















































room air, however, have thus far proved
inconclusive.

Commercial racquetball:

Products tied in with racquetball have
become increasingly popular as the sport
has spread. Racquetball yogurt and rac-
quetball mouthwash are commonplace
throughout Europe and Asia. In this
country, “Racquet Crispies” had been on
everyone’s shopping list until a
troublesome consumer group made
public the cereal’s unusual ingredients.

Television shows and motion pictures too
are capitalizing on the sport. Have Rac-
quet, Will Travel, the violent saga of a
pro for hire, has been at the top of the
Nielsen ratings for months. Court Lust,
filmed entirely on location in a San Diego
racquet club, is television's most popular
afternoon soap opera. And Brian DiPal-
ma’s latest movie, Racquet of Terror
(based on Stephen King’s bestselling
book) is packing them in at drive-ins
everywhere. Even the record industry
has entered this lucrative market with the
Bee Gees’ smash, Racquet Fever.

Some aspects of commercial racquetball
are, of course, just silly. Many stores
nowadays carry a full line of racquetball
posters and coasters, cocktail napkins
and key chains, ashtrays and coffee
mugs. All of these products are manufac-
tured in Taiwan or Hong Kong by people
who believe that racquetball is another
word for “novelty item” in English. Some
shops even sell gag items: six-fingered
racquetball gloves, exploding racquet-
balls, and plastic inflatable club mana-
gers. Why anyone would buy such things
is a mystery, although the inflatable
manager can serve as an effective ice-
breaker at slow parties.

Religious racquetball:

The sport has also been credited with a
recent upswing in religious observance.
“There are no atheists on racquetball
courts,” is a slogan well known to all
players, of course. Nevertheless, a
movement to ban prayer from racquet
clubs is gaining support in certain areas.

An interesting sidelight here: Canadian
etymologist Jean Lemur suggests that
the term racquetball may have its origins
in a religious ceremony. Dr. Lemur
explains that the ancient Egyptian sun
god was named Ra. Each year, the peo-
ple of Egypt would celebrate Ra’s birth-
day with an elaborate formal dance, or
ball, held along the shores of the Nile.
Many Egyptians brought to this celebra-
tion one or more cats which, as everyone
knows, were revered and worshipped
animals in Egypt. By 950 B.C., Dr. Lemur
tells us, this festival had come to be
known as “Ra'’s cat ball.” This phrase
was often shortened in conversation, as
in: “Do you have a date yet for the Ra-
Cat-Ball?”’ Dr. Lemur theorizes that after
the Persians conquered Egypt in 525

B.C., the yearly festival gradually evolved
into a nationwide sports event. One of
the competitive games carried over from
the Egyptians retained the name racat-
ball, or as the Persians spelled it,
racquetball.

Educational racquetball:

Not surprisingly, racquetball has also
become an integral part of our educa-
tional system. Universities in Tennessee,
Wisconsin, and Minnesota now offer
degrees in racquetball. Students take
courses in “The History and Philosophy
of Racquetball” (3 credits), “Racquetball
as a Second Language” (6 credits), and
“Racquetball Physics” (27 credits). High
schools in the Midwest even require stu-
dents to pass a basic racquetball skills
test in order to graduate. Students who
fail must attend an intensive 12-week
“Remedial Racquetball” class.

Racquetball Repercussions

Where the popularity of racquetball will
ultimately lead remains to be seen.
Recent figures indicate that there are
already more than 11,000,000 racquet-
ball players. If these players were laid
end to end along the ground, the result-
ing line could encircle the state of lowa
71 times. While such a display would
serve little practical purpose, it would
nonetheless give lowa a much-needed
tourist attraction.

Will racquetball be good for the United
States? Well, yes and no. With millions
of people playing and then showering
every day, we can expect continued
water shortages. That's bad. (The alter-
native, though, is worse.) On the other
hand, racquetball serves as a stimulus
for the American economy. Bell Tele-
phone earns almost a billion dollars a
month just on people calling their clubs
to make, break, or change reservations.
Johnson and Johnson sold more band-
aids to racquetbali players last year than
to herpetologists and entomologists com-
bined. And just think of all the people
employed by racquetball clubs, especially
the reservation-makers, money-takers,
and towel-givers. Where would these
pec-'~ find jobs if it wasn't for racquet-
bal.. ./ho would hire them? After all,
there are just so many openings in
government.

Where will it all end, you may wonder.
Will children be collecting and trading
bubblegum cards bearing pictures of
famous racquetbali players? Will the day
come when forced busing of tennis play-
ers to racquetball clubs is no longer nec-
essary? Will the United States ever have
a racquetball-playing President?

Perhaps. Newsweek, in fact, is currently
investigating such questions. Still, only
Time will tell. @
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DISCOUNTERS
Beats Them Al 4

* AMF HEAD RACQUETS *

GRAPHITE EXPRESS ........ 69.00
PROORENDURO........... 42.95
MASTER ................. 34.95
STANDARD ............... 29.95
* AMF VOIT RACQUETS *
IMPACTI ................ 37.95
IMPACTXC............... 29.95
IMPACTL ................ 34.00
IMPACTM................ 41.95
* EKTELON RACQUETS *
NEW!CBK............... 129.00
250G....... .o 72.95
MAGNUM I1 OR MAG. FLEX . ..45.95
MARATHON GRAPHITE. ..... 39.95
JENNIFER HARDING . ....... 28.95
* LEACH *
GRAPHITE PERFORMER . . . ... 23.95
BROMFIELD ALUMINUM ..... 24.00
BANDIDO GRAPHITE. . ...... 29.95
GRAPHITE COMPETITOR ....45.95
HOGANSTEEL............. 62.95
* WILSON *
SHANNON WRIGHT ......... 19.00
DAVID BLEDSOE ........... 20.00
STYLIST ........c.cvnvnt 21.50
PRESTIGE ................ 19.95
*OMEGA*

NEW! STAR GALAXY 21 ..... 45.00
* RACQUETBALL SHOES *
FOOT JOY TUFFSM/L ....... 21.95
FOOT JOY TUFFS HI-TOPS M . . 24.95
HEADM.................. 22.95
PATRICK COPENM/L........ 24.95
PUMA VILAS HARDCOURT . ..34.50
TRETORN CANVASM/L ...... 18.95
LOTTOM/L ...covvvvvnnnn 21.50
K-SWISS LEATHERM/L . ..... 27.95
* BALLS/ACCESSORIES *
SEAMCO 600 BLUE . . .6 CANS 12.00
WILSON TRUBLUE . . .6 CANS 13.00
PENN ULTRA BLUE . . .6 CANS 13.95
VOIT ROLLOUT BLEU . .3 CANS 9.00
EKTELON BAG,reg. 14.95....... 9.95

AMF VOIT BAG, reg. 3595 .. . . . 24.00
CARRERA EYEGUARDS, reg. 11.958.95
EKTELON, FOOT JOY, CHAMPION
GLOVFS ........ ALL LOW PRICED
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