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Why
Name?
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Your brand name is the most visible and memoraple part of
your prand. After people experience your brand, they attach
thelr feelings to your brand name each time they see or
near It.

©lamJDesigns 2020 lamJDesigns.co



@lamJDesigns Twenty20

HMow to
Name?
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> €easy steps:

1) Develop a strategy to choose a great brand name.

2) Determine what your name needs to accomplish.

3) Decide how It will work with existing product or service
names (If applicable).

4) Determine what kind of name to develop — descriptive, in-
vented, founder's name, etc.

5) Develop objective criteria to evaluate the names you gen-

erate.
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Testing?
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Test your prand name & make sure It

1) Sounds good over the phone (for example, when a sales
rep calls a prospect).

2) Won't be constantly mispronounced or misspelled, which
defeats the purpose of a name.

3) Isn't confusing or shouldn't cause confusion or conflict
WIth an exisiting brand & should Conveys your desired prand
oersonality.
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Examples?
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When you're developing a name for a
OUSINESS, a product or a service, you
nave a numiper of options:

1) Use the founder or inventor's name (Giorgio Armani)
) Describe what you do (Indian Airlines)

) Describe an experience or image (Sprint Telecom)

) Take a word out of context (Apple)

5) Make up a word (Google)
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Protection?
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't's Important to protect your brand name to the appropri-
ate degree. If you choose a name that infringes on another
company's trademark, you could recelve a cease-and-desist
letter and have to go to court and/or change your name
after months or even years of use. By protecting your name,
VOUu also gain the ability to prevent future competitors from
using It.
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What's
Next?
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After you choose your great brand name, you can create
your |[ogo and corporate identity, and then begin creating
your pbrand story, brand personality and prand messaging to
use throughout your sales materials and marketing efforts.
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Qualities of
Effective
Naming
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Meaningful

't communicates something about the essence of the
orand. [t supports the image that the company wants to
convey.
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Distinctive

't 1s unique, as well as easy to remember, pronounce, and
spell. It 1s differentiated from the competition. Easy to share
on soclal networks.
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Future-Orienteo

't positions the company for growth, change, and success. It
Nas sustainabillity and preserves possibilities. It has long legs.

©lamJDesigns 2020 lamJDesigns.co



@lamJDesigns Twenty0

NModadular

't enables a company to bulld pbrand extensions with ease.
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Protectable

't can be owned and trademarked. A domain is avallable.
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Pos|tive

't has positive connotations in the markets served. It nas Nno
strong negative connotations.
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Visual

't lends itself well to graphic presentation in a logo, N text,
and N brand architecture.
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pe of
Name’s
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Foundader

Many companies are named after founders: Tory

Twenty20

BuUrcn, Ben

&Jerry's, Martha Stewart, Ralpnh Lauren, Mrs. Fields. It might
pe easler to protect. It satisfies an ego. The downside Is that

't I1s Inextricably tied to a real human being.
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Descriptive

These names convey the nature of the business. Good ex-

amples are YouSendl

BT

Toys "R" Us. The bene
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RADE, Find Great
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People, and

"It of a descriptive name Is that It clear-
vy communicates the intent of the company. The potential
disadvantage is that as a company grows and diversifies,
the name may become IImiting.
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Fabricated

A made-up name, like Pinterest, Kodak, or TIVO, Is distinctive
and Mmight pe easier to copyright. However, a company

Mus

L INvest a significant amount of capital Into educating

'ts market as to the nature of the business, service, or Prod-
uct. Haagen-Dazs is a fabricated foreign name that has
peen extremely effective Iin the consumer market.
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Metaphnor

Things, places, people, animals, processes, mythological
names, or foreign words are used In to allude to a guality of
a company. Good examples are Nike, Patagonia, Monocle,
Quartz, Zappos, and Amazon.com.
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ACronym

These names are difficult to remember and difficu

copyrignt. IBM and GE became wel

Twenty20

L TO

-kKnown only af

er the

companies estaplished themselves with the full spelling of
thelr names. Acronyms are difficult to learn and reguire a

substantial iInvestment in advertising. Good examples are
USAA, AARP, DKNY, CNN, and MoMA.
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Magic Spell

Some names alter a word's spelling in order to create a dis-
tinctive, protectaple name, like Flickr, Tumblr, and Netflix.
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Compinations of all

Some of the best names compbine name types. Some good
examples are Citibank, and Hope's Cookies. Customers ano
INnvestors like names that they can understand.
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Naming
Myths
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Naming a company Is easy,
Ilke naming a napy.

Nami

Ng IS a rigorous and exnhaustive process.

-regquently

hundreds of names are reviewed prior to finding one that Is
legally avallable and works.
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| Wil know 1t when | hear It

People often indicate that they will be able to make a deci-
sion after hearing a name once. In fact, good names are

strategies and need to be examined, tested, sold, and
oroven.
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VWe will Just do the searcn
ourselves.

Various thoughtful technigues must be utilized to analyze
the effectiveness of a name to ensure that its connotations
are positive In the markets served.
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We cannot afford to test the
name.

INntellectual property lawyers need to conduct extensive
searches to ensure that there are no conflicting names and

to make record of similar names. It Is too large a risk, names
need to last.
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Oour
Conclusion?
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There is no perfect name, be ready to compromise.

©lamJDesigns 2020 lamJDesigns.co



@lamJDesigns Twenty20

About us
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Who are we?

lamJ Designs is a Visual l[dentity design consultancy baseo
INn Mumpal. We assist brands & businesses to bulld a strong
visual iIdentity using sophnisticated brand strategy
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Why we exist?

VWe exist to create brand stories wnich are simple, timeless
aNad expressive using pictures, snapes and typograpny.
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Where we heading?

Qur vision IS to empower pusinesses around the world to
pecome Influential brands through design thinking.
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Favourite
“Quote”
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Make it ssimple, but significant - Don Draper

©lamJDesigns 2020 lamJDesigns.co



THANK YOU

Designed By Jaison Thomas

@lamJDesigns Twenty0
WWW.lamjdesigns.co
lamjdesignsco@gmail.com

Mobile # +91-73504075522 l U

nstagram- @lamJDesigns |AMJd DESIGNS CO

©Powered By God Joshual: 8-9



