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MISSION

To provide high quality 

programming and networking 

opportunities to support and 

retain educators of color across the 

state of Tennessee.

VISION

We envision a future where the 

diversity of Tennessee educators 

reflects the diversity of students 

across the state. 

PRIMARY LOGO

SUB-BRANDS

TYPOGRAPHY

COLOR SCHEME
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LOGO

The Tennessee Educators of Color 

primary logo feautres both the 

pictorial wordmark and the typeface. 

This should be present when possible 

to oficially represent the company. As 

the primary it is featured most 

frequently across initiatives. 

The logo should always be shown in 

both primary pantones, one primary 

pantone, black or white. While the 

logo may be placed as an overlay, it 

should always be strategically placed. 

The wordmark may be shown alone in 

specific cases. The type treatment 

may also be shown in specific 

scenarios. However, external 

organizations should always include 

the logo in it’s entirety. 

When utilized as an overlay - the logo 

should either be placed in a negative 

space portion of the photograph or 

formatted with a gradient to provide 

maximum contrast. 

DOWNLOAD PRIMARY LOGO FILES

PRIMARY LOGO

https://www.dropbox.com/scl/fo/nsjdb5vrxqqldztqociqh/h?dl=0&rlkey=vfzfwblqb8cx6nxeoezac94h1


4

LOGO DOWNLOAD PRIMARY LOGO FILES

SCALE &  SPACING

Always position the logo for 

maximum impact and give it 

plenty of room to breathe. This will 

help to ensure each logo’s visibility 

and legibility.

The minimum clear space for the 

Tennessee Educators of Color logo 

is defined by the height of the

pictorial wordmark’s T. 

Understanding the clear-space 

rule is essential, as it is also the 

standard for logo position and

scale on most printed 

communications. 

The reference can be utilized 

throughout each logo system, 

regardless of format. 

https://www.dropbox.com/scl/fo/nsjdb5vrxqqldztqociqh/h?dl=0&rlkey=vfzfwblqb8cx6nxeoezac94h1
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LOGO
SUB-BRANDS

EDUCATION POLICY BOOTCAMP FOR COMMUNITY ADVOCATES

DOWNLOAD ADVOCACY ACADEMY LOGO FILES

DOWNLOAD ASCENSION PROJECT LOGO FILES

PROFESSIONAL DEVELOPMENT PROGRAM FOR 
PRE-SERVICE EDUCATORS IN EDUCATION PREP PROGRAMS
 

https://www.dropbox.com/scl/fo/jrqkx87pjyaxxlo1kk1dl/h?dl=0&rlkey=dn3fdbzpcqxv63flze2wd4rby
https://www.dropbox.com/scl/fo/8pwhow9o1fzd4eesp89yy/h?dl=0&rlkey=c4klzymgaogjic3qwrzm9dzf8


7

LOGO
SUB-BRANDS

DOWNLOAD CONNECTED LOGO FILES

STATEWIDE COMMUNAL HEALING CIRCLE FOR EDUCATORS OF COLOR

DOWNLOAD DIVERSIFIED LOGO FILES

ANNUAL CONFERENCE FOR EDUCATORS OF COLOR AND EDUCATION SUPPORTERS

https://www.dropbox.com/scl/fo/dglponh13c8ght9fl826d/h?dl=0&rlkey=smgq9o1xitd783bkr06p66ywl
https://www.dropbox.com/scl/fo/hhpebluop8tnzzjkrm39n/h?dl=0&rlkey=m2vvcjzllikdi756a5o6244ib
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LOGO
SUB-BRANDS

DOWNLOAD FELLOWSHIP LOGO FILES

PROFESSIONAL DEVELOPMENT PROGRAM 
FOR IN-SERVICE EDUCATORS WITH 3+ YEARS OF EXPERIENCE

https://www.dropbox.com/scl/fo/eweknzuyt1ia50e9zuz35/h?dl=0&rlkey=pc5mr9510q0hvxny9up55p14e
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LOGO
SUB-BRANDS



TYPOGRAPHY
FONTS &  STYLE

MONTSERRAT

PRIMARY FONTS

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJ KLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

CONDOR WIDE 
ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz
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DOWNLOAD PRIMARY FONTS

Montserrat is the primary san serif font 

utilized for copy heavy formats.

Montserrat should be sized at either 8pt, 

10pt, 12pt when shown in text. 

Montserrat should be scaled to 14pt or 

22pt when shown as a subheader. 

Condor Wide should be utilized for 

heading and titles as needed.

Condor Wide should be sized at either 

10pt, 18pt, 22pt or 32pt when shown as a 

primary header. 

https://www.dropbox.com/scl/fo/3xyyj46ek1wyjqili22k9/h?dl=0&rlkey=n60tqrn9eal7i2vs734rnv9nm


BASKERVILLE

SECONDARY FONTS

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghi jklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJ KLMNOPQRSTUVXYZ

abcde fgh i jk lmnopqrs tuvwxyz

POPPINS
ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVXYZ

abcdefghijklmnopqrstuvwxyz
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TYPOGRAPHY
FONTS &  STYLE

DOWNLOAD PRIMARY FONTS

Baskerville serves as a secondary typeface 

providing a serif option to utilize. 

Baskerville should be maximized when citing 

sources, numbering content or as minor sub 

text. This should not be overused. Sizing may 

vary depending on circumstances but will 

typically be sized at 6 pt, 7pt, 8pt, 9pt or 14pt. 

Poppins is an additional web safe san serif 

secondary typeface that can be utilized as 

needed. Sizing may also vary depending on 

circumstance. For consistency purpose of 

current existing brand elements - it would be 

advised to use Montserrat when possible. 

Poppins can serve as a san serif option B. 

https://www.dropbox.com/scl/fo/3xyyj46ek1wyjqili22k9/h?dl=0&rlkey=n60tqrn9eal7i2vs734rnv9nm


FOG
#B3B0C4

PANTONE
5295 C

CMYK
29, 27, 11, 0 

RGB
179, 176, 196

BLK
#101820

PANTONE
BLACK 6C

CMYK
84, 71, 59, 74

RGB
16, 24, 32

BLUE CHARCOAL
#253746

PANTONE
7546 C

CMYK
78, 68, 74, 50

RGB
37, 55, 70

GRADIENT 1 GRADIENT 2

PRIMARY REDPRIMARY BLUE
#012B67

PANTONE
655 C

CMYK
100, 91, 31, 22 

RGB
53, 32, 33

#EE2737

PANTONE
1788 C

CMYK
0, 100, 84, 0

RGB
238, 39, 55

PALE
#D8D7DF

PANTONE
XXXX

CMYK
9, 7, 3, 0 

RGB
228, 228, 234
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COLOR SCHEME
PRIMARY PANTONES



TNECA.ORG
For more information, please contact
TECFELLOWSHIP@TNECA.ORG
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