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INTRODUCING
TWENTY-FIRST CENTURY

RACQUETS FOR THE PLAYER

It took Leach to unleash the powers
of darkness.

Graphite. The extraordinary successor to
wood, fiberglass and aluminum.

Using the ultimate material, Leach has crafted
the ultimate racquets, unlike any others on the
pro shop shelf today.

The Graphite 100.
Racquetball’s First
100% graphite
racquet.

Strictly for the
purist, this is the most
expensive racquetball
racquet in the world,
at a suggested retail
price of $150.00.
Using the lightest, strongest, stiffest material
available, Leach has produced a racquet virtually
indestructible on the court.

And since the Graphite 100 uses pure graphite
tiber, vibration has been reduced to the point
that all power generated by the player is trans-
ferred to the ball — not back down the grip.

The Graphite
Competitor. The
age-old properties
of wood balanced
with graphite.

This could well
be the t unique
racquet i e sport,
combining the natural

ightness and tlex ot wood, with the strength
and power of graphite. ‘

WHO CAN’T WAIT.

Five plies of maple and ash sandwiched
between layers of graphite. And looks that
could kill.

We've fashioned a tapered handle for less
slippage and designed a recessed string pattern
for longer wear.

The lightest racquet in the world carries a
suggested retail of only $75.00.

The Graphite-
Performer. Graphite
for under *35.00.

Leach introduced the
Graphite-Pertormer
over a year ago, and it
remains one of our
best selling, best play-
Ing racquets ever.

B N [ ol o
graphite combination gives the player flex, con-

trol and power—all in one racquet.

[ts unique narrow-throat, one-piece construc-
tion turns the entire string area into one big
sweet spot.

And it feels as great as it looks.

All three graphite beauties come with the
Leach 2-year unconditional warranty and a pro-
designed heritage you won't find anywhere else.

So it you've been waiting for the twenty-first
century to roll around. .. stop waiting.

It's here right now, and it's from Leach. The
company that's been years ahead from the
beginning.

NUM SIGN *
5567 Kearny Villa Road, San Diego, CA 92123































































Hogan Third in World

around the world in March.

At the World Superstars

the 22-year-old’s third
place finish led the U.S.
Team, which included
February’s winner, Heisman
Trophy winner Charles
White of USC; New

Brian Sherwood, who
placed second with 34
points.

Hogan won the tennis
event, took thirds in rowing,
swimming, soccer kick and
the obstacle course, and a
fourth in the 100 yard dash
for a total of 26 points,
behind Canadian Soccer
Player Brian Budd, whose

Marty Hogan, professional
racquetball’s top ranked
player, placed third in the
World Superstars competi-
tion in Freeport, Grand
Bahamas, March 18-20.

Hogan’s fifth place finish in
the U.S. Superstars in

Hogan passed up the
$15,000 Catalina Racquet-
ball Classic West in San
Francisco, the fifth stop on
the National Racquetball

February earned him an
invitation to compete
against the top athletes from

England Partiots’ Russ

Francis, and Washington

Redskins’ Joe Theismann.

51 points made him winner
for the third straight year,

and British Olympic Hurdler

Big City Paper Hypes Racquetball

The biggest promotion in
racquetball history opened
March 16 when The
Chicago Sun-Times initiated
— with the help of an array
of other sponsors — its
month long Shootout.

Jim Bronner, the immediate
past president of the
National Court Clubs
Association and a member
of the five man operating
board of the Chicago area’s
sprawling Metro Club
facilities, and Len Ziehm,
assistant sports editor and
recreation columnist of The
Sun-Times, spearheaded
the development of the
racquetball festival, which

" brought the sport before
more than half a million
Sun-Times, readers in full
page ads and stories.

Approximately 1,300
players — the exact number
couldn’t be determined
before National Racquetball

28 MAY

press time — entered the
Shootout’s eight divisions.
Men and women entries
categorized themselves into
advanced, intermediate,
novice or I've-Never-
Played-Before divisions, the
latter of which required
participation in a two-hour
clinic prior to the matches.
The entry figure topped the
previous record for a
racquetball event in one city
of 917 at the USRA /NRC
1979 national champion-
ship in Tucson, AZ.

In addition to The Sun-
Times, the sponsors
included the Wendy City
Corporation, which con-
ducted a sweepstakes event
in conjunction with the
Shootout at its approxi-
mately 50 Wendy’s
hamburger locations in the
Chicago area and financed
about $25,000 in prizes for
playing and sweepstakes

Club Pro-Am tour, to
compete in the World
Superstars.

Chicago Sun-Times Assistant Sports Editor Len Ziehm, right, who'’s
been writing about racquetball since 1976, and Club Owner Jim
Bronner put together a massive racquetball promotion in Chicago

during March and April.

winners, and Wilson Sport-
ing Goods, which provided
monogrammed travel bags
to each participant. Matches
were held over 130 courts
at 15 indoor clubs, 12 of
them members of the Metro
Club and the other three
operated by Follett
Corporation. Rick Legue,
president of the recreation
division of Follett Corp. and

chairman of the similar Sun-
Times’ TennisFest for
recreational tennis players,
assisted Bronner as
chairman of Shootout. A
portion of the proceeds
from each playing and
sweepstakes entry, as well
as the admission charges at
the April 20 “Beat the Pro”
climax to Shootout, went to
the American Cancer
Society.














































































































































































