

Don't expect everyone to mimic the strokes
of the current champions. Let everyone play in
their own individual style.

Permit experienced players to work with
newcomers as coaches. They will be glad to
doit.

Select instructors on the basis of their ability
lo help beginners, not on their racquetball skill.
Knowing how to instruct is a totally different
skill than knowing how to win.

4. Make it more fun to play

In addition to tournaments, encourage non-
competitive hitting practice (without score).

Help single people and loners find pariners.

Let members use open courts (cancelled,
paid-for court-time) for practice.

Make it easy for men and women to meet
and play together without competitive pressure.
5. Promote positives
Give racquetball an image of being fun, exhila-
rating, joyous—an opportunity to feel control,
balance, rhythm, effortless grace.

Emphasize that racquetball might well be
the only popular sport that can be learned in
half an hour, and can be enjoyed winter or
summer, day or night, rain or shine. .

nAwn

Tennis-Playing Doctor
Discovers New Relief
For Tennis Elhow

New York, N.Y. A tennis-playing doctor has
developed a device to help relieve the discomfort of
tennis elbow. It acts as a “shock absorber” and is sold
under the name ACE ™ Brand Tennis Elbow Brace.
This innovative product is so unique in design that it
has been awarded a patent by the U.S. Government.
The ACE Brand Tennis Elbow Brace provides
comfortable protection, with firmer support than
ordinary elastic braces, to enable the user to play with
confidence, while it helps reduce elbow strain. Yet it is
lightweight and completely adjustable—goes on and
off quickly and easily. Now available to the public in
the Sports Medicine Section of drug stores and other
fine stores where ACE*® Elastic Bandages are sold.

ACE is a tragemark of Beclon Dickinson and Company.

“I'm going to rule on that ceiling return. Just as soon as | rule on where the
ceiling is.”

Cartoon by Tony Saltzman
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Gary Coleman, Todd Bridges and
Dana Plato take their first
racquetball lesson from pro Davey
Bledsoe.
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Three

New Players

Diff’rent
Strokes

Ey Carol Kaiser

Try to remember grammar school field trips
your class took when you were younger. They
were like rays of sunshine amids! the grind of
subjects put out by the school system. A break
into the real world for a while

With the co-stars from NBC's "'Diff’rent
Strokes," a field trip to learn how to play rac-
quetball, is a welcome diversion from the requ-
lar studio schedule of rehearsals.

Racquetball lllusirated invited "'Diff'rent
Strokes' stars Gary Coleman (12), Todd
Bridges (14) and Dana Plato (15) to the Rac-
quet Centre in Universal City, Calif. for a class
field trip and flew in touring pro Davey Bledsoe
from Denver 1o give them their first lesson.

Many people have referred o Coleman as
an "‘adult inside a child's body,"" which is a fair
statement when matching brains against size,
yel totally off base in reference to his youthful
energy and enthusiasm.,

Coleman was discovered through his ex-
posure in TV commercials and NBC was as-
tute enough lo design a show around him.
Portraying the adopted child of a wealthy wid-
ower (Conrad Bain), living in New York, Gary
(who plays the role of Arnold) formerly met his
TV family—Todd, who plays his brother, Willis,
and Dana, who plays his adopted sister, Kim-
berly. The three have become close friends in
front of and behind the camera.

They arrive at Metromedia Studios to report
for work by 8:30 a.m. each day. Private
classes are held until noon. Rehearsal lasts
from 1-5 p.m. with live taping in two shifts on
Fridays. All the shows are taped before a live

audience, leaving not much time for play

“They certainly seem to handle it better
than a lot of adults | know,” says Louis Small-
wood, their tutor the past three seasons.
Smallwood has taught other child stars such
as Tatum O'Neal before inheriting his ''Diff'rent
Strokes" family.

“I've been in this business seven years and |
have to admit the closeness between the kids
and meis unreal," says Smallwood. "' They are
as close in real life as they are in the show,
making my task much more enlightening

“The field trips | prepare for them are a
required part of their curriculum. We regularly
visit museums, parks, exhibits . . . and Gary's
favorite spot, Travel Town U.S.A., which is an
antique train park.

"We bowl together once a week and occa-
sionally hit some tennis balls or roller skate.
The mixture of educational trips with physical
excursions blends, keeping the kids healthy
and smart at the same time and no matter
what they might tackle, their commitment is
always total. This ranges from their studies to
their performance in acting and athletics."

Todd had played racquetball before. The
others hadn't. "*He (Todd) figures he's the ex-
pert of the group,” says Smallwood. “I told
you, confidence reigns supreme when it
comes o this group."

The closeness of the trio could be easily
recognized. “We're like an Oreo cookie,"
says Dana.

Bledsoe, the pro at the International Athletic
Club in Denver and 1977 National Champion,
arrived with his club T-shirts and Wilson Signa-
ture racquels for gifts.







rent Strokes

T

Photos by Ed Ikuta and David M. King

(Top) Dana Plato, who plays the role of Kimberly on Diff'rent Strokes, shows her ballet-form
racquetball swing. (Bottom) Todd Bridges shows how he can “blast’’ the ball and Gary Coleman

shows off the latest in racquetball headwear.
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"Unfortunately, there are few if any racquet-
ball facilities designed with children in mind,"
says Bledsoe. "'l enjoy teaching kids. But you
have lo approach it differently

“Obviously, small kids like Gary are going
to have a hard time hitting ceiling shots, so the
best start | can give them is how to hold the
racquet properly. I'll teach less fundamentals
than expected because I'll need to get their
attention span. Proper grip and stroke are es-
sential so they can hit the ball

“Then, explaining the rules and regulations
is important so they can at least walk through
lhe way the game is played. However, with
professionals like Gary, Todd and Dana, it
could be a total turnaround. They're used to
waiting, listening and then acting. They know
whal taking direction means more than most
of us."

Siill, theory plays an important part in deal-
ing with teaching kids. "'l like lo separate the
kids into skill levels, regardless of sex or age,"
says Bledsoe. "'l think you have to keep kids
who are learning the game within their respec-
tive skill levels, so they can see common prob-
lerns within the group and identify. Identifying
with another person, whether child or adult, is
the easiest way anyone can relate and learn.”

Fitting the three with racquetball outfits at
the pro shop was no problem except for Gary,
whose socks '‘stretched’ all the way to his
waist. They had to be cul in half so they would
fit at normal length. Then came Ihe lessons for
Gary, Todd, Dana, Louis and Dana’s mother,
Kaye

“There's too many balls flyin’ around here,"
said Gary. "'A person could get hit.”

Todd, the "jock™ of the group, took to the
game like a duck to water, blasting the ball
back to the wall. "I've played almost every
sport," said Todd. "But | could really get be-
hind this one."

Ice skater/ballerina Dana adjusted soon
enough, putting her on equal ground with the
others. She adds a bit of grace and poetry to
her shots.

Their energy was bouncing off the walls as
swift as the ball itself and they did not lose their
attention span while Bledsoe taught them the
fundamentals.

They each had their turns. A racquet's
length from the back wall . . Bledsoe's ser-
vice ., . . the return, The rally continued as long
as they could keep it going. Some rallies were
short. Davey had patience. Then, all of a sud-
den, the unigueness wore off .. and lhe
hellraisin’ began.

“Stay up on your foes,” yelled Davey 1o
Gary.

“Hey, coach . . . how am | supposed o take
that? Standin’ up | presume, "' countered Gary.

“Skip ball, Gary. Slow down and take your
lime. Watch that ball," said Davey.

“Slow down?" said Gary. '‘You gotia be
kiddin' me . . . | might miss somethin”."

And then in a moment of discouragement,
Gary says, "'l think | like bowling better. Atleast
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Thanks to Vitalis® you can save up to 50% off

the retail price of top quality Leach Racquetball equipment.
(See below for all the details) With your new Leach equipment,
you'll probably play a lot better on the court.

With Vitalis, you'll definitely play a lot better off the court!
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PACKAGE 1 STARTER PACKAGE
Special Make-Up Aluminum Racquet,
Can of Leach =1 Racquetballs

Retail value $23.85, you pay just $11.92*
(a 50% savings)

PACKAGE 2 LADY'S INTERMEDIATE

Lady Swinger Racquet,
Can of Leach =1 Racquetballs
Shoulder bag,

Leach Fullvision Eye guard

Retail value $42.96, you pay just $25.79*
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Diff’rent Strokes

in thal game there's nothin' comin' back al
ya."

At this point the bodies were flashing turns
so fevenishly it looked like a keystone cops
review. The graceful ballerina Dana and her
poelic sirokes; firehouse Todd and his long
rallies, and Gary, who somelimes lhrew out
enough one liners to bring everybody to
laughter

"This is a blast," said Gary. “Watch out
cause I'm mad now."

“This game sure has a lot of hustle to it,"
said Todd. ""You mean too much, don't ya?"'
said Gary.

While Dana reaches for a wall shot with the
grace of Linda Frattianne, Gary slides alter the

1]

Touring pro Davey Bledsoe shows Gary, Dana, Todd and tutor Louis Smallwood the proper

form for service returns.

ball, his knees serving as brakes. "Hey, you
need knee pads for this game. No wonder you
think it's like baseball," said Gary.

Then came lunch

Roas! beel sandwich in hand, Gary reflects
on his first lesson. I must admit that with all
those balls flyin" around | thought we was in big
trouble. Then in an hour we had it licked. It was
almost as easy as learning my lines, 'cept you
sure do sweat more."

Soda cans barely emptied, the kids were on
the edge of their seals anxious to gel back to
the courts before reporting o the setby 1 p.m
They dragged Davey out for another lesson.

Dana and Todd slarted the procession.
“C'mon, Gary . . . we've gol at least 45 min-
utes left to play,” said Dana. "Bel we can beat
you, too. You can eat later,” said Todd

Eyebrows raised and his fist shaking, Gary
retaliated. "It sure 1sn’'l gonna be sandwiches
I'll be lockin' lo swallow, cause when | get you
guys on that court I'm gonna eal you alive."

"“You sure | can't transport these kids 1o my
summer camps for a while?"" asked Bledsoe,
obviously thinking their enthusiasm would be
conlagious

“Clubs are always complaining how they're
not filling their non-prime time morning/after-
noon slots,” said Bledsoe. "“They ought to
take their club pro, especially in the summer,
and in a highly sophisticated form of child
care, have the parent drop the child off for a
one or lwo-hour clinic. A fee should be
charged accordingly like any other lesson. It
would fill the time, generate lhe revenue and

would finally get the kids inside the club, not to
mention the sport. Most clubs are reluctant to
be innovative in these areas and it baffles me.
You saw it with your own eyes today. Tell me
those kids didn't enjoy themselves."

It was obvious they did.

In fact, the following week they were back
al the club three times for more racquetball.
And after the season was over, Gary took a
vacation to Hawaii, making sure he spent at
least one day playing racquetball,

"I was wrong," said Gary. "'This is better
than bowiling. R




INSTRUCTION

£ CLETBALL-
SPRINTERS GAME

B_y Heather Kirkwood

Editor's Note: The author is a former
member of the Canadian National Track and
Field Team. Her collaborator on the story,
Russ Kidger, is a track coach and a
consultant to the Canadian Racquetball
Associalion.

As well as skill on the court, racquetball
players need speed, fast reactions, power and
endurance. So do sprinters. While the two ac-
tivities aren't exaclly alike, similarities in the
necessary physical requirements far outweigh
the difference. Racquetball is a sprinter's
game.

Unfortunately, most racquetball players ei-
ther do no off-court conditioning or work as if
they were preparing for the Bosion Marathon
inslead of a speed spont. Very few pecple are
born with the ability to become worldclass
sprinters, but every athlete can maximize his
potential by proper fraining. In short, sprinl
work can dramatically improve any racquet-
ball player's performance on the court.

Almost no North American research has
been done in the area of off-court sprint train-
ing for racquetball players—with one excep-
tion. For the past year, Russ Kidger, Canadian
track coach and Masters exercise physiolo-
gist, has been evolving and refining a special
training program, based on sprint techniques
but specifically adapted for racquet-sport
competitors. His pilot group consisted of
seven high-level players, including Brad Des-
nauliers, 1979 North American squash cham-
pion. After three months of Kidger's training,
the athletes found their games had significantly
improved. And there was also an important
psychological benefit—conditioning gave
them added confidence in the court because
they knew fitness would be a factor in their
favor during tournaments,

Kidger's yearly program is divided into four
phases: Off-season (3 months); pre-season (3
months); in-season (5 months); and total rest
(1 month).

Off-season—The lough preparation pe-
riod when alhletes must develop enough basic
conditioning to carry them through months of
depletion during competition.

Pre-season—Mostly intense preparation
work, including some tournament matches.

In-season—Major tournaments; the time
around which a competitor's life revolves.

Total rest—Athletes need a break, phys-
ically and mentally, after eleven months of
work. Playing other recreational sports is fine,
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but racquets should be tossed into a closet for
two-four weeks.

Because of the psychological aspect, lay-
off time varies with each individual. Players
should rest until they regain their competitive
edge. In all sports, victory goes to the ‘hun-
griest’—the person with the strongest will to
win.

Athletes will ‘peak’ (reach their top per-
formance levels) the last few weeks of the in-
season phase, so yearly training schedules
are arranged to make sure major lournaments
fall into this time slot. (You should begin off-
season work about ten months before your
most important tournament.)

Kidger's training program works equally
well for men and women. However, it's a high-
intensity, high-volume method, geared to-
wards serious competitors. Casual recrea-
tional players or people without a running
background might find it too strenuous at first
It's wisest to begin by doing only part of each
workout, gradually increasing your workload,
as you feel comfortable, over a period of
months.

The program has four sections—skills,
weights, aerobics and anaerobics.

Skills—on-court practice and matches.
This differs with each person. Everyone knows
which part of his game needs work.

Weights —weight-training, using either
specialized equipment or barbells. Weight-
training doesn’'t mean slaggering around with
400 pounds on your back. If pure strength
were that important to speed, our fastest
Olympians would be shot-putiers. Instead of
brute force, speed-sport competitors need ex-
plosive power. This is best achieved by alter-
nating two types of weight-training—heavy
weighis (at 80-85 per cent of maximum lifting
capacity) and light weights (30-40 per cent
effort).

Select eight- 10 exercises which emphasize
different parts of your body. Repeat each ex-
ercise eight to 15 limes during off-season train-
ing and 15-50 times in pre-season and in-
season workouts.

For athletes using specialized equipment,
repetitions should be done at high speed.

Aerobics—slow continuous running for
30-60 minutes. Aerobic work builds car-
diovascular endurance. The higher your aero-
bic capacity, the less susceptible you are to
fatigue and the quicker you recover from
«strenuous efforl. It's extremely important for
racquetball players to develop this area. In a
long, touch game or a tie-breaker the win will

go to the person with the best aerobic
background.

Time means more than mileage in aerobic
training. You can jog as slowly as you like, but
your heart must exercise for a minimum of 30
minutes. If you run a great two miles in 10
minutes and then have to crawl home, you've
wasted your workout (unless you're consider-
ing a track career).

For aerobics, the heart should work at a 60-
85 per cent effort. To compute that, subtract
your age from 220, then subtract your resting
heart rate from the answer. Next take 60% of
that figure and add your resting heart rate to
the answer. Repeal the calculation, using 85%
instead of 60%.

This math formula sounds more compli-
cated than it is. For example, a 34-year-old
athlete with a resting heart rate of 72 should
be:

220 186 114 68.40
-34 72 x.60 + 72
186 114 68.40 140.40
114 116.90
x.85 + 72
570 188.90
1112
116.90

The aerobic heart rate should be between
140-189.

During a 30-60 minute run, this 34-year-old
should check his hearl rate every ten minutes.
If itrises above 183 he should walk until it goes
down. But if it falls below 140 he should in-
crease his pace because his heart isn't work-
ing hard enough.

(To check your heart rate, take your pulse
for 10 seconds and multiply the answer by 6.)

Anaerobics—sprint work.

Kidger has devised a special speed drill for
racquetball players. Athletes run five yardsin a
siraight line, then reverse direction and run
back lo their original starting point. Then they
turn and run 10 yards out and back; 15 yards
out and back: 20 yards; and finally 25 yards.

This drill is done without stopping, so it in-
volves 150 yards of continuous sprinting and
nine 180 degree turns. To develop agility, ath-
letes should alternate turning to left and right.

Speed varies, during different training
phases, between 75-100 per cent maximum
effort.

This drill can be run on an artificial track (but
nol on cinders or grass—you'll land on your



nose when you Iry to turn). It can also be done
on a racquetball court. Since a courl, even
diagonally, is only 15 yards long, you gel the
proper yardage by running 5-10-15-15-15-15
yards instead of 5-10-15-20-25 yards

The most important part of any workout is
warm-up. To skip warm-up is to ask for a se-
rious injury. Before starting a daily raining ses-
sion athletes should do:

10-20 minutes slow jogging.

10 minutes easy stretching exercises.

5-8 50-yard 'build-up’ runs. In build-ups,
each run 1s slightly faster than the preceding
one. The first is almost a jog, while the last is
just below full speed. Walk 50 yards between
runs

Breakdown of Kidger's weekly training
schedule:

3-5 minutes rest.
2 x 60 yds.— 10-20 seconds rest.

(The third month the number of repetitions is
reduced because athletes can't run full-out if
they're tired.) y
In-season: (5 months)

Weights—one weekly strength-mainte-
nance session at 80 per cent effort, but not
within four days of competition.

Anaerobics—The 60-yard drill is run in
two sels of 2-4 repelitions at 100 per cent
speed with 3-5 minutes rest between sets
(Whether you run two or four limes per set
should depend upon how you feel on a given
day, but one should avoid a consistent two-
repelition set,

With this background and Kidger's weekly
schedule, you can work out your own training

Frequency p;_r week Skills

Anaerobics
Off-season 2-3 times 3times  3times 2-3 times
Pre-season 5-6 2-3 < 3
In-season 3-5 (not counting 1 3 1-2
tournaments)

WQIg_hta Aerobics

Off-season: (3 months)

Weights —Begin with medium weighis—
about 50 per cent effort—and gradually in-
crease to heavy weights—80-85 per cent—
by the second manth. The last month should
consist of two weekly sessions with heavy
weighls and one with light weights at 30-40
per cent

Anaerobics—The 150-yard drill should be
repealed four limes, with a two-minute rest
between repetitions. The speed is 75 per cent
of maximum effort the first month; 80 per cent
the second month; and 85 per cent the third
month. Don't get discouraged if you can't han-
dle this workload immediately. It's a tough drill.

Pre-season: (3 months)

Weights—one heavy and two light weight
sessions weekly.

Anaerobics—The first month the 150-
yard drill should be repeated 4-6 times at 90
per cenl speed with 1-2 minutes rest between
repetitions.

The second monih the drill changes. The
yardage drops to 5-10-15 yards (total dis-
tance 60 yards) because the athlete 1s proba-
bly competing in tournaments by this time
(Anaerobic work shouldn't be done within
three days of a tournament because it's too
tiring. ).

The second month the 60-yard drill is run in
two sets of four repetitions (total—eight runs)
at 95 per cent speed with 3-5 minules rest
between sels:

4 x 60 yards—30-60 seconds rest after each
one.

3-5 minutes rest

4 x 60 yards—30-60 seconds rest.

The third month the 60-yard drill is run in two
sets of two repetitions at 100 per cent speed
with 3-5 minutes rest between sets:

2 x 60 10-20 seconds rest after first one.

program organized around your particular
time preferences.

Be sure 1o include at least one day of rest
per week. For example, some players sched-
ule rest for the day preceding a tournament
and the day afterwards. .

With the exceptlion of skills, try not to plan
the same aclivity on two successive days. Lift-
ing weights Monday, Tuesday and Wednesday
and running distance Thursday, Friday and
Salurday is too tough physiclogically.

When weights are included in your program,
they should always be done after skills. In any
workout, if skills are involved, they should be
done first.

To minimize stiffness, particularly after
sprinting and weight-training, runners finish
their workouts with a ‘'cool-down."” This con-
sists of five to 10 minutes of very slow jogging
or walking and five minutes of easy stretching
exercises.

As an example of program planning, I've
worked out a sample weekly training sched-
ule. Naturally, all workouts begin with a warm-
up and end with a cool-down.

During pre-season and in-season phases,
Thursday-Sunday workouts should be omit-
ted if there is a tournament on the weekend.

Take 10-15 minutes rest between aclivilies
in workouls.

Y ———— - —w_ Tl i
{Top) When jogging, body relaxation is impor-
tant. Shoulders are carried low and hands
lightly curled, but not clenched. (Bottom) In
sprint training, the knees are lifted high and
the arms are relaxed.

Top athletes in every area have now recog-
nized the benefils of ‘non-specific’ training.
Figure skalers spend 50 per cent of their lime
on off-ice work, soccer players go through
hours of conditioning away from the field. Rac-,
quetball players must do the same.

Racquetball is a fairly new sport. Yester-
day's winners could rely on skill and power to
carry them successiully through matches. But
each month the compelition grows fiercer and
tournament play more demanding. Tomor-
row's winners will be those athletes who are
best prepared lo meel Ihese increasing physi-
cal challenges.

OFF-SEASON PRE-SEASON IN-SEASON
Mon. skills aerobics skills weights (light) anaerobics skills anaerobics
Tues. anaerobics weighls skills aerobics skills aerobics

weights

Wed. skills aerobics skills weights skills
Thurs. rest rest rest .
Fri. anaerobics weighls skills aerobics skills aerobics
Sat. skills aerobics skills weights (light) anaerobics  skills
Sun. anaerobics (oplional) weights  skills aerobics aerobics
Mon. rest rest rest
Tues. Begin schedule again. Because of the two rest days this is actually an 8-day program.

37



+» Ektelon +

ZROG ... iiceasissesvasnsneny $73.99
Marathon Graphite .......... 37.99
Magnum .........ccoeeeeeneecs 41.99
Magnum Flex ................ 41.99
Jerry Hilecher ............... 36.99
Bill Schmidtke XL ............ 32.99
Mike Yellen Flex ............. 28.99
Jennifer Harding ............ 27.99
ROUQGE .........ccoremvsinnns 24.99
Demon ........oconesssaasses 23.99

« Aldlla »
PISRO] .ciireieeiesiemensinabiosanpiase 34.99

* Leach *
Swinger ..............cc0000e- 20.99
Lady Swinger ................ 20.99
Swinger !l ................... 20.99
Alum. Swinger ............... 24.99
Bandido ..............cc0000-0 21.99
Little Bandido ............... 21.99
Graphite Bandido ........... 29.99
Brumfield Alum. ............. 29.99
Brumfield Comp. ............ 26.99
Graphite Performer .......... 24.99
Graphite Competitor ......... 47.99
Graphite 100 ................ 96.99

*» AMF Vot »
ImpactOne .................. 39.99
Impact XC .........ccoovovvnns 39.99
+ AMF Head »

MASEEP. ., - oo aleiniilaisislsisis siaiaios 29.99
i e e D 34.99
All racquets come w/covers, as
supplled by manufacturer.

» Bags by Ektelon »
Ektelon AllPro ............... 9.99
Racquetballerbag ........... 14.99
Racquet Totebag ............ 24.99

~ Bags by Wilison »

Nylon Racquetball bag ....... 14.99
+« Bags by Leach »
Tournamentbag .............. 9.99
Shouldertote ................ 15.99
~ Bags by Head «

Head Racquetballbag ....... 16.99
+ Eyeguards «

Ektelon Eyeguards ............ 5.99
Ektelon Goggles ............. 10.99
Ektelon Fashion Eye Prot. ... 24.99
* Gloves »

Leach Split Skin, fullor Y2 ... .. 8.99
SAl Vafinger .................. 5.99
SAl full finger ................. 7.99
Bio Plex Multivitamin . ........ 7.99
Add $2.50 for shipping & Insurance
in the 48 states
Florida residents add 4%

Prices subject to change

CALL TOLL FREE

1-800-327-6460

SPORTS
AMERICA

A po.BOX 26148 |
Pt TAMARAC, FL 33320 |

\Write or call for complete merchandise price list
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CHALLENGE

By Martin Houk

Remember the old children's game of King
Of The Mountain? Well, if you take that con-
cept and put it in a 20 x 40-foot racqueltball
court, you have what is called a "'challenge
court.” The challenge court i1s one of the best
ways lo improve the level of your play, nol to
mention a good way of meeting new pariners.

There is no real way of “instructing" a
player how to play on a challenge couri. But
the challenge court sysiem in itself 1s a way of
improving one's level of play.

The setup usually works like this: One game
is played either to 15 or 21. The winner stays
on to face the next player on the list. The loser
puts his name al the bottom of the list to awail
his next turn. The winner of that malch stays
on and so on Usually a winner can only stay
on a maximum number (usually three to five)
of times.

If the list is a short one, the player will be
back on the court in no time. If the list is long,
the player can study other players and get
advice from fellow competitors.

Most clubs set aside certain hours or days
for challenge courls. Some clubs, in fact, have
separale men's and women's challenge
courts, doubles challenge courts and chal-
lenge courls for C and novice players.

Among the busiest challenge courls in New
York are those at Centre Courl in Rockville
Centre where, according fo the direclor of the
women's program, Ellen Schuerger, 75 to 80
regulars are drawn 1o the four women's courts
on Monday afternoons and Wednesday morn-
ings and the six men's and women's courts on
Saturday afterncons.

"We've had a lot of people say they don't
know what level they're on," Schuerger says,

“'so | tell them to come in and try the challenge

court and find out."
"“The challenge courts have been very, very

COURT

successful," says Mike Jones, teaching pro at
Royal Racquetball in Coram, NY. "I've seen
the overall play of members who parficipate
progress Just through use of the challenge
courts. "' Royal runs four courts for men on Sal-
urday afternoons and two courts for women
on Sundays, As many as 40 to 45 men lake
part and 20 women.

“It's one of the best ways to improve your
game by playing a lot of different opponents, a
lot of different slyles," says Jones. "‘The time
between matches often is taken up with falk of
racquetball. The better players offer advice to
the newer ones."'

Angelo Catamia, a habitue of the challenge
court at Unique Courts in Bethpage, N.Y.,
agreed on its value in iImproving play. '‘Some
players I've seen have improved one hundred
per cenl in a couple of weeks or a month by
playing on the challenge court," he says. Ca-
tania, a former paddieball player, said he has
been playing racquetball less than a year. He
atlributes his own improvement partly to regu-
lar appearances on the challenge court.

But he denies that having to play some of
the poorer players weakens his own game. |
don't feel as though it throws your game off."
he said. "It bothers some of the other players,
but I've seen some real turnarounds by players
who weren't so good the first time. It forces
you to play your best all the lime. And | like that
image of being on the court all the time, keep-
ing the other players from knocking me off."”

Another regular al Unique is Chris D'Anton-
10, who finds it helpful in preparing for tourna-
ment play. ''Many times, on the challengé
court, you won't know your opponent so you
try to feel him out at the beginning, just like in
tournament,” says D'Antonio. *‘You try differ-
ent serves and try to find their weak spots. It
can only help because you get a variety Of
players, instead of the same player over and
over in a regular game. "
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INSTRUCTION

As the ball drops, Rita Hoff steps toward the front wall and contacts the ball in the vicinity of
the lead foot. The “power” comes from a combination of things — the forward momentum of
the body, the forward movement of the hips and shoulders, the proper arm action (leading with

m—

POWER
ACQUE TBALL

the elbow) and the snapping of the wrist.
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By Rita Hoff K.

(First of a two-part series)

There's no denying that the direction rac-
quetball 1s headed loday is loward power,
power and more power. Velerans such as
Marty Hogan and my Eklelon teammate Jerry
Hilecher as well as up-and-comers such as
Scott Hawkins and John Egerman all serve
hard, low drives, kill the ball every chance they
get and, in general, try 1o blast each other out
of their tennies.

Marci Greer, Shannon Wright and Lynn Ad-
ams are using the same formula in women's
pro matches and it all is filtering down into
amateur tournaments as well.

I've always been comfortable hitling the ball
hard and that has always been an element of
my game. But| know that it isn't something that
comes easy for a lol of the gals. Still, there is
no reason why it shouldn't.

Hitting a racquetball hard isn't simply a
question of having big muscles. It's true that
the guys generally have an advantage in the
power department because of their greater
bulk and orientation toward foolball, weightlift-
ing and other muscle-building activities.

But brute strength is far less important than
technique when it comes to generaling power
in your racquetball shots. Mosl of the game's
powerhitters—male as well as female—are of
only average size and many are truly slight of
build. From the physical standpoint, there is
nothing to keep anyone from learning to shoot
the ball harder.

So who cares? Well, being able to rip the
ball will make all of your shots more effective,
assuming that you don’t sacrifice accuracy In
the process. It just stands to reason that any
passing shot, for example, that goes by your
opponent at a faster pace will be that much
more difficult for her 1o retrieve.

Likewise, the lower you hit your Kills,
pinches or whatever, the more effective they
will be. That requires not only racquet control,
but also the ability to hit the ball straight into the
front wall instead of just blooping it forward.

Putting power into your shots also has a
positive impact on your game style, but we'll
get into that next time.

As for the racquetball stroke itself, | find that
most people are under the mistaken impres-
sion that power comes from the arm. Maybe it
does in tennis or some other sport which uses
a stiff arm but, in racquetball, power is a func-
tion not only of the swing of the arm, but also
the forward momentumn of the body and the
forward “'snap’ of the hips, shoulders and—
most important of all—the wrist.

I's obvious that the power developed by
your racquet arm—regardiess of how muscu-
lar it is—is relatively small in comparison o
that which can be generated by using the
mass of your whole body.

To take advantage of all these power
sources, however, requires the synchroniza-




tion of their movements; that is, timing. The
wrist is so singularly important because it is the
focal point for all this power.

Your body's forward momentum, the snap
of the hips and shoulders and the swing of the
arm are all translated through the wrist and
accentuate the snap of the wrist itself at that
instant when your racquet contacts the ball.

Now, because power to the ballis a function
of the weight of the object which strikes it and
the speed of that object, you can increase
your power with a heavier racquet which is
what a lot of the guys do. There are other
racquet factors involved too (e.g. siffness).

Unfortunately, the weight of your racquet
also tends to decrease the speed with which
you can get it around and speed is a far more
important component of power than mass.
That's why the new graphite racquets have
become so popular.

Maximizing your racquet's head speed,
then, is your principal goal. I'm sorry to say,
though, that simply buying a new racquet isn't
the way to attain it. Neither are there any
magic tricks or shortcuts to becoming a power
player.

The sad truth is that it takes praclice, solet's
lake a look at what we should be practicing. |
think that, for the sake of simplicity, we can just
concentrate on the typical forehand stroke.
The mechanics of the backhand slroke are
basically the same after adjusiments have
been made for the different angle of the rac-
quel face on that side.

Gritling your teeth and swinging as hard as
you can will not, in itself, put more power into
your stroke. You need that coordination | men-
tioned earlier and, for that, it is better to be
relaxed but efficient rather than putting forth a
gant effort. Technique is the key.

For optimum power, you always want to be
stepping forward toward the ball and the direc-
tion you want it to go—the front wall. This is
the first movement in your stroke and it flows
naturally out of good positioning.

As you are stepping in, your shoulders and
hips snap forward as your arm swings down.
Since your arm is of considerably less mass
than your hips and shoulders and can move
much faster, it follows them.

Your body's rotation actually helps pull your
arm down like a whip and all of these move-
ments must, of course, be done in a coordi-
nated, well-timed fashion so that they contrib-
ute to rather than take away from the effec-
tiveness of each other,

Imagine, for example, your arm first swing-
ing down followed by the snap of your hips
and shoulders. Neither does anything for the
other.

During this time, your wrist has been cocked
back but, as the racquel face comes into con-
tact with the ball, it too snaps further, acceler-
ating the head of the racquet ard translating all
of the power of your other movements into the

ball. Remember to keep a good grip on your
racquet.

Just where you should contact the ball de-
pends on the shot, but it is always in the vicinity
of the front foot. If you are shooting straight
ahead, contact Is made a fraction of an inch
behind the foot so that the ball can be caught
and whipped.

For a side-wall-front-wall roll shot, the point
of contact is a Iittle farther back, while, for a
crosscourt shot, itis a little farther forward. You
have to adjust to your individual body style, but
you can feel when you have good solid
contact.

In all cases, though, a racquetball shot is a
whipping action of the racquet head so thal it
snaps like the end of a whip at the point of
contact. It is not an even-paced push. In other
words, the arm accelerates up to the point of
contact when it begins to decelerate, transfer-
ing all of its momentum to the racquet head
which continues to accelerate right through the
ball.

Clear as mud, right? It's difficult to put into
words but easier to feel once you get on the
court with a racquet in your hand. Too often,
though, we forget lo pay attenlion to what is
happening once we get out there.

That's the reason for all this elaboration: To
make you be aware of what is going on during
your stroke as well as prove the point that
brawn isn't the only factor involved in generat-
ing power.

A good exercise which will help drive this
home is to stand in the service zone wilh your
shoulders squared off on the front wall and
practice hitting forehands using only a minimal
swing of your arm but an exaggerated snap in
your wrist. No control but you see the value of
the wrist snap.

Then add arm swing for a few shols fol-
lowed by shots with body rotation from the
normal stance facing the side wall. Nexl, try
the siroke with its usual step in. Notice that
body rotation is facilitated by the step and that,
in fact, all of the movements work best when
they are done logether.

Now, so far we have been talking about a
racquetball stroke in a test tube. During a
game, you don't always have the luxury of
setting up properly, heading forward or, in
some situations, even taking a full arm swing.

That's okay. Just being able to hit a good
forehand when you are able lo set up properly
will pick up a few points for you and correct
body mechanics still provide a good founda-
tion for your shols in less than ideal
circumstances.

The degree lo which you are able to incor-
porate the elements we have been talking
about into your stroke will delermine its suc-
cess in good times or bad. Execution of those
hard shots is, after all, whal separates the
good players from the mediocre.

Next month: Power-game Strategy.

(WE HAVE YOUR
RACQUET

A.M.F. VOIT RACQUETS
IMPACTONE .............. 39.95
XoC e ste e el et RIS 39.95

EKTELON RACQUETS
250G . 3 e
MAGNUM .................

JERRY HILECHER"® ........ 36.95
XL BILL® SCHMIDTKE...... 33.95
B8 9 i meie g E e G e 29.95
JENNIFER HARDING ...... 27.95

THE SWINGER RACQUETS
THE SWINGER 21.95
THE LADY SWINGER .......

THE SWINGER 11 21.95
THE ALUMINUM SWINGER 24.95
THE BANDIDO RACQUETS
THE BANDIDO ............ 21.95
THE LITTLE BANDIDO...... 21.95
THE GRAPHITE BANDIDO . 29.95

THE SIGNATURE
RACQUETS
THE CHARLIE BRUMFIELD
ALUMINUM ............. 29.95
THE CHARLIE BRUMFIELD
COMPOSITE 9.0 S 27.95
THE “PRO ONLY” . ..J.. .o 22.95
THE GRAPHITE
RACQUETS
THE GRAPHITE
PEREORMER .C.utiSoetes 25.95
THE GRAPHITE
COMPETITOR ........... 47.95
THE GRAPHITE 100. ....... 94.95
ALDILA RACQUETS
PISTOL R o et e e 34.95
SIDEWINDER ............. 24.95

VITTERT RACQUETS

THE COBRA - ot el e 32.95
THE ELIMINATOR ......... 29.95
THE DEVASTATOR ......... 26.95
THE CIASSIC S8 22.95
RACQUETS BY WILSON
NEW THE ADVANTAGE.... 31.95
NEW SHANNON WRIGHT*. 22.95

RACQUETS BY HEAD

HEAD COMPETITION.. ... ... 41.95

HEAD PRO. & Soudit i v 34.95

MASTER: . e e 29.95
GRAFALLOY

THE HAMMER . ............ 52.95

Covers included with all racquets. Add $2 75 per
racquet for postage and handling. APO 32 extra

LEACH BAGS

TOURNAMENT BAG ....... 9.95
BLUECLUBBAG .......... 15.95
BROWN CLUB BAG........ 15.95
LADIES’' SHOULDER TOTE. 15.95
EKTELON BAGS
ALL-PROBAG ............. 9.95
RACQUETBALLER BAG.... 14.95

Add $1 50 per bag-for postage and handling

GLOVES
SARANAC..........cconnne 5.95
THE OTHER GLOVE ....... 9.95
CHAMPION. .......ccouu.nn 5.95

Postage 50¢ per pair. Sizes SX.S-M-ML-L-XL.
Please write or call for our entire Merchandise Price List

ATHLETE’S CORNER

P. O. Box 16995, Dept.RBG

MONEY Plantation, Fla. 33318 CERT.
ORDERS  Phone(305) 475-0327 CKS.
kRncquemll Shoes Avallable. Prices Subject to Change
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One of life’s greatest dividing lines is the slim
margin thal separates winning and losing—
success and laillure—being the bes! or just
being another player who never quite lived up
to potential.

The saddes! scene in sports—or in life—is
seeing someone with outstanding natural gifts
fail to maximize those talents and fall short of
expectalions. Conversely, there's no more
thrilling or rewarding moment than when an
“underdog” plays beyond pure physical skills
and realizes more than what was anlicipated
“'on paper''—the "upset” that destroys form.
Anyone who walched our hockey team beal
the Russians at Lake Placid in the Winter
Olympics can visualize that all too rare mo-
menl in sports.

Recognizing those “edges’ and exploiting
them fully to advantage, then, is the challenge
we all face in playing better racquetball or
being more successful in whatever our chosen
fields may be. That is why it's important to
consider working with someone else on the
finer aspects of your game—a coach who can
help identify strengths and weaknesses in your
game and those of your opponents; someone

- who sees particular opportunities or problems
you may nol have been able lo ascertain
alone. Put simply, two heads are betier than
one. And two sels of eyes will see things in the
course of praclice or game conditions that one
sel couldn't grasp completely

Finding jus! the right person lo help you im-
prove your game may nol be an easy proposi-
lion. There are numerous faclors you'll wanlt to
evaluate in deciding on someone who can
complement your progress.

1. It's absolutely imperative that you believe
in your coach. Select a person whose knowl-
edge you respect. That doesn't necessarily
mean they must be an outslanding player
themselves. Matter of faclt, in some instances
lhe truly gifted player executes so naturally
that he may not be as conscious of why some-
thing works or doesn't work as someone
who's met the frustrations of failure and dis-
covered ways lo compensate. It's analagous
o the circumstance in major league sports.
The superstar player very rarely makes the
effeclive transition 1o managing or coaching.

2. Make certain the person you're working
with believes in you. Are they committed to
helping you improve? Do they have the time it
will require 1o work with you on a regular
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basis? Can they accompany you to tourna-
ment stops? Will their atlention to your game's
development be diverled because they're
working with someone else, 1007

3. Understand the commitment you must
make to your coach in relurn. Respect their
input and put it into practice. Listen. Give new
ideas and strateqy maximum effort. Ask ques-
tions. Analyze what works best for you and
then implement a plan of action

4. Divide relative responsibililies. Your
coach can aid greally your overall develop-
ment as a player in game situations by observ-
Ing positions and responses you can't nor-
mally see in the course of play. He can spot
technical aspects that need exira attention
and insist on the discipline necessary 10 work
on them. An effective coach is your partner off
the courl. He should be able to mentally chart
your progress—in praclice and during a
match—and spot polential openings in your
opponent's play you can capitalize on.

5. Set goals together and agree on a timeta-
ble for achieving them. Whether your aim is
the National Championship or being tops on

QO PICK YOUR
PERSONAL COACH

the C ladder at your club, you will need a road-
map for success. Write your goals down. Visu-
alize yourself reaching each plateau in your
overall game plan. Always have a greater goal
laid out as you overcome each step In your
growth as a player.

6. Most importantly, your coach should be
someone who's interested in your personal
development as much as he or she wants you
to succeed as a player. He or she should sup-
plement you attitudinally as well as assist with
the technical aspects of your game. Knowing
when to cajole, when to reason, when to rein-
force any action or mental response, and
when lo criticize constructively are all intangi-
ble qualiies that are instrumental to a solid
player-coach relationship

All other things being equal, two minds
working together will beat one brain ten out of
ten, The rewards are commensurate with the
commitment you make to being the best you
can possibly be, Sharing the accomplishments
that result from the mutual efforts of you and
your coach will be one of the most salisfying
experiences either of you will know.
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WILLPLAY SPORT SHOP 1335 West 5th Avenue, Columbus, Ohio 43212

Meed an extra advantage? Want to find a way to distract your opponent? Wear Fashion

T-Shirts. While your opponent is watching and laughing at your back, you can be cancentrating
on winning the game, Take your best shot now. All shirts are colorfast, 100% cotton. Comes
in red, blue, gold and black. Please state sizes, Comes in SM,, MED., LG., and X-LG

1a - The Hot Shot @ $7.00 ea. blue red gold  black. Size =
2. Funny Face @ $7.00 ea. blue red gold black. Size

3 Target Shot @ $7.00 ea blue red gold  black, Size __H

q. It only Hurts @ $7 00 ea. blue red gold black. Size
5. An eyae for the game @ $7.00 ea. blue rad gold black. Suzu_
G. : Love Racquetball @ $7.00 ea. blue red gold black. Size
MName Address _

City State Zip
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STJUDE CHILIMENTS HESEARCH IRSPTAL

Come Help Us Celebrate The Child t/

St. Jude Children’s Research Hospital continues its search
for life-saving knowledge about childhood disease. And
this search continues because people care. There is no
charge to patients or their families. And the cost of
drugs, equipment, and research programs is met

primarily by public contributions. Help us celebrate
the child by sending your tax-deductible check or
request for further information to St. Jude
Children’s Research Hospital, 539

Lane Avenue, Memphis, TN 38105.

INSTRUCTION

WIDE-
ANGLE

DASSIN

By David Fleetwood

Racquetball 1s not any different than other
sports in one respect: To be successful, you
have 1o learn lo adapt. There is no pie-in-the
sky racquetball shol that is going lo see you
through every situalion, not even my old favor-
ite, the passing shot

It is difficult, if not iImpossible, 1o pass some
players, either because of their greal anticipa-
tion, exceptional quickness or longer reach
For whatever reason, there are just some play-
ers who are able to move over and cut off the
normal passing shot. Since they will usually be
in front of you when you hit it, that can be a

disaster



The answer? Adapt. Widen the angle on
your passes. Those extra couple of inches can
be all you need to get the ball around and past
your opponent. We are speaking, of course,
about crosscourt wide-angle passes, not
down-the-line passes

The wide-angle pass, like a good kill shot or
pinch, can be a rally ender In fact, it generally
has a higher chance of success than those
shots

When properly executed, the pass—Ifore-
hand or backhand—sinks like a stone into one
of the rear corners as close to the juncture of
walls and floor as possible

A potential point winner, the pass dnves for
the corner fast and low, straight from the front
wall. At the very least, it should take your op-
ponent scurrying into the backcourt, off
balance

The circumstances under which you should
hit a wide-angle pass are identical to those for
the normal pass. For example, never hit a pass
when your opponent is in backcourt because
that is where the ball will land. It 1s not even a
good 1dea to hil a pass any time your oppo-
nent is behind you. Pinch it into a front corner
instead

However, if both you and your opponent
are together in midcour! or forecourt, pass lhe
ball by him. Anylime your opponent is in front
of you, you are in a particularly good position
to pass the ball because you have a beller
view of him

Unfortunately, thal is no guarantee he won't
dig it out That's where the couple of extra
inches a wide-angle pass gives you can make
a big difference

If the normal pass is a straight fast ball from
front wall lo rear corner, the wide-angle pass Is
a curve ball and, like baseball’'s curve pilch,
the wide-angle pass is just a ltile harder o
execute

Instead of aiming the shot straight for one of
the rear corners, angle it so that the ball comes
off the front wall and strikes the side wall paral-
lel fo your opponent. Keep it low on the front
wall and the ball may even crack oul on the
side wall. Otherwise, it will still rebound behind
your opponent and into the backcourt

As in the case of the normal pass, your op-
ponent will be chasing the wide-angle into the
backcourt while trying lo get a shot off to the
front wall

To be sure, you will find it difficult to put the
ball at the correct point on the side wall. The
angle of conlact with the front wall will always
be changing as you move around the court.
You can expect a certain degree of error with
the ball landing too far forward or too far be-
hind your opponent.

If you are going 1o make a mistake in your
shot placement, though, it is better to choose
the second alternative. If the ball strikes the
side wall too far forward, it will angle toward
the middle of the court, giving your opponent a
good chance to cut it off

A proper wide-angle passing shot should come
off the front wall and strike the side wall at a
point equal with your opponent.

If hit fariher back on the side wall, there
won't be that much harm done as long as the
ball isn't also left up so that it comes off the
back wall too. That would give him time to run
it down

Unquestionably, this shot will take some
practice. Get on the court alone and just hit the
shol from a variety of spots lo a pre-selected
point near the side wall. Don't expect lo pick it
up right away

From the standpoint of game strategy, be-

are easier to master. If you find, though, that
your opponent is able to move over and cut
them off, widen the angle.

Don't forget to mix your shots to balance
your attack. Don't go to a pass or a wide-angle
pass every lime a passing situation presenis
itsell or your opponent will begin lo anticipate
your shots. Throw in a down-the-line, a ceiling
ball or whalever other shot is appropriate. If
your opponent is falling back lo cover the
pass, a pinch or kill will keep him honesl,

Learn to adapl. Remember, your brain is the
most effeclive weapon you have on the court

GAN'T
PLAY
WITHOUT
YOUR
EYES

foam rubber
side cushions
for comfort

comfortable foam rubber
cushioned bridge

When your serve is coming off
the wall at 100 miles an hour, and
your opponent starts his back-
swing, it's a good time to give your
eyes the protection they deserve.

With eye injuries on the in-
crease, more and more players are
turning to Super-Sports Spec for
all-around eye protection. The
sturdy, wrap-around frame is de-
signed for comfort and can be fitted
with your prescription or plain lens
as you wish.

Don't take a chance with your
eyes — they're the only ones you'll
ever have. Order today.

ESRON INTERNATIONAL INC.
P.O. BOX 3035
Roosevell Field Station
I Garden City, N.Y. 11530
I PRICE: $42.50 + $1.50 Shipping and
handling. Check or Money order.
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This doctor operates on a
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ood from trees. Please
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time he makes a house
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HoganWorks for thisWin

By Ben Kalb

Marty Hogan lost a game in the first round to
a relative unknown, was down match point in
the semifinals and had to make a comeback in
Ihe finals befitting of a national champion. Tour-
naments usually don't come this hard for him
"l like these tournaments handed to me," said
Hogan. "'"But this one | definitely earned my
money."

The $4,500 Hogan had to "‘earn’’ came in
the King's/Bank of Newport Classic at King's
Court in Westminister, Calif., one of the regular
stops on the Seamco-Leach pro tour.

Hogan is still the top player on the tour but
the gap seems to be closing between him and
a few of the other players. The days when he
could coast through a tourney with a minimum
of effort seems to be over. Dave Peck, whom
Hogan beat in the King's/Bank of Newport
finals, is number two on the tour and on the
verge of challenging Hogan's supremacy
Mike Yellen, who came within one point of de-
feating Marty in the semis, is also to be reck-
oned with as is veteran Charlie Brumfield, who
beat Hogan in another tourney this season
using a slower ball

"l can beat anybody anytime | want as long
as | maintain good intensity,”" says Hogan.
"But that has been my problem. My intensity
and my concentration are not as good as last
year or the year before. My mind has been on
other things. That's why this tourney was good
for me. The tough matches woke me up."

Hogan's first-round match was against
qualifier Dan Factor, who drew the crowd re-
sponse of “Who?"' Hogan easily won the first
game but semiclowned around in the second
game and was down 20-14 before eventually
losing 21-20. The two were knotted 3-3in the
tiebreaker before Hogan won 11-4.

Photos by David M. King
Marty Hogan (top) did a lot of diving and sweating on the way to a
$4,500 payday in the King‘s/Bank of Newport Classic. (Left) Things
get crowded in center court in samifinal match between Charlie
Brumfield and Dave Peck. (Abovae) Peck’s backhand hits a leaping
Brumfield in their match won by Peck in a tiebreaker.
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Things didn’t always go so easy for Hogan.
There were times he had to psych himself up
{top), times when he almost ran into defeat
against Mike Yellen in the semis (middle) and
times when shots missed badly (bottom).

Marty Hogan has Dave Peck out of position
for a pinch shot and then a passing shot in
finals of King's/Bank of Newport Classic in
Westminster, California.




Hogan defeated Steve Serot, 21-19, 21-
17, in the second round and then defeated Ben
Koltun, 21-13, 21-8, in the quarters

His semifinal match was against Yellen, who
had given Marty his toughes! match of last
season on the same court. In their match last
year, Yellen defeated Hogan 21-6 in the sec-
ond game and had an 8-0 lead in the
liebreaker before losing 11-9. This year it was
almost an instant replay.

Hogan led 5-0 in the first game before
things were knotted 8-8. The two were also
tiedat 10, 12 and 13 before Hogan took a 17-
13 advantage. Yellen caught him at 19 and
won the last two points on a backhand pinch
and a passing shot

The second game was no contest. Hogan
drove out to a 15-6 lead and won 21-10,
setting the slage for the tiebreaker.

Yellen led 8-2, before Hogan began chip-
ping away. To dismiss it in one single sentence
by saying that Hogan eventually tied it at 8-8 is
to do it injustice. Hogan sweated, cursed, and
in general had to work hard for those six
points. But for all the effort he made in those
six points, there was very litlle effort on the
ensuing two skips and Yellen took a 10-8 ad-
vantage, setting up match point

On the next serve, Hogan hit a passing shot
that Yellen couldn't reach, possibly because
Hogan was in"his way. It could or could not
have been called a hinder but referee Dan Ber-
tolucci decided against Yellen's plea on this
one, giving Hogan the serve. Hogan scored the
next two points, the last on a passing shot
down the forehand wall which Yellen couldn't
quite get to, and earned his spot in the finals.

Peck’s road to the showdown with Hogan
was nol as rough going until he reached the
semis against Brumfield. Peck defeated Steve
Chase, 21-7, 21-10, in the first round, Jerry
Zuckerman, 21-7, 21-10, in the second round
and Craig McCoy, 21-7, 17-21, 11-1, in the
qQuarters, selting up his first-ever match with
Brumfield.

Brumfield broke a 14-14 tie in the first game
and won 21-15. Peck broke a 10-10 tie in the
second game, made it 16-10 and 18-13 be-
fore holding on 21-17

Brumfield led 4-0 in the tiebreaker but Peck
took over and led 5-4 before winning 11-5

“Iwas in low gear in the first game and then |
decided to play my own game,” said Peck
"'Guys like Brumfield try and twist your mind. It
takes you time to get to them.”

Although the Peck-Hogan final was not as
exciling as the two semifinal malches, the
crowd of 500 still saw some top-flight racquet-
ball . . . when things finally got underway.

The match started about 75 minutes late.
Hogan thought it had a 2 p.m. scheduling time
as with most of the other finals but due to tight
plane schedules, it was moved up to noon.
Hogan had to be found at his hotel and rushed
over 1o the club,

Fans were looking forward to the confronta-
tion. Peck had won the previous week's tour-
nament in San Francisco and had the momen-
um. Hogan did not play in San Francisco due
10 his participation in World Superstars in The
Bahamas, "“This may be the equalizer for
Peck.” said one player.

ABC Sports Socks.
For People Who Take

Their Fun Seriously.

ABC SPORTS and WIDE WORLD OF SPORTS are trademarks of the Amencan Broadcasring Com
Hosiery Company, 225 N Elm Street, High Poine, N C. 27261

panies. Ine licensed 1o Adams-Millis

If you're serious about
racquetball, you want
every advantage you can
get Even when it comes
to the socks you wear.

ABC Sports Socks is a
new line of athletic socks
for all sports,available in
36 varieties. Many of
which are specifically de-
signed with construction
features for racquet sports

All are fade-resistant.
All are durable and com-
fortable. So if you're go-

= —. ing to play for keeps, play
with the best. Look for
the ABC _,
Sports Socks
& Accessories
display where
sporting goods
are sold.

r

socks for
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The Greatest Feet
In Sports History.

A lack of mental preparalion may have
been the reason Hogan started out so poorly.
“| never played so bad,” said Hogan. "My
mind has been on other things."

Peck led 7-0, 12-1and 18-6 before Hogan
put on a charge Silky Sullivan would have
been proud of. “I'l win this, no sweat,” said
Hogan lo the crowd at 18-6. Hogan pulled
even al 18 and went ahead 20-18. Peck tied it
at 20-20 on a passing shot and a skip off a lob
serve. Hogan then scored the decider on an
ace.

“Anytime a player is down 18-6 and loses
he has to say a few things to himself,"” said
Hogan.

Results

FIRST ROUND: Hogan d. Factor 21-18,
20-21, 11-4; Serot d. Morrow 21-19, 16-21,
11-1; Hawkins d. Wagner 20-21, 21-11, 11-
8; Koltun d. Williams 21-16, 21-16; Yellen d.
Bolan 21-13, 21-13; Bowman d Myers 21-
18, 21-13; Levine d. Meyers 21-10, 21-6;
Cohen d. Bledsoe 21-13, 21-17; Hilecher d.
Harper 21-13, 21-19; Fleetwood d. Egerman
21-12, 21-16; Brumfield d. Mondry 21-4, 21-
4; Thomas d. Christensen 21-9, 12-21, 11-
10; Strandemo d. Harnett 21-14, 21-10; Mc-
Coy d. Berbaret 21-17, 21-10; Zuckerman d.
Keeley 21-8, 21-4; Peck d. Chase 21-7, 21~
10.

SECOND ROUND: Hogan d. Serot 21-19,
21-17; Koltun d. Hawkins 14-21, 21-7, 11-1;
Yellen d. Bowman 21-14, 21-17; Fleetwood
d. Hilecher 21-10, 21-20;, Brumfield d.
Thomas 21-9, 9-21, 11-5, McCoy d. Stran-

Peck controlled the second game, driving
out o a 17-4 lead and winning 21-8. "'l must
have been thinking about the weather in El
Paso or something in that first game," said
Peck. "I played too cautious and you don't win
playing cautious. But | didn't let it get to me in
the second game."

The tiebreaker, however, was another mat-
ter. Hogan came out smoking and won 11-0.
“I'm one step closer," said Peck, who took
home $2,500 for his second-place finish. "' This
time | gol to a liebreaker with him.

“I'm learning from experience. You lake
lhese things one step ata time. He's tough, but
not invincible. Next time | have to be tougher."

demo 21-14, 21-12, Peck d. Zuckerman 21-
7, 21-10 (losers get $300).

QUARTER-FINALS: Hogan d Koltun 21-
13, 21-8; Yellen d. Cohen 21-8, 21-18: Brum-
lield d. Fleetwood 21-19, 21-2: Peck d. Mc-
Coy 21-7, 17-21, 11-1 (losers get $750).

SEMI-FINALS: Hogan d. Yellen 19-21,
21-10, 11-10; Peck d. Brumfield 15-21, 21-
17, 11-5 (losers get $1,400).

FINALS: Hogan ($4,500) d. Peck ($2,500)
21-20, 8-21, 11-0,

Other Results
Men's Open—Mike Levine def. Greg
Peck, 21-11, 20-21, 11=-3.
Men’s Seniors —Dr. Bud Muehleisen def.
Bill Schmidtke, 21-7, 21-15.
Women's Open—Kippi Bishop def. Laura
Martino, 21-19, 21-19. R
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Seamco Classic

Fourth-seeded Mike Yellen of Southfield,
Mich., upset top-seeded Marty Hogan of San
Diego, 21-16, 21-11 to win the $15,000
Seamco Classic at the Playoff Racquetball
and Handball Club in Beverly, Mass.

Yellen, who had never previously beaten
Hogan, registered his first—ever tournament
win on the National Racquetball Club Pro-Am
Tour, which is co-sponsored by Leach Indus-
Iries and Seamco Sporting Goods.

“I've been saying all year |'ve felt as if I've
been playing better and better,” said Yellen
after collecting his first place check for $4,500
“I'm glad | finally made this step. Now maybe
I've made some believers out there."

Yellen beal Beaver Wickham, Lindsay My-
ers, Don Thomas and Dave Peck before
Hogan.

Yellen led 8-2 in the first game before

(Opposite page) Marty Hogan flails at a back-
hand in Seamco Classic finals against Mike
Yellen in Boston won by Yellen. (Above)
Yellen shoots one past a jumping Dave Peck
in semifinals; Hogan and Yellen get close in
center court during finals.

Hogan cut it to 8-6. The two kept it close until
Hogan took a 15-13 lead. At that point Yellen
assumed contlrol, sconng sireaks of five and
lhree points against just one service break

In that first game, Yellen scored two aces
and Hogan failed 1o return five other serves

The second game was close until about the
midway point. Hogan led 10-9 before Yellen
lied it. The service was Iraded twice al that
point. At 11-10, Yellen ran off 10 points, inter-
rupled only by three service breaks and one
point.

In that streak, Yellen scored on three Kill
shots, a pinch right, a pass right, an ace, an
unreturned serve and three olher Hogan er-
rors, including a malch-ending forehand

“It wasn'l his serve,'"" maintained Hogan,
who gave up a total of 14 points on the serve
"My whole problem was a serious lack of in-
tensity. I've never lost to Mike, but I've gol lo
remember 10 take each maich by ilself, not by
what's gone on before."

In the semifinals, played on a right-wall glass

court before a picked gallery, Hogan crushed
Davey Bledsoe 21-9, 20-21, 11-1. Yellenand
Peck hooked up in another grueling match with
Yellen winning 21-19, 10-21, 11-8.
Results:
Second Round: Hogan d. Zuckerman 21-
20, 21-18; Brumfield d. Levine 21-10, 21-10;
Bledsoe d. Koltun 21-9, 16-21, 11-7; Cohen
d. Hilecher 21-17, 21-15; Yellen d. Myers 21—
20, 21-11; Thomas d. McCoy 21-10, 21-5;
Strandemo d. Morrow 21-9, 21-10; Peck d.
Christensen 21-16, 16-21, 11-5

Quarter-finals: Hogan d. Brumfield 21-17,
18-21, 11-0, Bledsoe d. Cohen 21-17, 21-3;
Yellen d. Thomas 21-12, 21-13; Peck d.
Strandemo 21-11, 21-8

Semi-finals: Hogan d. Bledsoe 21-9, 20-21,
11-1; Yellen d. Peck 21-19, 10-21, 11-8.

Finals: Yellen d. Hogan 21-16, 21-11

Ektelon/Perrier

Monte Huber, Victor Neiderhoffer and Tim
McAuliffe were among the regional winners
who advanced into the National open finals of

Ihe Eklelon/Perrier Championships in Los
Angeles

Huber won the Denver regional, Neider-
hoffer defeated Ruben Gonzalez in the New

Photo by Paul Spinellj

Victor Neiderhoffer hits an overhead against Ruben Gonzalez in New York regional finals of
Ektolon-Parrier Championships. Neiderhoffer won.



York regional and McAuliffe tock top honors
Miami.

Other open winners included Bob Deuster
(Chicago), John Amatulli (Cleveland), Paul
Bakken (Minneapolis) and Larry Fox (Detroit).

Deuster beat Jack Neuman in the finals.

Women's open champions included Barb
Alweiss (Chicago), teenager Stacey Fletcher
(Detroit), Barb Tennessen (Minneapolis),
Brenda Poe (Miami) and Cindy Baxeter
(Cleveland). Alweiss defealed Caprice Beh-
ner in the finals.

Open doubles teams who qualified for the
finals included Gil Schmidt-Larry Jakinovich
(Detroit), Bakken-Hart Johnson (Minneapolis),
Tom Travers-Jerry Davis (Cleveland), Bruce
Brookens-Ed Creagh (Denver), Mike Fatolitis-
Sergio Gonzales (Miami) and Glenn Gibellina-
Stan Moskwa (Chicago)

Catalina West
By Tom Remman

Dave Peck defeated third seeded Jerry Hi-
lecher, 21-13, 11-21, 11-9 to win the
$15,000 Catalina West Racquelball Classic at
ihe Telegraph Hill Club in San Francisco.

The $4,500 win was Peck's second of the
season on the National Racquelball Pro-Am
lour which is co-sponsored by Leach Indus-
Iries and Seamco Sporting Goods.

Peck, of El Paso, ranked second on the
NRC computer, was the tournament's top
seed since lop-ranked Marty Hogan was com-
peting in the World Supersiars in the Bahamas
on the same dates.

To win, Peck had to beat Bobby Bolan in the
first round, qualifier Jeft Bowman in the round
ol 16, Mark Morrow in the quarterfinals, sev-
enth-seeded Mike Yellen in the semifinals and
Hilecher.

Meanwhile, Hilecher was busy with Sieve
Serot in the first round, qualifier Scott Hawkins
in the 32s, eighth-seeded Charlie Brumfield in
the quarters, and sixth-seeded Don Thomas in
the semis, 21-17, 21-8.

The Peck-Yellen semifinal match took two
hours, twenty-five minutes, 45 minutes of
which were spent in the liebreaker.

In the first game, Peck led 18-9 and 20-14.
“At that point," said Peck, "I started thinking,
‘This thing is wrapped up,' instead of ‘Let's
wrap this thing up right now.' There's a
difference.”

Yellen must have noticed the difference be-
cause of the next seven straight points which
he scored, five came on Peck's errors.

Peck won the second game handily. After
trailing 7-3, he ticked off 10 straight inter-
rupted only by one service break. Of the 10
points, only three came on errors while the
other seven came in typical Peck fashion—
well placed shots, selting up passes, mixed
with a few nailed rollouls and an ace.

There were seven lead changes in the
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tiebreaker. Yellen scored an ace on a dnve (0
the left to tie it at nine, but then skipped a plum
in the service zone. That was about all Peck
needed. Yellen skipped a sidewall-frontwall at-
tempt from the backcourt and finaly Peck
nailed a setup frontwall-sidewall for the 11-9
win.

“This is just another slep up,” said Peck
after his first win over Yellen. “This was such a
big win. Beating Mike for the first time, coming
back, and especially after giving up the lead in
the first game."

Ealier that afternoon Hilecher had a much
easier time of it with Thomas.

Thomas led 8-3, but Hilecher came back o
lead 9-8 with only one break. After Thomas
led 12-9, Hilecher came back to lead 14-12
with only one break. After Thomas led 17-15,
Hilecher came back to win wilth only two
breaks.

Thal set up Peck vs. Hilecher. The crowd,
easily the most vocal and partisan the pros
have played for this season, was solidly with
Peck, thanks largely to his on-court light-
hearted yel determined approach to the
game. Bul Hilecher had a small but fiercely
loyal following of family and friends.

Peck opened the championship match by
giving a clinic to the packed house and Jerry
Hilecher. He led 11-1 on: A backhand from 39
feet, a pass down the right line, another deep
backhand, another pass right, a skipped re-
turn of a drive serve to the forehand, an ace

driven right, another pass right, an unforced
error, a sidewall-frontwall in the left corner, a
backhand rollout and a backhand into the left
corner,

Hilecher came back from 13-6to 13-12 on
a couple of aces and good gets as his father
bellowed ‘"Yes, Sirl Keep that pressure on him,
baby." But Peck regained the serve on a pass-
ing shot and went to 18-12 with only one
break. The wind came shortly thereafter.

In the second game, Peck led 9-5 bul Hi-
lecher got hot and after trading serves at that
point, Hilecher's famed forehand gave him a
12-9 lead. Then, at 12-10, things got serious.

Hilecher charged a forehand selup in the
zone and accidentally nailed Peck in the head
with his racquet. Peck was assessed an avoid-
able hinder. That set off the normally affable
Texan, and that earned him a technical

That again set off Peck and he and Hilecher
rapped the ball at each other with their rac-
quets. That earned themn both technicals.

But while Hilecher conlinued to score paints
in bunches, Peck’s concentration diminished,
and he managed only four more while Hilecher
evened the match

By the lime the tiebreaker got under way,
Peck was wearing his third shirt and the crowd
was almost as hot. Hilecher led 4-1, then Peck
led 6-4. More crowd hysierics. Serves were
fraded, more pulses pounding. And then the
offense in Hilecher died

It took aimos! ancther 20 minutes from that

Challenge Match
John Egerman gets ready with a backhand shot against a high-jumping Dave

Peck In special challenge match at The Courthouse in Bolse, Ida. Peck won before

an overflow crowd, 21-17,21-20,

Photo by Drew Stoddard
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point on. Hilecher earned the serve seven
more limes, but could score only one poinl
Peck, not exaclly on fire, eventually scored the
final four points on offensive shots to win 21~
13, 11-21, 11-9,

“The win over Yellen was a biggie and so
was this,"” said a relieved Peck. ‘‘Hilecher's so
tough. He's quick, and everybody knows
about his serve and his forehand. I'm glad that
one's over, believe me."

Results

QUARTER-FINALS: Peck d. Morrow 21-13,
21-8; Yellen d. Strandemo 8-21, 21-12, 11-
9; Hilecher d. Brumfield 21-11, 21-9: Thomas
d. Meyers 21-11, 21-16

SEMI-FINALS: Peck d. Yellen 20-21, 21-13,
11-9; Hilecher d. Thomas 21-17, 21-8
FINALS: Peck d. Hilecher 21-13, 11-21, 11-
9

first prize.

Etc.

Groundhog Classic

Top-seeded Sarah Green of Memphis won
the $300 first prize by easily defeating Sharon
Fanning of Memphis, 21-2, 21-12, in the
women's open of the 1980 Okolona Ground-
hog Classic at Okolona Racquetball Club in

Louisville, KY division

To reach the finals Green defealed Lu Ann
Gifford, 21-14, 21-1 and Fanning upset sec-
ond-seeded Barbara Larrain, 21-9, 21-7. Lar-
rain defeated Gifford for third place.

In the men's open, Bob Dabney of Louisville
delealed Mike Sipes of Cincinnati for the $300

Top seeded Mike Zeilman fell to Sipes,
19-21, 21-16, 11-9, in the semis and Dabney
delealed Bill Bauer, 21-13, 21-11. Zeilman
won he third place playoff

Steve Miller and Mary Pidgeon were B win-
ners, Ken Adams and Laurel Hecht won the C
divisions, Wally Oyler and Becky Durrett took
top novice honors, Jon Fleischaker won the
seniors, Leigh Jones took the masters and
Steve Bednar was juniors champ.

« Randy Lau defealed Woody Cox and
Dancetta Feary defeated Lorna Naluai in the
men's and women'’s finals of the AARA
Hawaii State Open Championships at the
Oahu Athletic Club. Owen Lovell and Norman
Akau took third in the men's competition and
Barbara Sefi placed third in the women's

= Tom Rall defeated John Kydd, 17-21,
21-19, 11-5, to win the men's singles
division of the second annual Grand Prix
Championships at the Faniily Fitness Center
in Tacoma, Wash. Sid Williams and Dale
Reese won the doubles over Kirk and Javier
Figueroa, 21-13, 21-2. Williams then
teamed with Sandy Hawkins to win the mixed
doubles title over Rall and Lee Jew, 21-18,
18-21, 11-9.

* Glenn Allen defeated Kent Allison by
injury default and Geneva Allen defeated Taki
Taffany, 21-16, 21-6, to win the open
divisions of the George Washington
Championships at Makimanato Gym on
Okinawa. Allison defeated George Heagerty,
21-9, 21-14, and Glenn Allen defeated Rick
Rangel, 21-12, 21-7, in the men's semis.
Taffany defeated Shari Hodson, 15-3, 15-9
and Allen defeated Val Maita, 9-21, 21-17,
11-3, in the women's semifinals. Over 100
players entered the tourney

= Jack Roudebush defeated Kim Drake,
21-11, 20-21, 11-3 in the men’s open of the
AARA Indiana State Championships at
Racquetball of Greenbriar in Indianapolis.
Dana Cornblath won the women's A round
robin with Kay Kuhfeld second,

Combine a great family vacation in the Rocky Mountains with
a week of the best racquetball instruction available! Davey
Bledsoe, 1977 National Racquetball Champion, leads in-depth
court and classroom instruction as well as “extracurricular”
activities,

Your week here will by no means be all racquetball. Summer in
Steamboat Springs is famous for the many activities available
in our mountains. Enjoy fine restaurants, hiking, fishing, golfing,
tennis, rafting, swimming, horseback riding, and gondola rides.
Babysitting is provided so that everyone can participate!

Included this year is a raft trip down the Colorado River.
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DAVEY BLEDSOE
Racquetball Ranch at Steamboat Athletic Club

DATES:
Aug. 3-8
Aug. 10-15 I
COST:

$275 /student. Room rates start at $75/week.

Luxurious condos all have fully equipped kitchens, fireplaces,
balconies, along with a spectacular mountain view.

For more information call or write:
DAVEY BLEDSOE RACQUETBALL RANCH,
STEAMBOAT ATHLETIC CLUB,

Box 1566, Steamboat Springs,

CO 80477 303-879-1036

*h
(]



Most people
think heart
disease
happens only
inthe elderly.

It happens in children as
well. Things like rheumatic
heart disease and congeni-
tal heart defects. Fach year,
nearly one million Ameri-
cans of all ages die of heart
disease and stroke. And
20,000 of them die from
childhood heart diseases.

The American Heart
Association is fighting fo re-
duce early death and disa-
bility fromn heart disease and
stroke with research, profes-
sional and public educa-
tion, and community service
pPrograms.

But more needs to be
done.

You can help us save
young lives by sending your
dollars today to your local
Heart Association, listed in
your telephone directory

Put your
money where
your Heart is.

American
Heart

" Association
WERE FIGHTING FOR YOUR LIFE
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SKIN SENSE

¥ Home Sweet Home ¥¥

By Garry Bruce Gewirtzman,
M.D

Editor's Note: The author is a board certified
dermatologist in private praclice in Plantation,
Fla.

One can easily understand the increasing
popularity of racquetball. It provides exercise
and relaxation, two necessary ingredients for
physical and mental well-being. Unfortunately,
the incidence of skin problems related to rac-
quetball has grown with the sport’s popularity.
Almost all these problems, whether major or
minor, can be avoided without decreasing the
enjoyment of the game. A few simple precau-
tions will assure comfortable play.

Almost nothing will slow down a player's
game as much as painful feet. Abused feet will
rebel and fail to propel you as desired. The
most frequent complaints regarding feet are
blisters and fungal infections and simple pre-
cautions will reduce the likelihood of their
occurrence.

Wearing two pairs of clean socks reduces
the frictional forces responsible for many blis-
ters. For players who are especially prone to

blisters, many topical '‘skin tougheners' are
available over-the-counter.

Commeon shower facilities increase the risk
of contact with fungal spores, the source of
athlete's foot. Other factors which favor fungal
growth are dampness and warmth. Once a
fungus makes contact with your feet, it feels
nght at home. It has all the creature comforts
any fungus seeks—warmth and dampness.

Several preventive measures may save se-
vere discomfort. Wearing foot thongs or clogs
while showering may reduce the likelihood of
coming in contact with fungal spores left by a
previous player. Even if a fungus finds your
foot, it may not lead to infection if you make
the environment inhospitable. Powder and dry
your feet. Put on a fresh pair of socks, not the
ones which you wore to the club. These efforls
should be rewarded by healthier, more com-
fortable feel.

Volumes have been writlen about common
acne, also known as acne vulgaris. It is be-
yond the scope of this article to discuss the
many theories of causation. However, one ag-
gravating factor, the wearing of a sweatband
on the forehead should be discussed. Reten-
tion of sweat can be a source of skin irritation.
People already with complexion problems
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may find acne flaring in the area of the band. A
parallel situation is often seen under the chin
slrap of football players. If your hair style or
rate of sweating necessitates the wearing of
such a band, change to a clean dry band fre-
quently. Cleansing with a convenient as-
tringent pad between changes is beneficial.

Irritation of the skin in the groin is a recurrent
problem for many players. Bacteria, fungi, and
yeasl, seeking a damp, warm, dark environ-
ment as they did on the feet, rapidly take up
residence on the skin of the groin. Treatment
requires identification of the offending orga-
nism, and is best left to a physician. However,
simple measures will prevent most of the in-
fections from ever beginning. Clean clothing,
meticulous drying, and powdering of the area
reduce the incidence of infections. If an infec-
tion does occur, self medication may cause
increasing irritation and exacerbation of symp-
loms. Dermatitis, inflammation of the skin, fre-
quently results from the application of im-
proper ointments or creams. A frequent irritant
is topically applied vitamin E. Application of
this vitamin is discouraged on cracked or pre-
viously inflamed skin areas.

A universal phenomenon seen daily in every
racquetball club is the ecchymosis (black and
blue mark). This is induced by a high velocity
projectile, the racquetball, striking an immobile
object, the human body. It occurs most fre-
quently when your opponent rips his forehand
into a plum ball which has rebounded off the
back wall. You are usually six to 10 feet in front
of him and only a fraction of a second away
from instant pain. You let out a monstrous yell
al the moment of contact. For the next few
days a characteristic battle wound serves as a
reminder of the incident. This mark is unmis-
takable. The central portion appears almost
normal, while the periphery is a most colorful
array of rainbow colors. The ball has pushed
blood out of the central ruptured small vessels
lowards the outer border. The remaining col-
ors at the edge are subsequent to blood pig-
ment deposition.

Prevention of this skin problem is most diffi-
cult, It requires a mutual respect between op-
ponents for safety. It is better to cry hinder,
than to cry ouch. These injuries will still occur
among the friendliest of compelitors. For-
tunately, the large majority of bruises are self-
healing and minor.

Numerous ancillary activities are available
al most clubs. The most frequently misused
facility relating to skin disorders is the whirl-
pool. After a vigorous workout, the whirlpool is
a great source of comfort, but it may also be a
source of discomfort if abused. Reputable
Clubs monitor water temperature, but the
length of time spent in the tub is left to the
discretion of the participant. Use common
sense to avoid a thermal burn. Do not spend
more than five minutes soaking unless pre-
vious experience has shown you to have good
tolerance to such heat.

How would

a doctor
recommend

you work out?

The first thing a doctor would tell you to do is
warm up properly. That's because warming up helps
increase your flexibility and range of motion and
can even help reduce the risk of injuries. And as an
added benefit, the right warm up can help you per-
form better.

So far, we may not have told you anything you
didn't already know. But now comes the interesting

part.
A majority of doctors we surveyed would recom-

mend methyl salicylate as an important part of your
warm-up program. And methyl salicylate is the key
ingredient in Mentholatum Deep Heating® Rub. So
to help you warm up properly, work in Mentholatum
Deep Heating before you work out.

In the same survey, a majority of doctors said
they would recommend methyl salicylate to help
relieve sore muscles. Which means you should work
in Mentholatum Deep Heating after you work out.

So whether you work out with weights or a ball
and a bat or a racket or a racquet or your own two
legs, work in Mentholatum Deep Heating before and
after. Because when you work out, it works.

Follow label directions.
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Pain Relieving Rub TEAM

Mentholatum Deep Heating

Work it in before and after you work out.

Supplier to more international athletic teams than anyone else.
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Chip led the ladies on a hike around the park in his Kyle Jensen burgundy terry zipped front
jacket made of 60 per cent polyester and 40 per cent cotton. Comes with pocket on the
sleave ($40). Matching warmup pants (S27). Melanie wears another outfit from the Kyle
Jensen collection also made of poly/cotton combo. She has a three-quarter length navy blue
pullover jacket with a pocket on the three-quarter length sleeve ($35). Matching warmup
pants (S27).

It was an envious afternoon for Chip Mercier. He first asked to referee
a cutthroat racquetball match between three contestants from the Miss
California beauty pageant and then he was asked to join them on a
picnic and hike through a local park.

For the afternoon, Chip chose KYLE JENSEN ACTIONWEAR, a divi-
sion of KORI OF CALIFORNIA. The ladies — Melanie Thomas, Laura
Meyers and Kelly Bailey — were dressed in outfits by KORI.

Fashion coordinated and directed by David Chow. Makeup and hair by Denise
Snell.
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Although part of the Kyle Jensen collection
for men, Melanie decided this creme-colored
terry warmup suit was suited for her taste.
The pullover jacket comes with pocket an the
three-quarter length sleeve. Made of 60 per
cent polyester and 40 par cent cotton ($35).
Matching bottoms ($27).
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Kelly does her playing in Kori's navy blue
two-piece 50 per cent poly, 50 per cent
cotton interlock outfit. Top is V-neck.
Comes with contrasting red piping on
neck, sleeves and sides ($30).

Chip stopped for a rest in a powder blue Kyle Jensen zip-front terry warmup jacket. Comes
with pocket on the sleeve ($40). Matching warmup pants, also a Poly/cotton comb:_:l ($27).
Kelly matches Chip in her fashionable terry cowl neck warmup top ($36) and straight-leg

pants ($26).

Laura looks smart in a one-piece sleeveless
full length burgundy terry jumpsuit made of
60 per cent polyester and 40 per cent cotton.
Comes with back pocket ($46).

When not officiating matches between beauty
contest contastants, Chip does his racquetball
playing in a Kyle Jensen poly/cotton interlock
T-shirt ($22) and matching powder blue shorts
($13.50).
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Nutritional
Guidelines

In following up our two-part “'Eating To
Win'' series in the May, 1980 issue,
nutritionists from the Sports Conneclion in
Santa Monica, Calif. have come up with a set
of nutnitional guidelines.

1. Eliminate sugar and artificial sweelners

from your diet

2. Eliminate all processed foods.

3. Eliminate all white flour products.

4. Ealall foods in as close 1o the natural

slale as possible.

5. Diel should be predominantly raw fruils,
raw or steamed vegelables, seeds, nuts,
and small amounts of fish, chicken and
dairy products.

6. Try lo eliminate beef, pork, and lamb
whenever possible.

7. Do not overeat and avoid drinking fluids
with meals.

8. Limit your falty and oily foods (butter,
margarine, etc.)

9. NO SALT.

10. Eat slowly. Masticate fully

11. Avoid concentrated calorie foods (cakes,

cocokies, candy).

12. Never use canned when you can use
frozen. Never use frozen when you can
use fresh

13. Don't mix fruits and vegetables if
possible.

14. Do not eat large meals before retiring

15. Avoid all junk food

16. Avoid all fried foods.

17. If you must cook —bake, broil, or steam
your food.

18. Avoid coffee, alcohol, and tea (except
herb teas).

19. Avoid soft drinks, canned drinks, and
pasteurized juices. Fresh pressed juices
are best.

20. Read all labels before ealing.

21. Avoid all breakfast cereals that contain
sugar, and/or preservatives.

22. Avoid milk in large quantities unless on a
weight gaining diet

23. Do not take vitamins on an empty
stomach.

We are still searching for a person who
has successfully adhered to this list.

Still For Sale

The Coleman Company out of
Wichita, Kan. announced it has terminated
its letter of intent to purchase Ektelon
under which Coleman was to acquire all the
company's stock.

According to a spokesman for
Coleman, the termination resulted when
both parties could not reach a final
agreement

According to a spokesman for Ektelon,
the company is still up for sale “wilh a
number of buyers interested."

Hogan Third

In “World”’

Racquetball pro Marty Hogan placed third
in the made-for-television World Superstars
competition in Freeport, Grand Bahamas.

Hogan, who placed fifth in the recent
United Stafes Superstars competition, was
the top U.S. finisher in the World event,
finishing ahead of such athleles as Heisman
Trophy winner Charles White and pro football
players Russ Francis and Joe Theismann.

Hogan won the tennis event, finished third
in rowing, soccer kick, swimming and the
obstacle course race and fourth in the 100-
yard dash—for a total of 26 points.

Canadian soccer player Brian Budd won
the competition for the third straight year with
51 points. British hurdler Brian Sherwood
took second with 34 points.

Need A Partner?

Having trouble finding a couri? Can’t get
the court time you want? Well, a group calling
itself "Racquet Mates' has a unique concepl
they have already put into use in the San
Fernando Valley, a suburb of Los Angeles.

According to founder Mark Williams,
Racquet Mates sets up games with fellow
club members and then sets up court time for
them.

“Instead of joining clubs, people will join
us,” says Williams.

That idea may not sit well with some club
owners but in actuality, it could be a benefit
to them. It helps sell unused court time.

At this paint in time it takes a $50 fee to
join the club. The player then buys five hours
(or more) of court time from Racquet Mates,
who, in turn, buy the available time from the
club. Right now they have tie-ins with over a
half-dozen clubs.

“We set it up because some people have
strange working hours and can't set up
racquetball times a week ahead of time,"
said Williams. **We can sel things up the
same day " -

Racquet Mates (12111 Strathern St., Suite
104, North Hollywood, Calif.) also is planning
lournaments and parties for members,
thereby adding a social flavor o it also.

Women’s Nationals

Since the split with the National
Racquetball Club, the Women's Professional
Racquetball Association has been scraiching
its way in hopes of holding a few events this
year and organizing a complete tour next
season.

But the one thing missing was The
Nationals. If there were to be no more
women's events for the 79-80 tour season,
no one could claim to be the women's
national champion.

"We had to have one," said one of the
women players. “Even if it meant playing for
nothing. There has to be someone we call
the national champion.”

Well, the women will get their title. The
WPRA Women's National Championships will
be held June 19-22 at Killshot Ltd. in
Bloomingdale, lll., a suburb of Chicago. Prizé
money will total over $10,000.

Shannon Wright won the championship In
1977 and '78. Kann Walton won lasl year.

“It would have been an empty year if we
didn’t hold a Nationals," said Dan Sealon,
WPRA Commissioner

]




Celebrity Challenges

The calls have been coming in from
Oregon, Ohio, lowa, Washington, West
Virginia, Pennsylvania, Indiana and other
slales in response to Racquelball llustrated's
celebrity challenge malch setup

Following the magazine's first match in
ldaho in January, calls have been coming in
and other matches have been scheduled

So, to repeat, for information on available
celebrities and fees, call Racquetall lilustrated
editor Ben Kalb at (213) 467-1300

Television

Although the major television networks
have yet to discover racquetball, the public
and cable systems are, indeed, giving fans a
chance to see the sport

ESPN, the cable network based out of
Bristol, Conn., televised 12 racquetball
segments from last year's CBC International
Racguetball tournament from Winnipeg,
Canada

The tourney included matches featuring
such players as Marty Hogan, Rich Wagner,
Dave Peck, Charlie Brumfield, Heather
McKay and Janell Marriott

Later this year, the public system is
expected lo televise the Boise Cascade Pro-
Am from Idaho, possibly live.

The recent St. Jude Pro-Am from
Anaheim, Calif. was taped for television but,
according to an ESPN official, the production
wasn't good enough to sell to them. *“Their
main camera was in the wrong position. You
couldn't even see the right corner of the
court,” he said, “If they changed the camera
position it would have been better "

Unless ESPN gets the demand to cover a
racquetball event themselves, they will
continue with their policy of reviewing good
local productions with an eye toward buying
the best ones.

For information contact Bill Cleary, ESPN
vice president of programming, or Joe
Valerio, director of program planning.

PREVENT TENNIS ELBOW
wiTH THE AMAZING SHOCK WATCH®

Cut-away view
{at rest)

Revolutionary watch-sized wrist band contains
encapsulated mercury which explodes when ball hits
racquet to intercept and absorb normal Shock Waves  (showing shock absorbing
to elbow and shoulder. An easy-to-wear 100 percent  acton during ball contact)

Cut-away view
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FUTURE SPORTS INC. Dept. A
170 E. Ridgewood Ave. = Ridgewood, N.J. 07450

effective way to prevent or re-
lieve pain from tennis elbow |
or racquetball shoulder. At a |
100 percent MONEY-BACK |

guaranteed price of $16.50. : Name BERSSCERT e
Send check, money order, | Address — — — — —— —

Master Charge or Visanumber y O ——————— Sttt —— Jp et
i h

with coupon. *palent pending : St Ko

Beautiful, nationally ranked professional
“E|ly Hertz'® endorses Aerolite helmets:

“The AEROLITE Racquetball
' !\ Safety Helmet promotes in-
ereased concentration, reduces
- distractions. Overall im-
provement tn my
game. An overdue
gontribution to
the safety of
| rucquetball.”

USE YOUR
HEAD

Put It In An AEROLITE
Helmet and Protect It
From Racquet Attack

INTRODUCTORY OFFER
ONLY $44.95!!

FEATURING:"
e Light weight (less than 16 ounces)
e Rolled aluminum face bar

o Replaceable Liners perforated

for cooling
e Good fit, no chin strap g
NECessary
e Well styled and -,
personalized ; :
e Offered in five colors m
----------ﬂ------— m----- -
$44,95 each pjus $1.00 shipping and handling in U.S A (Calil. T
residents add 6% sales tax) T
Please send check or money order payable to AEROLITE
INDUSTRIES, 16135 Cohasset Street, Van Nuys, CA 91406

N AT e -

Address S e — - y == Tl=_

AR e e . State———______Zipeeo——————— ¥
Size DX-small OSmall OMed. OLarge OX-large

Color: ORed OBlue OBlack DOwhite OYeliow
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Now you can purchase these collector’s items. Complete § : - - R C el

your library with these action-packed issues of
RACQUETBALL ILLUSTRATED. To order, simply
jot down the issues you wish and mail your order along
with your check or money order to: RACQUETBALL
ILLUSTRATED, 7011 Sunset Blvd, Hollywood, Calif.,
90028. All back issues are $1.75 each(shipping and
handling charges included).

SPECIAL OFFER ....

For each RACQUETBALL ILLUSTRATED binder
ordered, you will receive any one of the available back

issues FREE. Take advantage of this special offer today
and SAVE!

Now you can keep your issues of
Racquetball Illustrated safe in a custom-
designed binder that will protect each issue
from dust and wear.

!

f

A deluxe azure blue case with
Racquetball Illustrated embossed in

royal blue. Holds 12 Action—Packed issues.
$5.95 ea. 3 binders for $15.95.

(postage included in price).
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Racquetball Illustrated, 7011 Sunset



CLUB DIRECTORY

For information on how to get listed
in the "Club Directory' wrile

Racquetball lllustrated
7011 Sunset Bivd
Hollywood, CA 90028
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Body-fitting Racquetball lllustrated
T-shirts, 100 per cent cotton, now
available at $4.95 each, Ppd. Navy
blue with powder blue 1ettering.

Small, Medium, Large
(Men's sizes only)

Sand me
Racquetball lllustrated T-shirts
@ $4.95 each, Siz

MName

Address

City

State Zip

Make check /money order to
Racquetball Hllustrated

7011 Sunset Blvd
Hollywood, California 90028
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4Wal Courts

580 Caryuza Road

(7 165) 632 1584

Cedarhurst

Executse Courts st

5 Pearsad hvenin

(516) 23%-3500

Dewitt

Dewtt Chihonss

Wiewaters Park iy

(315) 4660306

Happauge

OF o Wl Racguatal e
20 G fiveri

1516} 2430828
Howard Beach
Lrderwond Racnuetssl
521215181 Avrue
127385151
Liverpool

Meadows Cuthose
4555 Hopkun Road
{315) 451,855

New York

Martaitan Squach Cup
1114 2w ol Arencas
[212) 6558069

Patchogue
C Racouetal Cours. e
80 O Medtond &
[516) 4753158
Rochester
Wirton Racouetal Ouw
3120 Soum Winoon Foad
(716 27 13000
Troy

The Troy Courts

3663 Rochester Foad
[313)689.5415
Utica
Courtand Rcguetiad
45100 Mowna Rt

(3131 254 1050
‘Wesibury, L1
Hasfh 'n’ Sports

1020 O Couriry Ficaa

5 16) ¥5-5855

J128 West Genessome Swesl
(315) 4683126

OHIO

Cincinnati
Pat Matson's Facouetal
Handtal Friress Wod, L
4760 Corwel Road
513 1919116
Columbus
Anngpon Coun Ca
S005 Arkrgion Cerer Bl
{614) 4511950
Columbus
Countrysck Racouettal &
Handtal
IS E Doutinlrarovie
{614) 885841 |
Columbus
Facruel=es Gt
2400 Park, Crescent Orrye
1614) E64-1676
Daylon
Durytion Carcuat Conrts Assoc
1457 Shoup M Foad
(513) 2765550
Dayton
Deryton Cacust Courts East
1162 Rodentecs [
514989
Holland
Sy Meaoows Coun Cho
633 Sprog Valey Roxd
(415) 6651101
Kettering
Cournt Management Co inc
1240 Rdpoew A
(513 234 5530
Kettering
Dhrgon Cacust Courts Mo 2
5600 Kertstwe Or
(5134353113
Madiera
Count Housee East LK
B9 Camargn Road)
2113388
Massdion
Giowe & Racget
3685 Walkes Road N W
(216 37
Morzne
Diayton Count House
2150 Bertwyrn On
(513 2940700
OKLAHOMA
Stiltwater
Facrpet Trre of Stbwater
125N Pehirg Roag
(405)372-8655
Oklahoma City
Racouet Tame Coung
6701 Wishae B
(605) 7219205
OREGON

Eugene

Court Sports 1
2510 Ciabmont Wy
(5001 647-2811

Eugene

Courtspents §

4242 Commurce Stest
(503 687-2255
Mediord

Mesttord Supercr Couts
121 Cardery A

(908} T712.3154
Midwauhie

hdwidoe Fatgue Tl (Lo
S06SE Bozroman
(505) 659 3845

Ontario

Eastem Oregon Sports
%6 SE 5h Svest
Portland

USA Cregon At Chn
SXONE Azl

(503) 254 5545

RHODE ISLAND

E. Providence
Payoll Racquedal
Hancbal (ot
15 Catamere Bivd
{401) 434.3600
Warwick
Corres Shot Racquemal Cup
43 Jeferson Bouevard
(£01) 7811650

PENNSYLVANIA
Erie
Fosedt Hills Atriete O
3910 Caughery Road

(814) B3} 2468
Harrisburg

Bertiey (b and Courts
2301 Greres [ree

(T17) 4544231
Hollidaysburg

Heves Racouetial Chp
RO 2 Scolch Valey Rd
{B14) 6063537
Feasternlle

B & R Facouettal Chub
1020048 Creeh Drnve

WA Cresh Park

WS 200

Lancaster

Goeentid Count Caty
1845 Wiskam Pern Way

(T 32418

Lower Burrell

Hilicrest Racquet (b

Mo Ore Hagh Schocl Ceve
12387100
Monroeville

Facnpe! Teme ol Moremevie
i W Peen Hwy & Duf Rd
(13131911
Southamplon

Fox Racouemal Qb
Socond Seet Phe &

Jymor B

[213)322.6080

TENNESSEE

Kingsport

Krgspon Racquettal Cub
008 Arrercan Way
663

1615) 45024
Memphis

Certes Courts, e

115 Merdental Road
(901) B2 6661

Memphis

Don Kessinger Coun Club
1010 Juree Road
{901 682 66
TEXAS

Corpus Christi

Corpus Cres
Facquetal Cuo

1017 Bamy Street
(51218554115

Dallas
Raoguemal at Norpirk
BATEN Certral Expressway
{214] 6026000

Lake Jackson

Two Guys Racguemat Cub

110 Heates Lane

(MHA-TN

San Antonio

Facoueil & Handoal Cuos
of San Antono

121NW Locp 410

(512) 40659

San Antonio

Facquettal & Hwobal
Chuts ol San Anior

17100 Torw Crve

{972) 3655

WASHINGTON
Seattie

Terres Word

T245'W Mugral Way

[ 206) 1674400

Spokane

The Sposare O

W 002 Rrversate e

(509) E38-8511

Tumwater

Turmwater Valley Racauet Cub
53 Tumwiater Valey Dine

1 106) 352-3400

WISCONSIN

Chippews Falls
Preyes Facouenial Cub
910 Braigrwater Averue
Menomomee Fally
Fals Racoue ol Cu
1485 W 15060 Appeion A
(414) 2511420
Milwaukea

The Brock tesd Facoueal Chty
70 Lasry Count

[414) 7826121
Miwaukee

Mo Shoee Racouet Cad
5750 Mo Geen Park Rd
(414)351-2900
Miwaukee

South Shoee Facquel Oub
25015 2rd Street
1414)482.3410

West Allis

The Facquet sl Cub e
19\ 5% WEnS
(414)321-2500

ol Waukesha
1530 € Moredand B
[414) 5484111

WYOMING
Laramie

Sim & Swm Heath Cub
4115 20m Swesd

(307) 7424760

BRITISH
COLUMBIA
Burnaby
Brentwtod Racouetal Cub
5502 Loughessd Hghwiiy
(604) 294 B343
Hanaimo
Ouaner Way Racquet Caty
1451 Bowen Road, V95 1G4
Yancouver
Supreme Count

Rocquetsal Cub
1114 Abesre Strest
[604) 668 3656

ONTARIO,
CANADA

Halifax

Aot hews

5550 Mos 51

B 102

Dakvilie

Ackeriea Focouettal
(Oukvide) Limited

474 ogquoes Sroee Ad

(416} 842 2306
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“"Please forgive me, Charlie. | promise | won't lose another tournament.”

THE NEXT SHOT...

in August we will present to you: THE EYES HAVE IT
A couple of stories on eye injuries and eye protection.

“THE FOX"'

The world's fastest beer drinker is not the world's fastest PRO SHOPS

racquetball player. What's selling and what's not and why.
DOUBLES

POWER GAME FOR WOMEN

Scott Hawkins and John Egerman, one of the top doubles teams 4 Lihs | .
Rita Hoff offers strategy tips in the final parl of her series.

around, offer some of their best winning secrets,

THE MENTAL GAME Plus:
Why can some players do so well in practice but not in a Coverage of the Ektelon-Perrier Invitational, the Minolta Pro-Am and
tournament? our cover story on another well-known celebrity.
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The new Minolta Weathermatic-A
lets you take pictures where you
could never use an ordinary
camera before.

It's watertight and ready to go
snorkeling or sailing, climbing or
camping, skiing or surfing and lots

l of other places. In the water, it floats.

You can even take it underwater
(down to 15 feet). And it takes great
flash shots wherever you take it.
The Weathermatic-A captures
all the fun in fantastic pictures.
See it at your Minolta dealer or

for more information write to
Minolta Corp., 101 Williams Drive,
Ramsey, N.J. 07446. In Canada:
Minolta, Ontario, L4W 1A4.

It's the easy cartridge-loading
camera you'll love. Especially if
you love the great outdoors.

INTRODUCING THE
- POCKET CAMERATHAT CAN TAKE IT
WHEN OTHERS CAN'T.




